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University of California, Riverside — Dining Services Master Planning Study
Market Research Study Summary Report of Findings

SECTION 1: SUMMARY REPORT OF FINDINGS
Introduction

University of California, Riverside engaged Envision Strategies to conduct a market research study to
investigate the food service needs, preferences, perceptions and buying behavior of the campus community for
use in developing a master plan for its Dining Services. A web-based, quantitative survey was issued to the
UCR campus community, yielding 1,737 responses.

The research summary presented in this section of the report highlights key findings from the survey. In
addition, the reader is encouraged to review Section 2 — Quantitative Survey Results, where responses to each
survey question are presented in chart form, including the responses of relevant demographic sub-samples.

Additional information from the quantitative survey is included in the appendix to this report. Appendix A
provides a copy of the survey instrument used, while Appendix B contains the complete set of tabulated survey
data. Several of the survey questions allowed respondents to write in responses. These “verbatim” comments
can be found in Appendix C.

Demographics
1,737 respondents completed the survey, resulting in a Confidence Interval of 2.4% at the 95% Confidence

Level, a high degree of statistical accuracy. Following is a breakdown of the number of respondents by
academic category.

Undergraduate Students Living On Campus 454
Undergraduate Students Living Off Campus 452
Graduate Student 178
Other Student 10
Faculty 137
Staff 506
Total 1,737

Chart 1 portrays the academic classifications of the respondent group.

CHART 1: RESPONDENT CLASSIFICATION

lama:

Freshman, 21.9%

Staff, 29.1%

—__ Sophomore,
Faculty, 7.9% 8.8%

Other Student, \ Junior, 10.7%

0.6% Graduate Senior, 10.8%
Student, 10.2%
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Summary Report of Findings

This breakdown generally mirrors that of the campus population based on statistical data found in the UCR
Faculty & Staff Unduplicated Headcounts 11-2008 & UCR Enrollment Facts Fall 2008. Faculty and Staff

respondents are somewhat over-represented, as highlighted in Chart 2 that follows.

CHART 2: SURVEY DEMOGRAPHIC COMPARISON

Demographic Comparision
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University of California, Riverside — Dining Services Master Planning Study
Market Research Study Summary Report of Findings

Population Density

Survey respondents were asked to indicate where they typically are located just prior to breakfast, lunch, dinner
and late evening (7:30pm or later). Based on the zone map below, the tables that follow provide a summary of
the predominant responses for each meal.

Breakfast and Lunch

1. Apartments en Canyen Crest Drive on the
north side of Campus.

2. Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4, Academic core east of the HUB, Watkins,
Humanities and Olmstead.

5. Academic core west of Costo and Sproul.

6. Parking Lot 30.

7. University Village, Grand Marc, Sterling
and University Towers.

8. North West of Campus.

9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 91 Freeway.

13. West of Campus.

14. North West of Campus from the
60 Freeway.

15. South West of Campus from the
60/215 Freeway

Envision Strategies Page 1-3
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TABLE 1: POPULATION DENSITY AT MEAL TIMES

Population Density at Total Undergrad On | Undergrad Graduate
Meal Periods — Top Zones Respon- B Off Students Faculty Staff
dents C D F G

(Sample Size) (1,737) (454) (452) (178) (82) (506)

Breakfast
Off Campus 23.4% 10.1% 39.2%BG 33.7%BG 40.2%BEG 14.2%
Zone 1 7.2% 10.1%CF 5.5% 6.7% 0.0% 7.5%F
Zone 2 19.3% | 55.7%CDFG 1.8% 4.5% 2.4% 10.3%CDF
Zone 3 2.5% 2.6% 1.1% 4.5%C 0.0% 3.4%CF
Zone 4 | 225% | 13.2% 20.8%B 22.5%B 25.6%B 31.8%BCD
Zone 5 | 11.7% | 5.7% 10.8%B 7.3% 17.1%BD 18.2%BCD
Zone 6 1.1% 0.0% 3.3%BDFG 0.0% 0.0% 0.6%
Zone 7 4.0% 1.3%F 6.9%BF 3.4%F 0.0% 4.9%BF
Zone 8 1.2% 0.0% 1.8%B 2.8%B 2.4% 1.0%B
Zone 9 1.5% 0.2% 2.2%B 4.5%BEG 2.4% 0.8%
Zone 10 1.5% 0.0% 1.3%B 2.2%B 1.2% 2.8%B
Zone 11 2.1% 0.4% 2.2%B 5.1%B 6.1%B 2.0%B
Zone 12 0.7% 0.4% 0.7% 1.1% 0.0% 1.0%F
Zone 13 0.7% 0.0% 1.1%B 0.6% 2.4% 0.6%
Zone 14 0.3% 0.0% 0.4% 0.6% 0.0% 0.4%
Zone 15 0.5% 0.0% 0.9%BF 0.6% 0.0% 0.6%

Lunch
Off Campus 5.6% 1.8% 10.2%BG 7.3%B 7.3% 4.0%B
Zone 1 6.2% 4.4% 5.8% 3.4% 3.7% 9.7%BCDF
Zone 2 12.7% | 30.0%CDFG 3.1%F 2.8%F 0.0% 11.5%CDF
Zone 3 2.7% 2.0%F 1.8%F 5.6%BCF 0.0% 3.6%F
Zone 4 47.3% 50.7%EG 46.9%G 59.0%CEG 58.5%EG 38.3%
Zone 5 17.6% 8.1% 21.2%B 19.1%B 30.5%B 20.4%B
Zone 6 0.5% 0.4% 1.1%DF 0.0% 0.0% 0.4%
Zone 7 3.4% 0.7% 5.1%BDF 0.6% 0.0% 6.1%BDF
Zone 8 0.7% 0.4% 1.5%F 0.6% 0.0% 0.4%
Zone 9 0.5% 0.2% 0.7% 0.6% 0.0% 0.6%
Zone 10 0.5% 0.4% 0.2% 0.6% 0.0% 1.0%F
Zone 11 1.0% 0.2% 1.1%F 0.6% 0.0% 1.8%BF
Zone 12 0.4% 0.2% 0.2% 0.0% 0.0% 1.0%DF
Zone 13 0.5% 0.2% 0.7% 0.0% 0.0% 0.8%DF
Zone 14 0.3% 0.2% 0.2% 0.0% 0.0% 0.6%
Zone 15 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%

Unsurprisingly, at Breakfast, the greatest concentration of Undergraduates On Campus is in Zone 2, the
residence zone. The other demographic sub-samples are either off-campus or primarily concentrated in Zones 4
and 5, the academic core. At Lunch, all of the demographic sub-samples are primarily in Zone 4, and
secondarily in Zone 5. The exception is Undergraduates On Campus, who are concentrated primarily in Zone 4,
but with 30% indicating that they are in the Zone 2 residence zone.

Envision Strategies
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Dinner and Late Evening

1. Apartments on Canyon Crest Drive on the
north side of Campus.

2 Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4, Academic core east of the HUB, Watkins,
Humanities and Olmstead.

5. Academic core west of Costo and Sproul.

6. Parking Lot 30.

7. University Village, Grand Marc, Sterling
and University Towers.

8. North West of Campus.

9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 91 Freeway.

13. West of Campus.

14. North West of Campus from the
60 Freeway.

15. South West of Campus from the
B60/215 Freeway

[T 750 0 1,500

L 1 Feet
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TABLE 1 (CONT.): POPULATION DENSITY AT MEAL TIMES

Population Density at Total Undergrad On | Undergrad Graduate
Meal Periods — Top Zones Respon- B Off Students Faculty Staff
dents C D F G

(Sample Size) (1,737) (454) (452) (178) (82) (506)

Dinner
Off Campus 23.6% 7.0% 31.2%BD 16.9%B 30.5%BD 32.4%BD
Zonel 5.7% 6.2%D 6.9%DF 2.2% 2.4% 6.1%D
Zone 2 16.7% | 50.0%CDFG 2.7%F 4.5%F 0.0% 6.5%CF
Zone 3 2.4% 2.9%F 1.8%F 5.1%F 0.0% 2.0%F
Zone 4 26.5% 22.0% 27.2%G 44.9%BCG 37.8%BG 21.3%
Zone 5 10.6% 7.5% 11.5%B 14.6%B 24.4%BCG 9.1%
Zone 6 0.8% 0.4% 1.1%F 0.6% 0.0% 1.0%F
Zone7 3.4% 1.3% 7.3%BDFG 1.7% 0.0% 3.0%F
Zone 8 1.7% 0.2% 2.2%B 2.2% 1.2% 2.6%B
Zone 9 1.3% 0.4% 1.5% 2.2% 1.2% 1.6%
Zone 10 1.6% 0.2% 1.8%BF 2.2%F 0.0% 2.8%BF
Zone 11 1.9% 0.2% 0.9% 2.2% 1.2% 4.3%BCF
Zone 12 1.2% 0.9% 1.3% 0.6% 1.2% 1.8%
Zone 13 1.1% 0.7% 0.9%DF 0.0% 0.0% 2.2%BDF
Zone 14 0.3% 0.0% 0.7% 0.0% 0.0% 0.4%
Zone 15 1.2% 0.0% 1.1%BDF 0.0% 0.0% 3.0%BCDF

Late Evening
Off Campus 46.6% 15.2% 55.8%BD 42.1%B 69.5%BCD | 63.8%BCD
Zonel 5.0% 8.1%FG 6.0%FG 6.7%FG 0.0% 1.6%F
Zone 2 18.9% | 61.5%CDFG 1.5% 5.6%CF 1.2% 4.0%C
Zone 3 1.1% 1.8%FG 0.7% 2.8%F 0.0% 0.4%
Zone 4 5.5% 3.7% 7.7%BFG | 13.5%BCFG 1.2% 2.8%
Zone 5 2.9% 2.6%G 3.8%G 6.2%G 4.9% 0.8%
Zone 6 0.6% 0.4% 1.3%DG 0.0% 0.0% 0.4%
Zone7 3.7% 2.6%FG 9.1%BDFG 33.4%FG 0.0% 0.6%
Zone 8 2.9% 0.9% 3.8%B 3.4% 2.4% 3.8%B
Zone 9 2.1% 0.4% 1.5% 5.6%BC 2.4% 2.8%B
Zone 10 2.4% 0.4% 1.5% 3.4%B 2.4% 4.5%BC
Zone 11 3.4% 0.4% 2.2%B 5.1%B 7.3%B 6.1%BC
Zone 12 1.4% 0.9% 1.3% 0.6% 1.2% 2.2%
Zone 13 1.5% 0.7% 0.9% 0.6% 7.3%BCD 2.4%BD
Zone 14 0.5% 0.2% 1.1% 0.6% 0.0% 0.4%
Zone 15 1.6% 0.0% 1.8%BF 0.6% 0.0% 3.6%BDF

At Dinner and Late Evening, the population of Undergraduates On Campus shifts markedly to Zone 2, the

residence zone, although 22.0% indicate that they are still in the academic core at Dinner. 31.2% of
Undergraduates Off Campus have left campus by the Dinner meal, increasing to 55.8% by Late Evening. The
pattern for Faculty/Staff is similar. 44.9% of Graduate students indicate that they are still in the academic core
at Dinner, and this population begins to shift off campus by Late Evening as well.

Envision Strategies
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Dining Patterns

Survey respondents were asked to indicate what they did for meal service for each meal period (breakfast,
lunch, dinner and late evening) on a particular test day. The days of the week were rotated, Monday through

Sunday for resident students and Monday through Friday for all other demographic sub-samples.

Findings for

the Total Respondent group are highlighted in the charts that follow. Findings for each demographic sub-

sample can be found in Section 2 of this report.

CHART 3: DINING PATTERNS - BREAKFAST

What do you typically do for Breakfast:

Off Campus , Vending, 0.5%
On Campus C- 3.3%

Store, 3.1%

On Campus
Retail , 4.4%

Catered Event,
0.1%

0,
On Campus Other, 0.3%
Residential , Skip, 32.3%
5.1%
Brown Bag,
4.6%

At Home, 46.3%

78.6% of the Total Respondent group indicated that they either skipped breakfast or ate the meal at home. The
highest percentage of the population skipping Breakfast was the Undergraduates On Campus sub-sample
(52.0%). Only 13.2% indicated eating breakfast on campus, split primarily between residential restaurants,

retail restaurants and the convenience stores.

CHART 4: DINING PATTERNS - LUNCH

What do you typically do for Lunch:

Vending, 0.7% Catered Event,

_ 204 Other, 0.7%
Delivery, 0.2%
Off Campus , Skip, 4.5%
11.3%
/At Home, 17.2%

On Campus C-
Store, 6.6%

Brown Bag,
17.7%
On Campus On Campus
Retail , 29.6% Residential ,
11.2%

In total, 48.5% of the Total Respondent group obtained Lunch on-campus, versus 11.3% who purchased Lunch

off-campus, and 17.7% who brown bagged this meal. Only 4.5% skipped this meal. The demographic

Envision Strategies
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breakdown of those participants that made an on-campus retail or on-campus convenience store purchase is as

follows:
On-Campus Off-Campus
Retail Restaurant Convenience Store
Undergraduates On Campus 29.3% 6.2%
Undergraduates Off Campus 33.2% 10.8%
Graduate Students 27.5% 9.0%
Faculty/Staff 27.8% 3.3%

CHART 5: DINING PATTERNS - DINNER

What do you typically do for Dinner:
Vending, 0.6% Catered Event,

Delivery, 1.1% 0.2%
Off Campus ,
18.0% Other, 0.2%
On Campus C- /Skip, 4.1%

Store, 4.4%

On Campus
Retail , 5.3%
On Campus
Residential , Brown Bag, At Home, 51.4%
12.7% 2.0%

For Dinner, the largest percentage of respondents indicated that they prepared and ate their meal at home
(51.4%). Of the 23.2% of the Total Respondent group that ate Dinner on-campus, the largest sub-sample is
Undergraduates On Campus (58.3%) who mostly ate at the residential restaurants, followed by Undergraduates
Off Campus (19.1%). Only a small portion of Graduate Students and Faculty/Staff ate Dinner on-campus.

CHART 6: DINING HABITS — LATE EVENING

What do you typically do for Late Evening:

Delivery, 0.5% Vending, 1.0% Catered Event,
Off Campus , 0.2%
16.1%

Other, 0.7%
On Campus C- .
Store, 11.1% Skip, 27.2%

On Campus
Retail , 1.4%

On Campus

Residential , Brown Bag, At Home. 40.1%
0.9% 0.8% ’
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67.3% of the Total Respondent group indicated that they either skipped the late evening meal or ate it at home.
For Undergraduates Living On Campus, 41.4% purchased a late night meal on campus, with 20.3% (almost half
the total) making this purchase at Scotty’s at Glen Mor. In comparison, 18.7% of this sub-sample purchased a
Late Evening meal off-campus.

Market Capture

A summary of on-campus market capture by demographic sub-sample is depicted in Table 2. Table 3 captures
off-campus market capture.

TABLE 2: TOTAL ON-CAMPUS MARKET CAPTURE

Total Undergrad Undergrad Graduate
Meal Respondents | On Campus | Off Campus Students Faculty Staff
B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Breakfast 9.5% 17.6%CDFG 6.0%F 5.6% 2.2% 8.9%F
Lunch 40.8% 64.1%CDFG 34.3% 28.7% 38.0% 30.8%
Dinner 18.0% 50.0%CDFG | 10.6%DFG 5.6% 4.4% 4.2%
Late Evening 2.3% 3.1%G 3.1%G 2.2% 1.5% 1.2%
TABLE 3: TOTAL OFF-CAMPUS MARKET CAPTURE
Total Undergrad Undergrad Graduate
Meal Respondents | On Campus | Off Campus Students Faculty Staff
B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Breakfast 3.3% 0.9% 4.0%BD 0.6% 1.5% 6.3%BDF
Lunch 11.3% 4.0% 13.7%BD 7.3% 10.2%B 17.2%BDF
Dinner 18.0% 14.1% 24.8%BFG 24.7%BFG 12.4% 14.6%
Late Evening 16.1% 18.7%FG 22.8%FG 16.3%FG 6.6% 10.1%

The results indicate that across all demographic sub-samples, on-campus dining is capturing significantly more
Breakfast and Lunch meal transaction volume than off-campus dining. At Dinner and Late Night, this pattern is
reversed except for Undergraduates On Campus, who eat Dinner on-campus to a much greater degree than they

do off-campus.

Table 4 below compares total on-campus market capture by day-part to the percentage of respondents who
purchased a meal off-campus or brown bagged.

TABLE 4. ON CAMPUS VS. OFF CAMPUS VS. BROWN BAG COMPARISON

Meal Purchased On-Campus | Purchased Off-Campus | Brown Bagged |
Breakfast 9.5% 3.3% 4.6%
Lunch 40.8% 11.3% 17.7%
Dinner 18.0% 18.0% 2.0%
Late Evening 2.3% 16.1% 0.8%

The results indicate that at Breakfast and Lunch, brown bagging is stronger competition for on-campus dining

than is off-campus dining. At Dinner and Late Evening, the off-campus marketplace is the primary competitor
to campus dining.

Envision Strategies Page1-9
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Those respondents who indicated that they purchased their Lunch meal on-campus were asked to select up to
two reasons why they made this decision. Findings for on-campus restaurants with 50 responses or more are
reported in Table 5.

TABLE 5: REASONS FOR MAKING AN ON-CAMPUS LUNCH PURCHASE

Primary Reasons Aberdeen- | Lothian Honor La Panda Taco The
Inverness Roll Fiamma | Express Fresco Barn

(Sample Size) (70) (124) (67) (89) (105) (62) (81)

Convenient Location 75.7% 58.1% 30.3% 34.3% 51.6% 45.7%

Ability to Use Meal Plan 50.0% 61.3%

Food Quality/Preparation 44.8% 50.6% 35.2% 56.5% 51.9%

Price/Value 29.9%

Quick Service/Short Wait 35.2%

Clearly, Convenience and Food Quality are the predominant drivers of on-campus utilization, a finding that is
true across all demographic sub-samples (for further information, see the relevant charts in Section 2 of this
report). Price/Value is a less significant driver than may be supposed, although this factor is more important to
Undergraduates Off Campus and Faculty/Staff than it is to the other demographic sub-samples.

Respondents who indicated that they brown bagged their Lunch meal received a follow-up question that asked
them to select up to two reasons why they made this choice. The following table depicts the top responses by
demographic sub-sample.

TABLE 6: REASONS FOR BROWN BAGGING LUNCH

Primary Reasons Total | Undergrad | Undergrad @ Graduate | Faculty/

Respon On Off Students Staff

dents B C D E

(Sample Size) (306) (9) (47) (51) (197)
Control Diet/Healthier 42.2% 45.1% 46.7%
On Campus Prices Too High 39.9% 55.6% 48.9% 51.0% 33.5%
More Convenient than On Campus | 26.5% 29.8% 27.9%
Wait Too Long for On Campus 33.3% 25.5% 25.5%
Work/Study at Lunch 44.4%

For Faculty/Staff (the predominant brown-bagging sub-sample) the most important drivers appear to be diet
control, the cost of purchasing on-campus and convenience. For students, the cost of purchasing food on-
campus is the most dominant driver of brown-bagging.

Respondents who indicated that they purchased their Lunch off-campus were asked to select up to two reasons
why they made this choice. The table that follows depicts the top responses by sub-sample.

Envision Strategies Page 1-10
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TABLE 7: REASONS PURCHASED LUNCH OFF CAMPUS

Primary Reasons Total | Undergrad | Undergrad | Graduate | Faculty/
Respon On Off Students Staff
dents B C D E
(Sample Size) (192) (17) (60) (13) (99)
Like Food Off-Campus Better 32.8% 47.1% 38.3% 30.8% 27.3%
Other 32.8% 23.5% 31.7% 23.1% 35.4%
Less Expensive 22.4% 23.5% 33.3%E 46.2%E 13.1%
Take a Break from Campus 19.3% 29.4% 11.7% 7.7% 23.2%
Dietary Preferences Easier 17.2% 29.4% 16.7% 23.1% 14.1%

The major drivers of off-campus purchase behavior appear to be a preference for the foods available off-campus

in comparison to on-campus, along with perceived lower cost off-campus. The majority of the ‘Other’

responses indicated that the respondent was not on-campus at Lunch.

Share of Spend

Survey respondents were asked to indicate how much they spent the previous week for on-campus meal
purchases versus off-campus meal purchases, not including groceries. The chart below summarizes the

responses.

CHART 7: ON-CAMPUS VERSUS OFF-CAMPUS SPENDING

How much did you spend for the week:

0O Grad Student (178)

@ Total Respondents (1,737) @ Undergrad On (454)

B Faculty/Staff (643)

0O Undergrad Off (452)

$30.00

$25.00

—

$20.00 A

Median

$15.00

$10.00

$5.00

$0.00

On Campus Off Campus

@ Total Respondents (1,737) $13.26 $20.88
B Undergrad On (454) $17.94 $14.58
O Undergrad Off (452) $13.92 $21.05
O Grad Student (178) $12.31 $27.92
W Faculty/Staff (643) $10.12 $22.85

Undergraduates On Campus is the only sub-sample that spends more on-campus than off-campus, with a
median spend of $17.94 per week. Graduate Students spend the most off-campus, at $27.92 for the test week.

Envision Strategies
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For the Total Respondent group and each of the demographic sub-samples, Dining Services’ share of overall

spend calculates as follows:

TABLE 8: SHARE OF SPEND

Total Undergrad | Undergrad | Graduate | Faculty/
Respon On Off Students Staff
dents B C D E
(Sample Size) (1,737) (454) (452) (178) (643)
Total Spend $34.14 $32.52 $34.97 $40.23 $32.97
Spent On-Campus 388% | 552% | 39.8% 30.6% 30.7%
Spent Off-Campus 61.2% 44.8% 60.2% 69.4% 69.3%

Food Preferences

Survey respondents were asked to indicate how frequently they would purchase a variety of different foods in a
typical academic week, if conveniently available on-campus. Table 9 highlights the Total Respondent group’s

mean purchase response for each food tested.

TABLE 9: FOOD PREFERENCES

Mean Rating
Total Number of
Food Respondents | Respondents
Fresh Fruit 2.78 742
Health Oriented Entrees 2.14 692
Natural Foods 2.04 675
Specialty Coffees& Espresso 1.89 679
Organic Foods 1.83 687
Mexican Food 1.83 741
Asian Food 1.81 737
Pasta & Italian Food 1.64 746
Fruit/Vegetable Juice Health Drink 1.58 662
Grilled Chicken 1.58 650
Smoothies 1.55 701
Traditional American Entrees 1.52 626
Hamburgers & Other Grilled Sandwiches 1.51 729
Ice Cream/Frozen Yogurt 1.48 721
Salad Bar 1.48 673
Vegetarian Entrees 1.45 680
Hot & Cold Sub Sandwiches 1.43 727
Made to Order Salads 1.40 673
Baked Desserts 1.35 664
Made to Order Deli Style Sandwiches 1.28 690
Freshly Prepared Pre-Packaged Salads & Sandwiches 1.26 624
Grilled Chicken Sandwiches 1.22 672
Specialty Sandwiches 1.22 666
Pizza 1.19 725
Bagels & Pastries 1.17 667
Latin/Caribbean Food 1.14 645
Sushi 1.14 748
Grilled Seafood 1.09 674

Envision Strategies
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TABLE 9: FOOD PREFERENCES (CONT.)

Mean Rating
Food Total Number of

Respondents | Respondents
Soup 1.09 663
Mediterranean Foods 1.08 712
Chicken Strips/Fingers 1.00 625
Indian Food 0.95 716
Wraps 0.93 688
Fried Chicken 0.69 637
Fried Seafood 0.62 666

Table 10 reports the top seven foods, based on purchase frequency, for each of the demographic sub-samples.

TABLE 10: Tor SEVEN FOODS BY SUB-SAMPLE

Top Seven Foods Undergrad | Undergrad | Graduate | Faculty/ Lunch

On Off Students Staff Brown
Baggers

(Sample Size) (454) (452) (178) (643) (307)

Fresh Fruit 3.29 2.87 2.79 2.35 2.65

Health Oriented Entrees 241 2.28 2.16 1.84 1.79

Natural Foods 2.36 2.17 1.90 1.77 1.95

Asian Foods 2.33 2.01 1.62

Pasta & Italian Food 2.30 2.02

Mexican Food 2.22 1.60 131

Traditional American Entrees 2.11

Smoothies 2.26

Organic Foods 2.05 1.92 1.63 1.66

Specialty Coffees & Espresso 2.43 2.23 1.82

Indian Food 1.61

Grilled Chicken 1.45

Vegetarian Entrees 1.53

It is interesting to note that respondents indicate a strong orientation toward healthful offerings, and exhibit a
moderately stronger preference for Natural Foods than for Organic Foods. This may be a reaction to the
typically higher pricing structure of Organic products.

Lunch Spend

Survey respondents were asked to indicate how much they typically spend for Lunch when they purchase on-
campus as well as when they purchase off-campus. The chart that follows depicts the findings.
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CHART 8: LUNCH SPEND

How much do you typically spend for lunch:

@ Total Respondents (1,662) @ Undergrad On (454) O Undergrad Off (452)
O Grad Student (178) B Faculty/Staff (588)

$7.20

$7.00

$6.80 -

$6.60

$6.40

$6.20 -

$6.00 -

$5.80 -

$5.60 -

%407 Lunch On Lunch Off
@ Total Respondents (1,662) $6.25 $6.43
B Undergrad On (454) $6.23 $6.16
O Undergrad Off (452) $6.02 $6.03
O Grad Student (178) $6.34 $6.33
W Faculty/Staff (588) $6.50 $7.11

The results indicate that on-campus and off-campus spends by demographic sub-sample are quite similar, with
the exception that Faculty/Staff spend approximately 10% more when purchasing Lunch off campus.

Branded Food Concepts
Survey respondents were asked if Dining Services were to add off-campus restaurants or “‘fast food’ brands to

campus which brands they would prefer. The respondents first were asked to select up to three brand categories
they would prefer. The following chart highlights the responses to this question.
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CHART 9: BRAND CATEGORIES

If Dining Services were to add off campus restaurants or ‘fast food'
brands to campus, which brands would you prefer (write-in up to three):
@ Total Respondents (1,737) B Undergrad On (454) O Undergrad Off (452)
O Grad Student (178) B Faculty/Staff (643)
60.0%
50.0%
40.0% -
30.0% ]
20.0%
10.0%
00% - sandwich/
anawic . .
Hamburger Mexican Chicken . :
Brand Salad/Soup Food Brand | Brand Pizza Brand |Don't Know
Brand
@ Total Respondents (1,737) | 39.4% 32.2% 28.0% 18.1% 17.5% 13.8%
B Undergrad On (454) 49.3% 26.9% 24.0% 17.8% 21.4% 13.4%
0O Undergrad Off (452) 47.6% 33.2% 31.0% 15.7% 22.6% 13.9%
O Grad Student (178) 29.8% 34.8% 27.5% 18.0% 13.5% 11.2%
B Faculty/Staff (643) 29.5% 34.4% 29.1% 20.1% 12.3% 14.3%

After selecting a brand category, respondents were asked to write-in a specific brand for each of the categories
selected. For the most popular brand categories, Table 11 that follows identifies the most mentioned brands in
each category. Respondents were then asked to indicate how many times per week they would visit the brands
they selected if conveniently located on-campus, and how much they would expect to pay for a meal. Table 12
multiplies the number of respondents selecting each brand by the reported mean weekly purchase frequency and
reported average spend to compare relative transaction and revenue potential of the most mentioned brands.
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TABLE 11: MoST REQUESTED NEW BRANDS FOR CAMPUS

Branded Food Concepts Total Undergrad | Undergrad @ Graduate Faculty/
Respon On Off Students Staff
dents B C D E
Hamburger Brand (681) (223) (213) (53) (189)
In & Out 57.3% | 67.3%CDE 57.7% 45.3% 48.1%
Carl’s Jr. 10.9% 6.7% 10.8% 11.3% 15.3%B
McDonald’s 8.4% 6.7% 9.9% 7.5% 9.0%
Sandwich/Salad/Soup Brand (557) (122) (149) (62) (220)
Subway 47.6% 55.7%DE 53.0%DE 37.1% 41.8%
Panera Bread 12.9% 11.5% 12.1% 14.5% 14.1%
Quizno’s 9.7% 9.8% 10.7% 14.5% 7.7%
Mexican Brand (484) (108) (138) (49) (187)
Chipotle 22.9% | 38.0%CDE 25.4%E 20.4% 12.8%
Taco Bell 19.0% 19.4% 23.3% 20.4% 15.0%
Del Taco 9.7% 3.7% 8.0% 2.0% 16.6%BCD
Chicken Brand (313) (80) (70) (32) (129)
Chick-fil-A 28.4% 15.0% 25.7% 43.8%B 33.3%B
KFC 24.0% 35.0%DE 22.9% 15.6% 20.2%
El Pollo Loco 20.1% 10.0% 18.6% 21.9% 27.1%B
Pizza Brand (302) 97 (101) (24) (78)
Pizza Hut 38.4% 39.2% 44.6% 25.0% 32.1%
Papa John’s 11.6% 15.5% 6.9% 25.0% 9.0%
Round Table 9.3% 3.1% 6.9% 25.0%B 15.4%B
TABLE 12: BRAND REVENUE POTENTIAL
Frequency of Choice
Mean
Total Total Respondents|] Weekly | Transactions| Mean | Weekly
Brand Respondents |Respondents Choice Patronage| per Week | Check | Revenue
Hamburger Brand
In & Out (390) 1,278 30.4% 389 2.39 929] $6.24] $5,794
Carl's Jr. (74) 1,278 5.7% 73 2.03 148| $5.64 $834
McDonald's (57) 1,278 4.4% 56 2.25 127 $7.09 $897
Sandwich/Salad/Soup
Subway (265) 1,278 20.6% 263 241 634 $6.87] $4,359
Panera Bread (72) 1,278 5.6% 72 2.39 171 $7.56| $1,293
Quizno's (54) 1,278 4.2% 54 2.28 122| $8.83] $1,081
Mexican Food
Chipotle (111) 1,278 8.6% 110 2.50 275 $7.81] $2,146
Taco Bell (92) 1,278 7.2% 92 241 222] $5.66] $1,255
Del Taco (47) 1,278 3.7% 47 191 90( $6.01 $543
Chicken
Chick-fil-A (89) 1,278 6.9% 88 2.13 188| $6.68| $1,255
KFC (75) 1,278 5.8% 74 1.99 148| $6.14 $906
El Pollo Loco (63) 1,278 4.9% 63 1.90 119 $7.34 $873
Pizza
Pizza Hut (116) 1,278 9.0% 115 2.01 231| $7.59| $1,755
Papa John's (35) 1,278 2.7% 35 1.94 67| $8.06 $540
Round Table (28) 1,278 2.2% 28 1.79 50 $7.47 $376
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As can be seen, In & Out Burger has the potential to generate the most revenue followed closely by Subway.
Chipotle and Pizza Hut round out the top four.

Preferred New Dining Locations
Survey respondents were asked to indicate a specific location on-campus that would be the most convenient to add

new dining. Zone 4 — Academic Core east of the HUB, Watkins, Humanities & Olmstead received the majority of
votes (49.1% of the Total Respondent group). Within Zone 4, the following buildings received the most mentions:

Commons 10.0%
Commons Expansion 7.5%
Science Library 2.5%

Residential Dining and the Meal Plan

Survey participants were asked if they had a meal plan. 25.5% of the Total Respondent group indicated that they
were meal plan holders, of which 80.6% were Undergraduates On Campus. Chart 10 below depicts the breakdown
of meal plans owned by these respondents.

CHART 10: MEAL PLAN TYPE

Meal Plan Holders - Which meal plan do you have:

Dining Dollars,
7.5% Flex5, 28.9%

Flex Max, 12.6%

Flex 10, 28.0%
ex 10, 28.0% Flex7, 23.1%

Chart 11 summarizes which residential restaurant that these meal plan holders eat at most often.
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CHART 11: MOST UTILIZED RESIDENTIAL RESTAURANT

Which of the following Residential Restaurants
do you use most often:

@ Total Respondents (429) B Undergrad On (366) O Undergrad Off (23)

O Grad Student (2) B Faculty/Staff (36)

70.0%

60.0%

50.0%

40.0% —

30.0% -

20.0%

10.0% -

0.0% - - -
Aberdeen-Inverness Lothian Neither

@ Total Respondents (429) 35.0% 53.1% 11.9%
B Undergrad On (366) 34.7% 58.5% 6.8%
O Undergrad Off (23) 30.4% 30.4% 39.1%
0O Grad Student (2) 50.0% 0.0% 50.0%
B Faculty/Staff (36) 41.7% 19.4% 38.9%

Lothian Residential Restaurant was utilized most often by the Total Respondent group and Undergraduates On
Campus. After running a cross tab, the data indicates that 67.2% of Aberdeen-Inverness diners live at Aberdeen-
Inverness. The next largest percentage of Aberdeen-Inverness diners (28.1%) live at Pentland Hills. 52.6% of
Lothian diners live at Lothian, while 44.0% of Lothian diners live at Pentland Hills. The results indicate that most
A-1 and Lothian residents are eating at the residential restaurant associated with their residence complex. Pentland
Hills residents are using both residential restaurants.

Meal Plan Holders were asked to use a 1-10 scale (with 10 equaling total agreement) to rate their level of
agreement with a series of statements regarding the residential restaurant they eat at most often. Their responses
are highlighted in the table that follows.
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TABLE 13: MEAL PLAN HOLDER RATINGS

Meal Plan Holders All Use Use

Scale 1-10 Aberdeen- | Lothian
Inverness Most

Most

(Sample Size) (378) (150) (228)

The dining environment at is enjoyable and comfortable

to hand out in for extended periods 6.74 6.51 6.89

My n_1ea| plan generally allows me to obtain food at the 6.67 573 6.85

locations that | want to

The current d_|n|ng hours at generally allow me to obtain 6.26 575 6.60

meals at the times | want

My meal plan generally meets my lifestyle needs 5.82 6.47 5.79

Overall, my meal plan provides good value 5.74 5.74 5.68

The variety of food available at is generally adequate to 491 500 486

meet my needs

The quality of food available at is generally good 4.88 4,99 4.81

Meal Plan Holders indicate a moderate level of satisfaction with the dining environments, convenience and service
hours offered at the residential restaurants. . They indicate a low level of satisfaction with food variety and food

quality at these locations

Voluntary Meal Plans

Non-Meal Plan Holders were asked what plan features might influence their decision to purchase a voluntary meal
plan using a rating scale of 1-7, with 7 being most influential. The following table highlights the responses.

TABLE 14: VOLUNTARY MEAL PLAN PURCHASE INFLUENCERS

Potential Meal Plan Features Total | Undergrad | Undergrad | Graduate | Faculty/
Scale 1-7 Respon On Off Students Staff
dents B C D E
(Sample Size) (1,253) (88) (429) (176) (552)
Offer pricing discounts at register 5.25 5.64DE 5.64DE 5.13 4,93
Unused portion is fully refundable 5.08 5.92DE 5.60DE 4.86 4.61
Bonus at time of purchase 4.90 5.63CDE 5.25DE 4.49 4.65
Coupons or bonus meals 4.68 5.47DE 5.15DE 4.31 4.30
Parents willing to purchase 2.66 4.06DE 3.97DE 1.96 1.65
Other 3.47 4.67E 4.12E 3.70 2.89

With 3.5 being the midpoint of the response scale, pricing discounts at the register, refundability, and bonuses at
the time of purchase would be most influential in enticing Non-Meal Plan Holders to purchase a voluntary meal

plan.
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Purchase Influencers

Survey respondents were asked to rate 23 factors with regard to how much they influence the decision of where to
purchase a meal, utilizing a rating scale of 1-10, with 1 = This never influences my decision of where to purchase a
meal and 10 = This always influences my decision of where to purchase a meal. Results are recapped in the table
that follows. Highly influential factors (those with ratings of 8.0 or higher) are highlighted in bold. Least
influential factors (those with ratings 5.0 or below) are highlighted in red.

TABLE 15: PURCHASE INFLUENCERS

Importance Factors Total
(Sample Size) (1,737)
It serves freshly prepared, quality food that | like to eat 8.72
The pricing is fair and provides good value for the money 8.69
| am able to order, receive and pay for food quickly 8.34
The hours of operation are convenient 8.32
It is within walking distance at meal time 7.88
I can purchase food “to go” if I desire 7.80
It serves a wide variety of food offerings 7.52
It is located on campus 7.50
It meets my dietary preferences and/or requirements 6.85
It is a place that offers a comfortable dining environment

L . . 6.74
where | can meet and socialize with my friends/colleagues
It offers adequate seating so that | can dine in if | choose 6.70
It serves authentically prepared ethnic foods 6.49
It offers “combo meals” or “value meals” 5.93
It is a place that serves natural foods 5.74
It is a national or regional chain restaurant 5.52
It offers a loyalty card program 5.35
It serves locally grown products 5.35
| can call/fax my order in for delivery/pick-up 4.56
| can use my Meal Plan/Dining Dollars 441
I can use my UCR Card/Bear Bucks there 4.32
It is a place that brings my meal to my table 4.30
It is located off campus so that | can take a break from being 414
on campus
It serves a good selection of vegetarian foods 4.14

The primary factors that are important to the UCR campus community when making decisions where to eat appear
to be freshly prepared quality food and fair pricing. Other important influencers include speed of service and hours
of operation. In general, factors associated with various aspects of convenience appear to be influential. The
strongest purchase influencers vary somewhat by sub-sample, as shown below:

Undergraduates On Campus Undergraduates Off Campus

Fair pricing, good value 8.49 Fair pricing, good value 8.83
Freshly prepared quality food 8.47 Freshly prepared quality food 8.70
Convenient Hours of Operation 8.45 Convenient Hours of Operation ~ 8.29
Within walking distance at meal time 8.31 Order, Receive, Pay Quickly 8.23
Order, Receive, Pay Quickly 8.26

Purchase Food ‘To Go’ 8.15

Use Meal Plan/Dining Dollars 8.12

Wide Variety of Food Offerings 8.11

Located On Campus 8.10

Envision Strategies Page 1- 20



University of California Riverside — Dining Services Master Planning Study
Market Research Report Summary Report of Findings

Graduate Students Faculty/Staff

Fair pricing, good value 8.95 Freshly prepared quality food 8.86
Freshly prepared quality food 8.95 Fair pricing, good value 8.65
Convenient Hours of Operation 8.51 Order, Receive, Pay Quickly 8.49
Order, Receive, Pay Quickly 8.26 Convenient Hours of Operation  8.16
Brown Baggers

Fair pricing, good value 8.81

Freshly prepared quality food 8.72

Order, Receive, Pay Quickly 8.30

Convenient Hours of Operation 8.11

Theoretical Potential to Increase Market Share

Survey participants were asked to indicate the number of times in a typical week they currently use on-campus
dining operations for meals, as well as the number of times they would utilize them if Dining Services implemented
the changes they desired. The first part of the question asked survey participants to identify the number of times
per week they obtained meals (Breakfast, Lunch, Dinner and Late Evening) on-campus. The second part of the
question asked respondents to identify how many times per week they would purchase these meal types on-campus
if the campus dining program was completely reconfigured to perfectly meet their dining needs. The variance
between the current and future number of times per week is the resulting increase in average transactions that could
be realized in an “ideal” world. The results illustrated in Table 16 below suggest that the Lunch meal offers the
greatest opportunity for additional transaction capture.

TABLE 16: POTENTIAL MARKET SHARE INCREASE

Weekly Use After Weekly Percentage

Day Part Weekly Use Now Improvement Increase Increase
Sample Size (1,737)
Breakfast 0.58 1.74 1.16 200.0%
Lunch 2.23 3.73 1.50 67.3%
Dinner 0.99 2.10 | 1.11 | 112.1%
Late Evening 0.62 1.39 a7 124.2%
Meal/Snack

Table 17 focuses on the lunch meal to calculate the potential per capita revenue increase by respondent sub-sample.
This is accomplished by multiplying the increase in average weekly transactions by the median amount that
respondents currently spend for lunch, multiplied by 32 academic weeks for students and 45 weeks for faculty and
staff.

TABLE 17: LUNCH WEEKLY AVERAGE

Current
Lunch Current | Future Times/ Cash Actual | Academic Per
Times/ | Times/ Week Median | Change Weeks Capita
Week Week | Increase Spend Increase
Undergrad On 3.26 4.60 1.34 $6.23 $8.35 32 $267.20
Undergrad Off 2.25 3.77 1.52 $6.02 $9.15 32 $292.80
Graduate Students 1.78 3.44 1.66 $6.34 $10.52 32 $336.64
Faculty/Staff 1.61 3.17 1.56 $6.50 $10.14 45 $456.30
Totals: $38.16 $1,352.94

The above analysis should be considered theoretical, as the results are representative of each respondent’s
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individual ideals for on-campus dining. The analysis indicates that Graduate Students and Faculty/Staff are the
sub-samples that offer the most upside potential for increased per capita spend at lunch. Having said this, the
undergraduate student population represents the largest segment of the market and thus, although per cap potential
is lower, revenue potential is highest with this group.

Catering
20.6% of the Total Respondent group (1,682) indicated they had planned a catering event in the past year. These
catering arrangers were asked to indicate which types of events they planned and if they used On-Campus Catering

or Off-Campus Catering. The chart that follows depicts the responses.

CHART 12: CATERING EVENT TYPES

Please indicate who you use most often:
B Campus Catering O Other B Not Applicable (Do not plan this type of event)
60.0%
50.0% -
40.0% -
30.0% -
20.0% A
10.0% ~
0.0% - - .
Coffee Services/ | Box Luncheons/ Dinners/ Large Banquets
. Served or Buffet : .
Beverage Breaks |  Sandwiches Luncheons (347) Receptions  |& Special Events
(347) (347) (347) (347)
B Campus Catering 46.4% 39.8% 40.1% 36.3% 34.6%
0O Other 15.3% 20.2% 17.9% 18.2% 13.0%
m® Not Applicable (Do not plan this type 38.3% 40.1% 42.1% 45.5% 52.4%
of event)
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Based on the survey results, On-Campus Catering has the most market share for all catering event types tested.
Catering arrangers were then asked to rate On-Campus Catering in comparison to Off-Campus Caterers based on a
series of statements, using a scale of 1-10, with 1 = | completely disagree with the statement and 10 = | completely
agree with the statement. Ratings are recapped in the table that follows. Areas of greatest negative variance in the
responses for On-Campus Catering in comparison to Off-Campus Catering are highlighted in red.

TABLE 18: CATERING STATEMENTS

Agree or Disagree Statements On Campus | Off Campus | Variance
Scale 1-10 Catering Provider

(226) (140)
The on-site staff is professional in appearance and conduct 8.06 8.17 -0.11
Service occurs efficiently without disruption to our meeting/event 7.90 7.95 -0.05
The caterer cleans up promptly after events and leaves the facility in 7.82 7.39 0.43
good condition
The full cost of the event is clearly understandable at the time of 7.77 8.27 -0.50
booking
| will continue to use this caterer for future events 7.70 8.56 -0.86
The caterer provides exactly what | ordered 7.61 8.39 -0.78
The events are always delivered/set up on time 7.54 8.03 -0.49
The quantity of the food/beverage provided meets my expectations 741 8.50 -1.09
Billing is timely and accurate 7.36 8.50 -1.14
The quality of the food/beverage meets my expectations 7.35 8.53 -1.18
The campus facilities | use for catered events are adequate to meet 7.03 6.91 0.12
my needs
The menu options available for me to select from are appropriate and 6.81 7.81 -1.00
offer enough variety for my catered event
The catering service is flexible in working with my changing needs 6.78 7.91 -1.13
It is easy to get in touch with the right person when placing orders 6.67 8.36 -1.69
A good value is received for the price paid 5.95 7.98 -2.03
I can make all of my arrangements with a single phone call 5.93 7.70 -1.77

The results indicate that in order to compete more effectively with off-campus caterers and improve the value
perception of its services, on-campus catering should focus on providing a good value, ease of making
arrangements with one phone call and getting in touch with the right person when placing orders.
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Improvements

Survey respondents were asked what Dining Services could do or improve to compare more favorably with off-
campus options. Respondents were allowed to select up to two response categories out of fourteen. The response
categories with the highest response rates are as follows:

TABLE 19: IMPROVEMENTS

Desired Improvements — Total Undergrad Undergrad Graduate Faculty/
(Two Selections) Respond On Off Student Staff
ents B C D E

(Sample Size) (1,737) (454) (452) (178) (643)
Price/Value Relationship 37.1% 29.3% 56.4%BDE | 41.0%BE 28.0%
Food Variety & Selection 29.8% 33.9%D 28.5% 25.3% 29.1%
Food Quality & Preparation 29.4% | 43.4%CDE 25.3% 29.8%E 21.9%
Hours of Operation 25.4% 35.0%E 29.2%E 36.0%E 12.9%
More/More Convenient Locations 20.4% 9.0% 14.2%B 25.8%BC | 31.4%BC
Service Speed 14.9% 9.0% 12.2% 16.9%B 20.4%BC
Brand Choices 10.6% 11.2%D 13.9%DE 6.2% 8.9%
Meal Plans 4.8% 14.1%CDE 1.3% 1.1% 1.9%

For the Total Respondent group, Undergraduates Off Campus and Graduate Students, the most desired
improvement is to the Price/Value Relationship. Undergraduates On Campus would most like to see
improvements in Food Quality & Preparation, followed by Hours of Operation and Food Variety & Selection..
For Faculty/Staff, the most desired improvement is More/More Convenient Locations, followed by Food Variety &
Selection and the Price/Value Relationship.

The reader is encouraged to review the actual Verbatim responses to this question, which can be found in Appendix
C.
Next Steps

A presentation of the Market Research results will be given at the June 4, 2009 Steering Committee meeting.
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Quantitative Research Findings

SECTION 2: QUANTITATIVE RESEARCH FINDINGS

Quantitative Survey Methodology

Survey Type:
Time to Complete:

Invitation:

Survey Available:
Total Respondents:
Sub-Samples Reported:

Confidence Interval:

Support Documentation:

Statistical Significance:

Web-based
Approximately 15 minutes - Overall, the amount and quality of information
supplied by the respondents was very good and allowed for a thorough analysis
of the collected data. Faculty was given the option to complete an “express” survey
comprised of selected questions from the full survey. 40.1% of faculty respondents
elected to take the express survey.
Broadcast email sent by University of California, Riverside containing a hot link to
survey site
April 24 — May 1, 2009
1,737
Total Students — 1,094
Undergraduates Living On Campus — 454
Undergraduates Living Off Campus — 452
Graduate Students — 178
Other Students - 10
Total Faculty/Staff — 643
Faculty — 137
Staff/Administrators - 506
Student Living On Campus Residence Hall — 352
Student Living On Campus Apartment/Family Housing — 146
Student Living Off Campus with Parents — 168
Student Living Off Campus On Own — 446
Freshman — 381
Sophomore - 153
Junior - 185
Senior - 187
Meal Plan Holder — 429
Non Meal Plan Holder — 1,253
Catering Arranger — 347
Non Catering Arranger — 1,335
Male — 594
Female — 1,100
Lunch Brown Baggers - 307

2.4% at the 95% Confidence Level - That is, if the same question is asked 100 times, 95
times out of 100, the new answer will fall within a range of +/-2.4% of the answer
presented in this report. The independent data research firm IDE Associates of
Whitman, Massachusetts tabulated survey results and provided statistical testing.

A copy of the survey instrument used for the research can be found in Appendix A of
this report. Data tables of tabulated results are provided in Appendix B. In reviewing
these data tables (as well as the tabulated results presented in this section), the reader
will note that each demographic sub-sample is identified by a different capital letter.
When a capital letter is noted beneath a particular sub-sample response, it signifies that
the response for that sub-sample is significantly different than the response of the sub-
sample denoted by the capital letter, at the 95% confidence level. Several survey
questions encouraged the respondent to write in a comment; these “Verbatim” responses
are presented in Appendix C.

Generally speaking, Faculty and Staff sub-samples are reported as one respondent
group. Faculty findings are reported separately only when there is a statistically
significant variance between Faculty and Staff responses.
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Tabulated Results

Data is presented in the approximate order the respondents received the questions. Beneath each chart is a

reference to the location of the corresponding data tables in Appendix B of this report.

1. Demographics

lama:

Freshman, 21.9%

Staff, 29.1%

Faculty, 7.9%

Other Student, \

0.6% Graduate Senior, 10.8%
Student, 10.2%

8.8%

Junior, 10.7%

—____ Sophomore,

(Data Tables; pages 1&3)

Faculty - | prefer to take the:

Express Survey
(5 minutes),
40.1%

Full Survey (10-
15 minutes),
59.9%

(Data Tables; page 2)
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1.

Demographics

Demographic Comparision

0O Survey Demographic B University Demographic

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

I

Undergraduates

Graduates

Faculty

Staff

O Survey Demographic

@ University Demographic

52.7%
66.9%

10.2%
10.1%

7.9%
4.1%

29.1%
18.9%

(Data Tables; page 1- & UCR Faculty & Staff Unduplicated Headcounts 11-2008 & UCR Enrollment Facts Fall
2008)
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Quantitative Research Findings

1. Demographics

I am currently living:

University
Residence Hall,
20.9%

Off Campus
Other, 33.9%

Off Campus
Off Campus On With Parents,
Own, 26.5% 10.0%

Apartment/
Family Housing,
8.7%

(Data Tables; pages 5-9)

On Campus Residents - | am currently living:

Student
Apartments,
3.2%

Apartments, Student
0.7% Apartments,
1.7%

1.9%

Falkirk Student

Glen Mor Int'l Village ~ Stonehaven Canyon Crest
Family Housing,

Aberdeen-
Inverness, 8.2%

Apartments,
2.2%
Bannockburn /
Village & Plaza
Apartments, Pentland Hills, Lothian, 10.8%
3.0% 12.2%

(Data Tables; pages 5-9)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

1. Demographics

How old are you:

Frcutyisat 4o, |

Grad Student (178)

Undergrad Off (452)

Total Respondents
(1,737)

Undergrac On (154)

0.0

50 100 150 200 250 300 350

Mean Age

400 450

(Data Tables; pages 243-244)

What is your gender:

@ Total Respondents (1,737) B Undergrad On (454)

0O Undergrad Off (452)

0O Grad Student (178) B Faculty (137) B Staff (506)
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0% e | [
Male Female Decline to Answer
@ Total Respondents (1,737) 34.2% 63.3% 2.5%
B Undergrad On (454) 31.9% 66.3% 1.8%
0O Undergrad Off (452) 35.4% 62.2% 2.4%
O Grad Student (178) 38.2% 57.9% 3.9%
B Faculty (137) 52.6% 44.5% 2.9%
W Staff (506) 29.4% 68.4% 2.2%

(Data Tables; page 245)
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

2. Population Density

Zone Map

1. Apartments on Canyon Crest Drive on the
north side of Campus.

2. Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4. Academic core east of the HUB, Watkins,
Humanities and Olmstead.

5. Academic core west of Costo and Sproul.
6. Parking Lot 30.

7. University Village, Grand Mare, Sterling
and University Towers.

8. North West of Campus.

9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 91 Freeway.

13. West of Campus.

14. North West of Campus from the
60 Freeway.

15. South West of Campus from the
60/215 Freeway

UCR ®

1500 [T
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

Population Density at Total Undergrad On | Undergrad Graduate
Meal Periods — Top Zones = Respon- B Off Students Faculty Staff
dents C D F G

(Sample Size) (1,737) (454) (452) (178) (82) (506)

Breakfast
Off Campus 23.4% 10.1% 39.2%BG 33.7%BG 40.2%BEG 14.2%
Zonel 7.2% 10.1%CF 5.5% 6.7% 0.0% 7.5%F
Zone 2 19.3% | 55.7%CDFG 1.8% 4.5% 2.4% 10.3%CDF
Zone 3 2.5% 2.6% 1.1% 4.5%C 0.0% 3.4%CF
Zone 4 22.5% 13.2% 20.8%B 22.5%B 25.6%B 31.8%BCD
Zone 5 11.7% 57% 10.8%B 7.3% 17.1%BD 18.2%BCD
Zone 6 1.1% 0.0% 3.3%BDFG 0.0% 0.0% 0.6%
Zone7 4.0% 1.3%F 6.9%BF 3.4%F 0.0% 4.9%BF
Zone 8 1.2% 0.0% 1.8%B 2.8%B 2.4% 1.0%B
Zone 9 1.5% 0.2% 2.2%B 4.5%BEG 2.4% 0.8%
Zone 10 1.5% 0.0% 1.3%B 2.2%B 1.2% 2.8%B
Zone 11 2.1% 0.4% 2.2%B 5.1%B 6.1%B 2.0%B
Zone 12 0.7% 0.4% 0.7% 1.1% 0.0% 1.0%F
Zone 13 0.7% 0.0% 1.1%B 0.6% 2.4% 0.6%
Zone 14 0.3% 0.0% 0.4% 0.6% 0.0% 0.4%
Zone 15 0.5% 0.0% 0.9%BF 0.6% 0.0% 0.6%

Lunch
Off Campus 5.6% 1.8% 10.2%BG 7.3%B 7.3% 4.0%B
Zone 1l 6.2% 4.4% 5.8% 3.4% 3.7% 9.7%BCDF
Zone 2 12.7% | 30.0%CDFG 3.1%F 2.8%F 0.0% 11.5%CDF
Zone 3 2.7% 2.0%F 1.8%F 5.6%BCF 0.0% 3.6%F
Zone4 47.3% 50.7%EG 46.9%G 59.0%CEG 58.5%EG 38.3%
Zone 5 17.6% 8.1% 21.2%B 19.1%B 30.5%B 20.4%B
Zone 6 0.5% 0.4% 1.1%DF 0.0% 0.0% 0.4%
Zone7 3.4% 0.7% 5.1%BDF 0.6% 0.0% 6.1%BDF
Zone 8 0.7% 0.4% 1.5%F 0.6% 0.0% 0.4%
Zone 9 0.5% 0.2% 0.7% 0.6% 0.0% 0.6%
Zone 10 0.5% 0.4% 0.2% 0.6% 0.0% 1.0%F
Zone 11 1.0% 0.2% 1.1%F 0.6% 0.0% 1.8%BF
Zone 12 0.4% 0.2% 0.2% 0.0% 0.0% 1.0%DF
Zone 13 0.5% 0.2% 0.7% 0.0% 0.0% 0.8%DF
Zone 14 0.3% 0.2% 0.2% 0.0% 0.0% 0.6%
Zone 15 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%

(Data Tables; pages 9-14)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

2. Population Density

Population Density at Total Undergrad On | Undergrad Graduate
Meal Periods — Top Zones Respon- B Off Students Faculty Staff
dents C D F G

(Sample Size) (1,737) (454) (452) (178) (82) (506)

Dinner
Off Campus 23.6% 7.0% 31.2%BD 16.9%B 30.5%BD 32.4%BD
Zonel 5.7% 6.2%D 6.9%DF 2.2% 2.4% 6.1%D
Zone 2 16.7% | 50.0%CDFG 2.7%F 4.5%F 0.0% 6.5%CF
Zone 3 2.4% 2.9%F 1.8%F 5.1%F 0.0% 2.0%F
Zone 4 26.5% 22.0% 27.2%G 44.9%BCG 37.8%BG 21.3%
Zone 5 10.6% 7.5% 11.5%B 14.6%B 24.4%BCG 9.1%
Zone 6 0.8% 0.4% 1.1%F 0.6% 0.0% 1.0%F
Zone7 3.4% 1.3% 7.3%BDFG 1.7% 0.0% 3.0%F
Zone 8 1.7% 0.2% 2.2%B 2.2% 1.2% 2.6%B
Zone 9 1.3% 0.4% 1.5% 2.2% 1.2% 1.6%
Zone 10 1.6% 0.2% 1.8%BF 2.2%F 0.0% 2.8%BF
Zone 11 1.9% 0.2% 0.9% 2.2% 1.2% 4.3%BCF
Zone 12 1.2% 0.9% 1.3% 0.6% 1.2% 1.8%
Zone 13 1.1% 0.7% 0.9%DF 0.0% 0.0% 2.2%BDF
Zone 14 0.3% 0.0% 0.7% 0.0% 0.0% 0.4%
Zone 15 1.2% 0.0% 1.1%BDF 0.0% 0.0% 3.0%BCDF

Late Evening
Off Campus 46.6% 15.2% 55.8%BD 42.1%B 69.5%BCD | 63.8%BCD
Zonel 5.0% 8.1%FG 6.0%FG 6.7%FG 0.0% 1.6%F
Zone 2 18.9% | 61.5%CDFG 1.5% 5.6%CF 1.2% 4.0%C
Zone 3 1.1% 1.8%FG 0.7% 2.8%F 0.0% 0.4%
Zone 4 5.5% 3.7% 7.7%BFG | 13.5%BCFG 1.2% 2.8%
Zone 5 2.9% 2.6%G 3.8%G 6.2%G 4.9% 0.8%
Zone 6 0.6% 0.4% 1.3%DG 0.0% 0.0% 0.4%
Zone7 3.7% 2.6%FG 9.1%BDFG 33.4%FG 0.0% 0.6%
Zone 8 2.9% 0.9% 3.8%B 3.4% 2.4% 3.8%B
Zone 9 2.1% 0.4% 1.5% 5.6%BC 2.4% 2.8%B
Zone 10 2.4% 0.4% 1.5% 3.4%B 2.4% 4.5%BC
Zone 11 3.4% 0.4% 2.2%B 5.1%B 7.3%B 6.1%BC
Zone 12 1.4% 0.9% 1.3% 0.6% 1.2% 2.2%
Zone 13 1.5% 0.7% 0.9% 0.6% 7.3%BCD 2.4%BD
Zone 14 0.5% 0.2% 1.1% 0.6% 0.0% 0.4%
Zone 15 1.6% 0.0% 1.8%BF 0.6% 0.0% 3.6%BDF

(Data Tables; pages 15-20)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

3. Dining Patterns

Breakfast Total Undergrad | Undergrad Graduate
Respon- On Off Students Faculty Staff
dents B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Skip 32.3% 52.0% 38.9% 21.9%F 9.5% 18.4%F
CDFG DFG
Prepared & Ate at Home/Room 46.3% 22.9% 43.8%B | 68.5%BCG | 81.8%CDG | 52.0%BC
Brown Bag 4.6% 2.0% 2.0% 0.6% 4.4%D 10.9%BCDF
Ate at Off Campus Restaurant/Fast Food 2.5% 0.7% 2.9%BD 0.0% 1.5% 4.7%BDF
Ate at Off Campus C-Store/ Grocery 0.9% 0.2% 1.1%F 0.6% 0.0% 1.6%BF
Obtained at Residential Restaurant (net) 5.1% 15.2% 1.5%D 0.0% 0.0% 2.4%DF
CDFG
Aberdeen-Inverness 2.4% 7.7%CDFG 0.4% 0.0% 0.0% 0.8%DF
Lothian 27% | 7.5%CDFG | 1.1%DF 0.0% 0.0% 1.6%DF
Obtained at Campus Retail Restaurant 4.4% 2.4% 4.4% 5.6% 2.2% 6.5%BF
The Hub 1.8% 1.3% 2.0% 1.7% 0.7% 2.4%
Honor Roll 0.1% 0.2% 0.2% 0.0% 0.0% 0.0%
El Sol 1.3% 0.7% 1.5%F 1.1% 0.0% 2.2%BF
Stacked Deli 0.1% 0.2% 0.0% 0.0% 0.0% 0.0%
La Fiamma 0.3% 0.2% 0.2% 0.6% 0.7% 0.2%
Panda Express 0.0% 0.0% 0.0% 0.0%
Taco Fresco 0.9% 0.2% 0.2% 2.2%F 0.0% 1.8%BCF
Arroyo Vista Café 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%
The Barn 0.1% 0.4% 0.0% 0.0% 0.0% 0.0%
Ivan’s at Hinderaker 1.2% 0.4% 1.1% 1.1% 1.5% 2.0%B
Grecian Gyros Cart @ CHASS 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%
Hot Diggity Dawgs Cart 0.1% 0.0% 0.2% 0.0% 0.2% 0.0%
Bear Tracks Mobile Truck 0.3% 0.0% 0.4% 0.6% 0.0% 0.4%
Obtained at Campus C-Store (net) 3.1% 4.0%F 4.4%DF 1.7% 0.7% 2.2%
Bear Necessities at Commons 2.6% 2.9%F 4.2%DF 1.1% 0.7% 2.2%
Bears Den at Aberdeen-Inverness 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Scotty’s at Glen Mor 0.2% 0.4% 0.0% 0.6% 0.0% 0.0%
Bear Essentials at Lothian 0.2% 0.7% 0.2% 0.0% 0.0% 0.0%
Obtained by Delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Obtained from Vending 0.5% 0.7% 0.7% 0.0% 0.0% 0.4%
Ate at Catered Event 0.1% 0.0% 0.2% 0.6% 0.0% 0.0%
Other 0.3% 0.0% 0.0% 0.6% 0.0% 1.0%BCF
(Data Tables; pages 21-25)
‘Other’ responses can be found in the Market Research Study Appendix Section C.
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

3. Dining Patterns

What do you typically do for Breakfast:

Off Campus , Vending, 0.5%
On Campus C- 3.3%
On Campus Store, 3.1% ' Catered Event,
Retail , 4.4% 0.1%
0,
On Campus Other, 0.3%
Residential , Skip, 32.3%
5.1%
Brown Bag,
4.6%

At Home, 46.3%

(Data Tables; pages 21-25)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

3. Dining Patterns

Lunch Total Undergrad Undergrad Graduate
Respon- On Off Students Faculty Staff
dents B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Skip 4.5% 6.8%E 4.4% 5.1% 1.5% 3.0%
Prepared & Ate at Home/Room 17.2% 16.3%G 23.2%BG 18.5%G 20.4%G 11.7%
Brown Bag 17.7% 2.0% 10.4%B 28.7%BC | 25.5%BC | 32.2%BC
Ate at Off Campus Restaurant/Fast Food 10.3% 3.5% 11.9%BD 6.7% 9,5%B 16.0%BDF
Ate at Off Campus C-Store/ Grocery 1.0% 0.4% 1.8% 0.6% 0.7% 1.2%
Obtained at Residential Restaurant (net) 11.2% 34.8% 1.1% 1.1% 0.7% 5.5%CDF
CDFG
Aberdeen-Inverness 4.0% 10.4% 1.1% 0.6% 0.7% 3.2%CDF
CDFG
Lothian 7.1% 24.4% 0.0% 0.6% 0.0% 2.4%CDF
CDFG
Obtained at Campus Retail Restaurant (net) | 29.6% 29.3% 33.2%G 27.5% 37.2%G 25.3%
The Hub 19.0% | 23.3%DFG | 26.8%DFG 15.2% 13.1% 11.1%
Honor Roll 3.9% 6.2%G 4.0%G 3.4% 5.1% 1.6%
El Sol 2.3% 3.3%F 2.7% 2.2% 0.7% 1.6%
Stacked Deli 1.7% 1.3% 2.7% 1.7% 0.7% 1.4%
La Fiamma 5.1% 4.8%DG 11.1% 1.7% 2.2% 2.2%
BDFG
Panda Express 6.0% 7.7%G 6.4% 6.2% 4.4% 4.3%
Taco Fresco 3.6% 2.4% 1.8% 5.1% 5.8% 4.9%BC
Arroyo Vista Café 0.7% 0.0% 0.0% 0.6% 2.2% 1.8%BC
The Barn 4.7% 2.0% 3.5% 5.6%B 10.2%BC 6.3%BC
Ivan’s at Hinderaker 0.9% 0.9% 0.2% 0.6% 5.1% 0.6%
BCDG
Grecian Gyros Cart @ CHASS 0.1% 0.0% 0.2% 0.0% 0.7% 0.0%
Hot Diggity Dawgs Cart 0.5% 0.7% 0.7% 0.6% 0.0% 0.2%
Bear Tracks Mobile Truck 0.1% 0.0% 0.0% 0.0% 0.0% 0.4%
Obtained at Campus C-Store 6.6% 6.2%F 10.8%FG 9.0%FG 1.5% 3.8%
Bear Necessities at Commons 5.8% 4.6% 10.0%BFG | 8.4%FG 1.5% 3.4%
Bears Den at Aberdeen-Inverness 0.2% 0.4% 0.4% 0.0% 0.0% 0.0%
Scotty’s at Glen Mor 0.2% 0.7% 0.0% 0.0% 0.0% 0.2%
Bear Essentials at Lothian 0.3% 0.4% 0.4% 0.6% 0.0% 0.2%
Obtained by Delivery 0.2% 0.0% 0.2% 0.6% 0.7% 0.2%
Obtained from Vending 0.7% 0.4% 1.8%E 1.1% 0.0% 0.2%
Ate at Catered Event 0.2% 0.0% 0.7% 0.0% 0.7% 0.0%
Other 0.7% 0.2% 0.4% 1.1% 1.5% 1.0%

(Data Tables; pages 26-30)

‘Other’ responses can be found in the Market Research Study Appendix Section C.
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

3. Dining Patterns

What do you typically do for Lunch:

Vendina. 0.7% Catered Event,
z ’ 0.2% Other, 0.7%

Delivery, 0.2%
Off Campus , Skip, 4.5%
11.3%
At Home, 17.2%

On Campus C-
Store, 6.6%

Brown Bag,
17.7%
On Campus On Campus
Retail , 29.6% Residential ,
11.2%

(Data Tables; pages 26-30)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

3. Dining Patterns

Dinner Total Undergrad | Undergrad Graduate Faculty Staff
Respon On Off Students F G
dents B C D
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Skip 4.1% 4.2% 4.6% 5.6% 5.1% 2.4%
Prepared & Ate at Home/Room 51.4% 20.5% 49.6%B 52.2%B 74.5%BCD | 74.3%BCD
Brown Bag 2.0% 0.9% 1.3% 7.9%BCFG 2.9% 1.4%
Ate at Off Campus Restaurant/Fast Food 14.4% 11.0% 19.9%BFG | 21.3%BFG 10.9% 11.1%
Ate at Off Campus C-Store/ Grocery 3.6% 3.1% 4.9%F 3.4% 1.5% 3.6%
Obtained at Residential Restaurant (net) 12.7% 43.6% 2.4%D 0.6% 0.7% 2.0%
CDFG
Aberdeen-Inverness 3.9% 12.8% 0.9%DF 0.0% 0.0% 1.2%DF
CDFG
Lothian 8.8% 30.8% 1.5% 0.6% 0.7% 0.8%
CDFG
Obtained at Campus Retail Restaurant (net) 5.3% 6.4%G 8.2%FG 5.1% 3.6% 2.2%
The Hub 3.9% 5.5%FG 6.0%FG 3.9% 1.5% 1.2%
Honor Roll 0.2% 0.4% 0.0% 0.0% 0.0% 0.2%
El Sol 0.2% 0.2% 0.7% 0.0% 0.0% 0.0%
Stacked Deli 0.3% 0.4% 0.7% 0.0% 0.0% 0.0%
La Fiamma 0.8% 1.3%D 1.1%D 0.0% 0.7% 0.4%
Panda Express 2.4% 3.1%FG 3.5%FG 3.9%G 0.7% 0.6%
Taco Fresco 0.1% 0.0% 0.2% 0.0% 0.7% 0.0%
Arroyo Vista Café 0.2% 0.2% 0.0% 0.0% 0.7% 0.4%
The Barn 0.8% 0.4% 1.5% 1.1% 0.7% 0.4%
Ivan’s at Hinderaker 0.1% 0.0% 0.2% 0.0% 0.0% 0.2%
Grecian Gyros Cart @ CHASS 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hot Diggity Dawgs Cart 0.1% 0.2% 0.0% 0.0% 0.0% 0.0%
Bear Tracks Mobile Truck 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%
Obtained at Campus C-Store 4.4% 8.1%DFG 5.5%FG 3.4%F 0.0% 1.6%F
Bear Necessities at Commons 2.3% 1.3% 5.1%BFG 2.8%F 0.0% 1.0%F
Bears Den at Aberdeen-Inverness 0.2% 0.7% 0.0% 0.0% 0.0% 0.0%
Scotty’s at Glen Mor 1.8% 5.7%CDF 0.4% 0.6% 0.0% 0.4%
G
Bear Essentials at Lothian 0.2% 0.4% 0.0% 0.0% 0.0% 0.2%
Obtained by Delivery 1.1% 1.8%DF 1.5%DF 0.0% 0.0% 0.8%DF
Obtained from Vending 0.6% 0.2% 1.8%BDFG 0.0% 0.0% 0.2%
Ate at Catered Event 0.2% 0.0% 0.2% 0.0% 0.7% 0.2%
Other 0.2% 0.2% 0.0% 0.6% 0.0% 0.4%
(Data Tables; pages 31-35)
‘Other’ responses can be found in the Market Research Study Appendix Section C.
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report

Quantitative Research Findings

3. Dining Patterns

What do you typically do for Dinner:

: Catered Event
. Vending, 0.6% '
Delivery, 1.1%-  * o0 007 0.2%
Off Campus ,

18.0% Other, 0.2%

On Campus C-
Store, 4.4%

On Campus

Retail , 5.3%
On Campus
Residential , Brown Bag, At Home, 51.4%
12.7% 2.0%

(Data Tables; pages 31-35)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

3. Dining Patterns

Late Evening (after 7:30pm) Total Undergrad | Undergrad Graduate
Respon- On Off Students Faculty Staff
dents B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Skip 27.2% 15.6% 22.8%B 25.3%B | 40.1%BCD | 38.3%BCD
Prepared & Ate at Home/Room 40.1% 20.9% 46.2%B 52.2%B 47.4%B 45.8%B
Brown Bag 0.8% 0.7% 0.4% 1.7% 0.7% 1.0%
Ate at Off Campus Restaurant/Fast Food 10.2% | 10.8%FG 16.2% 9.6% 5.8% 5.5%
BDFG
Ate at Off Campus C-Store/ Grocery 5.9% 7.9%FG 6.6%F 6.7% 0.7% 4.5%F
Obtained at Residential Restaurant (net) 0.9% 1.3% 0.4% 1.1% 0.0% 1.0%F
Aberdeen-Inverness 0.2% 0.2% 0.0% 0.0% 0.0% 0.6%
Lothian 0.6% 1.1% 0.4% 1.1% 0.0% 0.4%
Obtained at Campus Retail Restaurant (net) 1.4% 1.8% 2.7%G 1.1% 1.5% 0.2%
The Hub 1.0% 1.3%G 1.8%G 1.1% 0.7% 0.0%
Honor Roll 0.1% 0.0% 0.2% 0.0% 0.0% 0.0%
El Sol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stacked Deli 0.1% 0.2% 0.0% 0.0% 0.0% 0.0%
La Fiamma 0.2% 0.2% 0.2% 0.6% 0.7% 0.0%
Panda Express 0.6% 0.9%FG 1.3%FG 0.6% 0.0% 0.0%
Taco Fresco 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Arroyo Vista Café 0.1% 0.0% 0.0% 0.0% 0.7% 0.0%
The Barn 0.3% 0.2% 0.9%D 0.0% 0.0% 0.2%
Ivan’s at Hinderaker 0.1% 0.2% 0.0% 0.0% 0.0% 0.0%
Grecian Gyros Cart @ CHASS 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hot Diggity Dawgs Cart 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bear Tracks Mobile Truck 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Obtained at Campus C-Store 11.1% 38.3% 2.0% 1.7% 0.0% 1.2%F
CDFG
Bear Necessities at Commons 1.2% 2.2%FG 1.3%FG 1.7% 0.0% 0.2%
Bears Den at Aberdeen-Inverness 2.1% 7.5% 0.0% 0.0% 0.0% 0.4%
CDFG
Scotty’s at Glen Mor 5.6% 20.3% 0.4% 0.0% 0.0% 0.6%
CDFG
Bear Essentials at Lothian 2.2% 8.4% 0.2% 0.0% 0.0% 0.0%
CDFG
Obtained by Delivery 0.5% 0.2% 0.9%D 0.0% 0.7% 0.4%
Obtained from Vending 1.0% 1.5% 1.3% 0.6% 0.0% 0.6%
Ate at Catered Event 0.2% 0.7% 0.0% 0.0% 0.0% 0.2%
Other 0.7% 0.2% 0.4% 0.0% 2.9%D 1.2%D
(Data Tables; pages 36-39)
‘Other’ responses can be found in the Market Research Study Appendix Section C.
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

3. Dining Patterns

What do you typically do for Late Evening:
Delivery, 0.5% Vending, 1.0%  Catered Event,

Off Campus , 0.2%
16.1%
Other, 0.7%
On Campus C-
Store, 11.1% /Skip, 27.2%

On Campus
Retail , 1.4%
On Campus \
Residential , Brown Bag, At Home. 40.1%
0.9% 0.8% ’

(Data Tables; pages 36-39)
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3. Dining Patterns

Lunch On Campus Diners - What were the primary reasons
you selected this eatery (pick up to two):

@ Total Respondents (708) ® Undergrad On (291) O Undergrad Off (155)

O Grad Student (51) B Faculty/Staff (207)
60.0%
50.0% -
40.0% -
30.0% -
20.0% -
10.0% -
00% Food Food Servi
. 00 00 ervice
C t . Use M . .
onverTlen Quality & se MY Selection/ |Speed/Short | Price/Value
Location . Meal Plan . o
Preparation Variety Wait Time
@ Total Respondents (708) 44.4% 33.2% 20.8% 16.7% 16.1% 13.6%
@ Undergrad On (291) 44.3% 24.1% 45.0% 19.6% 13.4% 6.2%
O Undergrad Off (155) 31.6% 40.0% 3.9% 17.4% 24.5% 21.3%
O Grad Student (51) 45.1% 35.3% 2.0% 13.7% 19.6% 27.5%
B Faculty/Staff (207) 53.1% 40.1% 4.3% 13.0% 13.0% 14.5%

(Data Tables; pages 40-41)
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3. Dining Patterns

Lunch On Campus Diners - What were the primary reasons
you selected this eatery (pick up to two):

@ Total Respondents (708) B Undergrad On (291) O Undergrad Off (155)
O Grad Student (51) B Faculty/Staff (207)

60.0%

50.0%

40.0%

30.0%

20.0%

10.0% -
oo | Wl

Purchase To| Healthy D|n.|ng Quality of Seating
. Environ- | Customer S Other
Go Choices . Availability
ment Service
@ Total Respondents (708) 12.4% 9.3% 7.3% 3.7% 1.7% 6.8%
B Undergrad On (291) 15.8% 7.6% 4.8% 1.0% 0.3% 6.5%
0O Undergrad Off (155) 12.9% 12.3% 9.0% 3.9% 2.6% 7.7%
O Grad Student (51) 3.9% 15.7% 7.8% 5.9% 3.9% 3.9%
B Faculty/Staff (207) 9.2% 8.2% 9.7% 6.8% 2.4% 7.2%

(Data Tables; pages 40-41)

‘Other’ responses can be found in the Market Research Study Appendix Section C.
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Market Research Report

Quantitative Research Findings

3. Dining Patterns

bring your lunch (pick up to two):

Lunch Brown Baggers - Why do you make the choice to

@ Total Respondents (306) B Undergrad On (9)

O Undergrad Off (47)

O Grad Student (51) B Faculty/Staff (197)
60.0%
50.0% ~
40.0% -
30.0% -
20.0% ~
10.0% -
0.0% Control |OnC Wait T
or_1 1o n - ampus More & 19 | bont Like Work/Study
Diet/ Pricing Too . Long for On .
- . Convenient Choices at Lunch
Healthier High Campus
@ Total Respondents (306) 42.2% 39.9% 26.5% 25.2% 13.7% 13.1%
@ Undergrad On (9) 22.2% 55.6% 22.2% 33.3% 11.1% 44.4%
O Undergrad Off (47) 23.4% 48.9% 29.8% 25.5% 14.9% 17.0%
O Grad Student (51) 45.1% 51.0% 19.6% 25.5% 17.6% 9.8%
W Faculty/Staff (197) 46.7% 33.5% 27.9% 24.4% 12.7% 11.7%
(Data Tables; pages 56-57)
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Market Research Report

Quantitative Research Findings

3. Dining Patterns

Lunch Brown Baggers - Why do you make the choice
to bring your lunch (pick up to two):

@ Total Respondents (306) B Undergrad On (9)
O Grad Student (51) B Faculty/Staff (197)

O Undergrad Off (47)

60.0%

50.0%

40.0%

30.0%

20.0%

10.0% T
0.0% L]

O
On Campus Not Other On Camr_)us Too
Close Noisy
B Total Respondents (306) 11.4% 9.8% 2.9%
B Undergrad On (9) 0.0% 0.0% 0.0%
O Undergrad Off (47) 2.1% 17.0% 2.1%
O Grad Student (51) 11.8% 7.8% 3.9%
B Faculty/Staff (197) 14.2% 9.1% 3.0%

(Data Tables; pages 56-57)

‘Other’ responses can be found in the Market Research Study Appendix Section C.
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Market Research Report Quantitative Research Findings

3. Dining Patterns

Lunch Off Campus - What were the primary reasons you chose
to eat off campus: (select two reasons)

@ Total Respondents (192) B Undergrad On (17) O Undergrad Off (60)
O Grad Student (13) B Faculty/Staff (99)
50.0%
45.0% ]
40.0%
35.0% —
30.0% -
25.0% -
20.0% -
15.0% A
10.0% A
5.0% -
0% Find My
Better Food Other ExpLeenSsSive ]:I;SE? gai:sz: Food
Choices
@ Total Respondents (192) 32.8% 32.8% 22.4% 19.3% 17.2%
B Undergrad On (17) 47.1% 23.5% 23.5% 29.4% 29.4%
O Undergrad Off (60) 38.3% 3L.7% 33.3% 11.7% 16.7%
O Grad Student (13) 30.8% 23.1% 46.2% 7.7% 23.1%
B Faculty/Staff (99) 27.3% 35.4% 13.1% 23.2% 14.1%

(Data Tables; pages 56-57)

The majority of the ‘Other’ responses indicated that the respondent was not on campus at lunch.
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Market Research Report

Quantitative Research Findings

3. Dining Patterns

Lunch Off Campus - What were the primary reasons you chose
to eat off campus: (select two reasons)awe

@ Total Respondents (192) B Undergrad On (17)

O Undergrad Off (60)

O Grad Student (13) B Faculty/Staff (99)
50.0%
45.0%
40.0%
35.0%
30.0%
25.0% [ ] —
20.0%
15.0% A
10.0% -
0.0% - :
Purchase In Friends/ Occasional Smo!<e &
Route Colleagues Treat Closer Drink
Go Alcohol
@ Total Respondents (192) 13.0% 10.4% 10.4% 10.4% 3.1%
B Undergrad On (17) 17.6% 17.6% 29.4% 5.9% 0.0%
0O Undergrad Off (60) 26.7% 6.7% 3.3% 11.7% 1.7%
O Grad Student (13) 7.7% 15.4% 7.7% 23.1% 0.0%
W Faculty/Staff (99) 5.1% 11.1% 12.1% 9.1% 5.1%

(Data Tables; pages 56-57)
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4. Mean Weekly Spending for Meals and Snacks

How much did you spend for the week for meals and snacks:

@ Total Respondents (1,737) @ Undergrad On (454) O Undergrad Off (452)
O Grad Student (178) B Faculty/Staff (643)
$30.00
$25.00 -
= $20.00
2
[}
= $15.00 -
$10.00 -
$5.00 A
$0.00 -
On Campus Off Campus
@ Total Respondents (1,737) $13.26 $20.88
B Undergrad On (454) $17.94 $14.58
O Undergrad Off (452) $13.92 $21.05
O Grad Student (178) $12.31 $27.92
B Faculty/Staff (643) $10.12 $22.85

(Data Tables; pages 58-65)
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Market Research Report

Quantitative Research Findings

5. Food Preferences

Please indicate the frequency that you would select each item

during a typical seven day week:

@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty B Staff

3.50

3.00 -
4
8 |
= 2.50 A
1.
(b}
oy 2.00 -
3
£
= 1.50 -
c
3 1.00
=

0.50 -

0007 Health Specialt

Fresh Fruit Orii;te q Natural Coﬁr‘)ezcsI/aEs);) e Organic Mexican
(742) Entrees (692) Foods (675) 550 (679) Foods (687) | Food (741)
@ Total Respondents 2.78 2.14 2.04 1.89 1.83 1.83
B Undergrad On 3.29 241 2.36 1.28 1.88 2.22
O Undergrad Off 2.87 2.28 2.17 1.75 2.05 1.85
O Grad Student 2.79 2.16 1.90 2.43 1.92 1.60
W Faculty 2.45 1.99 1.99 2.84 2.02 1.32
W Staff 2.32 1.80 1.70 2.04 1.49 1.67
(Data Tables; pages 66-78)
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5. Food Preferences

Please indicate the frequency that you would select each item
during a typical seven day week:
@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty B Staff
3.50
3.00
>
o 250
=
j -
g 2.00
2
£ 4 ]
= 150
c
3 i
< 1.00
0.50 -
0.00 1 Pasta& | Fruit\V Traditional
Asian Food as a r ui/Ves. Grilled Smoothies radl |_ona
(737) Italian Food | Juice Health Chicken (650) (701) American
(746) Drinks (662) Entrees (626)
@ Total Respondents 181 1.64 1.58 1.58 1.55 1.52
W Undergrad On 2.33 2.30 2.10 1.80 1.98 2.11
O Undergrad Off 2.01 2.02 1.92 1.66 2.26 1.61
O Grad Student 1.62 1.29 1.27 1.13 0.83 1.12
| Faculty 1.27 0.63 0.85 1.15 0.58 1.03
W Staff 1.38 1.01 111 1.53 0.89 1.09

(Data Tables; pages 66-78)
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Quantitative Research Findings

5. Food Preferences

Please indicate the frequency that you would select each item
during a typical seven day week:

@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty B Staff

3.50
3.00
2.50
=
[}
g 2.00 ~
1
[}
o
3 1.50 A
E
|_
c
s 1.00 -
=
0.50 ~
0.00 1 Hamburgers/ Ice Cream/
Grilled Salad Bar (673) | Frozen Yogurt E;ﬁg:za(rézno) S:r?dtvf;cctizsldasg% MSZ?: dzo(gg)e '
Sandwiches (729) (721)
@ Total Respondents 151 1.48 1.48 1.45 1.43 1.40
@ Undergrad On 1.98 1.86 1.93 1.58 1.70 1.58
O Undergrad Off 1.90 1.34 1.90 151 1.69 1.45
O Grad Student 1.09 1.33 0.79 1.40 1.23 1.07
| Faculty 0.74 1.35 0.77 1.93 0.91 1.35
W Staff 1.04 1.42 0.97 1.18 1.13 1.33

(Data Tables; pages 66-78)
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Market Research Report

Quantitative Research Findings

5. Food Preferences

Please indicate the frequency that you would select each item
during a typical seven day week:

@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty m Staff

3.50
3.00
2.50
=
3
=
LS
L 2.00
3
E
|_
c 1.50 ~
©
[5)
=
1.00 A
0.50 A
0.00 -
Baked Desserts M?de o O_rder Pre-Packaged Specialty Grilled Chicken .
(664) Deli Sandwiches Salads/ o dwiches (666) | Sandwiches (672) | 222 (729)
(690) Sandwiches (624)
@ Total Respondents 1.35 1.28 1.26 1.22 1.22 1.19
W Undergrad On 1.84 1.54 1.40 1.54 141 1.78
O Undergrad Off 1.49 1.40 1.57 1.42 1.55 1.47
O Grad Student 1.07 1.27 0.91 0.89 0.82 0.69
W Faculty 0.75 0.94 1.07 0.85 0.72 0.52
W Staff 0.99 1.07 1.06 0.94 1.01 0.77
(Data Tables; pages 66-78)
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5. Food Preferences

Please indicate the frequency that you would select each item
during a typical seven day week:
@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty B Staff

350

3.00
£ 2.50
L
2
g 2,00
4]
£
= 1.50
c
3
s 1.00 -

0.50 -

000" Medit

. . . editer-
Bagels & | Latin/Caribbea . Grilled Seafood
Pastries (667) | n Food (645) Sushi (748) (674) Soup (663) ranean Food
(712)

@ Total Respondents 117 114 114 1.09 1.09 1.08
® Undergrad On 131 133 167 121 1.36 110
0O Undergrad Off 1.40 1.19 1.08 135 0.91 112
O Grad Student 1.06 1.02 1.05 0.96 1.28 1.36
B Faculty 0.64 0.92 1.07 0.95 0.82 1.49
| Staff 1.02 1.07 0.73 0.83 1.01 0.77

(Data Tables; pages 66-78)
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5. Food Preferences

Please indicate the frequency that you would select each item
during a typical seven day week:
@ Total Respondents B Undergrad On O Undergrad Off O Grad Student B Faculty m Staff
3.50
3.00 -
é 2.50
=
E’_ 2.00 A
4]
£ 1.50 A
|_
S 1.00 A
D
=
0.50 -
000 7 ik
Stri s;(I::ir?ners Indian Food Wraps (688 Fried Chicken | Fried Seafood
ps/Fing (716) ps (688) (637) (666)
(625)
B Total Respondents 1.00 0.95 0.93 0.69 0.62
@ Undergrad On 154 0.99 1.07 1.04 1.02
O Undergrad Off 143 0.87 111 0.93 0.72
O Grad Student 0.62 161 0.81 0.55 0.35
B Faculty 0.24 0.85 0.68 0.21 0.19
W Staff 0.53 0.77 0.75 0.40 0.40

(Data Tables; pages 66-78)
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6. Lunch Spend

How much do you typically spend for lunch:
@ Total Respondents (1,662) @ Undergrad On (454) O Undergrad Off (452)
0O Grad Student (178) B Faculty/Staff (588)
$7.20
$7.00
$6.80 -
$6.60
3
5 $6.40 -
% $6.20 -
$6.00 -
$5.80 -
$5.60 -
$40° Lunch On Lunch Off
B Total Respondents (1,662) $6.25 $6.43
B Undergrad On (454) $6.23 $6.16
O Undergrad Off (452) $6.02 $6.03
O Grad Student (178) $6.34 $6.33
B Faculty/Staff (588) $6.50 $7.11

(Data Tables; pages 79-82 & 176-179)
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7. Branded Food Concepts — Brand Category Preferences

If Dining Services were to add off campus restaurants or ‘fast food'
brands to campus, which brands would you prefer (write-in up to three):
@ Total Respondents (1,737) B Undergrad On (454) O Undergrad Off (452) O Grad Student (178) B Faculty m Staff

60.0%

50.0% -

40.0%

30.0%

20.0%

10.0%

o0% Sandwich/
andwic . .
Hamburger Mexican Chicken . :
Brand Salad/Soup Food Brand Brand Pizza Brand | Don't Know
Brand

@ Total Respondents (1,737) 39.4% 32.2% 28.0% 18.1% 17.5% 13.8%
B Undergrad On (454) 49.3% 26.9% 24.0% 17.8% 21.4% 13.4%
O Undergrad Off (452) 47.6% 33.2% 31.0% 15.7% 22.6% 13.9%
O Grad Student (178) 29.8% 34.8% 27.5% 18.0% 13.5% 11.2%
| Faculty 14.6% 22.6% 13.1% 7.3% 7.3% 13.9%
W Staff 33.6% 37.5% 33.4% 23.5% 13.6% 14.4%

(Data Tables; pages 83-84)
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7. Branded Food Concepts — Brand Category Preferences

If Dining Services were to add off campus restaurants or *fast food'
brands to campus, which brands would you prefer
(write-in up to three):

@ Total Respondents (1,737) B Undergrad On (454) 0O Undergrad Off (452)
O Grad Student (178) | Faculty m Staff

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

[Tl e o

No Other Asian Casual | Other
Brands | Brand Food |American| Ethnic
Added | Type Brand Food Brand

0.0%
Italian | Seafood
Brand Brand

B Total Respondents (1,737) | 12.3% | 11.1% 8.8% 8.1% 6.3% 3.8% 3.3%
B Undergrad On (454) 5.3% 17.0% | 121% 9.3% 6.8% 5.5% 3.7%
O Undergrad Off (452) 8.6% 11.5% 8.0% 7.7% 4.2% 4.2% 4.4%
O Grad Student (178) 20.8% 9.0% 7.9% 7.3% 9.0% 2.83% 17%
B Faculty 43.8% 5.8% 9.5% 5.1% 6.6% 3.6% 0.7%
W Staff 10.5% 7.3% 6.9% 8.3% 6.9% 2.4% 3.2%

(Data Tables; pages 83-84)

‘Other’ responses can be found in the Market Research Study Appendix Section C.
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7. Branded Food Concepts — Brand Preferences by Brand Category

Hamburger Brand (681)

Jack In The

Box, 3.1% Other, 12.2%

Burger King,
3.5%

Wendy's, 4.6%

McDonalds,

0,
8.4% In & Out,

57.3%
Carl's Jr., 10.9%

(Data Tables; pages 88-90)

Sandwich/Salad/Soup Brand (557)

Other, 22.4%
Subway, 47.6%

Soup

Plantation, 3.6%\

Togos, 3.8%—

Quiznos, 9.7%

Panera Bread,
12.9%

(Data Tables; pages 85-86)
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7. Branded Food Concepts — Brand Preferences by Brand Category

Mexican Brand (484)

Other, 25.6%
Chipotle, 22.9%

Alberto's, 3.5%

Baja Fresh,

5.2% Taco Bell,

\ 19.0%

Rublo’s, 6.6% " g1 pollo Loco, Del Taco, 9.7%

7.4%

(Data Tables; pages 90-91)

Chicken Brand (313)

0,
Other, 12.5% Chick-fil-A,
28.4%
Popeye's, 15.0%
El Pollo Loco,

20.1% KFC, 24.0%

(Data Tables; pages 95-96)
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7. Branded Food Concepts — Brand Preferences by Brand Category

Pizza Brand (302)

Other, 13.6%

Sharro, 4.6%

Pizza Hut,
0,
California Pizza 38.4%
Kitchen, 5.6%
Little Caesars,
8.3%
Dominos, 8.6%
Round Table, Papa John’s,

9.3% 11.6%

(Data Tables; pages 93-94)
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8. Location Preferences for New Campus Dining

% 1. Apariments on Canyon Crest rive on e
north side of Campus.

2. Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4, Academic core east of the HUB, Watkins,
Humanities and Cimstead.

5. Academic core west of Costo and Sproul.
6. Parking Lot 30.

7. University Village, Grand Marc, Sterling
and University Towers.,

8. North West of Campus.
| 9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 81 Freeway.

13. West of Campus.

14, North West of Campus from the

60 Freeway.

15. South West of Campus from the
601215 Freeway

UCR &

New Location Total Undergrad Undergrad Graduate
Respon On Off Students Faculty Staff
dents B C D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Zone
Zone 1 9.2% 14.1%CDF 6.2% 3.9% 5.1% 10.7%CDF
Zone 2 11.2% | 27.5%CDFG 1.1% 3.4% 0.7% 10.9%CDF
Zone 3 2.8% 0.2% 2.7%B 6.7%BCF 1.5% 4.2%BF
Zone 4 49.1% 40.1% 55.3%BG 63.5%BG 58.4%BG 43.9%
Zone 5 14.2% 5.3% 14.2%B 16.9%B 31.4%BCDG 17.0%B
Zone 6 1.0% 0.2% 3.3%BDFG 0.0% 0.0% 0.2%
Zone 7 4.0% 2.9%D 5.8%BD 0.6% 0.0% 5.9%BDF
Zone 12 1.2% 1.5%F 1.3%F 0.6% 0.0% 1.2%F
Don’t Know 7.4% 8.1%F 10.2%DFG 4.5% 2.9% 6.1%
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8. Location Preferences for New Campus Dining

New Location Total Undergrad Undergrad Graduate
Respon On Off Students Faculty Staff
dents B Cc D F G
(Sample Size) (1,737) (454) (452) (178) (137) (506)
Zone 4 Buildings
Commons 10.0% | 12.3%DFG | 16.6%DFG 6.2% 2.2% 5.7%F
Commons Expansion 7.5% 11.7%DFG 10.4%DFG 1.7% 2.9% 4.5%D
Science Library 2.5% 1.8%F 3.3%DF 0.6% 0.0% 3.8%DF
Bell Tower 1.8% 3.1%FG 2.7%FG 1.1% 0.0% 0.6%
Engineering 2 1.7% 1.3% 1.3% 5.1%BCG 2.9% 0.8%
Zone 5 Buildings
Humanities & Social 3.9% 0.9% 2.45 10.7%BCG | 14.6%BCG 2.6%
Sciences
Aurts Building 2.1% 0.4% 3.1%B 2.8% 5.1%B 1.8%B
Sproul Hall 1.7% 0.7% 1.8% 1.1% 5.1%B 1.8%
Hinderaker Hall 1.3% 0.4% 2.7%BD 0.0% 0.7% 1.4%D
Student Services 1.3% 0.4% 0.9%DF 0.0% 0.0% 3.2%BCDF
(Data Tables; pages 164-175)
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9. Meal Plan Holders

Do you have a meal plan:

0O Grad Student (178)

@ Total Respondents (1,682) @ Undergrad On (454)

B Faculty/Staff (588)

O Undergrad Off (452)

100.0%
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%

10.0%
0.0%
Yes No

@ Total Respondents (1,682) 25.5% 74.5%
B Undergrad On (454) 80.6% 19.4%
0O Undergrad Off (452) 5.1% 94.9%
O Grad Student (178) 11% 98.9%
B Faculty/Staff (588) 6.1% 93.9%

(Data Tables; page 180)

FlexMax, 12.6%

Flex 10, 28.0%

Dining Dollars,
7.5%

Meal Plan Holders - Which meal plan do you have:

Flex5, 28.9%

Flex7, 23.1%

(Data Tables; page 181)
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9. Residential Restaurant Use

Which of the following Residential Restaurants
do you use most often:

@ Total Respondents (429) B Undergrad On (366) O Undergrad Off (23)

O Grad Student (2) B Faculty/Staff (36)

70.0%

60.0%

50.0%

40.0% —

30.0% -

20.0%

10.0% -

0.0% - - -
Aberdeen-Inverness Lothian Neither

@ Total Respondents (429) 35.0% 53.1% 11.9%
B Undergrad On (366) 34.7% 58.5% 6.8%
O Undergrad Off (23) 30.4% 30.4% 39.1%
0O Grad Student (2) 50.0% 0.0% 50.0%
B Faculty/Staff (36) 41.7% 19.4% 38.9%

(Data Tables; page 182)

After running a cross tab, the data indicates that 67.2% of Aberdeen-Inverness diners live at Aberdeen-Inverness.
The next largest percentage of Aberdeen-Inverness diners (28.1%) live at Pentland Hills. 52.6% of Lothian diners
live at Lothian, while 44.0% of Lothian diners live at Pentland Hills. The vast majority of residential diners eat at
the residential restaurant closest to their residence hall.
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

9. Meal Plan / Residential Dining Satisfaction

Meal Plan Holder Satisfaction All Use Use

Scale 1-10 Aberdeen- Lothian
Inverness | the Most
the Most

(Sample Size) (378) (150) (228)

The dining environmentat ____is enjoyable and comfortable 6.74 6.51 6.89

to hand out in for extended periods
My meal plan generally allows me to obtain food at the

- 6.67 5.73 6.85
locations that | want to

The current d_|n|ng hours at generally allow me to obtain 6.26 575 6.60
meals at the times | want

My meal plan generally meets my lifestyle needs 5.82 6.47 5.79
Overall, my meal plan provides good value 5.74 5.74 5.68
The variety of food available at is generally adequate to 491 500 486
meet my needs

The quality of food available at is generally good 4.88 4,99 4.81

(Data Tables; page 183-194)
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

9. Voluntary Meal Plan Purchase Influencers

Non Meal Plan Holders - Please rate the following potential features
with regard to how much they might influence you to purchase a small
prepaid meal plan or meal card:
(Scale 1=completely disagree, 7=agree completely)
@ Total Respondents (1,253) B Undergrad On (88) O Undergrad Off (429)
O Grad Student (176) B Faculty/Staff (552)
7.00
6.00
5.00 -
4.00
3.00 -
2.00 -
1.00 A
0.00 - F ¢
Discounts at Fully Bonus at requen Parents Buy
. ) Buyer Other
Reqgister Refundable Register Plan
Reward
@ Total Respondents (1,253) 5.25 5.08 4.90 4.68 2.66 3.47
m Undergrad On (88) 5.64 5.92 5.63 5.47 4.05 4.67
O Undergrad Off (429) 5.64 5.60 5.25 5.15 3.97 412
O Grad Student (176) 5.13 4.86 4.49 431 1.96 3.70
W Faculty/Staff (552) 4.93 4.61 4.65 4.30 1.65 2.89

(Data Tables; page 195-196)

‘Other’ responses can be found in the Market Research Study Appendix Section C.

Envision Strategies Page 2 - 41



University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

10. Purchase Influencers

Factors of Potential Influence in
Purchasing Decisions Total Under- Under- Grad Faculty/ | Brown
Influences Decision of Where to Eat Respon grad On grad Off Student Staff Baggers
Using Scale 1-10 (Areas of disagreement dents B c E E v
highlighted in red)
(Sample Size) (1,682) (454) (452) (80) (588) (290)
IIt serves freshly prepared, quality food that I 8.72 8.47 8.70 8.95B 8.86B 8.7
ike to eat
The pricing is fair and provides good value
for the money 8.69 8.49 8.83B 8.95BE 8.65 8.81
(Iquzka;SIe to order, receive and pay for food 8.34 8.26 8.23 8.26 8.49BC 8.30
The hours of operation are convenient 8.32 8.45E 8.29 8.51 8.16 8.11
It is within walking distance at meal time 7.88 8.31CDE 7.78 7.85 7.65 7.73
| can purchase food “to go” if | desire 7.80 8.15CDE 7.84D 7.30 7.64 7.54
It serves a wide variety of food offerings 7.52 8.11CDE | 7.68DE 7.24 7.04 6.98
It is located on campus 7.50 8.10CDE 7.45E 7.54E 7.08 7.05
It meets my dietary preferences and/or 6.85 6.98 6.65 6.97 6.89 715
requirements
It is a place that offers a comfortable dining
environment where | can meet and socialize 6.74 7.33CDE | 6.85DE 6.13 6.36 6.16
with my friends/colleagues
I']E ffcfﬁ;?geq“ate seating sothat candinein 76 | 737cpE  699DE | 5.85 621 | 59
It serves authentically prepared ethnic foods 6.49 7.06CDE 6.63E 6.49E 5.96 5.98
It offers “combo meals” or “value meals” 5.93 6.74DE 6.70DE 5.08 4.98 4.87
It is a place that serves natural foods 574 | 6.42CDE | 5.87E 5.70E 5.13 5.52
It is a national or regional chain restaurant 5.52 6.82CDE | 6.22DE 3.77 451D 4.34
It offers a loyalty card program 5.35 6.38CDE 5.81 4.42 4,50 4.63
It serves locally grown products 5.35 5.87CE 4.99 5.44 5.20 5.42
I can call/fax my order in for delivery/pick-up | 4.56 5.04CD 4.17 3.65 4.77CD 4,52
I can use my Meal Plan/Dining Dollars there 441 8.12CDE | 3.50DE 244 2.84 2.54
I can use my UCR Card/Bear Bucks there 4.32 743CDE | 3.92DE 2.34 2.83D 2.64
It is a place that brings my meal to my table 4.30 5.16CDE | 4.37DE 3.43 3.83 3.48
It is located off campus so that | can take a
break from being on campus 4.14 5.06CDE | 4.18DE 2.92 3.77D 3.68
It serves a good selection of vegetarian foods 4.14 4.38 3.97 4.49 3.99 4.20
(Data Tables; pages 197-204)
11. Potential for Increased Campus Dining Utilization
Weekly Use After Percentage
Day Part Weekly Use Now Improvement Increase

Sample Size (1,737)

Breakfast 0.58 1.74 200.0%

Lunch | 2.23 3.73 67.3%

Dinner | 0.99 2.10 112.1%

Late Evening Meal/Snack 0.62 1.39 124.2%

(Data Tables; pages 205-223)

Envision Strategies

Page 2 - 42




University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

12. Catering Arrangers

Have you been involved in planning a catered event
in the past year:
@ Total Respondents (1,682) @ Undergrad On (454) O Undergrad Off (452)
O Grad Student (178) | Faculty (82) | Staff (506)
100.0%
90.0% +
80.0%
70.0% ~
60.0% -
50.0% +
40.0%
30.0%
20.0% ~
10.0% ~
0.0% - Ves
@ Total Respondents (1,682) 20.6% 79.4%
@ Undergrad On (454) 9.7% 90.3%
O Undergrad Off (452) 8.4% 91.6%
O Grad Student (178) 20.2% 79.8%
W Faculty (82) 25.6% 74.4%
W Staff (506) 40.5% 59.5%

(Data Tables; page 224)
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University of California, Riverside — Dining Services Master Planning Study

Market Research Report

Quantitative Research Findings

12. On-Campus vs. Off-Campus Catering Purchases

Please indicate who you use most often:

B Campus Catering O Other B Not Applicable (Do not plan this type of event)

60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0% - -
Coffee Services/ | Box Luncheons/ Served or Buffet Dinners/ Large Banquets
Beverage Breaks Sandwiches Receptions  |& Special Events
Luncheons (347)
(347) (347) (347) (347)
m Campus Catering 46.4% 39.8% 40.1% 36.3% 34.6%
O Other 15.3% 20.2% 17.9% 18.2% 13.0%
m Not Applicable (Do not plan this type 38.3% 40.1% 42.1% 45.5% 52.4%
of event)
(Data Tables; pages 225-228)
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report Quantitative Research Findings

12. Catering Satisfaction — On-campus vs. Off-campus Caterers

Agree or Disagree Statements On Campus | Off Campus | Variance
Scale 1-10 Catering Provider

(226) (140)
The on-site staff is professional in appearance and conduct 8.06 8.17 -0.11
Service occurs efficiently without disruption to our meeting/event 7.90 7.95 -0.05
The caterer cleans up promptly after events and leaves the facility in 7.82 7.39 0.43
good condition |
The full cost of the event is clearly understandable at the time of 7.77 8.27 -0.50
booking
I will continue to use this caterer for future events 7.70 8.56 -0.86
The caterer provides exactly what | ordered 7.61 8.39 -0.78
The events are always delivered/set up on time 7.54 8.03 -0.49
The quantity of the food/beverage provided meets my expectations 7.41 8.50 -1.09
Billing is timely and accurate 7.36 8.50 -1.14
The quality of the food/beverage meets my expectations 7.35 8.53 -1.18
The campus facilities | use for catered events are adequate to meet 7.03 6.91 0.12
my needs
The menu options available for me to select from are appropriate and 6.81 7.81 -1.00
offer enough variety for my catered event
The catering service is flexible in working with my changing needs 6.78 7.91 -1.13
It is easy to get in touch with the right person when placing orders 6.67 8.36 -1.69
A good value is received for the price paid 5.95 7.98 -2.03
I can make all of my arrangements with a single phone call 5.93 7.70 -1.77

(Data Tables; pages 229-240)
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University of California, Riverside — Dining Services Master Planning Study
Market Research Report

Quantitative Research Findings

13. Desired Improvements to Campus Dining

Desired Improvements — Total Undergrad Undergrad Graduate Faculty/
(Two Selections) Respond On Off Student Staff
ents B C D E

(Sample Size) (1,737) (454) (452) (178) (643)
Price/Value Relationship 37.1% 29.3% 56.4%BDE | 41.0%BE 28.0%
Food Variety & Selection 29.8% 33.9%D 28.5% 25.3% 29.1%
Food Quality & Preparation 29.4% | 43.4%CDE 25.3% 29.8%E 21.9%
Hours of Operation 25.4% 35.0%E 29.2%E 36.0%E 12.9%
More/More Convenient Locations 20.4% 9.0% 14.2%B 25.8%BC | 31.4%BC
Service Speed 14.9% 9.0% 12.2% 16.9%B 20.4%BC
Brand Choices 10.6% 11.2%D 13.9%DE 6.2% 8.9%
Meal Plans 4.8% 14.1%CDE 1.3% 1.1% 1.9%

(Data Tables; pages 241-242)

‘Other’ responses can be found in the Market Research Study Appendix Section C.
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UC Riverside
Market Research Survey

Programming Notes are in Bold
Faculty will have the option of taking the full survey or an Express version, comprised only of those questions highlighted in Red
All Other Respondents will take the full survey
A Completion Status Bar will be Provided
Programming Notes in Blue

Note questions are numbered to facilitate review — question numbers will be eliminated from the final survey.
1. lama: [ | Student
[ | Faculty Member
[ | Staff Member
Those who answer “Faculty” will be asked the following question.
| prefer to take the:

[ | Full Survey (10-15 minutes)
[ | Express Survey (5 minutes)

Those who answer “Student” receive the following question. All others skip to Q3.

2. lama: | | Freshman
I ] Sophomore
I | Junior
I ] Senior
[ ] Graduate Student
[ ] Other
3. I am currently living: On campus in a University Residence Hall
[ | Aberdeen-Inverness
[ ] Lothian

[ | Pentland Hills

On campus in an apartment or in family housing
I ] Bannockburn Village & Plaza Apartments
[ ] Falkirk Student Apartments

[ | Glen Mor Student Apartments

[ ] International Village Apartments

[ ] Stonehaven Student Apartments

[ ] Canyon Crest Family Housing

Off campus with my parents

I ] Lessthan 1 mile | | 1-2 miles [ ] 3-5miles [ ] 6-10 miles
I ] More than 10 miles from campus

Off campus on my own,

[ ] Lessthan 1 mile | | 1-2 miles [ ] 3-5miles [ ] 6-10 miles
[ ] More than 10 miles from campus

04/24/09 UC Riverside Survey Live Version Page 1



4. On a typical (Rotate Monday-Friday) when you are on campus, where are you just prior to the following meal periods?

Breakfast (9:30am or Earlier)
Lunch (11:30am — 2:00pm)
Dinner (4:30pm-7:30pm)
Late Evening (after 7:30pm)

Pull down: Zone 1, Zone 2, Zone 3, Zone 4, Zone 5, Zone 6, Zone 7, Zone 8, Zone 9, Zone 10, Zone 11, 12 — On the Road from 91
Freeway, Zone 13, Zone 14, Zone 15, Off Campus

Use the map below to determine the zones of campus

1. Apartments on Canyon Crest Drive on the
north side of Campus.

2. Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4. Academic core east of the HUB, Watkins,
Humanities and Olmstead.

5. Academic core west of Costo and Sproul.
6. Parking Lot 30.

7. University Village, Grand Marc, Sterling
and University Towers.

8. North West of Campus.

9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 91 Freeway.

13. West of Campus.

14. North West of Campus from the
60 Freeway.

15. South West of Campus from the
60/215 Freeway

UCR ®

1,581 T50 1,500

L I lFeet
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5. On a typical . (Rotate Monday through Sunday for resident students, so that the first respondent gets Monday, the
second Tuesday, the third Wednesday, etc.) What have you done for each of the following meals?
(Rotate Monday-Friday for faculty, staff, & off campus students)

Breakfast | Lunch Dinner Late Evening
(after
7:30pm)

Skipped eating this meal
Prepared and ate this meal at home/in my room
Brown bagged for this meal
Bought this meal at an off campus restaurant or fast food outlet
Bought this meal at an off campus convenience store or grocery
Obtained this meal at a Residential Restaurant:
Aberdeen-Inverness Restaurants
Lothian Restaurants
Obtained this meal at a Campus Retail Restaurant:
The Hub
Honor Roll
El Sol
Stacked Deli
La Fiamma
Panda Express
Taco Fresco
Arroyo Vista Café
The Barn
Ivan’s at Hinderaker
Grecian Gyros Cart @ CHASS Courtyard
Hot Diggity Dawgs Cart
Bear Tracks Mobile Truck
Obtained this meal at a campus Convenience Store:
Bear Necessities at Commons
Bears Den at Aberdeen-Inverness
Scotty’s at Glen Mor
Bear Essentials at Lothian
Obtained this meal by delivery
Obtained this meal from a vending machine
Ate this meal at a catered event
Other (please specify)
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6a.

6b.

6C.

For those respondents who indicated that they purchased their lunch at an on-campus dining venue (Residential Restaurant or Campus
Retail Restaurant), the following question will be asked.

You indicated that you have eaten lunch at on a typical (Pop in answer for the on-campus dining venue
and day of the week from Q5). What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

[ | Food Quality and Preparation

[ ] Convenient Location

[ ] Quick Service Speed/Short Wait Time

[ | Food Selection Available and/or Variety

[ | Enjoyable Dining Environment

[ | Seating Availability

[ | Healthfulness of Menu Choices

[ | Quality of Customer Service

[ | Ability to Quickly Purchase Food “To Go”

[ | Price/Value
[ | Ability to Purchase with My Meal Plan

[ | Other (please specify)

For those respondents who indicated that they brown bagged their lunch, the following question will be asked.

You indicated that you have brought your lunch from home on a typical (Pop-in day from Q5). Why do you make the
choice to bring your lunch? Pick up to two reasons from the list below.

[ | It is more convenient than making an on-campus purchase

[ | 1 need to work or study over my lunch break

[ | On-campus pricing is generally too high for my budget

[ | To better control my diet/It is healthier than the foods available on campus
[ | The queues and wait times are too long at the eateries on campus

[ ] On-campus eateries are not geographically convenient for me

[ ] On-campus dining environments are too noisy/crowded

[ | 1don’t like the quality/taste of the on-campus food choices

[ | Other (please specify)

For those respondents who indicated that they ate their lunch at an off campus dining venue, the following question will be asked.

You indicated that you have purchased your lunch off campus on a typical (Pop in day from Q5). What were the
primary reasons you chose to eat off campus? (choose a maximum of two categories)

I like the food at this restaurant better than the food conveniently available to me on campus
To take a break from being on campus

It’s where my friends/colleagues go

It’s less expensive than conveniently available eateries on campus

It’s easier to purchase food on my way to campus or after | leave campus

| can smoke or drink alcohol

It’s easier to find my dietary preferences/healthy choices

For an occasional treat

It is more convenient for me to walk to the off-campus options than the on-campus options
Other (please specify)

LLLLLLEEEE
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7. Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear
Bucks, approximately how much did you spend for the week on-campus and how much did you spend for the week off-campus?

Total Weekly Spend for On-Campus Meal and Snack Purchases $
Total Weekly Spend for Off-Campus Meal and Snack Purchases $

Pull down response options: Does not apply, Less than $5.00, $5.00-$9.99, $10.00-$14.99, $15.00-$19.99, $20.00-$24.99, $25.00-
$29.99, $30.00-$34.99, $35.00-$39.99, $40.00-$44.99, $45.00-$49.99, $50.00-$54.99, $55.000-$59.99, $60.00-$64.99, $65.00-
$69.99, $70.00-$74.99, $75.00-$79.99, $80.00-$84.99, $85.00-$89.99, $90.00-$94.99, $95.00-$99.99, $100.00 or More

8. Think about the foods you like to eat. For each item listed below, please indicate the frequency that you would select the item during
a typical seven day school week, if these foods were available on campus in a location convenient to you. Please answer each item.

This question is designed with a “modified block” approach so that not every respondent has to respond to every food type. There are
28 blocks with 9 items per block plus “Other”. Thus, for every 28 people (a complete block), there will be 9 ratings. Thus, 560
completed surveys will yield 180 ratings per item, enough for statistical accuracy. We take this approach to cut down the length of
the survey.

Never Less Than Once 2-3 Times 4-5 Times 6 or More Unsure/
Once Per Per Per Per Times per | Don't
Week Week Week Week Week Know

Food Type L] L1 L] [ ] [ 1 L | ]
Hamburgers & Other Grilled Sandwiches

Grilled Chicken Sandwiches

Fresh Fruit

Hot and Cold Sub Sandwiches
Mediterranean Food

Made to Order Deli Sandwiches

Vegetarian Entrees

Made to Order Salads

Fried Chicken

Grilled Seafood

Pasta and Italian Food

Traditional American Entrees

Specialty Coffees/Espresso

Natural Foods

Grilled Chicken

Asian Food

Freshly Prepared Pre-Packaged Salads and Sandwiches
Wraps

Made to Order Fruit/Vegetable Juice Health Drinks
Bagels and Pastries

Health Oriented Entrees

Ice Cream/Frozen Yogurt

Fried Seafood

Chicken Strips/Fingers

Mexican Food

Salad Bar

Pizza

Soup

Specialty Sandwiches (Panini, Focaccia, etc.)
Baked Desserts (cookies, pie, etc.)
Smoothies
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10.

Question 8 Continued

Never Less Than Once 2-3 Times 4-5 Times 6 or More Unsure/
Once Per Per Per Per Times per | Don't
Week Week Week Week Week Know
Food Type L1 L1 L1 [ ] [ 1 [ 1 [ 1

Indian Food

Organic Foods
Latin/Caribbean Food
Sushi

Other

(please specify)

Now, thinking about meals you purchase on campus, how much do you typically spend for lunch when you pay with cash,
debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?

Pull down response options: Does not apply, Less than $1.00, $1.00-$1.49, $1.50-$1.99, $2.00-$2.49, $2.50-$2.99, $3.00-$3.59,
$3.50-$3.99, $4.00-$4.49, $4.50-$4.99, $5.00-$5.49, $5.50-$5.99, $6.00-$6.49, $6.50-$6.99, $7.00-$7.49, $7.50-$7.99, $8.00-$8.49,
$8.50-$8.99, $9.00-$9.49, $9.50-$9.99, $10.00-$10.49, $10.50-$10.99, $11.00-$11.49, $11.50-$11.99, $12.00 or More

Think carefully about the restaurants and “fast food” brands you like best. If Dining Services were to add off-campus restaurants or
“fast food” brands to campus, which brands would you most prefer? Pick a brand category and then write in your brand selection.
You may do this for up to three brands.

[ | Sandwich/Salad/Soup Brand Brand Selection: (write in)
[ | Casual American Food Brand Brand Selection: (write in)
[ | Hamburger Brand Brand Selection: (write in)
[ | Mexican Food Brand Brand Selection: (write in)
[ | Asian Food Brand Brand Selection: (write in)
[ | Pizza Brand Brand Selection: (write in)
[ | Italian Brand Brand Selection: (write in)
[ | Chicken Brand Brand Selection: (write in)
[ | Seafood Brand Brand Selection: (write in)
[ | Other Ethnic Type of Brand Brand Selection: (write in)
[ | Other Brand Brand Selection: (write in)

[ | 1do not think brand should be added to campus

[ ] Don’t know/Not applicable

Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus:

Less Than Once 2-3 Times 4-5 Times 6 or More
Once Per Per Per Per Times per
Week Week Week Week Week
(Pop in write-in answers from above) [ [ 1 [ ] [ | [ |
(Pop in write-in answers from above) [ [ ] [ ] [ | [ |
(Pop in write-in answers from above) [ [ ] [ ] [ | [ |
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10. Continued
Now, for each of the brands you selected, tell us how much you would expect to pay for a meal.

How Much | Would
Typically Pay for a Meal

(Pop in write-in answers from above) $ .00
(Pop in write-in answers from above) $ .00
(Pop in write-in answers from above) $ .00
11. If Dining Services were to add new dining locations on campus, which zone of campus would be most convenient for you? Please

select the zone and then the campus building within that zone.

1. Apartments on Canyon Crest Drive on the
north side of Campus.

2. Family Housing, Residence Halls and
Glen Mor 1.

3. Parking Lot 13, Chemical Science, USDA
and Botanical Gardens Area.

4. Academic core east of the HUB, Watkins,
Humanities and Olmstead.

5. Academic core west of Costo and Sproul.
6. Parking Lot 30.

7. University Village, Grand Marc, Sterling
and University Towers.

8. North West of Campus.

9. North East of Campus.

10. East of Campus.

11. Canyon Crest Area South of Campus.
12. West from the 91 Freeway.

13. West of Campus.

14. North West of Campus from the
60 Freeway.

15. South West of Campus from the
60/215 Freeway

15000 TS0 1,500

[ } Feet
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12.

13.

14,

L L

B

LL LL

Zone 1 — Drop down: Alumni & Visitors Center, Bannockburn Village, Falkirk Apartments, Housing Administration,

Material Sciences & Engineering Building (under construction), Police Facility, Riverside Sports Complex,
Stonehaven Apartments, Student Recreation Center, University Plaza Apartments, Do not know

Zone 2 — Drop down: Aberdeen-Inverness Residence Hall, Canyon Crest Family Housing, Child Development Center,

Corporation Yard, Glen Mor, KUCR Radio , Lothian Residence Hall, Parking Services , Pentland Hills,
Veitch Student Center, Do not know

Zone 3 — Drop down: Chemical Sciences Unit 1, USDA Salinity Laboratory, Parking Lot 13, Do not know

Zone 4 — Drop down: Anderson Hall, Batchelor Hall, Bell Tower, Biological Sciences, Biomedical Teaching Complex,

Botanic Gardens, Bourns Hall, Boyce Hall, Boyden Laboratories, Campus Store, Chapman Hall, College Building
North, College Building South, Commons, Commons Expansion, Computing & Communications, Engineering 2
Entomology, Entomology Research Museum, Environmental Health & Safety, Fawcett Laboratory, Genomics,
Geology Building, Greenhouses, Headhouse, Herbarium, Humanities , Humanities 400/University Theatre,
Insectary & Quarantine Facility, Keen Hall, Life Science Building, Life Sciences 1500, Olmsted Hall, Physics
Building, Physics 2000, Pierce Hall, Psychology, Rivera Library, Satellite Chiller Plant, Science Laboratory 1,
Science Library, Spieth Hall, Statistics Building, Steam Plant, Surge Facility, University Laboratory Building,
University Lecture Hall, University Office Building, University Theatre , Watkins 1000, Watkins Hall, Webber

Hall, Do not know

Zone 5 — Drop down: Arts Building, Arts 113 Studio Theatre, Arts 166 Performance Lab, Barn Group,

HASS | & R, Costo Hall, Hinderaker Hall, Humanities & Social Sciences, Humanities 1500, PE Building, Sproul
Hall, Student Services, Telephone Building, University Cottage, Do not know

Zone 6 — Drop down: Parking Lot 30, Do not know

Zone 7 — Drop down: Highlander Hall, Human Resources, Service Plus Credit Union , UCR Extension Center, University

Village, University Village Theatre, Do not know

Zone 12 — Drop down: Agricultural Operations, International Village, Do not know

Don’t know/Unsure

Thinking about meals you purchase off campus, how much do you typically spend for lunch?

Pull down response options: Does not apply, Less than $1.00, $1.00-$1.49, $1.50-$1.99, $2.00-$2.49, $2.50-$2.99, $3.00-$3.59,
$3.50-$3.99, $4.00-$4.49, $4.50-$4.99, $5.00-$5.49, $5.50-$5.99, $6.00-$6.49, $6.50-$6.99, $7.00-$7.49, $7.50-$7.99, $8.00-$8.49,
$8.50-$8.99, $9.00-$9.49, $9.50-$9.99, $10.00-$10.49, $10.50-$10.99, $11.00-$11.49, $11.50-$11.99, $12.00 or More

Do you have a meal plan? | ] Yes [ | No
“Yes” respondents receive Questions 14-15 and then skip to Question 17. All “No” responses skip to Question 16.

Which meal plan do you have?

I | Flex5
[ | Flex 7
[ | Flex 10

[ ] Flex Max
[ ] Dining Dollars
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15. Which of the following residential restaurants do you use most often?

[ ] Aberdeen-Inverness

[ ] Lothian
[ ] Neither

For each statement identified below, please indicate how strongly you agree or disagree with the statement. Use a scale of 1 to 10,
as follows:

1 =1 completely disagree with the statement
10 = | agree completely with the statement

You may use any number on the scale.

[ ] My meal plan generally allows me to obtain food at the locations that | want to.

[ ] The current dining hours at (Pop in facility name from above) generally allow me to obtain meals at the times | want.

[ ] The quality of food available at (Pop in facility name from above) is generally good.

[ | The variety of food available at (Pop in facility name from above) is generally adequate to meet my needs.

[ ] The dining environment at (Pop in facility name from above) is enjoyable and comfortable to hang out in for extended periods.
[ ] My meal plan generally meets my lifestyle needs.

[ ] Overall, my meal plan provides good value.

16. Using a scale of 1 to 7, please rate all of the the following potential features with regard to how much they might influence you to
purchase a small, prepaid meal plan or meal card.

1 = Would not influence my decision to purchase a voluntary meal plan or meal card
7 = Definitely would influence my decision to purchase a voluntary meal plan or meal caard

If it offered pricing discounts at the cash register

If the unused portion was fully refundable

If it offered a bonus at the time of purchase (such as buy 10 meals and get the 11" meal free)
If | were rewarded with coupons or bonus meals the more | used the plan

If my parents were willing to purchase the plan for me

Other (please specify)

LLLLLL
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17. Please think about the factors which may or may not be important to you when deciding where you will get a particular meal or snack
on days when you are on campus -- regardless of whether you actually eat on campus or go off campus for that meal or snack. For
each attribute listed below please indicate how important that attribute is to you. Use a scale from 1 to 10 (1 equaling "Never
Influences" and 10 equaling "Always Influences") to rate each attribute with regard to its importance to you when deciding where to
go for a meal or snack. You may use any number on the scale.

1= This never influences my decision of where | eat
10 = This always influences my decision of where | eat

It serves freshly prepared, quality food that | like to eat

The hours of operation are convenient

| am able to order, receive, and pay for food quickly

I can purchase food “to go” if | desire

The pricing is fair and provides good value for the money

It is located on campus

It is a place that offers a comfortable dining environment where | can meet and
socialize with my friends/colleagues

I can call/fax my order for delivery or pick-up

I can use my Meal Plan/Dining Dollars there

It is located off campus so that | can take a break from campus

It serves a good selection of vegetarian foods

It offers “combo meals” or “value meals”

It meets my dietary preferences and/or requirements

It offers a loyalty card program (i.e. purchase ten get the eleventh one free)

It is a national or regional chain restaurant (like In-N-Out or Applebee’s)

It offers adequate seating so that | can dine in if | choose

I can use my UCR Card/Bear Bucks there

It is within walking distance at meal time

It serves a wide variety of food offerings

It serves locally grown products

It serves authentically prepared ethnic foods

It is a place that that brings my meal to my table

It is a place that serves natural foods

Iy

18. Consider all the issues that influence you when choosing where to purchase a meal, including such things as quality, location, price
and scheduling considerations. If Dining Services were to implement changes to its dining services to more closely align with your
preferences, would you purchase food on campus more often?

Number of Meals | Number of Meals |
Purchase On Campus Would Purchase if
in a Typical Week Dining Services Better
Now Met My Needs
Breakfast
Lunch
Dinner

Late Evening Meal/Snack

Pull down: 0, 1, 2, 3, 4, 5, 6, 7, Prefer not to answer
19. Have you been involved in planning a catered event in the past year?

[ ] Yes [ ] No

“Yes” respondents receive Q20 and Q21. All “No” respondents skip to Question 22.
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20. Please indicate who you use most often for:

Coffee Services / Beverage Breaks | ] On-Campus Catering [ | Off-Campus Caterer (specify) N/A

Box Luncheons / Sandwiches [ | On-Campus Catering [ | Off-Campus Caterer (specify) N/A

Served or Buffet Luncheons [ ] On-Campus Catering [ | Off-Campus Caterer (specify) N/A

Dinners / Receptions [ ] On-Campus Catering [ | Off-Campus Caterer (specify) N/A

Large Banquets and Special Events | ] On-Campus Catering [ ] Off-Campus Caterer (specify) N/A
21. We’d like to know how you feel about the quality of On-Campus Catering Services in comparison to the off campus caterer you use

most often (pop in from previous question). For each statement below, please indicate how strongly you

agree or disagree with the statement. Use the following scale:

1= 1 completely disagree with the statement
10 = | agree completely with the statement
Statement On-Campus Off-Campus
Catering Caterer

It is easy to get in touch with the right person when placing orders [ | [ |

I can make all of my arrangements with a single phone call [ | [ |

The catering service is flexible in working with my changing needs [ | [ |

The events are always delivered / set up on time [ | [ |

The caterer provides exactly what | ordered [ | [ |

The on-site staff is professional in appearance and conduct [ | [ |

The quality of the food / beverage meets my expectations [ | [ |

The quantity of the food / beverage provided meets my expectations [ | [ |

Service occurs efficiently without disruption to our meeting / event [ | [ |

The caterer cleans up promptly after events and leaves the facility in good condition [ | [ |

A good value is received for the price paid [ | [ |

Billing is timely and accurate [ | [ |

The full cost of the event is clearly understandable at the time of booking [ | [ |

The campus facilities | use for catered events are adequate to meet my needs [ | [ |

I will continue to use this caterer for future events [ | [ |

The menu options available for me to select from are appropriate and offer enough

variety for my catered event | | [ |
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YOU’RE ALMOST DONE - Only three more questions before you are entered into the drawing for a prize!

22. Please think for a moment about the dining options available on-campus compared to the options you have off-campus which are close
enough to consider for meals and snacks. In your opinion, what can Dining Services do or improve to compare more favorably with
other food options available to you? Please select up to two categories, and you will then be asked for your comments.

[ ] Hours of Operation

[ | Food Quality and Preparation

[ ] More/More Convenient Dining Locations

[ | Service Speed

[ ] Food Variety and Selection

[ | Dining Environment

[ | Seating Availability

[ | Quality of Customer Service

[ | Offer Payroll Deduction (This response seen by Faculty/Staff respondents only)
[ | Price/Value

[ ] Brand Choices

[ | Meal Plans

[ ] New Access Options (on-line ordering, delivery, etc.)

[ | Other (please specify)

22a. Please use the space below to comment further on how Dining Services can improve relative to (pop in from Q22)

23. How old are you?

[ | 17 or under
[ | 18-19

[ | 20-21

[ | 22-25

[ | 26-30

[ | 31-40

[ | 41-50

[ | 51 and older

24. What is your gender?

[ | Female
[ | Male
[ | Decline to Answer

Submit Responses

04/24/09 UC Riverside Survey Live Version Page 12



ENVISION
strategies

Hospitality Saluifons

: Data Tables

Section 4



Table 1, Q.1 1@mM A% .cccceiiiiiiiieeeee e
Table 2, Q.1a | prefer to take the:BASE: Faculty
Table 3, Q.2 1 am a:BASE: Students...............
Table 4, Q.3 I am currently living: ...........c.......
Table 5, Q.4a On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the

following meal Periods?*** Bre@kfast * ...ttt ettt 9
Table 6, Q.4b On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the
following meal PEriodS?* * LUNCH * ... ..ttt ettt ettt ettt ettt 12
Table 7, Q.4c On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the
following mMeal PEriodS P ™ DINNEE % ... ... ..ei ettt ettt et e b e bt bt e bt et e e bt e nbeenn e anee e 15
Table 8, Q.4d On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the
following meal periods?* ™ Late EVENING ¥ .........coiiiiiiieaieie ittt et e e sbe e e e e e seeeeas 18
Table 9, Q.5a On a typical *(DAY OF WEEK)*, what have you done for each of the following meals?***
BreaKIast ¥ ... . e 21

Table 10, Q.5b On a typical *(DAY OF WEEK)*, what have you done for each of the following meals?***
Lunch *** .
Table 11, Q.5¢c On a typical *(DA ?
DINMNET X% ettt b et h R ettt e r e e e
Table 12, Q.5d On a typical *(DAY OF WEEK)*, what have you done for each of the following meals?*** Late
Evening (After 7:30PM) ** L. ... et 36
Table 13, Q.6a You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY
OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list
belowBASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*.. .
Table 213, Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typlcal
*(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the
list below.BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*..........cccccoveeienne 42
Table 14, Q.6b You indicated that you have brought your lunch from home on a typical *(DAY OF WEEK)*.
Why do you make the choice to bring your lunch? Pick up to two reasons from the list belowBASE: Brought
lunch from home on a typical *(DAY OF WEEK) ........cooiiiiiiiiiiie ettt 54
Table 15, Q.6¢ You indicated that you have purchased your lunch off campus on a typical *(DAY OF WEEK)*.
What were the primary reasons you chose to eat off campus? (choose a maximum of two reasons)BASE:
Bought lunch off campus on a typical *(DAY OF WEEK)¥.........ccouiiiiiiiiiiiieiie it 56
Table 16, Q.7a Think about the meals and snacks you purchased last week. For purchases made using
cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week
on campus and how much did you spend for the week off campus?*** ON-CAMPUS ***..........ccccvvveriennnne 58
Table 17, Q.7b Think about the meals and snacks you purchased last week. For purchases made using
cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week
on campus and how much did you spend for the week off campus?*** OFF-CAMPUS *** __.........ccccerniernnne 62
Table 18, Q.8-1 For each food item listed below, please indicate the frequency that you would select the item
during a typical seven day school week, if these foods were available on campus in a location convenient to
you.*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***........ccccccoiiviiiiiiiiise e 66
Table 19, Q.8-2 For each food item listed below, please indicate the frequency that you would select the item
during a typical seven day school week, if these foods were available on campus in a location convenient to
you.*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD

Table 20, Q.8-3 For each food item listed below, please indicate the frequency that you would select the item
during a typical seven day school week, if these foods were available on campus in a location convenient to
you.*** SUMMARY OF MEAN VISITS PER WEEK ****** NOTE: "6 TIMES OR MORE PER WEEK" GETS A

VALUE OF 6.5 FOR CALCULATING MEANS ™ .. i ittt ettt 75
Table 21, Q.9 Now, thinking about meals you purchase on campus, how much do you typically spend for
lunch when you pay with cash, debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?..................... 79

Table 22, Q.10a Think carefully about the restaurants and "fast food" brands you like best. If Dining Services
were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

Table 23, Q. 10a 1 Think carefully about the restaurants an
Services were to add off-campus restaurants or “fast food" brands to campus, which brands would you most
L1 (=] OO TP U U U RO R PR PR PRTRRPN 85
Table 24, Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you
selected if located conveniently on campus.*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) *** 101
Table 25, Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you
selected if located conveniently on campus** WOULD PURCHASE TWO OR MORE TIMES PER WEEK
(PERCENTAGED ON MENTIONED FOOD BRAND) ¥ ... c.ttiitteiteesieesiee ettt ettt ettt 113
Table 26, Q.10b-3 Now, using the following scale, tell us how often you would visit each of the brands you
selected if located conveniently on campus*** SUMMARY OF MEAN VISITS PER WEEK ***** NOTE: "6
TIMES OR MORE PER WEEK" GETS A VALUE OF 6.5 FOR CALCULATING MEANS ***_........ccccovnnns 128
Table 27, Q.10c-1 Now, for each of the brands you selected, tell us how much you would expect to pay for a
meal.*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***........cccccciiiiiiiiiiiiiiii e 140

Table 28, Q.10c-2 Now, for each of the brands you selected, tell us how much you would expect to pay for a
meal.** SUMMARY OF MEAN DOLLARS *** ...152
Table 29, Q.11 If Dining Services were to add new dining locations on campus, which zone of campus would
be most convenient for you? Please select the zone and then the campus building within that zone............ 164
Table 30, Q.12 Thinking about meals you purchase off campus, how much do you typically spend for lunch?

Table 31, Q.13 Do you have a meal plan?.
Table 32, Q.14 Which meal plan do you have?
Table 33, Q.15 Which of the following residential restaurants do you use most often? . ..182
Table 34, Q.15a-1 For each statement identified below, please indicate how strongly you agree or |sagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***........ccooiiiiiiiiiiee it 183
Table 35, Q.15a-2 For each statement identified below, please indicate how strongly you agree or disagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** SUMMARY OF MEAN RATINGS **........cccociiiiiiiiiiiii i 185
Table 36, Q.15a-3 For each statement identified below, please indicate how strongly you agree or disagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***........ccociiiiiiiiiiiiee e 187
Table 37, Q.15a-4 For each statement identified below, please indicate how strongly you agree or disagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** SUMMARY OF MEAN RATINGS *¥*.... ...ttt 189
Table 38, Q.15a-5 For each statement identified below, please indicate how strongly you agree or disagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) **.........ccccccviiiiiiiiiiiiiiniciccinene 191
Table 39, Q.15a-6 For each statement identified below, please indicate how strongly you agree or disagree
with the statement.(Scale: "1" = | completely disagree with the statement, "10" = | agree completely with the
statement)*** SUMMARY OF MEAN RATINGS ¥ ... ..ottt ettt 193
Table 40, Q.16-1 Using a scale of 1 to 7, please rate all of the following potential features with regard to how
much they might influence you to purchase a small, prepaid meal plan or meal card.(Scale: "1" = Would not
influence my decision to purchase a voluntary meal plan or meal card "7" = Definitely would influence my
decision to purchase a voluntary meal plan or meal card)*** BASE SIZES -- FREQUENCIES (NO
PERCENTAGES) ™ ..ttt ittt ettt h bt h e h e R e h e h bt e h bt a bt et ettt eb e bt be et ens 195
Table 41, Q.16-2 Using a scale of 1 to 7, please rate all of the following potential features with regard to how
much they might influence you to purchase a small, prepaid meal plan or meal card.(Scale: "1" = Would not
influence my decision to purchase a voluntary meal plan or meal card "7" = Definitely would influence my
decision to purchase a voluntary meal plan or meal card)*** SUMMARY OF MEAN RATINGS ***............... 196
Table 42, Q.17-1 Please think about the factors which may or may not be important to you when deciding
where you will get a particular meal or snack on days when you are on campus--regardless of whether you
actually eat on campus or go off campus for that meal or snack. For each attribute listed below please indicate
how important that attribute is to you.(Scale: "1" = This never influences my decision of where | eat, "10" =
This always influences my decision of where | eat)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES)
ekl PU PP P RPPPRTN 197
Table 43, Q.17-2 Use a scale from 1 to 10 to rate each attribute with regard to its influence on you when
deciding where to go for a meal or snack.(Scale: "1" = This never influences my decision of where | eat, "10" =
This always influences my decision of where | eat)*** SUMMARY OF MEAN RATINGS ***.........cccccervennnn 201
Table 44, Q.13a/b(1) Consider all the issues that influence you when choosing where to purchase a meal,
including such things as quality, location, price and scheduling considerations. If Dining Services were to
implement changes to its dining services to more closely align with your preferences, would you purchase
food on campus More Often?*** BreakfaSt * * ...........cciiiiiiieii et 205
Table 45, Q.13a/b(2) Consider all the issues that influence you when choosing where to purchase a meal,
including such things as quality, location, price and scheduling considerations. If Dining Services were to
implement changes to its dining services to more closely align with your preferences, would you purchase
food on campus More OftEN?*** LUNCN ¥ ... ... . ettt e e s 209
Table 46, Q.13a/b(3) Consider all the issues that influence you when choosing where to purchase a meal,
including such things as quality, location, price and scheduling considerations. If Dining Services were to
implement changes to its dining services to more closely align with your preferences, would you purchase
food on campus MOore OfteN?*** DINNET ™ ... .......coiiiiiiie e 214
Table 47, Q.13a/b(4) Consider all the issues that influence you when choosing where to purchase a meal,
including such things as quality, location, price and scheduling considerations. If Dining Services were to
implement changes to its dining services to more closely align with your preferences, would you purchase
food on campus more often?*** Late night meal/Snack *** ... .
Table 48, Q.19 Have you been involved in planning a catered event in the past year?.
Table 49, Q.20 Please indicate who you use most often for
Table 50, Q.21a-1 We'd like to know how you feel about the quality of the On-Campus Catering in
comparison to off-campus providers you have used. For each statement below, please indicate how strongly
you agree or disagree with the statement.(Scale: "1" = | completely disagree with the statement and "10" = |
agree completely with the statement)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) -- ON




CAMPUS CATERING M, ittt et e e st e e e s et e e e e e ettt et e e e s ser et e e e ae s tere e e e e snnneeeennnns 229
Table 51, Q.21a-2 We'd like to know how you feel about the quality of the On-Campus Catering in
comparison to off-campus providers you have used. For each statement below, please indicate how strongly
you agree or disagree with the statement.(Scale: "1" = | completely disagree with the statement and "10" = |
agree completely with the statement)*** SUMMARY OF MEAN RATINGS -- ON CAMPUS CATERING ***, 232
Table 52, Q.21b-1 We'd like to know how you feel about the quality of the On-Campus Catering in
comparison to off-campus providers you have used. For each statement below, please indicate how strongly
you agree or disagree with the statement.(Scale: "1" = | completely disagree with the statement and 10" = |
agree completely with the statement)*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) -- OFF
CAMPUS CATERING ™% ..ttt ettt e e e e e e e et e e bt e e abe e e e e e 235
Table 53, Q.21b-2 We'd like to know how you feel about the quality of the On-Campus Catering in
comparison to off-campus providers you have used. For each statement below, please indicate how strongly
you agree or disagree with the statement.(Scale: "1" = | completely disagree with the statement and "10" = |
agree completely with the statement)*** SUMMARY OF MEAN RATINGS -- OFF CAMPUS CATERING ***238
Table 54, Q.22 Please think for a moment about the dining options available on-campus compared to the
options you have off-campus which are close enough to consider for meals and snacks. In your opinion, what
can Dining Services do or improve to compare more favorably with other food options available to you?
Please select up to two categories, and you will then be asked for your comments......
Table 55, Q.23 HOW 0ld @r€ YOU? .....oeiuiiiieiieiieieee e
Table 56, Q.24 What is your gender? .............
Table 57, Day of Week used in Q.4 ..
Table 58, Day of Week used in Q.5




Envision Strategies UC - Riverside 5/7/09
Table 1-1
Q.1 lama:
Students Faculty/Staff Student Living Student Classification
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L )
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 307
Student 1094 1094 454 452 178 - - - 341 140 168 229 381 109
63.0% 100.0 100.0% 100.0% 100.0% 96.9% 95.9% 100.0% 51.3% 100.0% 91.6% 55.9% 34.9% 72.9% 62.8% 35.5%
% EFG EFG EFG K K HIK
EFG
(NET) Faculty/ 643 - - - - 643 137 506 11 6 - 217 - 198
Staff/Member 37.0% 100.0 100.0% 100.0% 3.1% 4.1% 48.7% 8.4% 44.1% 65.1% 27.1% 37.2% 64.5%
% ABCD ABCD J J HIJ
ABCD
Faculty Member 137 - - - - 137 137 - - 1 - 36 - 35
7.9% 21.3% 100.0% 0.7% 8.1% 11.4%
ABCD ABCDE HIJ
G G
Staff Member 506 - - - - 506 - 506 11 5 - 181 - 163
29.1% 78.7% 100.0% 3.1% 3.4% 40.6% 8.4% 37.5% 59.1% 22.5% 25.1% 53.1%
ABCD ABCDE J J HIJ
F F

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 1



Envision Strategies UC - Riverside

5/7/09
Table 2-1
Q.1a | prefer to take the:
BASE: Faculty
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 137 - - - - 137 137 - - 1 36 - - - - - 82 21 61 72 61 35
Full Survey (10-15 82 - - - - 82 82 - - 1 36 - - - - - 82 21 61 48 30 18
minutes) 59.9% 59.9% 59.9% 100.0% 100.0% 100.0 100.0 100.0 66.7% 49.2%  51.4%
% % % U
Express Survey (5 55 - - - - 55 55 - - - - - - - - - - - - 24 31 17
minutes) 40.1% 40.1% 40.1% 33.3% 50.8% 48.6%
T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 2



Envision Strategies

Table 3-1

Q.2 lama:

BASE: Students

Total

(NET) Undergrad

Freshman

Sophomore

Junior

Senior

Graduate Student

Other

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
1094 1094 454 452 178 - - 341 140 168 229 381 153 185 187 393 701 121 973 373 693 109
906 906 454 452 - - - 341 113 155 148 381 153 185 187 389 517 82 824 305 582 56
82.8% 82.8% 100.0% 100.0% 100.0% 80.7% 92.3% 64.6% 100.0% 100.0% 100.0% 100.0% 99.0% 73.8% 67.8% 84.7% 81.8% 84.0% 51.4%
D AD AD 1IK K IK Q R
381 381 313 68 - - - 308 5 41 11 381 - - - 317 64 19 362 126 249 7
34.8% 34.8% 68.9% 15.0% 90.3% 3.6% 24.4% 4.8% 100.0% 80.7% 9.1% 15.7% 37.2% 33.8% 35.9% 6.4%
CD ACD D 1IK IK MNO Q R
153 153 63 90 - - - 14 49 35 16 - 153 - - 22 131 12 141 44 104 15
14.0% 14.0% 13.9% 19.9% 4.1% 35.0% 20.8% 7.0% 100.0% 5.6% 18.7% 9.9% 14.5% 11.8% 15.0% 13.8%
D D ABD HIK HK LMO P
185 185 48 137 - - - 11 37 41 56 - - 185 - 30 155 19 166 66 111 14
16.9% 16.9% 10.6% 30.3% 3.2% 26.4% 24.4% 24.5% 100.0% 7.6% 22.1% 15.7% 17.1% 17.7% 16.0% 12.8%
BD D ABD H H H LNO P
187 187 30 157 - - - 8 22 38 65 - - - 187 20 167 32 155 69 118 20
17.1% 17.1% 6.6% 34.7% 2.3% 15.7% 22.6% 28.4% 100.0% 5.1% 23.8% 26.4% 15.9% 18.5% 17.0% 18.3%
BD D ABD H H HI LMN P S
178 178 - - 178 - - - 25 10 79 - - - - 2 176 36 142 68 103 51
16.3% 16.3% 100.0% 17.9% 6.0% 34.5% 0.5% 25.1% 29.8% 14.6% 18.2% 14.9%  46.8%
BC ABC HJ H HIJ P S
10 10 - - - - - - 2 3 2 - - - - 2 8 3 7 - 8 2
0.9% 0.9% 1.4% 1.8% 0.9% 05% 11% 25% O0.7% 1.2% 1.8%
BCD T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U

Page 3



Envision Strategies

Table 4-1

Q.3 | am currently living:

Total

(NET) On
Campus

(SUB NET)
University
Residence Hall

Aberdeen-
Inverness

Lothian

Pentland Hills

(SUB NET)
Apartment or in
family housing

UC - Riverside 5/7/09
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
498 481 454 - 25 17 1 16 352 146 - - 313 63 48 30 380 118 58 440 159 330 16
29.6% 44.0% 100.0% 14.0% 29% 1.2% 3.2% 100.0% 100.0% 82.2% 41.2% 25.9% 16.0% 88.6% 9.4% 16.7% 33.0% 27.9% 30.9% 5.5%
CDEF ACDEFG CEFG C C JK JK MNO MO (6] Q R
G
352 341 341 - - 11 - 11 352 - - - 308 14 11 8 349 3 32 320 121 226 5
20.9% 31.2% 75.1% 1.9% 2.2% 100.0% 80.8% 9.2% 59% 4.3% 81.4% 0.2% 9.2% 24.0% 21.2% 21.1% 1.7%
CDEF ACDEFG CDF CDF 1IK MNO Q R
G
96 90 90 - - 6 - 6 96 - - - 77 7 3 3 94 2 14 82 30 64 1
57% 82% 19.8% 1.0% 1.2% 27.3% 20.2% 4.6% 1.6% 1.6% 21.9% 0.2% 4.0% 6.1% 53% 6.0% 0.3%
CDEF ACDEFG CDF CDF 1IK MNO Q
G
121 118 118 - - 3 - 3 121 - - - 109 4 3 2 120 1 7 114 42 78 1
7.2% 10.8%  26.0% 0.5% 0.6% 34.4% 28.6% 26% 16% 1.1% 28.0% 0.1% 2.0% 85% 7.4% 7.3% 0.3%
CDEF ACDEFG 1IK MNO Q R
G
135 133 133 - - 2 - 2 135 - - - 122 3 5 3 135 - 11 124 49 84 3
8.0% 12.2%  29.3% 0.3% 0.4% 38.4% 32.0% 2.0% 2.7% 1.6% 31.5% 32% 9.3% 86% 7.9% 1.0%
CDEF ACDEFG 1IK MNO Q R
G
146 140 113 - 25 6 1 5 - 146 - - 5 49 37 22 31 115 26 120 38 104 11
8.7% 12.8% 24.9% 14.0% 1.0% 1.2% 1.0% 100.0% 1.3% 32.0% 20.0% 11.8% 7.2% 9.2% 7.5% 9.0% 6.7% 9.7% 3.8%
CEFG ACDEFG CEFG C C HIK LMO LO L T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 4-1
Q.3 | am currently living:

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Bannockburn 34 33 21 - 12 1 - 1 - 34 - - - 8 7 6 2 32 6 28 6 26 3
Village & Plaza 2.0% 3.0% 4.6% 6.7% 0.2% 0.2% 23.3% 52% 38% 32% 05% 26% 17% 21% 1.1% 24% 1.0%
Apartments CEFG CEFG CEFG HJIK L L L P T
Falkirk Student 29 24 23 - 1 5 1 4 - 29 - - 4 12 5 2 6 23 5 24 4 23 2
Apartments 1.7% 2.2% 5.1% 0.6% 09% 1.2% 0.8% 19.9% 1.0% 78% 27% 11% 14% 18% 14% 18% 07% 2.2% 0.7%
CDEG ACDEFG C C HJIK LMO T
Glen Mor 35 35 35 - - - - - - 35 - - - 15 17 3 19 16 6 29 14 21 -
Student 21% 3.2% 7.7% 24.0% 98% 9.2% 16% 4.4% 13% 17% 22% 25% 2.0%
Apartments CDEF ACDEFG HJIK LO LO Q
G
International 8 8 8 - - - - - - 8 - - - 6 1 1 1 7 1 7 1 7 1
Village 0.5% 0.7% 1.8% 5.5% 39% 05% 05% 0.2% 0.6% 0.3% 05% 02% 0.7% 0.3%
Apartments CDEF CDEFG HJIK LMO
G
Stonehaven 19 19 17 - 2 - - - - 19 - - - 8 5 4 - 19 2 17 7 12 1
Student 1.1% 1.7% 3.7% 1.1% 13.0% 52% 27% 21% 15% 0.6% 13% 12% 1.1% 0.3%
Apartments CEFG ACDEFG HJIK L L L P
Canyon Crest 21 21 9 - 10 - - - - 21 - - 1 - 2 6 3 18 6 15 6 15 4
Family Housing 1.2% 1.9% 2.0% 5.6% 14.4% 0.3% 11% 32% 07% 14% 17% 11% 1.1% 1.4% 1.4%
CEFG CEFG ABCEF HJIK LN
G
(NET) Off 1184 613 - 452 153 571 81 490 - - 168 446 68 90 137 157 49 1135 289 895 411 739 274
Campus 70.4% 56.0% 100.0% 86.0% 97.1% 98.8% 96.8% 100.0% 100.0% 17.8% 58.8% 74.1% 84.0% 11.4% 90.6% 83.3% 67.0% 72.1% 69.1% 94.5%
B ABDEG AB ABD ABD ABD HI HI L LN  LMN P S
(SUB NET) With 168 168 - 155 10 - - - - - 168 - 41 35 41 38 5 163 16 152 60 104 28
parents 10.0% 15.4% 343% 5.6% 100.0% 10.8% 22.9% 22.2% 20.3% 1.2% 13.0% 4.6% 11.4% 10.5% 9.7% 9.7%
BDEF ABDEFG BEFG HIK L L L P R
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U

Page 5



Envision Strategies

Table 4-1

Q.3 | am currently living:

Less than 1
mile

1-2 miles

3-5 miles

6-10 miles

More than 10
miles

(SUB NET) On

own

Less than 1
mile

1-2 miles

UC - Riverside 5/7/09
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
7 7 - 7 - - - - - - 7 - 1 - 4 2 1 6 1 6 2 5 2
0.4% 0.6% 1.5% 4.2% 0.3% 22% 11% 02% 05% 0.3% 0.4% 04% 0.5% 0.7%
BDEF BDEFG HIK N
G
6 6 - 6 - - - - - - 6 - 1 1 3 1 - 6 1 5 2 4 1
0.4% 0.5% 1.3% 3.6% 03% 07% 16% 0.5% 05% 0.3% 04% 0.4% 0.4% 0.3%
BDEF BDEFG HIK P
G
12 12 - 12 - - - - - - 12 - 5 1 3 3 1 11 2 10 7 5 3
0.7% 1.1% 2.7% 7.1% 13% 07% 16% 16% 0.2% 09% 0.6% 07% 12% 0.5% 1.0%
BDEF BDEFG HIK
G
24 24 - 22 2 - - - - - 24 - 4 6 8 4 2 22 - 24 7 17 6
1.4% 2.2% 49% 1.1% 14.3% 1.0% 3.9% 43% 21% 05% 1.8% 1.8% 12% 1.6% 2.1%
BEFG ABDEFG HIK L P R
119 119 - 108 8 - - - - - 119 - 30 27 23 28 1 118 12 107 42 73 16
7.1% 10.9% 23.9% 4.5% 70.8% 79% 17.6% 12.4% 15.0% 0.2% 9.4% 35% 80% 7.4% 6.8% 5.5%
BDEF ABDEFG BEFG HIK L L P R
G
446 229 - 148 79 217 36 181 - - - 446 11 16 56 65 15 431 111 335 162 267 101
26.5% 20.9% 32.7% 44.4% 36.9% 43.9% 35.8% 100.0% 2.9% 10.5% 30.3% 34.8% 3.5% 34.4% 32.0% 25.1% 28.4% 25.0% 34.8%
B AB ABCG AB AB AB HIJ L LN LN P S
127 112 - 85 27 15 1 14 - - - 127 5 10 35 35 2 125 16 111 48 76 16
7.6% 10.2% 18.8% 152% 2.6% 1.2% 2.8% 285% 1.3% 6.5% 18.9% 18.7% 0.5% 10.0% 4.6% 8.3% 84% 7.1% 5.5%
BEFG ABEFG BEFG B B HIJ L LN LN P R
83 49 - 20 29 34 12 22 - - - 83 3 2 3 12 1 82 18 65 40 38 22
4.9% 4.5% 4.4% 16.3% 5.8% 14.6% 4.3% 186% 08% 13% 16% 6.4% 0.2% 65% 52% 4.9% 7.0% 3.6% 7.6%
B B ABCEG B ABCEG B HIJ LMN P U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 4-1

Q.3 | am currently living:

3-5 miles

6-10 miles

More than 10
miles

(SUB NET)
Other

Less than 1

mile

1-2 miles

3-5 miles

6-10 miles

UC - Riverside 5/7/09
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
69 23 - 15 8 46 10 36 - - - 69 1 2 4 8 4 65 17 52 22 45 17
4.1% 2.1% 33% 45% 7.8% 122% 7.1% 155% 03% 13% 22% 4.3% 0.9% 52% 4.9% 3.9% 3.9% 4.2% 5.9%
B B B ABC ABC ABC HIJ L P
58 15 - 8 6 43 4 39 - - - 58 1 2 3 2 3 55 19 39 10 45 12
3.4% 1.4% 18% 34% 73% 4.9% 7.7% 13.0% 03% 13% 16% 11% 0.7% 44% 55% 29% 18% 4.2% 4.1%
B B B ABCD B ABCD HIJ P T
109 30 - 20 9 79 9 70 - - - 109 1 - 11 8 5 104 41 68 42 63 34
6.5% 2.7% 4.4% 5.1% 13.4% 11.0% 13.8% 24.4% 0.3% 59% 43% 12% 83% 11.8% 51% 7.4% 59% 11.7%
B B B ABCD AB ABCD HIJ LN LN P S
570 216 - 149 64 354 45 309 - - - - 16 39 40 54 29 541 162 408 189 368 145
33.9% 19.7% 33.0% 36.0% 60.2% 54.9% 61.1% 4.2% 25.5% 21.6% 28.9% 6.8% 43.2% 46.7% 30.6% 33.2% 34.4%  50.0%
B AB AB ABCD ABCD ABCD L L L P S
93 82 - 65 17 11 2 9 - - - - 9 19 17 20 11 82 9 84 42 47 11
55% 7.5% 144% 9.6% 19% 24% 1.8% 24% 124% 9.2% 10.7% 2.6% 6.5% 26% 63% 7.4% 4.4% 3.8%
BEFG ABEFG BEFG B B L L L P R U
86 48 - 31 17 38 5 33 - - - - 2 6 9 14 2 84 16 70 35 50 19
51% 4.4% 6.9% 9.6% 6.5% 6.1% 6.5% 05% 39% 49% 75% 05% 6.7% 4.6% 52% 6.1% 4.7% 6.6%
B B AB B B B L L L P
92 24 - 14 10 68 15 53 - - - - - 4 4 6 2 90 40 52 30 61 30
55% 2.2% 3.1% 5.6% 11.6% 18.3% 10.5% 26% 22% 32% 05% 7.2% 11.5% 3.9% 53% 57% 10.3%
B B B ABCD ABCD ABCD L L L P S
88 11 - 8 3 77 5 72 - - - - 1 3 2 2 4 84 34 54 28 58 29
52% 1.0% 18% 1.7% 13.1% 6.1% 14.2% 03% 20% 11% 11% 09% 6.7% 9.8% 4.0% 4.9% 54% 10.0%
B B ABCD B ABCDF P S
F

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

UC - Riverside 5/7/09
Table 4-1
Q.3 | am currently living:
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
More than 10 211 51 - 31 17 160 18 142 - - - - 4 7 8 12 10 201 63 148 54 152 56
miles 125% 4.7% 6.9% 9.6% 27.2% 22.0% 28.1% 1.0% 4.6% 43% 6.4% 2.3% 16.0% 18.2% 11.1% 9.5% 14.2% 19.3%
B B AB ABCD ABCD ABCD L L L

P S T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 5-1
Q.4a On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*** Breakfast ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) (B) © o  ® (] (©) (H) 0] V] (K) L (M) (N) © ® Q@ ® © M L) )
Total 1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
Off campus 393 288 46 177 60 105 33 72 30 21 71 124 54 40 55 74 45 348 60 333 133 247 63
23.4% 26.3% 10.1% 39.2% 33.7% 17.9% 40.2% 14.2% 8.5% 14.4% 42.3% 27.8% 14.2% 26.1% 29.7% 39.6% 10.5% 27.8% 17.3% 24.9% 23.3% 23.1% 21.7%
BEG ABEG BEG B ABEG HIK HI L L LMN P R
(NET) On 1289 806 408 275 118 483 49 434 322 125 97 322 327 113 130 113 384 905 287 1002 437 822 227
Campus 76.6% 73.7% 89.9% 60.8% 66.3% 82.1% 59.8% 85.8% 91.5% 85.6% 57.7% 72.2% 85.8% 73.9% 70.3% 60.4% 89.5% 72.2% 82.7% 75.1% 76.7% 76.9% 78.3%
CF ACDEF ACDF ACDF JK JK J MNO (0] (0] Q S
Zone 1 121 83 46 25 12 38 - 38 14 41 2 27 20 22 13 16 22 99 26 95 45 72 16
72% 7.6% 10.1% 55% 6.7% 6.5% 7.5% 4.0% 28.1% 1.2% 6.1% 52% 144% 7.0% 8.6% 51% 7.9% 75% 7.1% 7.9% 6.7% 5.5%
F CEF F F F F J HIK J LM P
Zone 2 324 270 253 8 8 54 2 52 231 40 3 15 203 22 24 12 254 70 46 278 121 199 20
19.3% 24.7%  55.7% 18% 45% 92% 2.4% 10.3% 65.6% 27.4% 1.8% 34% 533% 14.4% 13.0% 6.4% 59.2% 5.6% 13.3% 20.8% 21.2% 18.6% 6.9%
CDEF ACDEFG CDF CDF 1IK JK MNO (0] (0] Q R
G
Zone 3 42 25 12 5 8 17 - 17 9 4 2 17 10 2 4 1 11 31 12 30 12 27 8
25% 2.3% 2.6% 1.1% 45% 2.9% 3.4% 2.6% 2.7% 1.2% 38% 26% 13% 22% 05% 26% 25% 35% 22% 21% 25% 2.8%
F F F CF CF CF J (6]
Zone 4 378 196 60 94 40 182 21 161 45 21 44 112 57 29 37 31 56 322 95 283 127 244 96
22.5% 17.9% 13.2% 20.8% 22.5% 31.0% 25.6% 31.8% 12.8% 14.4% 26.2% 251% 15.0% 19.0% 20.0% 16.6% 13.1% 25.7% 27.4% 21.2% 22.3% 22.8% 33.1%
B B B ABCD B ABCD HI HI P S
Zone 5 196 90 26 49 13 106 14 92 17 11 23 64 26 12 17 20 25 171 57 139 53 138 39
11.7% 8.2% 57% 10.8% 7.3% 18.0% 17.1% 18.2% 4.8% 7.5% 13.7% 143% 6.8% 7.8% 9.2% 10.7% 5.8% 13.6% 16.4% 10.4% 9.3% 12.9% 13.4%
B ABCD ABD ABCD H HI P S T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 9



Envision Strategies

Table 5-1

UC - Riverside

Q.4a On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?

*** Breakfast ***

Zone 6

Zone 7

Zone 8

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

Zone 14

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
18 15 - 15 - 3 - 3 - - 7 7 1 4 6 4 1 17 1 17 3 15 6
1.1% 1.4% 3.3% 0.5% 0.6% 4.2% 16% 03% 26% 32% 21% 02% 14% 03% 13% 05% 1.4% 2.1%
BDF ABDEFG HI HI L P R
68 43 6 31 6 25 - 25 4 5 1 27 4 14 11 8 9 59 18 50 19 47 13
4.0% 3.9% 1.3% 6.9% 3.4% 4.3% 4.9% 1.1% 3.4% 0.6% 6.1% 10% 92% 59% 43% 21% 4.7% 52% 3.7% 33% 4.4% 4.5%
BF F ABF F BF BF HJ L L L P
20 13 - 8 5 7 2 5 - - 2 9 - 2 1 5 - 20 6 14 12 7 2
1.2% 1.2% 18% 28% 12% 24% 1.0% 1.2% 2.0% 1.3% 05% 2.7% 1.6% 1.7% 1.0% 21% 0.7% 0.7%
B B B B B HI L P U
25 19 1 10 8 6 2 4 1 - 3 8 2 2 2 5 1 24 4 21 10 14 7
1.5% 1.7% 0.2% 22% 45% 1.0% 24% 0.8% 0.3% 1.8% 18% 05% 13% 11% 27% 02% 19% 12% 16% 18% 1.3% 2.4%
B B BEG HI P
25 10 - 6 4 15 1 14 - - 2 9 1 - 2 3 1 24 7 18 8 16 6
1.5% 0.9% 1.3% 22% 26% 1.2% 2.8% 1.2% 20% 0.3% 1.1% 16% 02% 1.9% 20% 13% 14% 1.5% 2.1%
B B B AB AB HI P
36 21 2 10 9 15 5 10 - 2 1 14 1 1 6 4 1 35 6 30 17 18 9
21% 1.9% 0.4% 22% 51% 26% 6.1% 2.0% 1.4% 0.6% 31% 03% 0.7% 32% 21% 02% 28% 1.7% 22% 3.0% 1.7% 3.1%
B B B B B B HJ L P
12 7 2 3 2 5 - 5 1 1 1 3 1 1 3 - 2 10 1 11 2 10 3
0.7% 0.6% 0.4% 0.7% 1.1% 0.9% 1.0% 0.3% 0.7% 0.6% 0.7% 03% 0.7% 1.6% 05% 0.8% 0.3% 08% 04% 0.9% 1.0%
F F F
11 6 - 5 1 5 2 3 - - 2 4 - 1 2 2 - 11 4 7 4 6 2
0.7% 0.5% 1.1% 0.6% 09% 24% 0.6% 1.2% 0.9% 0.7% 11% 11% 09% 12% 05% 0.7% 0.6% 0.7%
B B B HI P
5 3 - 2 1 2 - 2 - - 2 1 - 1 1 - 1 4 1 4 2 3 -
0.3% 0.3% 04% 0.6% 0.3% 0.4% 1.2% 0.2% 0.7% 0.5% 0.2% 03% 03% 03% 04% 0.3%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

UC - Riverside 5/7/09
Table 5-1
Q.4a On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*** Breakfast ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Zone 15 8 5 - 4 1 3 - 3 - - 2 5 1 - 1 2 - 8 3 5 2 6 -
0.5% 0.5% 0.9% 0.6% 0.5% 0.6% 1.2% 1.1% 0.3% 05% 1.1% 0.6% 09% 04% 04% 0.6%
BF BF HI P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 6-1

UC - Riverside

Q.4b On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?

*xx | unch ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
Off campus 95 69 8 46 13 26 6 20 5 5 18 34 12 10 14 18 10 85 18 77 24 67 14
56% 6.3% 18% 102% 7.3% 44% 7.3% 4.0% 1.4% 3.4% 10.7% 76% 31% 65% 7.6% 9.6% 23% 6.8% 52% 58% 4.2% 6.3% 4.8%
BG ABEG B B B HI HI L L P
(NET) On 1587 1025 446 406 165 562 76 486 347 141 150 412 369 143 171 169 419 1168 329 1258 546 1002 276
Campus 94.4% 93.7%  98.2% 89.8% 92.7% 95.6% 92.7% 96.0% 98.6% 96.6% 89.3% 92.4% 96.9% 93.5% 92.4% 90.4% 97.7% 93.2% 94.8% 94.2% 95.8% 93.7%  95.2%
C ACDEG Cc AC JK JK MO Q
Zone 1 104 52 20 26 6 52 3 49 8 17 6 29 11 9 13 13 11 93 28 76 40 61 14
6.2% 4.8% 4.4% 58% 34% 88% 3.7% 9.7% 2.3% 11.6% 3.6% 65% 29% 59% 7.0% 7.0% 26% 7.4% 81% 57% 7.0% 57% 4.8%
ABDF ABCDF HJ H L L P
Zone 2 213 155 136 14 5 58 - 58 127 16 4 28 120 9 12 9 150 63 33 180 81 128 18
12.7% 14.2%  30.0% 3.1% 2.8% 9.9% 11.5% 36.1% 11.0% 2.4% 6.3% 315% 59% 6.5% 4.8% 35.0% 5.0% 9.5% 13.5% 14.2% 12.0% 6.2%
CDEF ACDEFG F F CDF CDF 1IK J J  MNO Q R
Zone 3 45 27 9 8 10 18 - 18 7 5 3 18 8 2 4 3 9 36 12 33 13 30 15
2.7% 2.5% 2.0% 1.8% 5.6% 3.1% 3.6% 2.0% 3.4% 1.8% 40% 21% 13% 22% 16% 21% 29% 35% 25% 23% 2.8% 5.2%
F F F BCF F F
Zone 4 796 554 230 212 105 242 48 194 169 79 86 205 175 80 93 94 197 599 151 645 273 505 147
47.3% 50.6% 50.7% 46.9% 59.0% 41.2% 58.5% 38.3% 48.0% 54.1% 51.2% 46.0% 45.9% 52.3% 50.3% 50.3% 45.9% 47.8% 43.5% 48.3% 47.9% 47.2% 50.7%
EG EG G ACEG EG
Zone 5 296 168 37 96 34 128 25 103 25 18 39 91 36 26 35 36 34 262 72 224 101 186 55
17.6% 15.4% 8.1% 21.2% 19.1% 21.8% 30.5% 20.4% 7.1% 12.3% 23.2% 20.4% 9.4% 17.0% 18.9% 19.3% 7.9% 20.9% 20.7% 16.8% 17.7% 17.4% 19.0%
B AB B AB AB AB HI HI L L L P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 6-1

UC - Riverside

Q.4b On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?

*xx | unch ***

Zone 6

Zone 7

Zone 8

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
9 7 2 5 - 2 2 2 - 1 3 1 1 1 4 2 7 1 8 1 8 1
0.5% 0.6% 0.4% 1.1% 0.3% 0.4% 0.6% 0.6% 0.7% 03% 07% 05% 21% 05% 06% 03% 0.6% 02% 0.7% 0.3%
DF DF
58 27 3 23 1 31 31 4 2 4 16 6 11 6 3 8 50 16 42 16 40 11
3.4% 2.5% 0.7% 51% 0.6% 5.3% 6.1% 1.1% 1.4% 2.4% 36% 16% 72% 32% 16% 19% 4.0% 4.6% 31% 28% 3.7% 3.8%
BDF ABDF ABDF ABDF H LO P
12 10 2 7 1 2 2 1 1 2 4 1 2 4 2 1 11 2 10 5 6 4
0.7% 0.9% 0.4% 1.5% 0.6% 0.3% 0.4% 0.3% 0.7% 1.2% 09% 03% 13% 22% 1.1% 02% 09% 0.6% 0.7% 0.9% 0.6% 1.4%
F F
8 5 1 3 1 3 3 1 - 1 2 2 - 2 - 1 7 - 8 3 5 1
05% 05% 02% 0.7% 0.6% 0.5% 0.6% 0.3% 0.6% 04% 0.5% 1.1% 0.2% 0.6% 0.6% 0.5% 05%  0.3%
F R
9 4 2 1 1 5 5 - 2 - 5 - 1 - 2 - 9 3 6 2 7 -
05% 0.4%  04% 02% 0.6% 0.9% 1.0% 1.4% 1.1% 0.7% 1.1% 0.7% 0.9% 0.4% 0.4% 0.7%
F F F HJ P
16 7 1 5 1 9 9 - 1 1 6 3 - 1 2 1 15 7 9 5 11 5
1.0% 06% 02% 1.1% 06% 1.5% 1.8% 0.7% 0.6% 1.3% 0.8% 05% 11% 02% 1.2% 2.0% 0.7% 0.9% 1.0%  1.7%
F F BF BF H P
7 2 1 1 - 5 5 1 - 1 2 2 - - - 2 5 - 7 3 4 4
04% 0.2%  02%  0.2% 0.9% 1.0% 0.3% 0.6% 04% 0.5% 0.5% 0.4% 05% 0.5% 04%  1.4%
DF DF R
8 4 1 3 - 4 4 1 - 2 1 1 2 - 1 1 7 3 5 3 5 1
0.5% 0.4% 0.2% 0.7% 0.7% 0.8% 0.3% 1.2% 0.2% 03% 1.3% 05% 02% 0.6% 09% 04% 05% 0.5% 0.3%
DF DF DF

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 6-1

Q.4b On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*kk Lunch *kk

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Zone 14 5 2 1 1 - 3 - 3 1 - - 1 2 - - - 2 3 1 4 - 5 -
0.3% 0.2% 0.2% 0.2% 0.5% 0.6% 0.3% 0.2% 0.5% 0.5% 0.2% 0.3% 0.3% 0.5%
T
Zone 15 1 1 - 1 - - - - - - - 1 1 - - - - 1 - 1 - 1 -
0.1% 0.1% 0.2% 02% 0.3% 0.1% 0.1% 0.1%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 7-1
Q.4c On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*** Dinner ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
Off campus 397 208 32 141 30 189 25 164 17 18 61 122 48 24 45 56 32 365 92 305 108 280 89
23.6% 19.0% 7.0% 31.2% 16.9% 32.1% 30.5% 32.4% 4.8% 12.3% 36.3% 27.4% 12.6% 15.7% 24.3% 29.9% 7.5% 29.1% 26.5% 22.8% 18.9% 26.2% 30.7%
B ABD B ABD ABD ABD H HIK HI LN LN P T
(NET) On 1285 886 422 311 148 399 57 342 335 128 107 324 333 129 140 131 397 888 255 1030 462 789 201
Campus 76.4% 81.0% 93.0% 68.8% 83.1% 67.9% 69.5% 67.6% 95.2% 87.7% 63.7% 72.6% 87.4% 84.3% 75.7% 70.1% 92.5% 70.9% 73.5% 77.2% 81.1% 73.8% 69.3%
CEFG ACDEFG CEFG 1IK JK J MO MO Q U
Zone 1 96 63 28 31 4 33 2 31 12 18 6 24 17 7 14 21 22 74 22 74 37 57 10
57% 5.8% 6.2% 6.9% 22% 56% 24% 6.1% 3.4% 12.3% 3.6% 54% 45% 4.6% 7.6% 11.2% 51% 59% 6.3% 55% 6.5% 5.3% 3.4%
D D DF D D HIK LN
Zone 2 281 248 227 12 8 33 - 33 209 32 3 15 190 23 15 1 227 54 36 245 94 185 9
16.7% 22.7%  50.0% 27% 45% 5.6% 6.5% 59.4% 21.9% 1.8% 34% 49.9% 15.0% 8.1% 5.9% 52.9% 4.3% 10.4% 18.4% 16.5% 17.3% 3.1%
CDEF ACDEFG F F CF CF 1IK JK MNO MO Q R
G
Zone 3 40 30 13 8 9 10 - 10 11 3 5 9 12 2 4 3 11 29 8 32 17 22 8
24% 2.7% 2.9% 18% 51% 1.7% 2.0% 3.1% 2.1% 3.0% 20% 31% 13% 22% 16% 2.6% 23% 23% 24% 3.0% 2.1% 2.8%
F F F F F F
Zone 4 446 307 100 123 80 139 31 108 66 50 45 138 64 51 52 56 84 362 89 357 182 247 93
26.5% 28.1% 22.0% 27.2% 44.9% 23.6% 37.8% 21.3% 18.8% 34.2% 26.8% 30.9% 16.8% 33.3% 28.1% 29.9% 19.6% 28.9% 25.6% 26.7% 31.9% 23.1% 32.1%
BEG G ABCEG BEG H H H L L L P U
Zone 5 178 112 34 52 26 66 20 46 26 14 24 55 25 17 22 22 33 145 38 140 54 119 27
10.6% 10.2% 75% 11.5% 14.6% 11.2% 24.4% 9.1% 7.4% 9.6% 14.3% 123% 6.6% 11.1% 11.9% 11.8% 7.7% 11.6% 11.0% 10.5% 9.5% 11.1% 9.3%
B B B ABCEG H H L P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 7-1

**% Dinner ***

Zone 6

Zone 7

Zone 8

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

UC - Riverside 5/7/09
Q.4c On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
13 8 2 5 1 5 - 5 - 2 1 7 1 3 2 1 2 11 - 13 3 8 3
0.8% 0.7% 0.4% 1.1% 0.6% 0.9% 1.0% 1.4% 0.6% 16% 03% 20% 11% 05% 0.5% 0.9% 1.0% 05% 0.7% 1.0%
F F F F H R

57 42 6 33 3 15 - 15 2 5 4 21 8 18 10 3 4 53 13 44 17 37 8

3.4% 3.8% 1.3% 73% 1.7% 2.6% 3.0% 0.6% 3.4% 2.4% 47% 21% 11.8% 54% 1.6% 09% 42% 3.7% 33% 3.0% 3.5% 2.8%
BF F ABDEFG F F H LMO o} P

29 15 1 10 4 14 1 13 1 1 4 11 2 2 2 5 1 28 11 18 14 13 3

1.7% 1.4% 0.2% 22% 22% 24% 12% 2.6% 0.3% 0.7% 2.4% 25% 05% 13% 11% 27% 02% 22% 3.2% 13% 25% 1.2% 1.0%
B B B B H P

22 13 2 7 4 9 1 8 2 - 3 7 3 1 3 2 2 20 2 20 9 13 7

1.3% 1.2% 0.4% 15% 22% 15% 1.2% 1.6% 0.6% 1.8% 16% 08% 07% 16% 11% 05% 16% 06% 15% 16% 1.2% 2.4%
| P

27 13 1 8 4 14 - 14 1 - 2 9 2 - 4 3 1 26 5 22 10 17 5

1.6% 1.2% 0.2% 18% 22% 2.4% 2.8% 0.3% 1.2% 20% 0.5% 22% 16% 02% 2.1% 14% 16% 18% 1.6% 1.7%
BF BF F BF ABF HI N P

32 9 1 4 4 23 1 22 - 1 2 13 1 - 3 1 - 32 9 23 11 21 14

1.9% 0.8% 0.2% 09% 22% 3.9% 1.2% 4.3% 0.7% 1.2% 29% 0.3% 1.6% 0.5% 26% 26% 1.7% 19% 2.0% 4.8%
ABC ABCF HI P

21 11 4 6 1 10 1 9 2 2 3 7 3 2 5 - 4 17 3 18 4 17 5

1.2% 1.0% 0.9% 1.3% 06% 1.7% 1.2% 1.8% 0.6% 1.4% 1.8% 16% 08% 13% 2.7% 09% 14% 09% 13% 0.7% 1.6% 1.7%

o}
18 7 3 4 - 11 - 11 3 - 2 2 3 2 1 1 3 15 6 12 7 11 5
1.1% 0.6% 0.7% 0.9% 1.9% 2.2% 0.9% 1.2% 04% 08% 13% 05% 05% 0.7% 12% 1.7% 09% 1.2% 1.0% 1.7%
DF DF ADF ABDF

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 7-1

UC - Riverside

Q.4c On a typical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?

**% Dinner ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Zone 14 5 3 - 3 - 2 - 2 - 1 - 1 1 1 - - 5 2 3 2 3 -
0.3% 0.3% 0.7% 0.3% 0.4% 0.6% 03% 0.7% 0.5% 04% 0.6% 0.2% 04% 0.3%
P
Zone 15 20 5 - 5 - 15 - 15 - 2 6 1 - 2 2 3 17 11 9 1 19 4
1.2% 0.5% 1.1% 2.6% 3.0% 1.2% 1.3% 0.3% 11% 1.1% 0.7% 1.4% 3.2% 0.7% 02% 1.8%  1.4%
BDF BDF ABDF ABCDF HI S T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 8-1
Q.4d On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*** | ate Evening ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
Off campus 783 403 69 252 75 380 57 323 43 29 119 258 84 50 82 105 72 711 191 592 236 524 180
46.6% 36.8% 152% 55.8% 42.1% 64.6% 69.5% 63.8% 12.2% 19.9% 70.8% 57.8% 22.0% 32.7% 44.3% 56.1% 16.8% 56.7% 55.0% 44.3% 41.4% 49.0% 62.1%
B ABD B ABCD ABCD ABCD H HIK HI L LN  LMN P S T
(NET) On 899 691 385 200 103 208 25 183 309 117 49 188 297 103 103 82 357 542 156 743 334 545 110
Campus 53.4% 63.2% 84.8% 44.2% 57.9% 35.4% 30.5% 36.2% 87.8% 80.1% 29.2% 422% 78.0% 67.3% 55.7% 43.9% 83.2% 43.3% 45.0% 55.7% 58.6% 51.0% 37.9%
CEFG ACDEFG EFG CEFG 1IK JK J  MNO MO o} Q R U
Zone 1 84 76 37 27 12 8 - 8 8 39 3 15 12 20 16 16 18 66 13 71 30 49 11
5.0% 6.9% 8.1% 6.0% 6.7% 1.4% 1.6% 2.3% 26.7% 1.8% 34% 31% 131% 8.6% 8.6% 4.2% 53% 3.7% 53% 53% 4.6% 3.8%
EFG EFG EFG EFG F F HIK L L L
Zone 2 318 297 279 7 10 21 1 20 256 46 3 4 226 28 23 9 271 47 34 284 105 210 8
18.9% 27.1% 61.5% 15% 56% 36% 1.2% 4.0% 72.7% 31.5% 1.8% 0.9% 59.3% 18.3% 12.4% 4.8% 63.2% 3.8% 9.8% 21.3% 18.4% 19.6% 2.8%
CDEF ACDEFG CF C C 1IK JK MNO O o} Q R
G
Zone 3 18 16 8 3 5 2 - 2 6 3 1 6 5 2 4 - 6 12 4 14 10 8 2
1.1% 1.5% 1.8% 0.7% 2.8% 0.3% 0.4% 1.7% 2.1% 0.6% 13% 13% 13% 22% 1.4% 1.0% 12% 1.0% 18% 0.7% 0.7%
EFG EFG F (6] (6]
Zone 4 93 78 17 35 24 15 1 14 9 11 12 26 13 10 17 12 16 77 21 72 50 40 17
55% 7.1% 3.7% 7.7% 135% 2.6% 1.2% 2.8% 2.6% 7.5% 7.1% 58% 34% 65% 92% 6.4% 3.7% 6.1% 6.1% 54% 88% 3.7% 5.9%
BEFG BEFG ABCEF H H H L P U
G
Zone 5 48 40 12 17 11 8 4 4 6 9 8 13 6 8 4 11 10 38 3 45 16 31 4
29% 3.7% 2.6% 38% 62% 14% 49% 0.8% 1.7% 6.2% 4.8% 29% 16% 52% 22% 59% 23% 3.0% 09% 34% 2.8% 2.9% 1.4%
EG G EG EG H L R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 8-1

*** | ate Evening ***

Zone 6

Zone 7

Zone 8

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

UC - Riverside 5/7/09
Q.4d On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
10 8 2 6 - 2 - 2 1 1 1 5 1 3 1 3 3 7 1 9 2 7 1
0.6% 0.7% 0.4% 1.3% 0.3% 0.4% 0.3% 0.7% 0.6% 1.1% 03% 20% O05% 16% 0.7% 06% 03% 0.7% 04% 0.7% 0.3%
DF DF
62 59 12 41 6 3 - 3 10 2 1 26 14 18 12 9 13 49 9 53 21 39 3
3.7% 5.4% 2.6% 9.1% 3.4% 0.5% 0.6% 2.8% 1.4% 0.6% 58% 37% 11.8% 65% 48% 3.0% 39% 26% 4.0% 3.7% 3.6% 1.0%
BEFG EFG ABDEFG EFG J HIJ LO
48 27 4 17 6 21 2 19 4 1 4 23 6 3 4 8 4 44 13 35 24 22 4
29% 2.5% 0.9% 38% 34% 36% 24% 3.8% 1.1% 0.7% 2.4% 52% 16% 20% 22% 43% 09% 35% 3.7% 26% 42% 2.1% 1.4%
B B B B HI P U
35 19 2 7 10 16 2 14 1 1 - 14 1 1 4 3 1 34 6 29 18 17 12
21% 1.7% 0.4% 15% 56% 2.7% 24% 2.8% 0.3% 0.7% 31% 03% 0.7% 22% 16% 02% 2.7% 1.7% 22% 3.2% 1.6% 4.1%
B ABC B B HIJ P
40 15 2 7 6 25 2 23 2 - 2 14 3 - 3 3 4 36 11 29 15 24 12
24% 1.4% 0.4% 15% 34% 43% 24% 4.5% 0.6% 1.2% 3.1% 0.8% 16% 16% 09% 29% 32% 22% 26% 2.2% 4.1%
B B ABC ABC HI P
58 21 2 10 9 37 6 31 - 2 1 25 1 2 3 6 - 58 12 46 19 38 18
3.4% 1.9% 0.4% 22% 51% 63% 73% 6.1% 1.4% 0.6% 56% 03% 13% 16% 3.2% 46% 35% 3.4% 33% 3.6% 6.2%
B B B ABC B  ABC HIJ L P
23 11 4 6 1 12 1 11 2 2 3 5 2 3 5 - 3 20 5 18 4 19 4
1.4% 1.0% 0.9% 1.3% 06% 2.0% 1.2% 2.2% 0.6% 1.4% 1.8% 1.1% 05% 2.0% 2.7% 0.7% 16% 14% 13% 0.7% 1.8% 1.4%
o} T
26 8 3 4 1 18 6 12 3 - 3 6 3 3 1 - 3 23 10 16 11 14 7
1.5% 0.7% 0.7% 09% 06% 3.1% 7.3% 24% 0.9% 1.8% 1.3% 08% 2.0% 0.5% 0.7% 18% 29% 12% 1.9% 1.3% 2.4%
ABCD ABCD ABD | P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 8-1
Q.4d On atypical *(DAY OF WEEK)* when you are on campus, where are you just prior to the following meal periods?
*** | ate Evening ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Zone 14 9 7 1 5 1 2 2 1 - 1 1 2 2 2 - 1 8 2 7 4 5 -
0.5% 0.6% 0.2% 1.1% 0.6% 0.3% 0.4% 0.3% 0.6% 02% 05% 13% 1.1% 0.2% 0.6% 0.6% 05% 0.7% 0.5%
F F
Zone 15 27 9 - 8 1 18 18 - - 6 5 2 - 4 2 4 23 12 15 5 22 7
1.6% 0.8% 1.8% 0.6% 3.1% 3.6% 3.6% 1.1% 0.5% 22% 11% 09% 1.8% 35% 1.1% 09% 2.1% 2.4%
BF BF ABDF ABDF HI HI N S T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 9-1

*** Breakfast ***

Total

Skipped eating
this meal

(NET) Ate this

meal

Prepared and
ate this meal at
home/in my
room

(SUB NET) On
Campus Dining
Venue

(SUB-SUB
NET)

Residential
Restaurant

Lothian
Restaurants

UC - Riverside 5/7/09
Q.5a On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
561 455 236 176 39 106 13 93 203 50 65 108 207 65 67 73 220 337 83 474 201 346 49
32.3% 41.6% 52.0% 38.9% 21.9% 16.5% 9.5% 18.4% 57.7% 34.2% 38.7% 24.2% 54.3% 425% 36.2% 39.0% 51.3% 26.9% 23.9% 35.5% 33.8% 31.5% 16.0%
DEFG ACDEFG  DEFG F F F 1IK K K MNO Q R
1176 639 218 276 139 537 124 413 149 96 103 338 174 88 118 114 209 916 264 861 393 754 258
67.7% 58.4% 48.0% 61.1% 78.1% 83.5% 90.5% 81.6% 42.3% 65.8% 61.3% 75.8% 45.7% 57.5% 63.8% 61.0% 48.7% 73.1% 76.1% 64.5% 66.2% 68.5% 84.0%
B B ABC ABC ABCDE ABC H H HIJ L L L P S
G
804 429 104 198 122 375 112 263 56 67 83 242 80 57 76 89 88 668 177 579 291 494 206
46.3% 39.2% 22.9% 43.8% 68.5% 58.3% 81.8% 52.0% 15.9% 45.9% 49.4% 54.3% 21.0% 37.3% 41.1% 47.6% 20.5% 53.3% 51.0% 43.4% 49.0% 44.9% 67.1%
B B ABCEG ABCG ABCDE ABC H H H L L L P S
G
165 117 80 27 10 48 3 45 75 10 6 23 69 9 16 13 88 77 36 129 49 112 10
9.5% 10.7% 17.6% 6.0% 56% 75% 22% 8.9% 21.3% 6.8% 3.6% 52% 181% 59% 8.6% 7.0% 20.5% 6.1% 10.4% 9.7% 8.2% 10.2% 3.3%
CDEF ACDEFG F F F 1JK MNO Q
88 76 69 7 - 12 - 12 67 6 1 4 60 5 6 5 77 11 15 73 28 59 1
51% 6.9% 15.2% 1.5% 1.9% 2.4% 19.0% 4.1% 0.6% 09% 157% 33% 32% 2.7% 17.9% 09% 43% 55% 4.7% 5.4% 0.3%
CDEF ACDEFG DF DF DF 1IK J MNO Q
G
47 39 34 5 - 8 - 8 35 2 - 2 33 2 3 1 41 6 7 40 13 34 -
2.7% 3.6% 7.5% 1.1% 1.2% 1.6% 9.9% 1.4% 04% 87% 13% 16% 05% 9.6% 05% 20% 3.0% 22% 3.1%
CDEF ACDEFG DF DF DF 1IK MNO Q
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside

Table 9-1
Q.5a On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** Breakfast ***

5/7/09

Meal Plan
Students Faculty/Staff Student Living Student Classification Holder Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents man omore Junior Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) () M) (N) (G (®) m )
Aberdeen- 41 37 35 2 - 4 - 4 32 4 1 27 3 3 36 5 15 25 1
Inverness 24% 3.4% 7.7% 0.4% 0.6% 0.8% 9.1% 2.7% 0.6% 71% 2.0% 1.6% 8.4% 0.4% 25% 2.3% 0.3%
Restaurants CDEF ACDEFG DF DF 1IK MNO Q
G
(SUB-SUB 77 41 11 20 10 36 3 33 8 4 5 9 4 10 11 66 21 53 9
NET) Campus  4.4% 3.7% 2.4% 44% 56% 56% 22% 6.5% 2.3% 2.7% 3.0% 24% 26% 5.4% 2.6% 5.3% 35% 4.8% 2.9%
Retail BF ABF P
Restaurant
(SUB-SUB- 31 18 6 9 3 13 1 12 4 3 3 5 2 6 7 24 12 17 1
SUB NET) 1.8% 1.6% 1.3% 20% 1.7% 2.0% 0.7% 2.4% 1.1% 2.1% 1.8% 1.3% 1.3% 3.2% 1.6% 1.9% 20% 1.5% 0.3%
The Hub
El Sol (The 23 12 3 7 2 11 - 11 2 1 2 3 1 4 4 19 8 13 1
Hub) 1.3% 1.1% 0.7% 1.5% 11% 1.7% 2.2% 0.6% 0.7% 1.2% 08% 0.7% 2.2% 0.9% 1.5% 1.3% 1.2% 0.3%
F F F BF
La Fiamma 5 3 1 1 1 2 1 1 1 1 1 1 - 1 2 3 2 3 -
(The Hub) 0.3% 0.3% 0.2% 02% 06% 03% 07% 0.2% 0.3% 0.7% 0.6% 0.3% 0.5% 0.5% 0.2% 0.3% 0.3%
Honor Roll 2 2 1 1 - - - - - 1 - - 1 1 - 2 1 1 -
(The Hub) 0.1% 0.2% 0.2% 0.2% 0.7% 0.7% 0.5% 0.2% 0.2% 0.1%
Stacked Deli 1 1 1 - - - - - 1 - - 1 - - 1 - 1 - -
(The Hub) 0.1% 0.1% 0.2% 0.3% 0.3% 0.2% 0.2%
Ivan's at 21 9 2 5 2 12 2 10 1 1 - 1 1 3 1 20 4 16 3
Hinderaker 1.2% 0.8% 0.4% 11% 1.1% 19% 15% 2.0% 0.3% 0.7% 03% 0.7% 1.6% 0.2% 1.6% 0.7% 1.5% 1.0%
B B P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 9-1

*** Breakfast ***

Taco Fresco

Bear Tracks
Mobile Truck

The Barn

Arroyo Vista
Café:

Grecian Gyros
Cart @
CHASS
Courtyard

Hot Diggity
Dawgs Cart

Campus
Convenience

Store

Bear
Necessities at

UC - Riverside 5/7/09
Q.5a On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
15 6 1 1 4 9 - 9 1 - 1 3 1 1 - - 1 14 3 12 4 11 4
0.9% 0.5% 0.2% 0.2% 22% 1.4% 1.8% 0.3% 0.6% 0.7% 03% 0.7% 02% 11% 09% 0.9% 0.7% 1.0% 1.3%
F F BCF BCF P
5 3 - 2 1 2 - 2 - - 1 2 - - 1 1 - 5 1 4 - 5 1
0.3% 0.3% 04% 0.6% 0.3% 0.4% 0.6% 0.4% 05% 0.5% 04% 0.3% 0.3% 0.5% 0.3%
P T
2 2 2 - - - - - 2 - - - 2 - - - 2 - - 2 - 2 -
0.1% 0.2% 0.4% 0.6% 0.5% 0.5% 0.1% 0.2%
1 1 - 1 - - - - - - - 1 - - - 1 - 1 - 1 - 1 -
0.1% 0.1% 0.2% 0.2% 0.5% 0.1% 0.1% 0.1%
1 1 - 1 - - - - - - - 1 - - - 1 - 1 - 1 1 - -
0.1% 0.1% 0.2% 0.2% 0.5% 0.1% 0.1% 0.2%
1 1 - 1 - - - - - - - - - - - 1 - 1 - 1 - 1 -
0.1% 0.1% 0.2% 0.5% 0.1% 0.1% 0.1%
53 41 18 20 3 12 1 11 10 8 6 15 12 11 8 7 13 40 8 45 16 36 1
3.1% 3.7% 4.0% 44% 1.7% 19% 0.7% 2.2% 2.8% 5.5% 3.6% 34% 31% 72% 43% 3.7% 3.0% 32% 23% 34% 2.7% 3.3% 0.3%
EF EF DEF
46 34 13 19 2 12 1 11 7 6 6 15 9 9 7 7 8 38 8 38 12 33 1
26% 3.1% 2.9% 42% 11% 19% 0.7% 2.2% 2.0% 4.1% 3.6% 34% 24% 59% 38% 3.7% 19% 3.0% 23% 28% 2.0% 3.0% 0.3%
DF F DEF

Commons

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 9-1

Q.5a On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** Breakfast ***

Bear Essentials
at Lothian

Scotty's at Glen
Mor

Brown bagged
for this meal

(SUB NET) Off
Campus
Restaurant

Bought this
meal at an off
campus
restaurant or
fast food outlet

Bought this
meal at an off
campus
convenience
store or grocery

Obtained this
meal from a
vending machine

UC - Riverside

5/7/09

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
4 4 3 1 - - - - 3 - - - 3 1 - - 4 - - 4 3 1 -
02% 0.4% 0.7%  0.2% 0.9% 0.8% 0.7% 0.9% 0.3% 05% 0.1%
DEFG Q R
3 3 2 - 1 - - - - 2 - - - 1 1 - 1 2 - 3 1 2 -
02% 0.3%  0.4% 0.6% 1.4% 0.7% 0.5% 0.2% 0.2% 02% 0.2% 0.2%
80 19 9 9 1 61 6 55 3 7 2 30 5 7 5 1 8 70 26 52 12 65 33
46% 1.7% 2.0% 20% 0.6% 95% 4.4% 10.9% 0.9% 4.8% 1.2% 6.7% 13% 46% 27% 05% 19% 56% 75% 3.9% 20% 59% 10.7%
ABCD D ABCDF H HJ (6] P S T
F
58 24 4 18 1 34 2 32 3 1 4 25 4 3 12 3 9 48 14 43 20 37 8
3.3% 2.2% 0.9% 40% 06% 53% 15% 6.3% 0.9% 0.7% 2.4% 56% 10% 20% 65% 16% 21% 3.8% 4.0% 32% 3.4% 3.4% 2.6%
BD BD ABDF ABDF HIJ LNO P
43 17 3 13 - 26 2 24 3 - 4 18 3 2 9 2 7 35 13 29 16 26 7
25% 1.6% 0.7% 2.9% 4.0% 15% 4.7% 0.9% 2.4% 40% 08% 13% 49% 1.1% 16% 28% 3.7% 22% 2.7% 2.4% 2.3%
D BD ABDF ABDF | HI LO
15 7 1 5 1 8 - 8 - 1 - 7 1 1 3 1 2 13 1 14 4 11 1
0.9% 0.6% 0.2% 1.1% 0.6% 1.2% 1.6% 0.7% 16% 03% 07% 16% 05% 05% 1.0% 03% 1.0% 0.7% 1.0% 0.3%
F F BF BF HJ
8 6 3 3 - 2 - 2 2 2 2 1 3 1 1 1 3 5 2 6 3 5 -
0.5% 0.5% 0.7% 0.7% 0.3% 0.4% 0.6% 1.4% 1.2% 02% 08% 0.7% 05% 05% 0.7% 04% 06% 04% 0.5% 0.5%
DF



Envision Strategies

UC - Riverside 5/7/09
Table 9-1
Q.5a On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?
*** Breakfast ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Ate this meal at 2 2 - 1 1 - - - - - 1 1 - - - - 2 - 2 - 1 -
a catered event 0.1% 0.2% 0.2% 0.6% 0.2% 0.3% 0.2% 0.1% 0.1%
Other 6 1 - - 1 5 - 5 - 1 1 - - - - - 6 1 5 2 4 -
0.3% 0.1% 0.6% 0.8% 1.0% 0.7% 0.2% 05% 0.3% 0.4% 0.3% 0.4%
BCF ABCF P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 10-1

Q.5b On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*xx | unch ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ©) © o  ® (] (©) (H) 0] V] (K) L (M) (N) © ® Q@ ® © M L) )
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
Skipped eating 78 61 31 20 9 17 2 15 29 3 7 19 26 11 7 7 30 47 13 64 26 51 -
this meal 4.5% 5.6% 6.8% 44% 51% 26% 1.5% 3.0% 8.2% 2.1% 4.2% 43% 68% 72% 38% 3.7% 7.0% 3.8% 3.7% 48% 4.4% 4.6%
EFG EFG F IK Q
(NET) Ate this 1659 1033 423 432 169 626 135 491 323 143 161 427 355 142 178 180 399 1206 334 1271 568 1049 307
meal 95.5% 94.4% 93.2% 95.6% 94.9% 97.4% 98.5% 97.0% 91.8% 97.9% 95.8% 95.7% 93.2% 92.8% 96.2% 96.3% 93.0% 96.2% 96.3% 95.2% 95.6% 95.4% 100.0%
AB  ABC AB H H P
(SUB NET) On 709 501 291 155 51 208 52 156 241 73 43 155 234 59 80 73 285 407 133 559 262 428 -
Campus Dining 40.8% 45.8% 64.1% 34.3% 28.7% 32.3% 38.0% 30.8% 68.5% 50.0% 25.6% 34.8% 61.4% 38.6% 43.2% 39.0% 66.4% 32.5% 38.3% 41.9% 44.1% 38.9%
Venue CDEG ACDEFG 1IK JK J MNO Q U
(SuB-suB 515 336 133 150 49 179 51 128 85 61 42 144 98 51 67 67 114 385 105 394 189 311 -
NET) Campus 29.6% 30.7% 29.3% 33.2% 27.5% 27.8% 37.2% 25.3% 24.1% 41.8% 25.0% 32.3% 25.7% 33.3% 36.2% 35.8% 26.6% 30.7% 30.3% 29.5% 31.8% 28.3%
Retail G G EG HIK H L L
Restaurant
(SUB-SUB- 330 256 106 121 27 74 18 56 69 44 38 87 84 40 53 50 91 238 59 270 126 196 -
SUB NET) 19.0% 23.4% 23.3% 26.8% 15.2% 11.5% 13.1% 11.1% 19.6% 30.1% 22.6% 19.5% 22.0% 26.1% 28.6% 26.7% 21.2% 19.0% 17.0% 20.2% 21.2% 17.8%
The Hub DEFG DEFG DEFG HK
Panda 105 7 35 29 11 28 6 22 27 13 10 25 32 12 10 10 32 73 24 81 44 60 -
Express (The 6.0% 7.0% 7.7% 6.4% 6.2% 4.4% 44% 4.3% 7.7% 8.9% 6.0% 56% 84% 7.8% 54% 53% 75% 58% 6.9% 6.1% 7.4% 55%
Hub) EG EG
La Fiamma 89 75 22 50 3 14 3 11 16 6 15 28 25 9 17 21 23 66 11 78 35 52 -
(The Hub) 5.1% 6.9% 48% 11.1% 17% 22% 22% 2.2% 4.5% 4.1% 8.9% 6.3% 6.6% 59% 9.2% 11.2% 54% 53% 3.2% 58% 59% 4.7%
DEFG DEG ABDEFG R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 10-1
Q.5b On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*xx | unch ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)

Honor Roll 67 52 28 18 6 15 7 8 12 17 3 12 11 13 13 9 16 50 6 60 27 38 -

(The Hub) 3.9% 4.8% 6.2% 40% 34% 23% 51% 1.6% 3.4% 11.6% 1.8% 27% 29% 85% 7.0% 48% 3.7% 4.0% 1.7% 45% 45% 3.5%
EG EG G HIK L L R

El Sol (The 40 31 15 12 4 9 1 8 9 7 4 13 9 3 9 6 13 27 9 31 12 27 -

Hub) 2.3% 2.8% 3.3% 27% 22% 14% 0.7% 1.6% 2.6% 4.8% 2.4% 29% 24% 2.0% 49% 3.2% 3.0% 22% 26% 23% 2.0% 2.5%
EF EF

Stacked Deli 29 21 6 12 3 8 1 7 5 1 6 9 7 3 4 4 7 22 9 20 8 19 -
(The Hub) 1.7% 1.9% 1.3% 27% 17% 12% 0.7% 1.4% 1.4% 0.7% 3.6% 20% 18% 20% 22% 21% 16% 1.8% 26% 15% 1.3% 1.7%

The Barn 81 35 9 16 10 46 14 32 7 5 3 24 6 5 6 8 8 67 15 60 24 53 -
4.7% 3.2% 2.0% 35% 56% 7.2% 102% 6.3% 2.0% 3.4% 1.8% 54% 16% 33% 32% 43% 1.9% 53% 43% 45% 4.0% 4.8%

B ABC ABC ABC HJ P

Taco Fresco 62 29 11 8 9 33 8 25 6 7 - 21 6 2 6 5 10 47 16 41 24 36 -

3.6% 2.7% 2.4% 18% 51% 51% 58% 4.9% 1.7% 4.8% 47% 16% 13% 32% 27% 23% 38% 4.6% 3.1% 4.0% 3.3%
ABC ABC J J HJ

Ivan's at 16 6 4 1 1 10 7 3 3 1 - 6 2 1 - 2 3 11 5 9 5 11 -

Hinderaker 0.9% 0.5% 0.9% 02% 0.6% 16% 51% 0.6% 0.9% 0.7% 13% 05% 0.7% 11% 07% 0.9% 14% 0.7% 0.8% 1.0%
C ABCDG J

Arroyo Vista 13 1 - - 1 12 3 9 - - - 2 - - - - - 11 7 4 4 9 -

Café: 0.7% 0.1% 0.6% 19% 22% 1.8% 0.4% 0.9% 20% 03% 0.7% 0.8%
ABC ABC P S

Hot Diggity 9 8 3 3 1 1 - 1 - 4 1 3 - 3 1 2 2 7 2 7 4 4 -

Dawgs Cart 0.5% 0.7% 0.7% 0.7% 0.6% 0.2% 0.2% 2.7% 0.6% 0.7% 20% 05% 1.1% 05% 0.6% 06% 05% 0.7% 0.4%
F H

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 10-1

Q.5b On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*xx | unch ***

Grecian Gyros
Cart @
CHASS
Courtyard

Bear Tracks
Mobile Truck

(SUB-SUB
NET)

Residential
Restaurant

Lothian
Restaurants

Aberdeen-
Inverness
Restaurants

Campus
Convenience

Store

Bear
Necessities at
Commons

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
2 1 - 1 - 1 1 - - - - 1 - - 1 - - 2 - 2 1 1 -
0.1% 0.1% 0.2% 0.2% 0.7% 0.2% 0.5% 0.2% 0.1% 0.2% 0.1%
2 - - - - 2 - 2 - - - - - - - - - 2 1 1 1 1 -
0.1% 0.3% 0.4% 02% 03% 0.1% 0.2% 0.1%
194 165 158 5 2 29 1 28 156 12 1 11 136 8 13 6 171 22 28 165 73 117 -
11.2% 15.1% 34.8% 1.1% 11% 45% 0.7% 5.5% 44.3% 8.2% 0.6% 25% 357% 52% 7.0% 3.2% 39.9% 1.8% 8.1% 12.4% 12.3% 10.6%
CDEF ACDEFG CDF CDF 1IK JK J  MNO Q R
G
124 112 111 - 1 12 - 12 109 6 - 7 98 5 5 3 114 10 14 110 43 80 -
7.1% 10.2% 24.4% 0.6% 1.9% 2.4% 31.0% 4.1% 16% 257% 33% 2.7% 1.6% 26.6% 0.8% 4.0% 82% 7.2% 7.3%
CDEF ACDEFG CF CDF 1IK J J MNO Q R
G
70 53 47 5 1 17 1 16 47 6 1 4 38 3 8 3 57 12 14 55 30 37 -
4.0% 4.8% 10.4% 1.1% 06% 26% 0.7% 3.2% 13.4% 4.1% 0.6% 0.9% 10.0% 2.0% 43% 1.6% 13.3% 1.0% 4.0% 4.1% 5.1% 3.4%
CDEF ACDEFG DF CDF 1IK J MNO Q
114 93 28 49 16 21 2 19 18 12 21 29 31 11 18 17 24 88 11 101 34 79 -
6.6% 8.5% 6.2% 108% 9.0% 33% 15% 3.8% 5.1% 8.2% 12.5% 65% 81% 72% 9.7% 9.1% 56% 7.0% 3.2% 7.6% 57% 7.2%
EFG EF  BEFG EFG HK R
100 81 21 45 15 19 2 17 14 9 21 25 25 9 16 16 17 81 8 90 29 71 -
58% 7.4% 46% 10.0% 84% 3.0% 15% 3.4% 4.0% 6.2% 12.5% 56% 6.6% 59% 86% 86% 4.0% 65% 23% 6.7% 4.9% 6.5%
BEFG F  BEFG EFG HK P R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U

Page 28



Envision Strategies

Table 10-1

Q.5b On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*xx | unch ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Bear Essentials 6 5 2 2 1 1 - 1 1 1 - 2 2 2 - - 3 3 2 4 3 3 -
at Lothian 0.3% 0.5% 0.4% 04% 0.6% 0.2% 0.2% 0.3% 0.7% 04% 05% 1.3% 0.7% 02% 06% 03% 05% 0.3%
F
Bears Den at 4 4 2 2 - - - - 1 1 - 2 2 - 1 1 1 3 - 4 1 2 -
Aberdeen- 0.2% 0.4% 0.4% 0.4% 0.3% 0.7% 04% 0.5% 05% 05% 0.2% 0.2% 0.3% 0.2% 0.2%
Inverness DEFG R
Scotty's at Glen 4 3 3 - - 1 - 1 2 1 - - 2 - 1 - 3 1 1 3 1 3 -
Mor 0.2% 0.3% 0.7% 0.2% 0.2% 0.6% 0.7% 0.5% 0.5% 0.7% 0.1% 0.3% 02% 0.2% 0.3%
Brown bagged 307 109 9 47 51 198 35 163 5 11 28 101 7 15 14 20 13 277 94 196 85 216 307
for this meal 17.7% 10.0% 2.0% 10.4% 28.7% 30.8% 25.5% 32.2% 1.4% 7.5% 16.7% 226% 1.8% 9.8% 7.6% 10.7% 3.0% 22.1% 27.1% 14.7% 14.3% 19.6% 100.0%
B B ABC ABC ABC ABC H HI HI L L L P S T
Prepared and 299 212 74 105 33 87 28 59 44 34 40 75 61 37 38 43 53 235 44 244 105 184 -
atethismealat 17.2% 19.4% 16.3% 23.2% 18.5% 13.5% 20.4% 11.7% 12.5% 23.3% 23.8% 16.8% 16.0% 24.2% 20.5% 23.0% 12.4% 18.8% 12.7% 18.3% 17.7% 16.7%
home/in my EG G BEG G G H H L P R
room
(SUB NET) Off 197 96 18 62 13 101 14 87 13 8 23 60 19 16 21 24 21 170 48 143 74 119 -
Campus 11.3% 8.8% 4.0% 13.7% 7.3% 15.7% 10.2% 17.2% 3.7% 5.5% 13.7% 135% 5.0% 10.5% 11.4% 12.8% 4.9% 13.6% 13.8% 10.7% 12.5% 10.8%
Restaurant B ABD ABD B ABDF HI HI L L L P
Bought this 179 85 16 54 12 94 13 81 12 6 21 58 18 14 16 22 20 154 44 130 69 106 -
meal at an off 10.3% 7.8% 35% 11.9% 6.7% 14.6% 9.5% 16.0% 3.4% 4.1% 12.5% 13.0% 4.7% 9.2% 8.6% 11.8% 4.7% 12.3% 12.7% 9.7% 11.6% 9.6%
campus B ABD ABD B ABDF HI HI L P

restaurant or
fast food outlet

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 10-1
Q.5b On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?
*kk Lunch *kk
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Bought this 18 11 2 8 1 7 1 6 1 2 2 2 1 2 5 2 1 16 4 13 5 13 -
meal at an off 1.0% 1.0% 0.4% 18% 06% 11% 0.7% 1.2% 0.3% 1.4% 1.2% 04% 03% 13% 27% 11% 02% 13% 1.2% 1.0% 0.8% 1.2%
campus L P
convenience
store or grocery
Obtained this 13 12 2 8 2 1 - 1 1 3 6 2 2 2 5 1 1 12 1 12 1 11 -
meal from a 0.7% 1.1% 0.4% 18% 1.1% 0.2% 0.2% 0.3% 2.1% 3.6% 04% 05% 13% 27% 05% 02% 1.0% 03% 09% 0.2% 1.0%
vending machine EFG EFG HK P T
Obtained this 4 2 - 1 1 2 1 1 - - - 3 - - 1 - - 4 1 3 1 2 -
meal by delivery  0.2% 0.2% 02% 06% 03% 0.7% 0.2% 0.7% 0.5% 0.3% 0.3% 0.2% 02% 0.2%
P
Ate this meal at 4 3 - 3 - 1 1 - - - - - - 2 1 - 1 3 1 3 1 3 -
a catered event 0.2% 0.3% 0.7% 0.2% 0.7% 1.3% 0.5% 0.2% 02% 0.3% 02% 0.2% 0.3%
Other 12 5 1 2 2 7 2 5 1 2 - 2 1 - - 2 1 10 1 10 5 7 -
0.7% 0.5% 0.2% 04% 11% 11% 15% 1.0% 0.3% 1.4% 04% 0.3% 1.1% 0.2% 0.8% 03% 0.7% 0.8% 0.6%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 11-1

UC - Riverside

Q.5¢c On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

**% Dinner ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
Skipped eating 71 52 19 21 10 19 7 12 17 2 9 20 20 8 9 3 21 46 12 55 16 53 6
this meal 4.1% 4.8% 4.2% 46% 56% 3.0% 51% 24% 4.8% 1.4% 5.4% 45% 52% 52% 49% 1.6% 49% 3.7% 35% 4.1% 2.7% 4.8% 2.0%
G | | | o T
(NET) Ate this 1666 1042 435 431 168 624 130 494 335 144 159 426 361 145 176 184 408 1207 335 1280 578 1047 301
meal 95.9% 95.2% 95.8% 95.4% 94.4% 97.0% 94.9% 97.6% 95.2% 98.6% 94.6% 95.5% 94.8% 94.8% 95.1% 98.4% 95.1% 96.3% 96.5% 95.9% 97.3% 95.2%  98.0%
A HIK L U
Prepared and 893 415 93 224 93 478 102 376 41 73 92 264 76 71 88 82 79 771 216 634 292 580 225
ate this mealat 51.4% 37.9% 20.5% 49.6% 52.2% 74.3% 745% 74.3% 11.6% 50.0% 54.8% 59.2% 19.9% 46.4% 47.6% 43.9% 18.4% 61.5% 62.2% 47.5% 49.2% 52.7% 73.3%
home/in my B AB AB ABCD ABCD ABCD H H H L L L P S
room
(SUB NET) On 313 286 227 48 10 27 6 21 214 21 13 35 199 26 25 25 228 83 29 282 115 188 9
Campus Dining 18.0% 26.1% 50.0% 10.6% 5.6% 4.2% 4.4% 4.2% 60.8% 14.4% 7.7% 7.8% 522% 17.0% 13.5% 13.4% 53.1% 6.6% 8.4% 21.1% 19.4% 17.1% 2.9%
Venue CDEF ACDEFG DEFG 1IK K MNO Q R
G
(SUB-SUB 221 210 198 11 1 11 1 10 194 8 1 9 177 10 15 7 205 16 18 203 82 135 3
NET) 12.7% 19.2%  43.6% 24% 06% 1.7% 0.7% 2.0% 55.1% 5.5% 0.6% 20% 465% 6.5% 8.1% 3.7% 47.8% 1.3% 5.2% 15.2% 13.8% 12.3% 1.0%
Residential CDEF ACDEFG D 1IK J MNO Q R
Restaurant G
Lothian 153 148 140 7 1 5 1 4 138 3 - 5 128 6 9 4 143 10 11 142 59 93 1
Restaurants 8.8% 13.5%  30.8% 15% 06% 0.8% 0.7% 0.8% 39.2% 2.1% 1.1% 336% 3.9% 4.9% 2.1% 33.3% 0.8% 3.2% 10.6% 9.9% 8.5% 0.3%
CDEF ACDEFG 1IK J MNO Q R
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 11-1

Q.5¢c On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

**% Dinner ***

Aberdeen-
Inverness
Restaurants

(SuB-suB
NET) Campus

Retail
Restaurant

(SUB-SUB-
SUB NET)
The Hub

Panda
Express (The
Hub)

La Fiamma

(The Hub)

Stacked Deli
(The Hub)

El Sol (The
Hub)

Honor Roll
(The Hub)

UC - Riverside

5/7/09

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
68 62 58 4 - 6 - 6 56 5 1 4 49 4 6 3 62 6 7 61 23 42 2
39% 57% 12.8% 0.9% 0.9% 1.2% 15.9% 3.4% 0.6% 09% 129% 2.6% 3.2% 1.6% 145% 05% 2.0% 4.6% 3.9% 3.8% 0.7%
CDEF ACDEFG DF DF DF 1IK MNO Q R
G
92 76 29 37 9 16 5 11 20 13 12 26 22 16 10 18 23 67 11 79 33 53 6
5.3% 6.9% 6.4% 82% 51% 25% 3.6% 2.2% 5.7% 8.9% 7.1% 58% 58% 105% 54% 9.6% 54% 53% 32% 59% 56% 4.8% 2.0%
EG EG EFG R
68 60 25 27 7 8 2 6 18 8 11 18 19 13 6 14 19 49 7 61 23 40 5
3.9% 5.5% 5.5% 6.0% 39% 12% 15% 1.2% 5.1% 5.5% 6.5% 40% 50% 85% 32% 75% 44% 39% 2.0% 4.6% 3.9% 3.6% 1.6%
EFG EFG EFG M R
42 38 14 16 7 4 1 3 10 5 6 11 11 5 3 11 11 31 6 36 15 24 4
24% 3.5% 3.1% 35% 39% 06% 0.7% 0.6% 2.8% 3.4% 3.6% 25% 29% 33% 16% 59% 26% 25% 1.7% 2.7% 25% 2.2% 1.3%
EFG EFG EFG EG M
14 11 6 5 - 3 1 2 4 2 3 3 4 5 1 1 4 10 1 13 4 8 1
0.8% 1.0% 1.3% 1.1% 05% 0.7% 0.4% 1.1% 1.4% 1.8% 0.7% 10% 33% 05% 05% 09% 0.8% 03% 1.0% 0.7% 0.7% 0.3%
D D D
5 5 2 3 - - - - 2 - 1 2 2 1 1 1 2 3 - 5 2 3 -
0.3% 0.5% 0.4% 0.7% 0.6% 0.6% 04% 05% 0.7% 05% 05% 05% 0.2% 04% 0.3% 0.3%
DEFG R
4 4 1 3 - - - - 1 - 1 2 1 1 1 1 1 3 - 4 1 3 -
0.2% 0.4% 0.2% 0.7% 0.3% 0.6% 04% 03% 07% 05% 05% 0.2% 0.2% 0.3% 0.2% 0.3%
DEFG R
3 2 2 - - 1 - 1 1 1 - - 1 1 - - 1 2 - 3 1 2 -
0.2% 0.2% 0.4% 0.2% 0.2% 0.3% 0.7% 0.3% 0.7% 0.2% 0.2% 0.2% 0.2% 0.2%



Envision Strategies

Table 11-1

Q.5¢c On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

**% Dinner ***

The Barn

Arroyo Vista
Café:

Taco Fresco

Ilvan's at
Hinderaker

Hot Diggity
Dawgs Cart

Bear Tracks
Mobile Truck

Campus
Convenience

Store

Bear
Necessities at
Commons

Scotty's at Glen
Mor

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
14 11 2 7 2 3 1 2 - 4 - 5 - 2 3 4 - 13 1 12 4 10 1
0.8% 1.0% 0.4% 15% 11% 05% 0.7% 0.4% 2.7% 1.1% 1.3% 1.6% 2.1% 1.0% 03% 09% 0.7% 0.9% 0.3%
HJ HJ L P
4 1 1 - - 3 1 2 1 - - 1 1 - - - 1 2 2 1 3 1 -
0.2% 0.1% 0.2% 05% 0.7% 0.4% 0.3% 0.2% 0.3% 0.2% 0.2% 0.6% 0.1% 0.5% 0.1%
2 1 - 1 - 1 1 - - 1 - 1 - 1 - - - 2 - 2 2 - -
0.1% 0.1% 0.2% 02% 0.7% 0.7% 0.2% 0.7% 0.2% 0.1% 0.3%
2 1 - 1 - 1 - 1 - - - 1 1 - - - 1 1 - 2 - 1 -
0.1% 0.1% 0.2% 0.2% 0.2% 0.2% 0.3% 0.2% 0.1% 0.1% 0.1%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.1% 0.1% 0.2% 0.3% 0.3% 0.2% 0.1% 0.1%
1 1 - 1 - - - - - - 1 - - - 1 - 1 - 1 - 1 - -
0.1% 0.1% 0.2% 0.6% 0.5% 0.2% 0.3% 0.2%
77 69 37 25 6 8 - 8 24 13 9 13 26 15 15 6 33 44 8 69 29 46 3
4.4% 6.3% 8.1% 55% 3.4% 1.2% 1.6% 6.8% 8.9% 5.4% 29% 68% 98% 81% 32% 7.7% 35% 23% 52% 4.9% 4.2% 1.0%
EFG DEFG EFG F F F K K (6] (6] (6] Q R
40 35 6 23 5 5 - 5 3 3 9 11 6 9 9 5 8 32 5 35 14 26 3
2.3% 3.2% 1.3% 51% 2.8% 0.8% 1.0% 0.9% 2.1% 5.4% 25% 16% 59% 49% 27% 1.9% 26% 14% 2.6% 24% 2.4% 1.0%
BEFG F BEFG F F F H L
31 29 26 2 1 2 - 2 18 8 - 2 17 4 6 1 21 10 2 29 12 17 -
1.8% 2.7% 5.7% 0.4% 0.6% 0.3% 0.4% 5.1% 5.5% 04% 45% 26% 32% 05% 4.9% 08% 0.6% 22% 20% 1.5%
CDEF ACDEFG JK JK (6] Q R
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 11-1

Q.5¢c On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

**% Dinner ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ©) © ® ® ® (©) (H) 0] V] (K) L (M) (N) © & Q@ ® ©© MO O )
Bears Den at 3 3 3 - - - - - 2 1 - - 2 1 - - 2 1 - 3 1 2 -
Aberdeen- 0.2% 0.3% 0.7% 0.6% 0.7% 05% 0.7% 0.5% 0.1% 0.2% 0.2% 0.2%
Inverness
Bear Essentials 3 2 2 - - 1 - 1 1 1 - - 1 1 - - 2 1 1 2 2 1 -
at Lothian 0.2% 0.2% 0.4% 0.2% 0.2% 0.3% 0.7% 0.3% 0.7% 05% 0.1% 0.3% 0.1% 0.3% 0.1%
(SUB NET) Off 312 221 64 112 44 91 17 74 47 30 40 91 50 29 36 61 56 251 67 240 112 193 50
Campus 18.0% 20.2%  14.1% 24.8% 24.7% 14.2% 12.4% 14.6% 13.4% 20.5% 23.8% 20.4% 13.1% 19.0% 19.5% 32.6% 13.1% 20.0% 19.3% 18.0% 18.9% 17.5% 16.3%
Restaurant BEFG BEFG BEFG H H LMN P
Bought this 250 179 50 90 38 71 15 56 37 22 32 74 38 21 30 51 43 202 54 191 90 153 37
meal at an off  14.4% 16.4% 11.0% 19.9% 21.3% 11.0% 10.9% 11.1% 10.5% 15.1% 19.0% 16.6% 10.0% 13.7% 16.2% 27.3% 10.0% 16.1% 15.6% 14.3% 15.2% 13.9% 12.1%
campus BEG BEFG BEFG H H L LMN P
restaurant or
fast food outlet
Bought this 62 42 14 22 6 20 2 18 10 8 8 17 12 8 6 10 13 49 13 49 22 40 13
meal at an off 3.6% 3.8% 3.1% 49% 34% 31% 15% 3.6% 2.8% 5.5% 4.8% 38% 31% 52% 32% 53% 3.0% 39% 3.7% 3.7% 37% 3.6% 4.2%
campus F F
convenience
store or grocery
Brown bagged 35 24 4 6 14 11 4 7 1 4 2 14 2 2 3 3 2 33 10 25 17 17 13
for this meal 20% 2.2% 0.9% 13% 7.9% 17% 29% 1.4% 0.3% 2.7% 1.2% 31% 05% 13% 16% 16% 05% 26% 29% 1.9% 29% 1.5% 4.2%
B ABCEF H P
G
Obtained this 19 15 8 7 - 4 - 4 8 1 - 6 7 - 5 3 9 10 4 15 6 13 1
meal by delivery  1.1% 1.4% 1.8% 1.5% 0.6% 0.8% 2.3% 0.7% 1.3% 1.8% 27% 16% 21% 08% 12% 1.1% 1.0% 1.2% 0.3%
DF DF DF DF DF J J N N

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 11-1
Q.5¢c On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

**% Dinner ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Obtained this 10 9 1 8 - 1 - 1 - 1 3 3 - 2 3 4 - 10 1 9 4 6 -
meal from a 0.6% 0.8% 0.2% 1.8% 0.2% 0.2% 0.7% 1.8% 0.7% 1.3% 1.6% 2.1% 08% 03% 0.7% 0.7% 0.5%
vending machine DEF BDEFG L P
Ate this meal at 3 1 - 1 - 2 1 1 - - - - 1 - - - - 2 - 2 1 2 -
a catered event 0.2% 0.1% 0.2% 03% 0.7% 0.2% 0.3% 0.2% 0.1% 0.2% 0.2%
Other 4 2 1 - 1 2 - 2 - 1 - - - - 1 - 1 3 - 4 2 2 -
0.2% 0.2% 0.2% 0.6% 0.3% 0.4% 0.7% 0.5% 0.2% 0.2% 0.3% 0.3% 0.2%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside

Table 12-1
Q.5d On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** | ate Evening (after 7:30pm) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ©) © o  ® (] (©) (H) 0] V] (K) L (M) (N) © ® Q@ ® © M L) )
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
Skipped eating 473 224 71 103 45 249 55 194 51 30 48 136 63 33 40 38 66 387 113 340 141 318 134
this meal 27.2% 20.5% 15.6% 22.8% 25.3% 38.7% 40.1% 38.3% 14.5% 20.5% 28.6% 30.5% 16.5% 21.6% 21.6% 20.3% 15.4% 30.9% 32.6% 25.5% 23.7% 28.9% 43.6%
B B B ABCD ABCD ABCD H HI P S T
(NET) Ate this 1264 870 383 349 133 394 82 312 301 116 120 310 318 120 145 149 363 866 234 995 453 782 173
meal 72.8% 79.5% 84.4% T77.2% 74.7% 61.3% 59.9% 61.7% 85.5% 79.5% 71.4% 69.5% 83.5% 784% 78.4% 79.7% 84.6% 69.1% 67.4% 74.5% 76.3% 71.1% 56.4%
EFG ACDEFG EFG EFG JK K Q R U
Prepared and 697 400 95 209 93 297 65 232 52 64 78 209 78 56 88 82 79 590 139 530 237 441 128
ate this mealat 40.1% 36.6% 20.9% 46.2% 52.2% 46.2% 47.4% 45.8% 14.8% 43.8% 46.4% 46.9% 20.5% 36.6% 47.6% 43.9% 18.4% 47.1% 40.1% 39.7% 39.9% 40.1% 41.7%
home/in my B AB AB AB AB AB H H H L LN L P
room
(SUB NET) Off 279 219 85 103 29 60 9 51 67 24 28 73 71 36 33 48 83 193 61 215 112 161 32
Campus 16.1% 20.0% 18.7% 22.8% 16.3% 9.3% 6.6% 10.1% 19.0% 16.4% 16.7% 16.4% 18.6% 23.5% 17.8% 25.7% 19.3% 15.4% 17.6% 16.1% 18.9% 14.6% 10.4%
Restaurant EFG EFG EFG EFG U
Bought this 177 141 49 73 17 36 8 28 38 15 18 49 36 25 24 37 48 127 38 137 75 98 14
meal at an off  10.2% 12.9% 10.8% 16.2% 9.6% 56% 58% 55% 10.8% 10.3% 10.7% 11.0% 9.4% 16.3% 13.0% 19.8% 11.2% 10.1% 11.0% 10.3% 12.6% 8.9% 4.6%
campus EFG EFG BDEFG L L U
restaurant or
fast food outlet
Bought this 102 78 36 30 12 24 1 23 29 9 10 24 35 11 9 11 35 66 23 78 37 63 18
meal at an off 59% 7.1% 7.9% 6.6% 6.7% 3.7% 07% 45% 8.2% 6.2% 6.0% 54% 92% 72% 49% 59% 82% 53% 6.6% 58% 6.2% 57% 5.9%
campus EFG EFG EF F F F M Q

convenience
store or grocery

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 12-1

Q.5d On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** | ate Evening (after 7:30pm) ***

Campus
Convenience

Store

Scotty's at Glen
Mor

Bear Essentials
at Lothian

Bears Den at
Aberdeen-
Inverness

Bear
Necessities at
Commons

(SUB NET) On
Campus Dining
Venue

(SUB-SUB
NET) Campus
Retail
Restaurant

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
192 186 174 9 3 6 - 6 158 19 3 3 142 19 11 1 171 21 22 170 63 127 2
11.1% 17.0%  38.3% 20% 1.7% 0.9% 1.2% 44.9% 13.0% 1.8% 0.7% 37.3% 124% 59% 5.9% 39.9% 1.7% 6.3% 12.7% 10.6% 11.5% 0.7%
CDEF ACDEFG F F F 1IK JK MNO MO Q R
G
97 94 92 2 - 3 - 3 79 14 - 1 72 9 9 4 90 7 12 85 34 63 -
5.6% 8.6% 20.3% 0.4% 0.5% 0.6% 22.4% 9.6% 0.2% 189% 59% 4.9% 2.1% 21.0% 0.6% 35% 6.4% 57% 57%
CDEF ACDEFG 1IK JK MNO Q R
G
39 39 38 1 - - - - 38 - - - 37 1 - 1 39 - - 39 15 23 -
2.2% 3.6% 8.4% 0.2% 10.8% 9.7% 0.7% 0.5% 9.1% 29% 25% 2.1%
CDEF ACDEFG 1IK MNO Q R
G
36 34 34 - - 2 - 2 36 - - - 27 5 1 1 35 1 7 29 6 29 -
21% 3.1% 7.5% 0.3% 0.4% 10.2% 71% 33% 05% 05% 82% 0.1% 20% 22% 1.0% 2.6%
CDEF ACDEFG 1IK MO Q T
G
20 19 10 6 3 1 - 1 5 5 3 2 6 4 1 5 7 13 3 17 8 12 2
1.2% 1.7% 2.2% 1.3% 1.7% 0.2% 0.2% 1.4% 3.4% 1.8% 04% 16% 26% 05% 27% 16% 1.0% 09% 13% 13% 1.1% 0.7%
EFG EFG EFG
40 32 14 14 4 8 2 6 14 2 5 9 16 4 5 3 16 22 2 36 15 24 1
2.3% 2.9% 3.1% 31% 22% 1.2% 15% 1.2% 4.0% 1.4% 3.0% 20% 42% 26% 2.7% 16% 3.7% 1.8% 06% 2.7% 25% 2.2% 0.3%
EG EG EG Q R
25 22 8 12 2 3 2 1 7 2 5 5 11 4 3 2 9 14 - 23 7 17 1
1.4% 2.0% 1.8% 27% 11% 05% 15% 0.2% 2.0% 1.4% 3.0% 1.1% 29% 26% 16% 11% 2.1% 1.1% 1.7% 12% 1.5% 0.3%
EG G EG R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 12-1

Q.5d On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** | ate Evening (after 7:30pm) ***

(SUB-SUB-
SUB NET)
The Hub

Panda
Express (The
Hub)

La Fiamma
(The Hub)

Honor Roll
(The Hub)

Stacked Deli
(The Hub)

The Barn

Arroyo Vista
Café:

Ilvan's at
Hinderaker

(SUB-SUB
NET)

Residential
Restaurant

Significance tested at the 95% confidence level.
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UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) A @ ® ¢ M O W)
17 16 6 8 2 1 1 - 5 2 4 4 8 3 2 1 5 11 - 16 5 11 1
1.0% 1.5% 1.3% 18% 1.1% 02% 0.7% 1.4% 1.4% 2.4% 09% 21% 20% 1.1% 05% 12% 0.9% 1.2% 08% 1.0% 0.3%
EG EG EG R
11 11 4 6 1 - - - 3 1 3 3 4 3 2 1 3 8 - 11 3 8 1
0.6% 1.0% 0.9% 1.3% 0.6% 0.9% 0.7% 1.8% 0.7% 10% 20% 1.1% 05% 0.7% 0.6% 08% 05% 0.7% 0.3%
EFG EFG EFG R
4 3 1 1 1 1 1 - 1 1 1 - 2 - - - 1 2 - 3 2 2 -
0.2% 0.3% 0.2% 02% 06% 0.2% 0.7% 0.3% 0.7% 0.6% 0.5% 0.2% 0.2% 0.2% 0.3% 0.2%
1 1 - 1 - - - - - - - 1 1 - - - - 1 - 1 - - -
0.1% 0.1% 0.2% 0.2% 0.3% 0.1% 0.1%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.1% 0.1% 0.2% 0.3% 0.3% 0.2% 0.1% 0.1%
6 5 1 4 - 1 - 1 1 - 1 1 2 1 1 1 3 3 - 6 1 5 -
0.3% 0.5% 0.2% 0.9% 0.2% 0.2% 0.3% 0.6% 02% 05% 07% 05% 05% 0.7% 0.2% 04% 0.2% 0.5%
DF DF R
1 - - - - 1 1 - - - - - - - - - - - - - - 1 -
0.1% 02% 0.7% 0.1%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
0.1% 0.1% 0.2% 0.3% 0.3% 0.2% 0.1% 0.2%
15 10 6 2 2 5 - 5 7 - - 4 5 - 2 1 7 8 2 13 8 7 -
0.9% 0.9% 1.3% 04% 1.1% 0.8% 1.0% 2.0% 0.9% 1.3% 11% 05% 1.6% 0.6% 06% 1.0% 13% 0.6%
F F F F 1J 1J N

Columns tested: A/B/C/D/E/FIG, H/IIJIK, LIM/IN/O, P/Q, R/S, T/U



Envision Strategies

Table 12-1

Q.5d On atypical *(DAY OF WEEK)*, what have you done for each of the following meals?

*** | ate Evening (after 7:30pm) ***

Lothian
Restaurants

Aberdeen-
Inverness
Restaurants

Obtained this
meal from a
vending machine
Brown bagged

for this meal

Obtained this
meal by delivery

Ate this meal at
a catered event

Other

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
11 9 5 2 2 2 - 2 5 - - 3 4 - 2 1 5 6 1 10 5 6 -
0.6% 0.8% 1.1% 04% 1.1% 0.3% 0.4% 1.4% 0.7% 1.0% 1.1% 05% 12% 05% 03% 0.7% 0.8% 0.5%
F F 1J N
4 1 1 - - 3 - 3 2 - - 1 1 - - - 2 2 1 3 3 1 -
0.2% 0.1% 0.2% 0.5% 0.6% 0.6% 0.2% 0.3% 05% 02% 0.3% 02% 0.5% 0.1%
17 14 7 6 1 3 - 3 6 1 4 3 6 - 6 1 6 11 3 14 3 14 1
1.0% 1.3% 1.5% 1.3% 0.6% 0.5% 0.6% 1.7% 0.7% 2.4% 0.7% 1.6% 32% 05% 1.4% 09% 09% 1.0% 05% 1.3% 0.3%
F F F N N
14 8 3 2 3 6 1 5 2 3 2 3 3 - 1 1 4 10 1 13 9 5 6
0.8% 0.7% 0.7% 04% 1.7% 09% 0.7% 1.0% 0.6% 2.1% 1.2% 0.7% 0.8% 05% 05% 09% 08% 03% 1.0% 15% 0.5% 2.0%
U
8 5 1 4 - 3 1 2 - 1 - 4 - 2 - 3 - 8 1 7 4 3 1
0.5% 0.5% 0.2% 0.9% 05% 0.7% 0.4% 0.7% 0.9% 1.3% 1.6% 0.6% 0.3% 05% 0.7% 0.3% 0.3%
D D HJ P
4 3 3 - - 1 - 1 2 1 - - 2 1 - - 3 1 - 4 2 2 -
0.2% 0.3% 0.7% 0.2% 0.2% 0.6% 0.7% 05% 0.7% 0.7% 0.1% 0.3% 0.3% 0.2%
R
13 3 1 2 - 10 4 6 - 1 - 6 - 2 1 - 1 10 5 6 8 5 2
0.7% 0.3% 0.2% 0.4% 1.6% 29% 1.2% 0.7% 1.3% 1.3% 0.5% 0.2% 08% 1.4% 04% 13% 0.5% 0.7%
ABD D D HJ

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 13-1
Q.6a You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Total 708 501 291 155 51 207 52 155 241 73 43 155 234 59 80 73 285 406 133 558 262 427 -
Convenient 314 204 129 49 23 110 26 84 120 23 11 75 107 21 29 21 138 167 67 238 116 189 -
Location 44.4% 40.7% 44.3% 31.6% 45.1% 53.1% 50.0% 54.2% 49.8% 31.5% 25.6% 48.4% 45.7% 35.6% 36.3% 28.8% 48.4% 41.1% 50.4% 42.7% 44.3% 44.3%
C C AC C ABC 1J 1J o
Food Quality and 235 152 70 62 18 83 26 57 51 24 18 55 59 19 25 29 66 162 43 185 92 135 -
Preparation 33.2% 30.3% 24.1% 40.0% 35.3% 40.1% 50.0% 36.8% 21.2% 32.9% 41.9% 355% 25.2% 32.2% 31.3% 39.7% 23.2% 39.9% 32.3% 33.2% 35.1% 31.6%
AB AB AB B H H L P
Ability to 147 138 131 6 1 9 - 9 119 18 - 5 105 10 16 6 141 6 19 128 51 95 -
Purchase with My 20.8% 27.5%  45.0% 3.9% 2.0% 4.3% 5.8% 49.4% 24.7% 3.2% 44.9% 16.9% 20.0% 8.2% 49.5% 1.5% 14.3% 22.9% 19.5% 22.2%
Meal Plan CDEF ACDEFG F F F 1IK JK J  MNO o} Q R
G
Food Selection 118 91 57 27 7 27 9 18 39 18 9 23 37 15 17 15 45 69 13 101 49 68 -
Available and/or  16.7% 18.2%  19.6% 17.4% 13.7% 13.0% 17.3% 11.6% 16.2% 24.7% 20.9% 148% 15.8% 25.4% 21.3% 20.5% 15.8% 17.0% 9.8% 18.1% 18.7% 15.9%
Variety G EG R
Quick Service 114 87 39 38 10 27 4 23 31 13 10 36 35 10 18 14 38 76 23 91 44 67 -
Speed/Short Wait  16.1% 17.4%  13.4% 24.5% 19.6% 13.0% 7.7% 14.8% 12.9% 17.8% 23.3% 23.2% 15.0% 16.9% 22.5% 19.2% 13.3% 18.7% 17.3% 16.3% 16.8% 15.7%
Time F BEFG H
Price/Value 96 66 18 33 14 30 5 25 11 11 11 32 16 10 13 12 14 81 23 72 46 45 -
13.6% 13.2% 6.2% 21.3% 27.5% 145% 9.6% 16.1% 4.6% 15.1% 25.6% 20.6% 6.8% 16.9% 16.3% 16.4% 4.9% 20.0% 17.3% 12.9% 17.6% 10.5%
B ABF ABF B B H H H L L P U
Ability to Quickly 88 69 46 20 2 19 3 16 37 11 6 18 38 9 8 11 43 44 16 71 23 63 -
Purchase Food To 12.4% 13.8% 15.8% 12.9% 3.9% 9.2% 5.8% 10.3% 15.4% 15.1% 14.0% 11.6% 16.2% 15.3% 10.0% 15.1% 15.1% 10.8% 12.0% 12.7% 8.8% 14.8%
Go DF DEF D T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 13-1
Q.6a You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)

Healthfulness of 66 49 22 19 8 17 6 11 12 10 6 20 11 10 13 7 17 49 11 55 27 38 -

Menu Choices 9.3% 9.8% 76% 12.3% 15.7% 82% 11.5% 7.1% 5.0% 13.7% 14.0% 129% 4.7% 16.9% 16.3% 9.6% 6.0% 12.1% 8.3% 9.9% 10.3% 8.9%
H H L L P

Enjoyable Dining 52 32 14 14 4 20 5 15 13 1 4 10 12 2 6 8 14 37 9 42 15 36 -

Environment 7.3% 6.4% 4.8% 9.0% 7.8% 9.7% 9.6% 9.7% 5.4% 1.4% 9.3% 65% 51% 34% 75% 11.0% 49% 9.1% 68% 7.5% 57% 8.4%
B | | P

Quality of 26 12 3 6 3 14 1 13 3 1 2 6 5 - 3 1 3 22 10 15 7 17 -

Customer Service 3.7% 2.4% 1.0% 39% 59% 6.8% 19% 8.4% 1.2% 1.4% 4.7% 3.9% 2.1% 38% 14% 1.1% 54% 75% 2.7% 27% 4.0%
AB ABF N P S

Seating 12 7 1 4 2 5 3 2 1 2 1 1 1 2 1 1 2 7 - 9 3 7 -

Availability 1.7% 1.4% 0.3% 26% 39% 24% 58% 1.3% 0.4% 2.7% 2.3% 06% 04% 34% 13% 14% 0.7% 1.7% 1.6% 11% 1.6%
R

Other 48 33 19 12 2 15 3 12 16 4 3 7 15 4 4 8 19 28 10 37 18 29 -

6.8% 6.6% 6.5% 77% 39% 72% 58% 7.7% 6.6% 5.5% 7.0% 45% 64% 6.8% 50% 11.0% 6.7% 6.9% 75% 6.6% 6.9% 6.8%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

UC - Riverside

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Aberdeen- 70 53 47 5 1 17 1 16 47 6 1 4 38 3 8 3 57 12 14 55 30 37 -
Inverness 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
Restaurants % % % % % % % %
Convenient 53 40 35 4 1 13 1 12 36 5 - 2 26 3 7 3 43 9 11 41 22 28 -
Location 75.7% 75.5% 74.5%  80.0% 100.0% 76.5% 100.0% 75.0% 76.6% 83.3% 50.0% 68.4% 100.0% 87.5% 100.0% 75.4% 75.0% 78.6% 74.5% 73.3% 75.7%
ABEG ABEG J J L L
Ability to 35 30 28 1 1 5 - 5 27 5 - 1 22 2 5 - 35 - 5 30 11 23 -
Purchase with 50.0% 56.6% 59.6%  20.0% 100.0% 29.4% 31.3% 57.4% 83.3% 25.0% 57.9% 66.7% 62.5% 61.4% 35.7% 54.5% 36.7% 62.2%
My Meal Plan EF CEFG ABCEF F F J J O (6] Q T
G
Quick Service 8 7 7 - - 1 - 1 6 1 - - 6 - 1 - 6 2 2 6 2 5 -
Speed/Short 11.4% 13.2% 14.9% 5.9% 6.3% 12.8% 16.7% 15.8% 12.5% 10.5% 16.7% 14.3% 10.9% 6.7% 13.5%
Wait Time CDF CDF JK NO
Food Quality and 7 6 6 - - 1 - 1 6 - - - 6 - - - 6 1 1 6 3 4 -
Preparation 10.0% 11.3% 12.8% 5.9% 6.3% 12.8% 15.8% 10.5% 8.3% 7.1% 10.9% 10.0% 10.8%
CDF CDF 1IK MNO
Price/Value 5 - - - - 5 - 5 - - - 1 - - - - - 5 1 4 4 - -
7.1% 29.4% 31.3% 25.0% 41.7% 7.1% 7.3% 13.3%
ABCD ABCDF P U
F
Food Selection 4 4 3 1 - - - - 3 - - - 3 - 1 - 3 1 - 4 3 1 -
Available and/or  5.7% 7.5% 6.4%  20.0% 6.4% 7.9% 12.5% 5.3% 8.3% 7.3% 10.0% 2.7%
Variety DEFG R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

UC - Riverside

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Healthfulness of 3 2 1 1 - 1 - 1 - 1 1 - 1 - 1 - 2 1 1 2 1 2 -
Menu Choices 4.3% 3.8% 21%  20.0% 5.9% 6.3% 16.7% 100.0% 2.6% 12.5% 35% 83% 7.1% 36% 33% 54%

HIK

Enjoyable Dining 2 1 1 - - 1 - 1 1 - - - 1 - - - 1 1 - 2 1 1 -
Environment 29% 1.9% 2.1% 5.9% 6.3% 2.1% 2.6% 1.8% 8.3% 3.6% 33% 2.7%
Seating 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
Availability 1.4% 1.9% 2.1% 2.1% 2.6% 1.8% 1.8% 3.3%
Other 6 4 3 1 - 2 - 2 4 - - 1 2 1 - 1 5 1 2 4 3 3 -

8.6% 7.5% 6.4%  20.0% 11.8% 12.5% 8.5% 25.0% 5.3% 33.3% 33.3% 8.8% 8.3% 14.3% 7.3% 10.0% 8.1%

DF 1J
Lothian 124 112 111 - 1 12 - 12 109 6 - 7 98 5 5 3 114 10 14 110 43 80 -
Restaurants 100.0 100.0 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
% % % % % % % %
Ability to 76 72 72 - - 4 - 4 71 3 - 2 62 3 4 3 75 1 9 67 26 50 -
Purchase with 61.3% 64.3% 64.9% 33.3% 33.3% 65.1% 50.0% 28.6% 63.3% 60.0% 80.0% 100.0% 65.8% 10.0% 64.3% 60.9% 60.5% 62.5%
My Meal Plan DEG DEG D D K L Q
Convenient 72 62 61 - 1 10 - 10 63 2 - 5 56 2 2 1 66 6 9 63 26 45 -
Location 58.1% 55.4%  55.0% 100.0% 83.3% 83.3% 57.8% 33.3% 71.4% 57.1% 40.0% 40.0% 33.3% 57.9% 60.0% 64.3% 57.3% 60.5% 56.3%
AB AB AB

Ability to Quickly 29 28 28 - - 1 - 1 27 1 - 1 24 3 - 1 27 2 2 27 7 21 -
Purchase Food 23.4% 25.0%  25.2% 8.3% 8.3% 24.8% 16.7% 14.3% 24.5% 60.0% 33.3% 23.7% 20.0% 14.3% 24.5% 16.3% 26.3%
To Go D D M M

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

UC - Riverside

5/7/09

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Quick Service 18 16 16 - - 2 - 2 14 3 - 1 14 1 1 - 17 1 4 14 5 13 -
Speed/Short 145% 14.3% 14.4% 16.7% 16.7% 12.8% 50.0% 14.3% 14.3% 20.0% 20.0% 14.9% 10.0% 28.6% 12.7% 11.6% 16.3%
Wait Time D D (0]
Food Selection 14 13 13 - - 1 - 1 13 - - 1 12 1 - - 13 1 1 13 5 9 -
Available and/or 11.3% 11.6% 11.7% 8.3% 8.3% 11.9% 143% 12.2% 20.0% 11.4% 10.0% 7.1% 11.8% 11.6% 11.3%
Variety D D | MO
Food Quality and 7 7 7 - - - - - 7 - - - 7 - - - 7 - - 7 5 2 -
Preparation 5.6% 6.3% 6.3% 6.4% 7.1% 6.1% 6.4% 11.6% 2.5%
DEG DEG IK MNO Q R
Enjoyable Dining 4 2 2 - - 2 - 2 2 - - 1 2 - - - 2 2 - 4 - 4 -
Environment 32% 1.8% 1.8% 16.7% 16.7% 1.8% 143% 2.0% 1.8% 20.0% 3.6% 5.0%
R T
Price/Value 4 2 2 - - 2 - 2 2 - - 1 2 - - - 2 2 2 2 2 2 -
3.2% 1.8% 1.8% 16.7% 16.7% 1.8% 143% 2.0% 1.8% 20.0% 14.3% 1.8% 4.7% 2.5%
Healthfulness of 3 3 3 - - - - - 3 - - - 3 - - - 3 - - 3 2 1 -
Menu Choices 24% 2.7% 2.7% 2.8% 3.1% 2.6% 27% 4.7% 1.3%
Seating 1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 1 - -
Availability 0.8% 8.3% 8.3% 14.3% 10.0% 0.9% 2.3%
Other 7 7 7 - - - - - 6 1 - - 6 - 1 - 6 1 - 7 2 5 -
56% 6.3% 6.3% 5.5% 16.7% 6.1% 20.0% 5.3% 10.0% 6.4% 4.7% 6.3%
DEG DEG K NO R

Significance tested at the 95% confidence level. Columns tested:
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Envision Strategies UC - Riverside

Table 213-1

5/7/09

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Honor Roll (The 67 52 28 18 6 15 7 8 12 17 3 12 11 13 13 9 16 50 6 60 27 38 -
Hub) 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
% % % % % % % %
Food Quality and 30 20 12 6 2 10 5 5 6 7 2 4 7 3 4 4 7 22 3 26 12 17 -
Preparation 44.8% 38.5% 42.9% 33.3% 33.3% 66.7% 71.4% 62.5% 50.0% 41.2% 66.7% 33.3% 63.6% 23.1% 30.8% 44.4% 43.8% 44.0% 50.0% 43.3% 44.4% 44.7%
A N
Price/Value 20 13 3 6 4 7 2 5 2 2 1 6 3 2 3 1 2 18 3 17 10 8 -
29.9% 25.0% 10.7% 33.3% 66.7% 46.7% 28.6% 62.5% 16.7% 11.8% 33.3% 50.0% 27.3% 15.4% 23.1% 11.1% 12.5% 36.0% 50.0% 28.3% 37.0% 21.1%
AB B AB | P
Healthfulness of 18 16 9 5 2 2 1 1 2 7 - 3 1 4 7 2 4 14 1 17 8 10 -
Menu Choices  26.9% 30.8% 32.1% 27.8% 33.3% 13.3% 14.3% 12.5% 16.7% 41.2% 25.0% 9.1% 30.8% 53.8% 22.2% 25.0% 28.0% 16.7% 28.3% 29.6% 26.3%
J L
Convenient 17 12 6 5 1 5 3 2 2 4 1 5 2 5 2 2 2 15 2 15 6 11 -
Location 25.4% 23.1% 21.4% 27.8% 16.7% 33.3% 42.9% 25.0% 16.7% 23.5% 33.3% 41.7% 18.2% 38.5% 15.4% 22.2% 12.5% 30.0% 33.3% 25.0% 22.2% 28.9%
Food Selection 17 13 8 3 2 4 2 2 4 4 - 3 2 4 3 2 5 11 - 16 7 10 -
Available and/or 25.4% 25.0% 28.6% 16.7% 33.3% 26.7% 28.6% 25.0% 33.3% 23.5% 25.0% 18.2% 30.8% 23.1% 22.2% 31.3% 22.0% 26.7% 25.9% 26.3%
Variety J J R
Ability to 9 9 8 1 - - - - 3 5 - - 2 2 3 2 6 3 1 8 3 6 -
Purchase with 13.4% 17.3%  28.6% 5.6% 25.0% 29.4% 18.2% 15.4% 23.1% 22.2% 37.5% 6.0% 16.7% 13.3% 11.1% 15.8%
My Meal Plan DEFG CDEFG JK Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1
Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Enjoyable Dining 4 4 3 1 - - - - 2 1 - - 2 - 2 - 3 1 1 3 1 3 -
Environment 6.0% 7.7% 10.7% 5.6% 16.7% 5.9% 18.2% 15.4% 18.8% 2.0% 16.7% 5.0% 3.7% 7.9%

DEFG

Ability to Quickly 4 4 2 2 - - - - 1 1 1 1 1 1 - 2 1 3 - 4 2 2 -
Purchase Food 6.0% 7.7% 71% 11.1% 8.3% 5.9% 33.3% 83% 9.1% 7.7% 22.2% 6.3% 6.0% 6.7% 7.4% 5.3%
To Go DEFG R
Quick Service 2 2 - 2 - - - - - - - 1 - 1 1 - - 2 - 2 1 1 -
Speed/Short 3.0% 3.8% 11.1% 8.3% 77% 1.7% 4.0% 33% 3.7% 2.6%
Wait Time
Quality of 1 - - - - 1 - 1 - - - - - - - - - 1 - 1 1 - -
Customer 1.5% 6.7% 12.5% 2.0% 1.7% 3.7%
Service
Other 4 4 2 1 1 - - - 1 1 - - 1 1 - 1 1 3 1 3 - 3 -

6.0% 7.7% 7.1% 5.6% 16.7% 8.3% 5.9% 9.1% 7.7% 11.1% 6.3% 6.0% 16.7% 5.0% 7.9%

EFG
La Fiamma (The 89 75 22 50 3 14 3 11 16 6 15 28 25 9 17 21 23 66 11 78 35 52 -
Hub) 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
% % % % % % % %

Food Quality and 45 39 12 25 2 6 1 5 8 4 8 12 13 6 8 10 13 32 5 40 14 29 -
Preparation 50.6% 52.0% 54.5% 50.0% 66.7% 42.9% 33.3% 45.5% 50.0% 66.7% 53.3% 42.9% 52.0% 66.7% 47.1% 47.6% 56.5% 48.5% 45.5% 51.3% 40.0% 55.8%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

UC - Riverside

5/7/09

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Convenient
Location

Price/Value

Food Selection
Available and/or
Variety

Quick Service
Speed/Short
Wait Time

Healthfulness of
Menu Choices

Ability to Quickly
Purchase Food
To Go

Ability to
Purchase with
My Meal Plan

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
27 22 5 17 - 5 1 4 4 1 4 8 9 1 5 7 7 20 5 22 11 15 -
30.3% 29.3% 22.7%  34.0% 35.7% 33.3% 36.4% 25.0% 16.7% 26.7% 28.6% 36.0% 11.1% 29.4% 33.3% 30.4% 30.3% 45.5% 28.2% 31.4% 28.8%
D D D D D
24 21 2 19 - 3 - 3 2 - 6 11 6 3 6 6 2 22 3 21 10 14 -
27.0% 28.0% 9.1% 38.0% 21.4% 27.3% 12.5% 40.0% 39.3% 24.0% 33.3% 353% 28.6% 8.7% 33.3% 27.3% 26.9% 28.6% 26.9%
BDF BDF | HI P
19 18 7 9 2 1 1 - 3 4 4 6 3 3 2 8 4 15 1 18 8 11 -
21.3% 24.0% 31.8% 18.0% 66.7% 7.1% 33.3% 18.8% 66.7% 26.7% 21.4% 12.0% 33.3% 11.8% 38.1% 17.4% 22.7% 9.1% 23.1% 22.9% 21.2%
EG EG G G HK L
16 13 2 10 1 3 1 2 2 - 4 8 5 1 4 2 2 14 1 15 7 9 -
18.0% 17.3% 9.1% 20.0% 33.3% 21.4% 33.3% 18.2% 12.5% 26.7% 28.6% 20.0% 11.1% 235% 9.5% 8.7% 21.2% 9.1% 19.2% 20.0% 17.3%
| |
10 9 2 6 1 1 - 1 2 - 2 3 2 3 2 1 3 7 1 9 4 5 -
11.2% 12.0% 9.1% 12.0% 33.3% 7.1% 9.1% 12.5% 13.3% 10.7% 8.0% 33.3% 11.8% 4.8% 13.0% 10.6% 9.1% 11.5% 11.4% 9.6%
F F
9 7 2 5 - 2 - 2 2 - - 3 3 - 2 2 2 7 2 7 3 6 -
10.1% 9.3% 9.1% 10.0% 14.3% 18.2% 12.5% 10.7% 12.0% 11.8% 9.5% 8.7% 10.6% 18.2% 9.0% 8.6% 11.5%
DF DF
9 9 8 1 - - - - 6 2 - - 6 - 2 1 9 - 3 6 3 6 -
10.1% 12.0%  36.4% 2.0% 37.5% 33.3% 24.0% 11.8% 4.8% 39.1% 273% 7.7% 8.6% 11.5%
CDEF ACDEFG JK N Q
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1
Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Quality of 2 1 1 - - 1 - 1 1 - - 1 1 - - - 1 1 1 1 1 1 -
Customer 22% 1.3% 4.5% 7.1% 9.1% 6.3% 3.6% 4.0% 43% 15% 9.1% 13% 29% 1.9%
Service
Enjoyable Dining 1 1 - 1 - - - - - - - 1 - - - 1 - 1 - 1 - 1 -
Environment 1.1% 1.3% 2.0% 3.6% 4.8% 1.5% 1.3% 1.9%
Other 7 4 - 4 - 3 1 2 - - 1 2 - 1 2 1 1 6 - 7 5 2 -
79% 5.3% 8.0% 21.4% 33.3% 18.2% 6.7% 7.1% 11.1% 11.8% 4.8% 4.3% 9.1% 9.0% 14.3% 3.8%
BD BD R
Panda Express 105 77 35 29 11 28 6 22 27 13 10 25 32 12 10 10 32 73 24 81 44 60 -
(The Hub) 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
% % % % % % % %
Food Quality and 37 23 10 10 2 14 4 10 9 3 3 10 11 4 3 2 11 26 13 24 18 18 -
Preparation 35.2% 29.9% 28.6% 34.5% 18.2% 50.0% 66.7% 45.5% 33.3% 23.1% 30.0% 40.0% 34.4% 33.3% 30.0% 20.0% 34.4% 35.6% 54.2% 29.6% 40.9% 30.0%
D D S
Quick Service 37 25 7 14 4 12 3 9 4 3 3 13 6 4 6 5 5 32 8 29 15 22 -
Speed/Short 35.2% 32.5% 20.0% 48.3% 36.4% 42.9% 50.0% 40.9% 14.8% 23.1% 30.0% 52.0% 18.8% 33.3% 60.0% 50.0% 15.6% 43.8% 33.3% 35.8% 34.1% 36.7%
Wait Time B H L P
Convenient 36 26 12 7 6 10 1 9 9 5 3 9 7 5 6 1 10 26 8 28 18 17 -
Location 34.3% 33.8% 34.3% 24.1% 54.5% 35.7% 16.7% 40.9% 33.3% 38.5% 30.0% 36.0% 21.9% 41.7% 60.0% 10.0% 31.3% 35.6% 33.3% 34.6% 40.9% 28.3%

LO

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 48



Envision Strategies

Table 213-1

UC - Riverside

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Food Selection
Available and/or
Variety

Ability to Quickly
Purchase Food
To Go

Ability to
Purchase with
My Meal Plan

Price/Value

Quality of
Customer
Service

Seating
Availability

Enjoyable Dining
Environment

Healthfulness of
Menu Choices

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
28 23 16 6 1 5 2 3 10 6 2 6 11 6 2 3 12 16 4 24 12 16 -
26.7% 29.9% 45.7% 20.7% 9.1% 17.9% 33.3% 13.6% 37.0% 46.2% 20.0% 24.0% 34.4% 50.0% 20.0% 30.0% 37.5% 21.9% 16.7% 29.6% 27.3% 26.7%
D CDEG
19 16 7 7 1 3 - 3 5 4 3 4 7 1 2 4 8 11 4 15 5 14 -
18.1% 20.8% 20.0% 24.1% 9.1% 10.7% 13.6% 18.5% 30.8% 30.0% 16.0% 21.9% 8.3% 20.0% 40.0% 25.0% 15.1% 16.7% 18.5% 11.4% 23.3%
F F F
11 11 10 1 - - - - 9 1 - 1 10 1 - - 10 1 - 11 5 6 -
10.5% 14.3%  28.6% 3.4% 33.3% 7.7% 4.0% 31.3% 8.3% 31.3% 1.4% 13.6% 11.4% 10.0%
CDEF CDEFG 1IK MO Q R
G
9 4 2 - 2 5 1 4 2 1 - 2 1 1 - - 2 7 2 7 6 3 -
8.6% 5.2% 5.7% 18.2% 17.9% 16.7% 18.2% 7.4% 7.7% 8.0% 31% 8.3% 6.3% 9.6% 8.3% 8.6% 13.6% 5.0%
C C C
4 4 - 2 2 - - - - - 1 2 1 - - 1 - 4 1 3 2 2 -
3.8% 5.2% 6.9% 18.2% 10.0% 8.0% 3.1% 10.0% 55% 42% 3.7% 45% 3.3%
BEFG P
3 3 - 2 1 - - - - 1 1 - - 1 - 1 - 3 - 3 - 3 -
29% 3.9% 6.9% 9.1% 7.7% 10.0% 8.3% 10.0% 4.1% 3.7% 5.0%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
1.0% 1.3% 2.9% 3.7% 3.1% 3.1% 1.2% 1.7%
1 1 - - 1 - - - - - - 1 - - - - - 1 - 1 1 - -
1.0% 1.3% 9.1% 4.0% 1.4% 1.2% 2.3%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

UC - Riverside

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Other 10 7 3 4 - 3 1 2 3 - 2 1 4 1 - 2 3 7 3 7 4 6 -
9.5% 9.1% 8.6% 13.8% 10.7% 16.7% 9.1% 11.1% 20.0% 4.0% 125% 8.3% 20.0% 9.4% 9.6% 12.5% 8.6% 9.1% 10.0%
D D M
Taco Fresco 62 29 11 8 9 33 8 25 6 7 - 21 6 2 6 5 10 47 16 41 24 36 -
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%
% % % % % % % %
Food Quality and 35 19 9 5 4 16 6 10 4 5 - 9 3 2 4 5 9 23 7 25 16 19 -
Preparation 56.5% 65.5% 81.8% 62.5% 44.4% 48.5% 75.0% 40.0% 66.7% 71.4% 42.9% 50.0% 100.0% 66.7% 100.0% 90.0% 48.9% 43.8% 61.0% 66.7% 52.8%
EG L L Q
Convenient 32 10 2 3 4 22 4 18 1 2 - 15 2 1 1 1 1 28 10 19 9 22 -
Location 51.6% 34.5% 18.2% 37.5% 44.4% 66.7% 50.0% 72.0% 16.7% 28.6% 71.4% 33.3% 50.0% 16.7% 20.0% 10.0% 59.6% 62.5% 46.3% 37.5% 61.1%
AB AB HI P
Price/Value 10 7 2 1 4 3 - 3 2 - - 5 1 - 1 1 2 8 5 5 5 4 -
16.1% 24.1% 18.2% 12.5% 44.4% 9.1% 12.0% 33.3% 23.8% 16.7% 16.7% 20.0% 20.0% 17.0% 31.3% 12.2% 20.8% 11.1%
F EF |
Food Selection 7 2 1 - 1 5 2 3 - 1 - 2 - - 1 - 1 5 1 5 4 3 -
Available and/or 11.3% 6.9% 9.1% 11.1% 15.2% 25.0% 12.0% 14.3% 9.5% 16.7% 10.0% 10.6% 6.3% 12.2% 16.7% 8.3%
Variety C
Quality of 6 2 - 2 - 4 - 4 - - - 1 - - 2 - - 6 2 4 2 3 -
Customer 9.7% 6.9% 25.0% 12.1% 16.0% 4.8% 33.3% 12.8% 12.5% 9.8% 8.3% 8.3%
Service BDF BDF P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1
Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.
** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***
BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Ability to Quickly 6 3 1 2 - 3 - 3 - 1 - 3 1 - 2 - 1 5 1 5 2 4 -
Purchase Food 9.7% 10.3% 9.1%  25.0% 9.1% 12.0% 14.3% 14.3% 16.7% 33.3% 10.0% 10.6% 6.3% 12.2% 8.3% 11.1%
To Go
Quick Service 5 4 1 1 2 1 - 1 - 3 - 1 - - - 2 1 4 - 5 3 2 -
Speed/Short 8.1% 13.8% 9.1% 12.5% 22.2% 3.0% 4.0% 42.9% 4.8% 40.0% 10.0% 8.5% 12.2% 12.5% 5.6%
Wait Time F H R
Healthfulness of 4 2 1 - 1 2 1 1 1 - - 1 1 - - - - 4 2 2 2 2 -
Menu Choices 6.5% 6.9% 9.1% 11.1% 6.1% 125% 4.0% 16.7% 4.8% 16.7% 8.5% 12.5% 4.9% 83% 5.6%
=]
Enjoyable Dining 2 2 1 1 - - - - 1 - - - 1 - - 1 1 1 - 2 - 2 -
Environment 3.2% 6.9% 9.1% 12.5% 16.7% 16.7% 20.0% 10.0% 2.1% 4.9% 5.6%
Ability to 2 2 1 1 - - - - 1 - - - 1 1 - - 2 - - 2 1 1 -
Purchase with 32% 6.9%  9.1% 12.5% 16.7% 16.7% 50.0% 20.0% 49% 4.2% 2.8%
My Meal Plan
Seating 1 - - - - 1 1 - - - - - - - - - - - - - - 1 -
Availability 1.6% 3.0% 12.5% 2.8%
Other 4 2 1 - 1 2 - 2 - 1 - 1 - - 1 - 1 3 2 2 2 2 -
6.5% 6.9% 9.1% 11.1% 6.1% 8.0% 14.3% 4.8% 16.7% 10.0% 6.4% 12.5% 4.9% 8.3% 5.6%
The Barn 81 35 9 16 10 46 14 32 7 5 3 24 6 5 6 8 8 67 15 60 24 53 -
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0%

%

%

%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 213-1

UC - Riverside

5/7/09

Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.

*** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***

BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Food Quality and 42 18 5 8 5 24 8 16 4 3 2 13 3 3 3 4 5 35 5 35 15 24 -
Preparation 51.9% 51.4% 55.6% 50.0% 50.0% 52.2% 57.1% 50.0% 57.1% 60.0% 66.7% 54.2% 50.0% 60.0% 50.0% 50.0% 62.5% 52.2% 33.3% 58.3% 62.5% 45.3%
Convenient 37 10 - 4 6 27 9 18 - 1 1 13 - - 2 2 1 32 9 24 9 27 -
Location 45.7% 28.6% 25.0% 60.0% 58.7% 64.3% 56.3% 20.0% 33.3% 54.2% 33.3% 25.0% 12.5% 47.8% 60.0% 40.0% 37.5% 50.9%

B B B ABC ABC ABC H P
Enjoyable Dining 28 18 4 10 4 10 3 7 4 - 3 6 4 2 4 4 4 23 4 23 8 19 -
Environment 34.6% 51.4% 44.4% 62.5% 40.0% 21.7% 21.4% 21.9% 57.1% 100.0% 25.0% 66.7% 40.0% 66.7% 50.0% 50.0% 34.3% 26.7% 38.3% 33.3% 35.8%
EFG EFG | IK |
Food Selection 14 7 4 3 - 7 1 6 3 1 - 3 3 1 3 - 3 10 3 10 5 8 -
Available and/or 17.3% 20.0% 44.4% 18.8% 15.2% 7.1% 18.8% 42.9% 20.0% 12.5% 50.0% 20.0% 50.0% 37.5% 14.9% 20.0% 16.7% 20.8% 15.1%
Variety D DF D D o (0]
Healthfulness of 8 3 1 1 1 5 2 3 1 - - 5 - 1 - 1 1 7 2 6 4 4 -
Menu Choices 9.9% 8.6% 11.1% 6.3% 10.0% 10.9% 14.3% 9.4% 14.3% 20.8% 20.0% 12.5% 12.5% 10.4% 13.3% 10.0% 16.7%  7.5%
1J

Seating 4 2 - 1 1 2 1 1 - 1 - - - 1 - - - 3 - 3 1 1 -
Availability 4.9% 5.7% 6.3% 10.0% 43% 7.1% 3.1% 20.0% 20.0% 4.5% 50% 4.2% 1.9%
Price/Value 4 2 1 1 - 2 - 2 1 1 - 1 1 1 - - 1 3 1 3 2 2 -

49% 57% 11.1% 6.3% 4.3% 6.3% 14.3% 20.0% 4.2% 16.7% 20.0% 125% 4.5% 6.7% 5.0% 8.3% 3.8%
Quality of 3 1 - - 1 2 - 2 - 1 - - - - - - - 3 1 2 - 3 -
Customer 3.7% 2.9% 10.0% 4.3% 6.3% 20.0% 45% 6.7% 3.3% 5.7%
Service

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 213-1

Quick Service
Speed/Short
Wait Time

Ability to Quickly
Purchase Food
To Go

Other

UC - Riverside 5/7/09
Q.6a-1 You indicated that you have eaten lunch at *(CAMPUS DINING VENUE)* on a typical *(DAY OF WEEK)*. What were the primary reasons you selected this eatery? Pick up to two reasons from the list below.
** BY RESTAURANT (PERCENTAGED ON ANSWERED FOR THAT RESTAURANT) ***
BASE: Eat lunch at an on-campus dining venue on a typical *(DAY OF WEEK)*
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
2 - - - 2 2 - 1 - - - - - 2 1 1 1 1 -
2.5% 4.3% 6.3% 4.2% 3.0% 6.7% 1.7% 42% 1.9%
1 - - - 1 1 - 1 - - - - - 1 - 1 - 1 -
1.2% 2.2% 3.1% 4.2% 1.5% 1.7% 1.9%
5 2 1 1 3 3 1 1 - - - 2 - 5 1 4 1 4 -
6.2% 57% 11.1% 6.3% 6.5% 9.4% 20.0% 4.2% 25.0% 75% 6.7% 6.7% 42% 7.5%
=]

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 14-1

UC - Riverside

Q.6b You indicated that you have brought your lunch from home on a typical *(DAY OF WEEK)*. Why do you make the choice to bring your lunch? Pick up to two reasons from the list below

BASE: Brought lunch from home on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © & Q@ ® ©© MO O )

Total 306 109 9 47 51 197 34 163 5 11 28 101 7 15 14 20 13 276 94 195 85 215 306
Itis more 81 26 2 14 10 55 11 44 1 2 8 28 2 5 2 7 2 74 23 53 29 52 81
convenient than 26.5% 23.9% 22.2% 29.8% 19.6% 27.9% 32.4% 27.0% 20.0% 18.2% 28.6% 27.7% 28.6% 33.3% 14.3% 35.0% 15.4% 26.8% 24.5% 27.2% 34.1% 24.2% 26.5%
making an on-
campus purchase
I need to work or 40 17 4 8 5 23 7 16 4 4 5 8 4 5 2 1 4 32 10 26 12 27 40
study over my 13.1% 15.6% 44.4% 17.0% 9.8% 11.7% 20.6% 9.8% 80.0% 36.4% 17.9% 7.9% 57.1% 33.3% 143% 5.0% 30.8% 11.6% 10.6% 13.3% 14.1% 12.6% 13.1%
lunch break DG JK o (0]
On-campus 122 56 5 23 26 66 6 60 1 7 16 44 3 4 9 12 6 114 34 86 28 91 122
pricing is 39.9% 51.4% 55.6% 48.9% 51.0% 33.5% 17.6% 36.8% 20.0% 63.6% 57.1% 43.6% 42.9% 26.7% 64.3% 60.0% 46.2% 41.3% 36.2% 44.1% 32.9% 42.3% 39.9%
generally too high EFG F F EF F F N N
for my budget
To better control 129 37 2 11 23 92 16 76 1 1 7 51 2 3 4 4 5 114 41 78 31 97 129
my diet/lt is 42.2% 33.9% 22.2% 23.4% 45.1% 46.7% 47.1% 46.6% 20.0% 9.1% 25.0% 50.5% 28.6% 20.0% 28.6% 20.0% 38.5% 41.3% 43.6% 40.0% 36.5% 45.1% 42.2%
healthier than the C AC C AC 1J
foods available on
campus
The queues and 7 29 3 12 13 48 7 41 2 4 5 24 2 4 6 3 4 70 28 46 14 58 77
wait times are too 25.2% 26.6%  33.3% 25.5% 25.5% 24.4% 20.6% 25.2% 40.0% 36.4% 17.9% 23.8% 28.6% 26.7% 42.9% 15.0% 30.8% 25.4% 29.8% 23.6% 16.5% 27.0% 25.2%
long at the T
eateries on
campus

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 14-1

UC - Riverside

Q.6b You indicated that you have brought your lunch from home on a typical *(DAY OF WEEK)*. Why do you make the choice to bring your lunch? Pick up to two reasons from the list below

BASE: Brought lunch from home on a typical *(DAY OF WEEK)*

On-campus
eateries are not
geographically
convenient for me

On-campus dining
environments are
too noisy/crowded

I don't like the
quality/taste of the
on-campus food
choices

Other

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
35 7 - 1 6 28 3 25 - - 3 9 - - - 1 - 34 15 19 12 23 35
11.4% 6.4% 21% 11.8% 14.2% 8.8% 15.3% 10.7% 8.9% 5.0% 12.3% 16.0% 9.7% 14.1% 10.7% 11.4%
B B ABC ABC HI P
9 3 - 1 2 6 - 6 - - - 5 - - - 1 - 9 1 8 3 5 9
2.9% 2.8% 21% 3.9% 3.0% 3.7% 5.0% 5.0% 33% 1.1% 4.1% 35% 2.3% 2.9%
BF BF HIJ P
42 17 1 7 9 25 8 17 - 2 3 10 - 2 2 4 1 36 10 27 16 26 42
13.7% 15.6% 11.1% 14.9% 17.6% 12.7% 23.5% 10.4% 18.2% 10.7% 9.9% 13.3% 14.3% 20.0% 7.7% 13.0% 10.6% 13.8% 18.8% 12.1% 13.7%
H L
30 12 - 8 4 18 4 14 - - 5 11 1 3 2 2 1 27 9 19 10 20 30
9.8% 11.0% 17.0% 7.8% 9.1% 11.8% 8.6% 17.9% 10.9% 14.3% 20.0% 14.3% 10.0% 7.7% 9.8% 9.6% 9.7% 11.8% 9.3% 9.8%
B B B B B B HI HI

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside

Table 15-1
Q.6¢ You indicated that you have purchased your lunch off campus on a typical *(DAY OF WEEK)*. What were the primary reasons you chose to eat off campus? (choose a maximum of two reasons)

BASE: Bought lunch off campus on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)

Total 192 93 17 60 13 99 14 85 12 8 21 59 18 15 21 23 19 167 47 139 73 115 -
I like the food at 63 36 8 23 4 27 4 23 7 2 8 24 8 7 7 9 10 51 13 48 19 41 -
this restaurant 32.8% 38.7% 47.1% 38.3% 30.8% 27.3% 28.6% 27.1% 58.3% 25.0% 38.1% 40.7% 44.4% 46.7% 33.3% 39.1% 52.6% 30.5% 27.7% 34.5% 26.0% 35.7%
better than the
food conveniently
available to me on
campus
To take a break 37 14 5 7 1 23 3 20 4 2 2 13 6 2 1 3 6 29 14 21 14 22 -
from being on 19.3% 15.1% 29.4% 11.7% 7.7% 23.2% 21.4% 23.5% 33.3% 25.0% 9.5% 22.0% 33.3% 13.3% 4.8% 13.0% 31.6% 17.4% 29.8% 15.1% 19.2% 19.1%
campus M S
It's where my 20 9 3 4 2 11 1 10 2 1 2 8 2 2 - 3 2 18 6 14 7 12 -
friends/colleagues 10.4% 9.7%  17.6% 6.7% 15.4% 11.1% 7.1% 11.8% 16.7% 12.5% 9.5% 13.6% 11.1% 13.3% 13.0% 10.5% 10.8% 12.8% 10.1% 9.6% 10.4%
go
It's less expensive 43 30 4 20 6 13 1 12 1 4 5 15 4 7 5 8 3 40 9 34 16 27 -
than conveniently 22.4% 32.3% 23.5% 33.3% 46.2% 13.1% 7.1% 14.1% 8.3% 50.0% 23.8% 25.4% 22.2% 46.7% 23.8% 34.8% 15.8% 24.0% 19.1% 24.5% 21.9% 23.5%
available eateries EFG EFG EFG H
on campus
It's easier to 25 20 3 16 1 5 1 4 2 1 8 9 5 4 7 3 4 21 4 21 7 18 -
purchase food on 13.0% 21.5% 17.6% 26.7% 7.7% 5.1% 7.1% 4.7% 16.7% 12.5% 38.1% 15.3% 27.8% 26.7% 33.3% 13.0% 21.1% 12.6% 8.5% 15.1% 9.6% 15.7%
my way to EG DEFG

campus or after |
leave campus

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 15-1

UC - Riverside

Q.6¢ You indicated that you have purchased your lunch off campus on a typical *(DAY OF WEEK)*. What were the primary reasons you chose to eat off campus? (choose a maximum of two reasons)

BASE: Bought lunch off campus on a typical *(DAY OF WEEK)*

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers

Total  (A) )] © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
| can smoke or 6 1 - 1 - 5 - 5 - - - 4 - - - 1 - 6 2 4 4 2 -
drink alcohol 31% 1.1% 1.7% 5.1% 5.9% 6.8% 4.3% 36% 43% 29% 55% 1.7%

BDF BDF HIJ P
It's easier to find 33 19 5 10 3 14 2 12 4 3 2 12 4 3 2 6 7 25 5 27 11 22 -
my dietary 17.2% 20.4% 29.4% 16.7% 23.1% 14.1% 14.3% 14.1% 33.3% 37.5% 9.5% 20.3% 22.2% 20.0% 9.5% 26.1% 36.8% 15.0% 10.6% 19.4% 15.1% 19.1%
preferences/
healthy choices
For an occasional 20 8 5 2 1 12 1 11 3 2 - 5 2 2 3 - 4 16 10 10 5 14 -
treat 10.4% 8.6% 29.4% 33% 7.7% 121% 7.1% 12.9% 25.0% 25.0% 85% 11.1% 13.3% 14.3% 21.1% 9.6% 21.3% 7.2% 6.8% 12.2%
C C C J S

It is more 20 11 1 7 3 9 2 7 - 2 - 10 1 2 2 3 1 18 2 17 9 10 -
convenient for me 10.4% 11.8% 59% 11.7% 23.1% 9.1% 143% 8.2% 25.0% 16.9% 56% 13.3% 9.5% 13.0% 5.3% 10.8% 4.3% 12.2% 12.3% 8.7%
to walk to the off- HJ
campus options
than the on-
campus options
Other 63 28 4 19 3 35 7 28 2 2 9 14 4 3 8 8 4 56 15 45 24 38 -

32.8% 30.1% 23.5% 31.7% 23.1% 35.4% 50.0% 32.9% 16.7% 25.0% 42.9% 23.7% 22.2% 20.0% 38.1% 34.8% 21.1% 33.5% 31.9% 32.4% 32.9% 33.0%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 16-1
Q.7a Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% ON-CAMPUS ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown

Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
Does not apply 111 47 20 19 6 64 6 58 10 11 10 24 15 4 8 12 21 86 30 77 29 80 38
6.4% 4.3% 4.4% 4.2% 3.4% 10.0% 4.4% 11.5% 2.8% 7.5% 6.0% 54% 3.9% 26% 43% 6.4% 49% 6.9% 8.6% 58% 49% 7.3% 12.4%

ABCD ABCDF H T
F
(NET) Gave an 1626 1047 434 433 172 579 131 448 342 135 158 422 366 149 177 175 408 1167 317 1258 565 1020 269
amount 93.6% 95.7% 95.6% 95.8% 96.6% 90.0% 95.6% 88.5% 97.2% 92.5% 94.0% 94.6% 96.1% 97.4% 95.7% 93.6% 95.1% 93.1% 91.4% 94.2% 95.1% 92.7% 87.6%
EG EG EG EG EG | U
Less than $5.00 266 125 39 54 32 141 27 114 29 17 19 77 30 24 20 19 41 214 68 187 80 176 102
(3.5) 15.3% 11.4% 8.6% 11.9% 18.0% 21.9% 19.7% 22.5% 8.2% 11.6% 11.3% 17.3% 7.9% 15.7% 10.8% 10.2% 9.6% 17.1% 19.6% 14.0% 13.5% 16.0% 33.2%
AB ABC ABC ABC HJ L P S
$5.00-$9.99 347 201 75 88 36 146 27 119 54 24 33 107 61 36 32 34 64 270 78 256 102 239 72
20.0% 18.4% 16.5% 19.5% 20.2% 22.7% 19.7% 23.5% 15.3% 16.4% 19.6% 24.0% 16.0% 23.5% 17.3% 18.2% 14.9% 21.5% 22.5% 19.2% 17.2% 21.7% 23.5%
AB AB HI P T
$10.00-$14.99 307 203 66 95 39 104 25 79 48 30 39 82 53 28 41 39 57 240 50 247 100 200 56
17.7% 18.6% 145% 21.0% 21.9% 16.2% 18.2% 15.6% 13.6% 20.5% 23.2% 18.4% 13.9% 18.3% 22.2% 20.9% 13.3% 19.2% 14.4% 18.5% 16.8% 18.2% 18.2%
B BEG B H L L P
$15.00-$19.99 203 141 63 61 17 62 8 54 48 20 22 49 50 21 23 30 53 147 46 154 69 128 16
11.7% 12.9% 13.9% 135% 9.6% 9.6% 58% 10.7% 13.6% 13.7% 13.1% 11.0% 13.1% 13.7% 12.4% 16.0% 12.4% 11.7% 13.3% 11.5% 11.6% 11.6% 5.2%
EF EF F F

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 16-1
Q.7a Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% ON-CAMPUS ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
$20.00-$24.99 165 125 44 65 15 40 12 28 40 10 24 38 43 14 27 25 50 109 25 134 64 99 9
9.5% 11.4% 9.7% 144% 84% 6.2% 8.8% 55% 11.4% 6.8% 14.3% 85% 11.3% 9.2% 14.6% 13.4% 11.7% 8.7% 7.2% 10.0% 10.8%  9.0% 2.9%
EG EG BDEG |
$25.00-$29.99 93 61 33 18 10 32 11 21 25 10 7 20 25 7 7 12 28 62 15 75 40 51 7
54% 5.6% 7.3% 4.0% 56% 50% 80% 4.2% 7.1% 6.8% 4.2% 45% 6.6% 46% 38% 6.4% 65% 49% 43% 56% 6.7% 4.6% 2.3%
CG
$30.00-$34.99 64 40 22 9 8 24 9 15 16 9 4 15 17 8 4 2 21 41 14 48 25 35 4
3.7% 3.7% 4.8% 20% 45% 3.7% 6.6% 3.0% 4.5% 6.2% 2.4% 34% 45% 52% 22% 11% 4.9% 33% 4.0% 3.6% 4.2% 3.2% 1.3%
C C (6] O
$35.00-$39.99 38 32 13 13 6 6 2 4 11 5 2 8 13 3 8 2 14 23 4 33 21 16 -
22% 2.9% 2.9% 29% 34% 09% 15% 0.8% 3.1% 3.4% 1.2% 18% 34% 20% 43% 11% 33% 18% 12% 25% 35% 1.5%
EG EG EG U
$40.00-$44.99 32 26 13 11 2 6 3 3 8 5 3 6 11 2 7 4 12 20 5 27 17 15 1
1.8% 2.4% 2.9% 24% 11% 09% 22% 0.6% 2.3% 3.4% 1.8% 13% 29% 13% 3.8% 21% 28% 16% 14% 2.0% 29% 1.4% 0.3%
EG EG G
$45.00-$49.99 15 11 4 5 2 4 2 2 4 - 1 8 6 - 1 2 5 9 2 12 8 6 -
0.9% 1.0% 0.9% 11% 1.1% 0.6% 15% 0.4% 1.1% 0.6% 1.8% 1.6% 05% 1.1% 12% 0.7% 0.6% 09% 13% 0.5%
| | N
$50.00-$54.99 26 18 12 5 1 8 1 7 11 2 1 5 11 2 1 3 12 14 5 21 12 14 2
15% 1.6% 2.6% 11% 06% 1.2% 0.7% 1.4% 3.1% 1.4% 0.6% 11% 29% 13% 05% 16% 28% 1.1% 14% 1.6% 20% 1.3% 0.7%
D J M Q
$55.00-$59.99 8 6 4 2 - 2 1 1 4 - - 2 4 - - 2 4 4 1 7 2 6 -
0.5% 0.5% 0.9% 0.4% 03% 0.7% 0.2% 1.1% 04% 1.0% 1.1% 09% 0.3% 03% 05% 0.3% 0.5%
D D 1J MN

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 16-1
Q.7a Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% ON-CAMPUS ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
$60.00-$64.99 14 11 6 3 2 3 2 1 6 - 2 2 7 2 - - 6 7 - 13 8 6 -
0.8% 1.0% 1.3% 0.7% 1.1% 05% 15% 0.2% 1.7% 1.2% 04% 18% 1.3% 1.4% 0.6% 1.0% 13% 0.5%
G G | MO R
$65.00-$69.99 6 5 4 1 - 1 1 - 3 1 - 2 1 - 3 1 5 1 2 4 1 5 -
0.3% 0.5% 0.9% 0.2% 02% 0.7% 0.9% 0.7% 04% 0.3% 16% 05% 1.2% 0.1% 06% 03% 0.2% 0.5%
DG DG Q
$70.00-$74.99 5 5 4 1 - - - - 3 1 - - 3 - 2 - 3 2 - 5 1 4 -
0.3% 0.5% 0.9% 0.2% 0.9% 0.7% 0.8% 1.1% 0.7% 0.2% 04% 0.2% 0.4%
DEFG DEFG R
$75.00-$79.99 7 7 6 - 1 - - - 6 - - 1 6 - - - 6 1 - 7 2 4 -
0.4% 0.6% 1.3% 0.6% 1.7% 0.2% 1.6% 1.4% 0.1% 05% 0.3% 0.4%
CEFG CEFG 1IK MNO Q R
$80.00-$84.99 2 2 2 - - - - - 2 - - - 2 - - - 2 - - 2 - 2 -
0.1% 0.2% 0.4% 0.6% 0.5% 0.5% 0.1% 0.2%
$85.00-$89.99 6 6 6 - - - - - 6 - - - 6 - - - 6 - - 6 1 5 -
0.3% 0.5% 1.3% 1.7% 1.6% 1.4% 04% 0.2% 0.5%
CDEF CDEFG 1IK MNO Q R
G
$90.00-$94.99 4 4 4 - - - - - 4 - - - 4 - - - 4 - - 4 2 2 -
0.2% 0.4% 0.9% 1.1% 1.0% 0.9% 03% 0.3% 0.2%
CDEF CDEFG 1IK MNO Q R
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 16-1

UC - Riverside

5/7/09

Q.7a Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much

did you spend for the week off campus?

*r% ON-CAMPUS ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
$95.00-$99.99 5 5 3 1 1 - - - 3 1 - - 2 1 1 - 3 2 - 5 3 2 -
0.3% 0.5% 0.7% 0.2%  0.6% 0.9% 0.7% 05% 0.7% 0.5% 0.7% 0.2% 04% 05% 0.2%
EFG R
$100.00 or more 13 13 11 1 - - - - 11 - 1 - 11 1 - - 12 1 2 11 7 5 -
(105) 0.7% 1.2% 2.4% 0.2% 3.1% 0.6% 29% 0.7% 28% 0.1% 0.6% 08% 1.2% 0.5%
CDEF CDEFG 1IK MNO Q
G
Mean $ $ $25.89 $17.21 $16.26 $ $16.90 $12.90 $27.99 $18.51 $16.34 $15.40 $27.19 $16.57 $18.63 $16.98 $ $ $ $ $ $17.00 $9.48
18.26 20.73 ACDEFG EG EG 13.81 EG 1IK K MNO 26.91 1540 15.16 19.19 20.50
CDEF Q R U
G
Median $ $ $1794 $13.92 $12.31 $ $12.30 $9.62 $19.17 $14.42 $13.46 $11.65 $18.90 $12.59 $14.45 $14.42 $ $ $ $ $ $1238 $7.26
13.26 14.86 10.12 18.96 12.07 11.25 13.77 15.04
Standard Error  $0.43 $060 $1.16 $0.65 $1.08 $0.48 $1.23 $0.50 $1.40 $1.26 $1.03 $062 $131 $1.25 $1.13 $0.90 $1.24 $0.37 $0.78 $0.51 $0.78 $0.51 $0.47

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 17-1
Q.7b Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% OFF-CAMPUS

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Total 1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
Does not apply 171 104 74 25 4 67 8 59 60 16 17 25 64 13 12 10 72 95 29 138 52 114 29
9.8% 9.5% 16.3% 55% 2.2% 10.4% 5.8% 11.7% 17.0% 11.0% 10.1% 5.6% 16.8% 85% 6.5% 5.3% 16.8% 7.6% 8.4% 10.3% 8.8% 10.4% 9.4%
CD ACDEFG D CD CDF JK MNO Q
(NET) Gave an 1566 990 380 427 174 576 129 447 292 130 151 421 317 140 173 177 357 1158 318 1197 542 986 278
amount 90.2% 90.5% 83.7% 94.5% 97.8% 89.6% 94.2% 88.3% 83.0% 89.0% 89.9% 94.4% 83.2% 91.5% 93.5% 94.7% 83.2% 92.4% 91.6% 89.7% 91.2% 89.6%  90.6%
B ABEG ABCEG B BG B H H L L L P
Less than $5.00 125 85 53 26 6 40 7 33 46 7 15 17 50 11 7 11 51 68 22 97 38 86 30
(3.5) 72% 78% 11.7% 58% 34% 6.2% 51% 6.5% 13.1% 4.8% 8.9% 38% 131% 7.2% 3.8% 59% 11.9% 54% 6.3% 7.3% 6.4% 7.8% 9.8%
D ACDEFG IK K MNO Q
$5.00-$9.99 210 137 72 53 12 73 9 64 55 20 23 38 60 24 25 16 67 136 44 159 53 151 39
12.1% 12.5% 159% 11.7% 6.7% 11.4% 6.6% 12.6% 15.6% 13.7% 13.7% 85% 15.7% 15.7% 13.5% 8.6% 15.6% 10.9% 12.7% 11.9% 8.9% 13.7% 12.7%
DF DEF DF D DF K o (6] Q T
$10.00-$14.99 236 160 71 66 22 76 8 68 64 17 26 56 68 21 22 26 75 157 52 180 75 154 44
13.6% 14.6% 15.6% 14.6% 12.4% 11.8% 5.8% 13.4% 18.2% 11.6% 15.5% 12.6% 17.8% 13.7% 11.9% 13.9% 17.5% 12.5% 15.0% 13.5% 12.6% 14.0% 14.3%
F F F F F F K Q
$15.00-$19.99 174 120 43 54 20 54 7 47 34 13 23 50 36 16 22 23 43 130 38 135 50 122 29
10.0% 11.0% 9.5% 11.9% 11.2% 8.4% 51% 9.3% 9.7% 8.9% 13.7% 11.2% 9.4% 105% 11.9% 12.3% 10.0% 10.4% 11.0% 10.1% 8.4% 11.1% 9.4%
F F F
$20.00-$24.99 217 138 48 69 20 79 14 65 37 16 21 64 38 17 32 30 48 164 41 171 73 139 37
12.5% 12.6% 10.6% 15.3% 11.2% 12.3% 10.2% 12.8% 10.5% 11.0% 12.5% 143% 10.0% 11.1% 17.3% 16.0% 11.2% 13.1% 11.8% 12.8% 12.3% 12.6% 12.1%
B L

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 17-1
Q.7b Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% OFF-CAMPUS

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )

$25.00-$29.99 122 76 27 37 12 46 9 37 18 14 9 38 18 13 16 17 23 95 20 98 41 78 18
7.0% 6.9% 5.9% 82% 6.7% 72% 6.6% 7.3% 5.1% 9.6% 5.4% 85% 47% 85% 86% 9.1% 54% 76% 58% 7.3% 6.9% 7.1% 5.9%
$30.00-$34.99 104 71 21 33 16 33 10 23 13 11 13 29 12 14 14 14 15 87 17 85 38 61 15
6.0% 6.5% 4.6% 73% 9.0% 51% 7.3% 4.5% 3.7% 7.5% 7.7% 65% 31% 92% 7.6% 75% 35% 6.9% 49% 6.4% 6.4% 55% 4.9%

L L L P
$35.00-$39.99 48 30 6 14 10 18 1 17 3 5 6 20 4 4 5 7 5 43 16 32 24 22 4
28% 2.7% 1.3% 31% 56% 28% 0.7% 3.4% 0.9% 3.4% 3.6% 45% 1.0% 26% 2.7% 3.7% 12% 3.4% 46% 24% 4.0% 2.0% 1.3%

F F BF F BF H P U

$40.00-$44.99 62 35 9 17 8 27 8 19 7 5 4 15 7 3 6 10 8 50 15 43 23 38 9
3.6% 3.2% 2.0% 38% 45% 42% 58% 3.8% 2.0% 3.4% 2.4% 34% 18% 2.0% 32% 53% 19% 4.0% 43% 32% 3.9% 3.5% 2.9%

B L P
$45.00-$49.99 34 23 7 10 6 11 3 8 5 2 2 10 7 3 5 2 7 26 4 29 11 21 2
2.0% 2.1% 1.5% 22% 34% 17% 22% 1.6% 1.4% 1.4% 1.2% 22% 18% 20% 27% 11% 16% 21% 12% 22% 1.9% 1.9% 0.7%
$50.00-$54.99 76 43 9 14 19 33 14 19 6 5 5 27 9 2 5 7 8 64 19 53 32 42 18
4.4% 3.9% 2.0% 3.1% 10.7% 5.1% 10.2% 3.8% 1.7% 3.4% 3.0% 6.1% 24% 13% 27% 37% 1.9% 51% 55% 4.0% 54% 3.8% 5.9%

B ABCEG B ABCG H P
$55.00-$59.99 18 11 3 5 2 7 3 4 - 3 1 5 2 3 2 1 - 16 4 12 7 9 2
1.0% 1.0% 0.7% 11% 1.1% 11% 22% 0.8% 2.1% 0.6% 11% 05% 20% 11% 0.5% 13% 1.2% 0.9% 12% 0.8% 0.7%

H P
$60.00-$64.99 19 6 1 4 1 13 4 9 - 1 - 5 - 2 1 2 1 14 2 13 12 7 4
1.1% 0.5% 0.2% 09% 0.6% 20% 29% 1.8% 0.7% 1.1% 13% 05% 11% 02% 1.1% 0.6% 1.0% 20% 0.6% 1.3%

AB B HJ P U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 17-1
Q.7b Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% OFF-CAMPUS

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
$65.00-$69.99 7 5 - 3 2 2 1 1 - 2 - 3 1 - - 2 - 6 - 6 4 3 2
0.4% 0.5% 0.7% 1.1% 03% 0.7% 0.2% 1.4% 0.7% 0.3% 1.1% 0.5% 04% 0.7% 0.3% 0.7%
B P R
$70.00-$74.99 20 14 3 8 3 6 2 4 1 2 - 9 1 3 4 3 1 17 3 15 9 11 2
1.2% 1.3% 0.7% 18% 1.7% 09% 15% 0.8% 0.3% 1.4% 20% 03% 20% 22% 16% 02% 14% 09% 1.1% 15% 1.0% 0.7%
HJ P
$75.00-$79.99 11 7 1 4 2 4 1 3 - 1 2 4 - 1 1 3 - 11 - 11 5 6 2
0.6% 0.6% 0.2% 09% 1.1% 06% 0.7% 0.6% 0.7% 1.2% 0.9% 0.7% 05% 1.6% 0.9% 0.8% 0.8% 0.5% 0.7%
H P R
$80.00-$84.99 3 2 - - 2 1 - 1 - - - 2 - - - - - 3 1 2 1 2 1
0.2% 0.2% 1.1% 0.2% 0.2% 0.4% 0.2% 03% 0.1% 0.2% 0.2% 0.3%
$85.00-$89.99 11 6 2 1 3 5 2 3 - 3 - 4 - 1 1 1 - 11 3 8 6 5 2
0.6% 0.5% 0.4% 02% 1.7% 08% 1.5% 0.6% 2.1% 0.9% 0.7% 05% 0.5% 09% 09% 0.6% 1.0% 0.5% 0.7%
HJ P
$90.00-$94.99 3 1 - 1 - 2 2 - - - - 2 - 1 - - - 2 - 2 - 3 -
0.2% 0.1% 0.2% 0.3% 1.5% 0.4% 0.7% 0.2% 0.1% 0.3%
$95.00-$99.99 8 1 - - 1 7 4 3 - - - 3 - - - - 1 6 2 5 3 5 4
0.5% 0.1% 06% 11% 29% 0.6% 0.7% 0.2% 0.5% 0.6% 04% 05% 0.5% 1.3%
ABC ABC
$100.00 or more 58 19 4 8 7 39 20 19 3 3 1 20 4 1 5 2 4 52 15 41 37 21 14
(105) 33% 1.7% 0.9% 18% 39% 6.1% 14.6% 3.8% 0.9% 2.1% 0.6% 45% 1.0% 07% 27% 11% 0.9% 42% 43% 3.1% 6.2% 1.9% 4.6%
B ABC ABCDE AB HJ P U
G

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 17-1

Q.7b Think about the meals and snacks you purchased last week. For purchases made using cash, debit/credit card and/or the UCR Card/Bear Bucks, approximately how much did you spend for the week on campus and how much
did you spend for the week off campus?

*r% OFF-CAMPUS

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Mean $ $ $19.49 $25.78 $34.36 $ $46.66 $27.59 $17.36 $28.03 $20.96 $32.03 $18.21 $23.99 $26.51 $26.55 $ $ $ $ $ $2473 $27.91
27.47 24.92 B ABCG 31.86 ABCDE AB HJ H HJ L L L 18.22 29.95 27.86 27.01 32.61
B ABCG G P U
Median $ $ $1458 $21.05 $27.92 $ $37.50 $20.88 $13.52 $22.50 $17.50 $23.87 $13.57 $19.38 $21.64 $22.08 $ $ $ $ $ $19.18 $19.48
20.88 19.71 22.85 14.03 22.68 20.37 20.80 23.77

Standard Error  $0.60 $0.65 $0.88 $097 $1.87 $1.16 $2.97 $1.15 $0.87 $1.97 $1.29 $123 $092 $163 $160 $1.45 $0.84 $0.73 $1.38 $0.67 $1.17 $0.68 $1.59

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 18-1

Hamburgers &
Other Grilled
Sandwiches

Grilled Chicken
Sandwiches

Fresh Fruit
Hot and Cold Sub
Sandwiches

Mediterranean
Food

Made to Order
Deli Sandwiches

Vegetarian
Entrees

Made to Order
Salads

Fried Chicken

Grilled Seafood

UC - Riverside 5/7/09
Q.8-1 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © ®& ™ (©) () © ® Q@ ® & O O W)
729 465 192 200 66 264 52 212 141 66 80 192 161 68 86 77 174 537 142 569 262 450 122
672 427 175 184 65 245 59 186 130 63 73 162 145 64 80 70 157 497 120 534 236 423 111
742 473 192 203 73 269 60 209 141 65 67 206 152 67 91 85 176 542 142 576 246 477 121
L
727 465 199 190 72 262 55 207 154 62 77 170 165 64 88 72 178 524 137 565 260 452 118
712 458 181 194 76 254 64 190 140 59 72 177 154 64 80 77 171 512 132 551 234 460 132
690 424 178 166 76 266 53 213 128 68 59 178 137 63 62 82 162 505 130 537 246 433 127
HJ M
680 422 166 179 76 258 55 203 133 53 72 170 139 51 70 85 160 495 148 507 227 433 125
LN
673 405 166 169 67 268 56 212 125 52 64 199 127 58 74 76 153 500 136 517 228 431 127
H
637 386 151 170 63 251 63 188 122 48 66 174 136 50 68 67 149 466 145 470 224 395 112
B AB S
674 430 186 166 73 244 56 188 145 55 51 178 156 56 67 73 177 472 143 506 234 418 135
J J

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 18-1
Q.8-1 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Pasta and Italian 746 489 212 195 80 257 55 202 170 67 72 169 175 62 85 85 204 519 143 580 256 469 130
Food EG K Q
Traditional 626 411 175 174 60 215 40 175 134 55 56 161 152 58 64 75 166 443 132 477 191 413 109
American Entrees F F F T
Specialty Coffees/ 679 424 176 168 75 255 59 196 141 47 59 179 147 60 68 69 167 491 136 522 232 434 120
Espresso
Natural Foods 675 428 171 185 70 247 52 195 134 47 71 158 151 62 69 74 163 487 132 518 243 415 115
Grilled Chicken 650 431 178 178 72 219 44 175 137 59 7 150 159 55 74 68 163 465 125 503 216 421 109
E K
Asian Food 737 462 194 182 80 275 61 214 148 64 63 183 156 50 88 82 184 528 156 556 271 444 129
N N U

Freshly Prepared 624 383 162 154 64 241 48 193 130 47 49 174 138 52 54 72 155 453 133 475 198 412 119
Pre-Packaged J
Salads and
Sandwiches
Wraps 688 438 183 173 78 250 60 190 142 58 61 184 145 68 69 74 175 487 145 517 248 427 102
Made to Order 662 422 168 180 69 240 49 191 131 55 78 172 138 60 83 67 162 482 126 518 223 426 127
Fruit/Vegetable H
Juice Health
Drinks
Bagels and 667 413 181 160 70 254 49 205 152 54 55 182 156 58 60 67 184 463 128 519 236 418 119
Pastries J M Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 18-1

Health Oriented
Entrees

Ice Cream/Frozen
Yogurt

Fried Seafood
Chicken Strips/
Fingers

Mexican Food
Salad Bar

Pizza

Soup

Specialty
Sandwiches
(Panini, Focaccia,

etc.)

Baked Desserts
(cookies, pie, etc.)

Smoothies

Indian Food

UC - Riverside 5/7/09
Q.8-1 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © ®& ™ (©) () A @ ® ¢ M O W)
692 424 183 173 66 268 52 216 138 60 65 187 152 58 79 67 174 497 135 536 238 430 115
721 482 191 211 75 239 48 191 151 58 73 175 157 78 81 86 185 519 129 575 233 470 133
EFG EFG L R
666 401 177 168 53 265 63 202 139 54 62 163 145 68 64 68 161 485 143 503 221 432 119
D D AD D
625 389 145 173 66 236 51 185 111 51 79 162 132 53 71 62 135 472 111 496 201 403 106
B HIK P
741 460 192 189 76 281 52 229 145 64 69 198 166 68 74 73 188 528 154 562 257 462 136
673 415 164 170 77 258 57 201 128 53 64 173 142 59 64 69 158 483 125 521 227 427 126
725 453 204 176 70 272 66 206 163 54 71 192 175 58 76 71 195 507 137 565 262 448 107
663 420 173 177 66 243 49 194 135 63 68 165 151 59 68 72 165 481 130 516 215 432 132
666 419 183 164 69 247 47 200 146 59 61 161 156 50 69 72 178 469 153 494 212 435 113
S
664 429 187 174 62 235 48 187 135 63 68 165 152 63 72 74 166 479 121 524 234 415 130
701 457 194 193 65 244 55 189 145 70 67 187 158 70 77 82 174 506 135 545 237 447 113
716 440 168 190 79 276 48 228 131 57 62 208 147 58 79 74 164 534 156 542 252 449 128
B BF HJ

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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UC - Riverside 5/7/09
Table 18-1
Q.8-1 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Organic Foods 687 434 178 174 76 253 61 192 145 50 65 173 152 59 66 75 168 489 139 518 223 443 115
Latin/Caribbean 645 400 161 166 67 245 55 190 122 61 67 155 127 61 71 68 149 473 141 481 234 397 128
Food
Sushi 748 476 200 197 75 272 49 223 158 60 67 203 173 61 79 84 196 535 158 573 250 481 127

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 19-1

Q.8-2 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD ITEM) ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Hamburgers & 247 199 91 91 15 48 6 42 73 25 36 49 82 29 42 29 84 162 35 211 106 132 18
Other Grilled 33.9% 42.8% 47.4% 455% 22.7% 18.2% 11.5% 19.8% 51.8% 37.9% 45.0% 25.5% 50.9% 42.6% 48.8% 37.7% 48.3% 30.2% 24.6% 37.1% 40.5% 29.3% 14.8%
Sandwiches DEFG DEFG DEFG K K Q R U
Grilled Chicken 162 121 57 54 10 41 9 32 44 17 26 33 48 17 26 20 53 106 29 130 67 95 13
Sandwiches 24.1% 28.3% 32.6% 29.3% 154% 16.7% 15.3% 17.2% 33.8% 27.0% 35.6% 20.4% 33.1% 26.6% 32.5% 28.6% 33.8% 21.3% 24.2% 24.3% 28.4% 225% 11.7%
DEFG DEFG DEFG K K Q
Fresh Fruit 441 305 132 126 45 136 29 107 102 42 41 119 110 41 60 47 130 300 78 352 138 292 67
59.4% 64.5% 68.8% 62.1% 61.6% 50.6% 48.3% 51.2% 72.3% 64.6% 61.2% 57.8% 72.4% 61.2% 65.9% 55.3% 73.9% 55.4% 54.9% 61.1% 56.1% 61.2% 55.4%
EFG EFG EG K o Q
Hot and Cold Sub 223 170 75 77 17 53 8 45 64 16 31 50 74 20 33 25 76 143 43 176 96 122 23
Sandwiches 30.7% 36.6% 37.7% 40.5% 23.6% 20.2% 14.5% 21.7% 41.6% 25.8% 40.3% 29.4% 448% 31.3% 37.5% 34.7% 42.7% 27.3% 31.4% 31.2% 36.9% 27.0% 19.5%
DEFG DEFG DEFG IK Q U
Mediterranean 146 104 38 45 20 42 18 24 32 9 15 40 37 14 16 16 43 96 30 109 53 87 28
Food 20.5% 22.7% 21.0% 23.2% 26.3% 16.5% 28.1% 12.6% 22.9% 15.3% 20.8% 22.6% 24.0% 21.9% 20.0% 20.8% 25.1% 18.8% 22.7% 19.8% 22.6% 18.9% 21.2%
EG G G G G
Made to Order 179 131 64 48 18 48 9 39 52 18 17 38 50 23 16 23 63 114 35 142 71 105 24
Deli Sandwiches 25.9% 30.9% 36.0% 28.9% 23.7% 18.0% 17.0% 18.3% 40.6% 26.5% 28.8% 21.3% 36.5% 36.5% 25.8% 28.0% 38.9% 22.6% 26.9% 26.4% 28.9% 24.2% 18.9%
EFG DEFG EG IK Q
Vegetarian 190 122 46 57 19 68 24 44 35 15 23 55 32 13 30 28 45 133 39 139 60 123 39
Entrees 27.9% 28.9% 27.7% 31.8% 25.0% 26.4% 43.6% 21.7% 26.3% 28.3% 31.9% 32.4% 23.0% 255% 42.9% 32.9% 28.1% 26.9% 26.4% 27.4% 26.4% 28.4% 31.2%
G G ABDEG LN
Made to Order 200 122 57 52 12 78 17 61 49 12 14 62 44 16 22 27 60 134 51 143 47 148 31
Salads 29.7% 30.1% 34.3% 30.8% 17.9% 29.1% 30.4% 28.8% 39.2% 23.1% 21.9% 31.2% 34.6% 27.6% 29.7% 35.5% 39.2% 26.8% 37.5% 27.7% 20.6% 34.3% 24.4%
D D D D 1J Q S T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 19-1

Q.8-2 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD ITEM) ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Fried Chicken 76 68 29 33 6 8 2 6 28 7 13 12 32 12 5 13 31 44 13 62 31 40 6
11.9% 17.6% 19.2% 19.4% 95% 3.2% 32% 3.2% 23.0% 14.6% 19.7% 6.9% 235% 24.0% 7.4% 19.4% 20.8% 9.4% 9.0% 13.2% 13.8% 10.1% 5.4%
EFG DEFG DEFG K K M M M Q
Grilled Seafood 145 113 46 50 15 32 8 24 37 11 15 39 45 12 19 20 44 98 29 113 54 86 21
21.5% 26.3% 24.7% 30.1% 20.5% 13.1% 14.3% 12.8% 25.5% 20.0% 29.4% 21.9% 28.8% 21.4% 28.4% 27.4% 24.9% 20.8% 20.3% 22.3% 23.1% 20.6% 15.6%
EFG EG EFG
Pasta and Italian 272 229 122 91 15 43 5 38 109 23 33 48 113 28 35 37 122 146 39 229 93 172 30
Food 36.5% 46.8% 57.5% 46.7% 18.8% 16.7% 9.1% 18.8% 64.1% 34.3% 45.8% 28.4% 64.6% 452% 41.2% 43.5% 59.8% 28.1% 27.3% 39.5% 36.3% 36.7% 23.1%
DEFG ACDEFG  DEFG F 1IK K MNO Q R
Traditional 207 160 88 57 14 47 9 38 77 16 21 43 82 19 17 27 90 113 35 168 70 128 19
American Entrees 33.1% 38.9% 50.3% 32.8% 23.3% 21.9% 22.5% 21.7% 57.5% 29.1% 37.5% 26.7% 53.9% 32.8% 26.6% 36.0% 54.2% 25.5% 26.5% 35.2% 36.6% 31.0% 17.4%
DEFG ACDEFG EG 1IK MNO Q R
Specialty Coffees/ 277 151 46 60 43 126 34 92 34 17 19 84 36 20 22 28 46 220 74 192 85 184 52
Espresso 40.8% 35.6% 26.1% 35.7% 57.3% 49.4% 57.6% 46.9% 24.1% 36.2% 32.2% 46.9% 245% 33.3% 32.4% 40.6% 27.5% 44.8% 54.4% 36.8% 36.6% 42.4% 43.3%
B ABC ABC ABC ABC HJ L P S
Natural Foods 284 202 88 88 26 82 21 61 70 20 30 66 77 26 37 36 84 189 53 220 97 179 40
42.1% 47.2% 51.5% 47.6% 37.1% 33.2% 40.4% 31.3% 52.2% 42.6% 42.3% 41.8% 51.0% 41.9% 53.6% 48.6% 51.5% 38.8% 40.2% 42.5% 39.9% 43.1% 34.8%
EG DEG EG Q
Grilled Chicken 224 151 72 64 13 73 10 63 56 25 22 49 62 13 29 32 62 157 52 167 75 145 26
34.5% 35.0% 40.4% 36.0% 18.1% 33.3% 22.7% 36.0% 40.9% 42.4% 28.6% 32.7% 39.0% 23.6% 39.2% 47.1% 38.0% 33.8% 41.6% 33.2% 34.7% 34.4% 23.9%
D DF D D D N N
Asian Food 285 211 103 81 25 74 17 57 79 31 19 63 79 27 35 43 96 182 49 229 127 153 24
38.7% 45.7% 53.1% 44.5% 31.3% 26.9% 27.9% 26.6% 53.4% 48.4% 30.2% 34.4% 50.6% 54.0% 39.8% 52.4% 52.2% 34.5% 31.4% 41.2% 46.9% 34.5% 18.6%
DEFG DEFG DEFG JK J Q R U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 19-1

UC - Riverside

Q.8-2 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD ITEM) ***

Freshly Prepared
Pre-Packaged
Salads and
Sandwiches

Wraps

Made to Order
Fruit/Vegetable
Juice Health
Drinks

Bagels and
Pastries

Health Oriented
Entrees

Ice Cream/Frozen
Yogurt

Fried Seafood

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
172 119 53 52 14 53 10 43 43 16 21 39 46 16 20 23 52 115 30 137 40 130 26
27.6% 31.1% 32.7% 33.8% 21.9% 22.0% 20.8% 22.3% 33.1% 34.0% 42.9% 22.4% 33.3% 30.8% 37.0% 31.9% 33.5% 25.4% 22.6% 28.8% 20.2% 31.6% 21.8%
EG EG EG K K T
117 90 45 37 8 27 6 21 37 11 10 26 36 7 18 21 42 73 24 91 40 76 13
17.0% 20.5% 24.6% 21.4% 10.3% 10.8% 10.0% 11.1% 26.1% 19.0% 16.4% 141% 24.8% 10.3% 26.1% 28.4% 24.0% 15.0% 16.6% 17.6% 16.1% 17.8% 12.7%
DEFG DEFG DEFG K N N N Q
218 168 78 74 14 50 9 41 67 19 32 49 65 25 39 23 78 135 28 185 66 145 22
32.9% 39.8% 46.4% 41.1% 20.3% 20.8% 18.4% 21.5% 51.1% 34.5% 41.0% 28.5% 47.1% 41.7% 47.0% 34.3% 48.1% 28.0% 22.2% 35.7% 29.6% 34.0% 17.3%
DEFG DEFG DEFG IK Q R
161 115 52 46 16 46 4 42 46 14 18 43 47 13 16 22 57 102 33 126 49 108 18
24.1% 27.8% 28.7% 28.8% 22.9% 18.1% 8.2% 20.5% 30.3% 25.9% 32.7% 23.6% 30.1% 224% 26.7% 32.8% 31.0% 22.0% 25.8% 24.3% 20.8% 25.8% 15.1%
EFG EF EF F F F Q
319 217 105 83 28 102 20 82 84 27 27 86 86 30 45 27 98 215 58 255 100 202 41
46.1% 51.2% 57.4% 48.0% 42.4% 38.1% 38.5% 38.0% 60.9% 45.0% 41.5% 46.0% 56.6% 51.7% 57.0% 40.3% 56.3% 43.3% 43.0% 47.6% 42.0% 47.0% 35.7%
EG DEFG EG 1JK o o} Q
229 189 89 89 8 40 6 34 78 17 28 50 84 38 32 24 87 141 25 203 61 158 21
31.8% 39.2% 46.6% 42.2% 10.7% 16.7% 12.5% 17.8% 51.7% 29.3% 38.4% 28.6% 53.5% 48.7% 39.5% 27.9% 47.0% 27.2% 19.4% 35.3% 26.2% 33.6% 15.8%
DEFG DEFG DEFG IK MO o Q R T
68 58 36 20 2 10 1 9 31 6 5 9 31 11 6 8 33 35 12 56 21 46 11
10.2% 145% 20.3% 11.9% 3.8% 38% 16% 45% 22.3% 11.1% 8.1% 55% 21.4% 16.2% 9.4% 11.8% 20.5% 7.2% 8.4% 11.1% 9.5% 10.6% 9.2%
DEFG CDEFG DEFG 1IK M Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 19-1

Q.8-2 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD ITEM) ***

Chicken Strips/
Fingers

Mexican Food

Salad Bar

Pizza

Soup

Specialty
Sandwiches
(Panini, Focaccia,
etc.)

Baked Desserts
(cookies, pie, etc.)

Smoothies

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
119 103 48 50 4 16 1 15 38 14 24 19 41 17 19 21 41 78 16 103 38 79 11
19.0% 26.5% 33.1% 289% 6.1% 6.8% 2.0% 8.1% 34.2% 27.5% 30.4% 11.7% 31.1% 32.1% 26.8% 33.9% 30.4% 16.5% 14.4% 20.8% 18.9% 19.6% 10.4%
DEFG DEFG DEFG F K K K Q
316 216 102 84 29 100 16 84 81 26 35 75 89 26 34 37 101 209 68 242 128 177 35
42.6% 47.0% 53.1% 44.4% 38.2% 35.6% 30.8% 36.7% 55.9% 40.6% 50.7% 37.9% 53.6% 38.2% 459% 50.7% 53.7% 39.6% 44.2% 43.1% 49.8% 38.3% 25.7%
EFG DEFG IK N Q U
218 137 67 50 20 81 18 63 59 16 16 49 60 20 18 19 73 137 46 164 55 157 31
32.4% 33.0% 40.9% 29.4% 26.0% 31.4% 31.6% 31.3% 46.1% 30.2% 25.0% 28.3% 42.3% 33.9% 28.1% 27.5% 46.2% 28.1% 36.8% 31.5% 24.2% 36.8% 24.6%
CDE 1IK MO Q T
170 150 87 57 6 20 5 15 82 9 21 42 88 11 30 15 87 82 13 156 72 95 6
23.4% 33.1% 426% 324% 86% 74% 7.6% 7.3% 50.3% 16.7% 29.6% 21.9% 50.3% 19.0% 39.5% 21.1% 44.6% 16.2% 9.5% 27.6% 27.5% 21.2% 5.6%
DEFG ACDEFG  DEFG 1JK NO NO Q R
142 94 48 28 17 48 8 40 43 15 9 34 39 8 11 18 47 91 28 110 45 92 22
21.4% 22.4% 27.7% 15.8% 25.8% 19.8% 16.3% 20.6% 31.9% 23.8% 13.2% 20.6% 25.8% 13.6% 16.2% 25.0% 28.5% 18.9% 21.5% 21.3% 20.9% 21.3% 16.7%
C JK N Q
155 121 64 46 9 34 6 28 55 11 21 27 58 16 18 18 64 88 27 125 48 99 16
23.3% 28.9% 35.0% 28.0% 13.0% 13.8% 12.8% 14.0% 37.7% 18.6% 34.4% 16.8% 37.2% 32.0% 26.1% 25.0% 36.0% 18.8% 17.6% 25.3% 22.6% 22.8% 14.2%
DEFG DEFG DEFG IK IK Q R
184 144 78 53 11 40 6 34 67 15 22 35 72 17 26 16 74 107 24 157 54 122 13
27.7% 33.6% 41.7% 30.5% 17.7% 17.0% 12.5% 18.2% 49.6% 23.8% 32.4% 21.2% 47.4% 27.0% 36.1% 21.6% 44.6% 22.3% 19.8% 30.0% 23.1% 29.4% 10.0%
DEFG CDEFG DEFG 1IK NO Q R
221 188 83 94 10 33 5 28 68 17 37 44 70 34 39 34 7 141 41 177 67 147 20
31.5% 41.1% 42.8% 48.7% 15.4% 135% 9.1% 14.8% 46.9% 24.3% 55.2% 23.5% 44.3% 48.6% 50.6% 41.5% 44.3% 27.9% 30.4% 32.5% 28.3% 32.9% 17.7%
DEFG DEFG DEFG IK IK Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 19-1
Q.8-2 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON ANSWERED FOOD ITEM) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown

Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers

Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Indian Food 126 90 33 32 25 36 6 30 26 11 10 43 26 10 16 13 29 96 29 96 43 78 16
17.6% 20.5% 19.6% 16.8% 31.6% 13.0% 12.5% 13.2% 19.8% 19.3% 16.1% 20.7% 17.7% 17.2% 20.3% 17.6% 17.7% 18.0% 18.6% 17.7% 17.1% 17.4% 12.5%

EG ABCEF
G
Organic Foods 242 161 60 71 28 81 26 55 53 14 23 61 53 21 28 29 66 164 49 181 67 164 34
35.2% 37.1% 33.7% 40.8% 36.8% 32.0% 42.6% 28.6% 36.6% 28.0% 35.4% 35.3% 34.9% 35.6% 42.4% 38.7% 39.3% 33.5% 35.3% 34.9% 30.0% 37.0% 29.6%
G G
Latin/Caribbean 147 103 46 43 13 44 7 37 35 18 15 34 34 15 21 19 44 101 33 112 54 88 13
Food 22.8% 25.8% 28.6% 25.9% 19.4% 18.0% 12.7% 19.5% 28.7% 29.5% 22.4% 21.9% 26.8% 24.6% 29.6% 27.9% 29.5% 21.4% 23.4% 23.3% 23.1% 22.2% 10.2%
EF EFG F
Sushi 162 127 72 39 14 35 8 27 56 19 17 28 57 16 17 21 69 91 31 129 52 106 14
21.7% 26.7% 36.0% 19.8% 18.7% 12.9% 16.3% 12.1% 35.4% 31.7% 25.4% 13.8% 32.9% 26.2% 21.5% 25.0% 35.2% 17.0% 19.6% 22.5% 20.8% 22.0% 11.0%
CEG ACDEFG EG K K K Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 20-1

*** SUMMARY OF MEAN VISITS PER WEEK ***

Hamburgers &
Other Grilled
Sandwiches

Grilled Chicken
Sandwiches

Fresh Fruit
Hot and Cold Sub
Sandwiches

Mediterranean
Food

Made to Order
Deli Sandwiches

Vegetarian
Entrees

Made to Order
Salads

Fried Chicken

UC - Riverside 5/7/09
Q.8-3 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** NOTE: "6 TIMES OR MORE PER WEEK" GETS A VALUE OF 6.5 FOR CALCULATING MEANS ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
151 1.81 1.98 1.90 1.09 0.98 0.74 1.04 2.10 1.63 1.87 1.19 2.08 1.86 1.88 1.77 199 138 126 160 1.80 1.32 0.93
DEFG DEFG DEFG K K K Q R U
1.22 1.38 1.41 1.55 0.82 0.94 0.72 1.01 1.46 1.26 1.82 1.14 1.51 1.41 1.56 141 148 115 123 123 133 1.18 0.83
DEFG DEFG DEFG F K Q
2.78 3.02 3.29 2.87 279 235 245 2.32 3.40 3.18 2.77 2.61 3.45 2.78 3.04 2,67 345 258 254 285 252 2.92 2.65
EG EFG EG K NO Q T
1.43 1.63 1.70 1.69 1.23 1.08 0.91 1.13 1.82 1.33 1.73 1.31 1.87 1.58 1.68 141 186 130 136 146 157 1.33 1.15
DEFG DEFG DEFG IK K o Q U
1.08 1.15 1.10 1.12 1.36 0.96 1.49 0.77 1.14 1.02 1.15 1.14 1.19 1.08 1.06 1.03 120 103 116 1.05 1.09 1.05 1.09
G G G EG EG
1.28 1.43 1.54 1.40 1.27 1.05 0.94 1.07 1.73 1.23 1.35 1.15 1.59 1.57 1.30 133 167 118 133 129 135 1.24 1.12
EFG EFG EFG IK Q
145 152 1.58 151 140 1.34 1.93 1.18 1.61 1.30 1.44 151 1.44 1.15 211 147 163 136 142 143 125 1.52 1.53
G G EG LN
1.40 1.44 1.58 1.45 1.07 134 1.35 1.33 1.75 1.25 1.10 1.42 1.54 1.34 1.42 171 176 128 168 132 1.07 1.56 1.22
D D J Q S T
0.69 0.91 1.04 0.93 0.55 0.36 0.21 0.40 1.14 0.96 0.90 0.48 1.13 1.14 0.63 0.92 107 060 054 0.76 0.82 0.61 0.36
DEFG DEFG DEFG F F K K K M M Q R U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 20-1

*** SUMMARY OF MEAN VISITS PER WEEK ***

Grilled Seafood
Pasta and Italian
Food

Traditional
American Entrees

Specialty Coffees/
Espresso

Natural Foods

Grilled Chicken

Asian Food

Freshly Prepared
Pre-Packaged
Salads and
Sandwiches

Wraps

UC - Riverside 5/7/09
Q.8-3 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** NOTE: "6 TIMES OR MORE PER WEEK" GETS A VALUE OF 6.5 FOR CALCULATING MEANS ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1.09 1.22 1.21 1.35 0.96 0.86 0.95 0.83 1.23 1.02 1.37 1.07 1.34 1.07 1.30 1.27 119 106 116 108 1.16 1.06 0.88
EG EG EG
1.64 2.02 2.30 2.02 1.29 093 0.63 1.01 2.48 1.59 2.06 1.41 2.52 2.00 1.83 188 240 139 126 178 1.67 1.64 1.18
DEFG ADEFG DEFG EF F F IK K MO Q R
152 1.75 211 1.61 1.12 1.07 1.03 1.09 2.40 1.25 1.72 1.28 2.32 1.76 1.36 142 229 125 128 161 161 1.47 0.97
DEFG ACDEFG DEG 1IK MO Q R
1.89 1.68 1.28 1.75 243 223 2.84 2.04 1.22 1.83 1.79 2.06 1.25 1.58 1.53 200 139 202 242 172 1.68 1.99 1.82
B B ABC ABC ABCG AB H L P S
204 220 2.36 2.17 1.90 1.77 1.99 1.70 2.42 2.02 1.94 2.00 2.34 2.09 2.25 226 234 195 219 201 1.86 2.14 1.95
EG EG EG Q
158 1.64 1.80 1.66 1.13 1.45 1.15 1.53 1.93 1.76 1.45 151 1.76 1.41 1.69 198 176 153 180 154 1.67 1.53 1.24
D DEF D K
1.81 2.07 2.33 2.01 1.62 1.36 1.27 1.38 2.28 2.36 1.60 1.60 2.19 2.29 1.99 227 226 168 157 190 2.02 1.68 1.19
DEFG DEFG EFG JK JK Q R U
1.26 1.38 1.40 157 0.91 1.06 1.07 1.06 1.48 1.30 1.85 1.10 1.48 1.39 1.74 137 146 118 106 1.31 1.03 1.38 1.15
DEG DEG DEFG K K Q R T
0.93 104 1.07 1.11 081 0.73 0.68 0.75 1.14 0.94 0.97 0.83 1.15 0.74 1.18 1.23 108 0.88 095 093 0.86 0.97 0.83
EFG EFG EFG K N N N

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 20-1

*** SUMMARY OF MEAN VISITS PER WEEK ***

Made to Order
Fruit/Vegetable
Juice Health
Drinks

Bagels and
Pastries

Health Oriented
Entrees

Ice Cream/Frozen
Yogurt

Fried Seafood
Chicken Strips/
Fingers
Mexican Food

Salad Bar

Pizza

UC - Riverside 5/7/09
Q.8-3 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*** NOTE: "6 TIMES OR MORE PER WEEK" GETS A VALUE OF 6.5 FOR CALCULATING MEANS ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
158 1.87 2.10 1.92 1.27 1.06 0.85 1.11 2.28 1.82 1.71 1.37 2.02 2.15 2.13 169 219 139 129 167 143 1.65 1.13
DEFG DEFG DEFG JK Q R
117 131 1.31 1.40 1.06 0.95 0.64 1.02 1.38 1.22 1.59 1.16 1.39 1.28 1.25 143 141 110 124 118 1.09 1.22 0.85
EFG EFG EFG F F F Q
214 232 241 2.28 216 184 1.99 1.80 2.54 2.11 2.04 2.13 2.39 2.46 2.45 204 239 205 202 217 194 2.24 1.79
EG EG EG Q
1.48 1.75 1.93 1.90 0.79 0.93 0.77 0.97 2.14 1.30 1.71 1.28 2.15 217 1.78 138 199 132 106 159 121 1.58 0.98
DEFG DEFG DEFG IK O (6] Q R T
0.62 0.80 1.02 0.72 0.35 0.35 0.19 0.40 1.11 0.66 0.58 0.40 1.05 0.97 0.58 069 105 050 049 0.68 0.62 0.62 0.53
DEFG CDEFG DEFG F F 1IK MO Q R
1.00 1.33 1.54 1.43 0.62 0.47 0.24 0.53 1.59 1.29 1.46 0.72 1.57 1.46 1.30 152 150 0.90 0.80 1.08 1.00 1.03 0.64
DEFG DEFG DEFG F F F K K K Q
1.83 1.96 2.22 1.85 1.60 1.60 1.32 1.67 2.36 1.69 2.11 1.63 2.32 1.63 1.75 205 226 170 184 185 2.02 1.71 1.31
DEFG CDEFG F IK K MN Q U
148 154 1.86 1.34 1.33 1.40 1.35 1.42 2.08 1.43 1.11 1.31 1.98 1.45 1.20 1.30 205 130 158 146 1.18 1.64 1.09
ACDEFG 1IK MO Q T
1.19 148 1.78 1.47 0.69 0.71 0.52 0.77 2.04 0.93 1.48 1.11 2.04 1.03 1.66 1.10 186 097 0.75 133 1.37 1.09 0.54
DEFG ADEFG DEFG F 1IK | NO NO Q R U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 20-1
Q.8-3 For each food item listed below, please indicate the frequency that you would select the item during a typical seven day school week, if these foods were available on campus in a location convenient to you.
*»** SUMMARY OF MEAN VISITS PER WEEK ***
*** NOTE: "6 TIMES OR MORE PER WEEK" GETS A VALUE OF 6.5 FOR CALCULATING MEANS ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Soup 1.09 1.16 1.36 0.91 1.28 0.97 0.82 1.01 1.51 1.21 0.83 0.96 1.33 0.74 1.04 1.12 137 100 1.04 111 0.99 1.13 0.97
CF CEFG JK N Q
Specialty 1.22 1.40 1.54 1.42 0.89 0.92 0.85 0.94 1.66 1.02 1.53 1.07 1.65 1.52 141 118 162 1.08 097 131 120 1.20 0.94
Sandwiches DEFG DEFG DEFG IK O Q R
(Panini, Focaccia,
etc.)
Baked Desserts 1.35 1.58 1.84 1.49 1.07 0.94 0.75 0.99 2.15 1.20 1.47 1.07 2.09 1.18 1.52 137 203 114 110 143 1.19 1.42 0.74
(cookies, pie, etc.) DEFG DEFG EFG 1IK MNO Q
Smoothies 155 1.93 1.98 2.26 0.83 0.82 0.58 0.89 2.16 1.23 2.51 1.17 2.16 2.33 2.25 172 203 141 151 159 142 1.59 0.97
DEFG DEFG DEFG F IK IK Q
Indian Food 095 1.05 0.99 0.87 1.61 0.78 0.85 0.77 0.96 1.18 0.86 1.09 0.86 1.01 1.03 091 090 098 104 093 0.92 0.94 0.79
EG ABCEF
G
Organic Foods 1.83 1.95 1.88 2.05 1.92 1.63 2.02 1.49 2.00 1.68 1.80 1.79 1.92 1.90 1.98 209 211 173 19 179 161 1.90 1.66
G EG Q
Latin/Caribbean 114 121 1.33 1.19 1.02 1.04 0.92 1.07 1.38 1.36 1.13 1.08 1.27 1.12 1.48 112 138 108 113 116 1.10 1.15 0.79
Food E Q
Sushi 1.14 134 1.67 1.08 1.05 0.79 1.07 0.73 1.67 1.43 1.15 0.87 1.52 1.33 1.11 137 166 094 110 114 1.06 1.17 0.69
CEG ACDEFG EG G JK K Q

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/F/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 21-1

Q.9 Now, thinking about meals you purchase on campus, how much do you typically spend for lunch when you pay with cash, debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?

Total

NET) Gave an

amount

Less than $1.00

(-75)

$1.00-$1.49

$1.50-$1.99

$2.00-$2.49

$2.50-$2.99

$3.00-$3.49

$3.50-$3.99

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1682 1094 454 452 178 588 82 506 352 146 168 446 381 153 185 187 429 1253 347 1335 570 1069 290
1569 1030 423 436 162 539 78 461 326 139 159 414 355 147 176 181 392 1177 324 1245 534 996 265
93.3% 94.1% 93.2% 96.5% 91.0% 91.7% 95.1% 91.1% 92.6% 95.2% 94.6% 92.8% 93.2% 96.1% 95.1% 96.8% 91.4% 93.9% 93.4% 93.3% 93.7% 93.2% 91.4%
G ABDEG L
14 10 5 5 - 4 - 4 5 - 3 1 6 2 - 2 6 8 2 12 8 6 1
0.8% 0.9% 1.1% 1.1% 0.7% 0.8% 1.4% 1.8% 02% 1.6% 1.3% 11% 1.4% 0.6% 06% 09% 14% 0.6% 0.3%
DF DF DF DF DF | M
6 5 - 5 - 1 - 1 - - 1 1 1 3 1 - - 6 - 6 1 5 -
0.4% 0.5% 1.1% 0.2% 0.2% 0.6% 02% 03% 20% 0.5% 0.5% 04% 0.2% 0.5%
BDF BDF P R
10 10 2 7 1 - - - 1 2 4 3 3 - 4 2 2 8 1 9 3 6 1
0.6% 0.9% 0.4% 15% 0.6% 0.3% 1.4% 2.4% 0.7% 0.8% 22% 11% 05% 0.6% 03% 0.7% 05% 0.6% 0.3%
EFG EFG N
18 17 9 6 1 1 - 1 8 1 2 3 8 1 3 3 8 10 3 15 8 9 2
1.1% 1.6% 2.0% 1.3% 0.6% 0.2% 0.2% 2.3% 0.7% 1.2% 0.7% 21% 07% 16% 16% 1.9% 08% 09% 1.1% 14% 0.8% 0.7%
EFG EFG EFG
19 17 8 8 1 2 - 2 6 2 4 4 6 2 2 6 7 12 2 17 5 14 3
1.1% 1.6% 1.8% 1.8% 0.6% 0.3% 0.4% 1.7% 1.4% 2.4% 09% 16% 13% 11% 32% 16% 10% 0.6% 13% 09% 1.3% 1.0%
EFG EFG EFG
42 22 7 15 - 20 2 18 5 2 2 10 7 5 5 5 7 35 6 36 15 25 6
25% 2.0% 1.5% 3.3% 34% 24% 3.6% 1.4% 1.4% 1.2% 22% 18% 33% 27% 27% 16% 28% 1.7% 2.7% 26% 2.3% 2.1%
D D D BD BD
30 20 7 11 2 10 1 9 4 3 4 10 6 5 5 2 4 26 7 23 7 23 7
1.8% 1.8% 1.5% 24% 11% 17% 12% 1.8% 1.1% 2.1% 2.4% 22% 16% 33% 27% 11% 09% 21% 20% 1.7% 12% 2.2% 2.4%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 21-1

Q.9 Now, thinking about meals you purchase on campus, how much do you typically spend for lunch when you pay with cash, debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?

$4.00-$4.49

$4.50-$4.99

$5.00-$5.49

$5.50-$5.99

$6.00-$6.49

$6.50-$6.99

$7.00-$7.49

$7.50-$7.99

$8.00-$8.49

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown

Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
46 33 11 17 5 13 4 9 8 4 9 8 8 6 9 5 10 36 10 36 13 32 11
2.7% 3.0% 2.4% 38% 28% 22% 4.9% 1.8% 2.3% 2.7% 5.4% 18% 21% 39% 4.9% 27% 23% 29% 29% 2.7% 23% 3.0% 3.8%
89 56 19 26 11 33 3 30 14 7 11 21 13 9 15 8 15 74 22 67 24 64 23
53% 5.1% 4.2% 58% 6.2% 56% 3.7% 59% 4.0% 4.8% 6.5% 47% 34% 59% 8.1% 43% 35% 59% 6.3% 50% 4.2% 6.0% 7.9%

L P
208 141 51 59 28 67 9 58 34 24 25 61 38 20 25 27 44 164 49 159 64 139 42
12.4% 12.9% 11.2% 13.1% 15.7% 11.4% 11.0% 11.5% 9.7% 16.4% 14.9% 13.7% 10.0% 13.1% 13.5% 14.4% 10.3% 13.1% 14.1% 11.9% 11.2% 13.0% 14.5%
H
191 137 65 56 15 54 1 53 50 17 24 44 56 20 20 25 58 133 33 158 77 108 34
11.4% 12.5% 143% 124% 8.4% 92% 12% 10.5% 14.2% 11.6% 14.3% 9.9% 14.7% 13.1% 10.8% 13.4% 13.5% 10.6% 9.5% 11.8% 13.5% 10.1% 11.7%
EF DEF F F F F U
219 154 61 67 25 65 9 56 50 20 17 55 52 23 27 26 65 154 39 180 76 139 29
13.0% 14.1% 13.4% 14.8% 14.0% 11.1% 11.0% 11.1% 14.2% 13.7% 10.1% 12.3% 13.6% 15.0% 14.6% 13.9% 15.2% 12.3% 11.2% 13.5% 13.3% 13.0% 10.0%
164 116 55 43 17 48 6 42 43 16 15 40 42 13 20 23 49 115 32 132 48 112 25
9.8% 10.6% 12.1% 9.5% 9.6% 82% 7.3% 8.3% 12.2% 11.0% 8.9% 9.0% 11.0% 85% 10.8% 12.3% 11.4% 9.2% 9.2% 9.9% 8.4% 10.5% 8.6%
E
148 88 41 33 14 60 10 50 31 16 15 37 34 12 13 15 38 110 36 112 58 86 27
8.8% 8.0% 9.0% 73% 7.9% 10.2% 12.2% 9.9% 8.8% 11.0% 8.9% 83% 89% 78% 7.0% 80% 89% 8.8% 10.4% 8.4% 10.2% 8.0% 9.3%
102 59 19 24 15 43 5 38 15 9 4 34 17 8 11 7 17 85 21 81 39 61 14
6.1% 5.4% 4.2% 53% 84% 73% 6.1% 7.5% 4.3% 6.2% 2.4% 76% 45% 52% 59% 3.7% 4.0% 6.8% 6.1% 6.1% 6.8% 57% 4.8%
B B HJ P
84 43 16 14 13 41 9 32 14 5 4 28 15 4 7 4 16 68 18 66 28 55 15
5.0% 3.9% 3.5% 31% 7.3% 7.0% 11.0% 6.3% 4.0% 3.4% 2.4% 63% 39% 26% 38% 21% 3.7% 54% 52% 49% 4.9% 5.1% 5.2%
C ABC ABC BC J

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 21-1

Q.9 Now, thinking about meals you purchase on campus, how much do you typically spend for lunch when you pay with cash, debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?

$8.50-$8.99

$9.00-$9.49

$9.50-$9.99

$10.00-$10.49

$10.50-$10.99

$11.00-$11.49

$11.50-$11.99

$12.00 or more

(12.5)

Mean

Median

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
45 23 10 7 6 22 7 15 10 1 - 15 13 1 - 3 13 32 11 34 16 28 12
27% 2.1% 2.2% 15% 34% 3.7% 85% 3.0% 2.8% 0.7% 34% 34% 0.7% 16% 3.0% 26% 32% 25% 28% 2.6% 4.1%
C ABC J 1J MN
28 13 5 6 2 15 4 11 3 2 3 11 4 2 2 3 3 25 9 19 11 17 6
1.7% 1.2% 1.1% 13% 1.1% 26% 4.9% 2.2% 0.9% 1.4% 1.8% 25% 1.0% 13% 11% 16% 0.7% 20% 26% 14% 19% 1.6% 2.1%
P
17 6 3 3 - 11 2 9 3 - 1 6 3 2 1 - 4 13 6 11 3 13 2
1.0% 0.5% 0.7% 0.7% 19% 24% 1.8% 0.9% 0.6% 13% 08% 13% 0.5% 0.9% 1.0% 1.7% 08% 05% 1.2% 0.7%
D AD D |
34 25 13 10 2 9 3 6 6 7 3 9 6 7 4 6 6 28 5 29 12 21 3
2.0% 2.3% 2.9% 22% 11% 15% 3.7% 1.2% 1.7% 4.8% 1.8% 20% 1.6% 46% 22% 32% 14% 22% 14% 22% 21% 2.0% 1.0%
8 6 3 3 - 2 1 1 3 - 2 1 4 - - 2 4 4 3 5 3 4 -
0.5% 0.5% 0.7% 0.7% 0.3% 12% 0.2% 0.9% 1.2% 0.2% 1.0% 1.1% 09% 0.3% 09% 04% 0.5% 0.4%
D MN
5 3 - 2 1 2 1 1 - - 1 3 - - - 2 - 5 - 5 1 3 -
0.3% 0.3% 04% 06% 03% 1.2% 0.2% 0.6% 0.7% 1.1% 0.4% 04% 0.2% 0.3%
P R
3 2 2 - - 1 - 1 2 - - - 2 - - - 2 1 1 2 - 3 -
0.2% 0.2% 0.4% 0.2% 0.2% 0.6% 0.5% 0.5% 0.1% 0.3% 0.1% 0.3%
39 24 11 9 3 15 1 14 11 1 5 9 11 2 2 5 14 25 8 31 14 23 2
23% 2.2% 2.4% 20% 17% 26% 12% 2.8% 3.1% 0.7% 3.0% 20% 29% 13% 11% 27% 33% 20% 23% 23% 25% 2.2% 0.7%
|
$6.41 $6.26 $6.37 $6.06 $6.53 $6.68 $7.18 $6.59 $6.43 $6.29 $5.98 $657 $6.38 $6.08 $595 $6.26 $6.43 $6.40 $6.54 $6.37 $6.43 $6.38 $6.21
C C ABC ABCDE AC J J M
G
$6.25 $6.15 $6.23 $6.02 $6.34 $6.50 $7.20 $6.41 $6.28 $6.19 $5.80 $6.37 $6.25 $6.01 $597 $6.11 $6.27 $6.25 $6.35 $6.23 $6.28 $6.24 $6.04

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 21-1

UC - Riverside 5/7/09
Q.9 Now, thinking about meals you purchase on campus, how much do you typically spend for lunch when you pay with cash, debit/credit card, Dining Dollars or the UCR Card/Bear Bucks?
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus

grad grad On Campus Apartment/ Off Campus Lunch

On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers

) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )

Total

Standard Error  $0.05 $0.06 $0.10 $0.10 $0.13 $0.09 $0.22 $0.09 $0.12 $0.15 $0.18 $0.10

Does not apply 113
6.7%

64 31 16 16 49 4 45 26 7 9 32
5.9% 6.8% 35% 9.0% 83% 49% 8.9% 7.4% 4.8% 5.4% 7.2%
C C C C AC

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 22-1

UC - Riverside

Q.10a Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND CATEGORY ***

Total

(NET) Any of

these

Sandwich/Salad/
Soup Brand

Casual American
Food Brand

Hamburger
Brand

Mexican Food
Brand

Asian Food
Brand

Pizza Brand

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1737 1094 454 452 178 643 137 506 352 146 168 446 381 153 185 187 429 1253 347 1335 594 1100 307
1284 846 369 350 121 438 58 380 295 108 128 324 309 125 143 142 353 907 259 1001 427 828 196
73.9% 77.3% 81.3% 77.4% 68.0% 68.1% 42.3% 75.1% 83.8% 74.0% 76.2% 72.6% 81.1% 81.7% 77.3% 75.9% 82.3% 72.4% 74.6% 75.0% 71.9% 75.3% 63.8%
DEF DEFG DEF F F EF 1IK Q
559 338 122 150 62 221 31 190 92 47 55 146 100 47 71 54 126 415 123 418 165 377 102
32.2% 30.9% 26.9% 33.2% 34.8% 34.4% 22.6% 37.5% 26.1% 32.2% 32.7% 32.7% 26.2% 30.7% 38.4% 28.9% 29.4% 33.1% 35.4% 31.3% 27.8% 34.3% 33.2%
F BF F BF ABF H L T
140 91 42 35 13 49 7 42 33 12 16 37 32 11 14 20 36 100 27 109 43 95 18
8.1% 8.3% 9.3% 77% 7.3% 7.6% 51% 8.3% 9.4% 8.2% 9.5% 83% 84% 72% 7.6% 10.7% 8.4% 80% 7.8% 82% 7.2% 8.6% 5.9%
685 495 224 215 53 190 20 170 179 59 71 163 185 79 85 90 208 470 127 551 248 419 92
39.4% 452% 49.3% 47.6% 29.8% 29.5% 14.6% 33.6% 50.9% 40.4% 42.3% 36.5% 48.6% 51.6% 45.9% 48.1% 48.5% 37.5% 36.6% 41.3% 41.8% 38.1% 30.0%
DEFG DEFG DEFG F F F IK Q
487 300 109 140 49 187 18 169 86 32 59 130 94 46 58 51 101 381 113 369 161 315 89
28.0% 27.4% 24.0% 31.0% 27.5% 29.1% 13.1% 33.4% 24.4% 21.9% 35.1% 29.1% 24.7% 30.1% 31.4% 27.3% 23.5% 30.4% 32.6% 27.6% 27.1% 28.6% 29.0%
F F BF F F ABF HI P
153 105 55 36 14 48 13 35 46 15 9 28 48 15 17 11 54 95 32 117 47 101 12
88% 9.6% 12.1% 80% 7.9% 75% 95% 6.9% 13.1% 10.3% 5.4% 6.3% 126% 9.8% 9.2% 59% 126% 7.6% 92% 88% 7.9% 9.2% 3.9%
CEG JK o Q
304 225 97 102 24 79 10 69 76 26 35 76 93 30 37 39 90 210 51 249 113 182 41
17.5% 20.6% 21.4% 22.6% 13.5% 12.3% 7.3% 13.6% 21.6% 17.8% 20.8% 17.0% 24.4% 19.6% 20.0% 20.9% 21.0% 16.8% 14.7% 18.7% 19.0% 16.5% 13.4%
DEFG DEFG DEFG F

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 22-1

UC - Riverside

Q.10a Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND CATEGORY ***

Italian Brand

Chicken Brand

Seafood Brand

Other Ethnic
Type of Brand

Other Brand
Type

I do not think
brands should be
added to campus

Don't know/Not
applicable

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
66 49 25 19 5 17 5 12 21 5 13 15 23 9 7 5 22 42 9 55 20 46 5
3.8% 4.5% 5.5% 42% 28% 26% 3.6% 2.4% 6.0% 3.4% 7.7% 34% 6.0% 59% 38% 27% 51% 34% 26% 4.1% 3.4% 4.2% 1.6%
EG EG O
315 186 81 71 32 129 10 119 61 30 29 80 63 31 23 35 79 233 66 246 113 197 54
18.1% 17.0% 17.8% 15.7% 18.0% 20.1% 7.3% 23.5% 17.3% 20.5% 17.3% 17.9% 16.5% 20.3% 12.4% 18.7% 18.4% 18.6% 19.0% 18.4% 19.0% 17.9% 17.6%
F F F F F ABCF
57 40 17 20 3 17 1 16 15 6 11 12 17 5 7 8 17 39 10 46 18 39 7
3.3% 3.7% 3.7% 44% 1.7% 26% 07% 3.2% 4.3% 4.1% 6.5% 27% 45% 33% 38% 43% 4.0% 3.1% 29% 34% 3.0% 3.5% 2.3%
F F DF F F
110 66 31 19 16 44 9 35 26 10 6 32 25 6 5 14 33 72 30 75 29 80 22
6.3% 6.0% 6.8% 42% 9.0% 6.8% 6.6% 6.9% 7.4% 6.8% 3.6% 72% 6.6% 39% 27% 75% 7.7% 57% 86% 56% 49% 7.3% 7.2%
C M M T
193 148 7 52 16 45 8 37 64 18 17 47 64 22 22 21 76 116 38 154 50 140 27
11.1% 13.5% 17.0% 11.5% 9.0% 7.0% 58% 7.3% 18.2% 12.3% 10.1% 10.5% 16.8% 14.4% 11.9% 11.2% 17.7% 9.3% 11.0% 11.5% 8.4% 12.7% 8.8%
EFG CDEFG EFG JK Q T
214 101 24 39 37 113 60 53 16 13 13 70 20 6 16 21 22 171 54 139 85 119 65
12.3% 9.2% 5.3% 8.6% 20.8% 17.6% 43.8% 10.5% 4.5% 8.9% 7.7% 15.7% 52% 3.9% 8.6% 11.2% 5.1% 13.6% 15.6% 10.4% 14.3% 10.8% 21.2%
B B ABCG ABCG ABCDE B HIJ LN P S U
G
239 147 61 63 20 92 19 73 41 25 27 52 52 22 26 24 54 175 34 195 82 153 46
13.8% 13.4% 13.4% 13.9% 11.2% 14.3% 13.9% 14.4% 11.6% 17.1% 16.1% 11.7% 13.6% 14.4% 14.1% 12.8% 12.6% 14.0% 9.8% 14.6% 13.8% 13.9% 15.0%
R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

Sandwich/Salad/

Soup Brand

Subway

Panera Bread

Quiznos

Togos

Soup Plantation

Corner Bakery

Chic-Fil-A

Chipotle

UC - Riverside 5/7/09
Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T
*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
557 337 122 149 62 220 31 189 92 47 54 145 99 47 71 54 126 413 123 416 164 376 101
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
265 173 68 79 23 92 13 79 51 23 31 65 59 23 43 22 70 188 45 213 80 172 42
47.6% 51.3% 55.7% 53.0% 37.1% 41.8% 41.9% 41.8% 55.4% 48.9% 57.4% 44.8% 59.6% 48.9% 60.6% 40.7% 55.6% 45.5% 36.6% 51.2% 48.8% 45.7% 41.6%
DEG DEG DEG (6] (6] Q R
72 41 14 18 9 31 1 30 10 7 7 19 12 6 6 8 13 58 21 50 16 54 14
12.9% 12.2% 11.5% 12.1% 14.5% 14.1% 3.2% 15.9% 10.9% 14.9% 13.0% 13.1% 12.1% 12.8% 8.5% 14.8% 10.3% 14.0% 17.1% 12.0% 9.8% 14.4% 13.9%
F F F F F
54 37 12 16 9 17 3 14 7 7 4 12 5 7 9 7 13 40 10 43 18 35 13
9.7% 11.0% 9.8% 10.7% 145% 7.7% 9.7% 7.4% 7.6% 14.9% 7.4% 83% 51% 149% 12.7% 13.0% 10.3% 9.7% 8.1% 10.3% 11.0% 9.3% 12.9%
21 8 - 4 4 13 2 11 - - 1 9 - 1 1 2 - 21 7 14 10 11 7
3.8% 2.4% 27% 65% 59% 6.5% 5.8% 1.9% 6.2% 21% 14% 3.7% 51% 57% 3.4% 6.1% 2.9% 6.9%
B B B AB B HI P
20 13 6 6 - 7 - 7 5 2 - 9 4 2 3 3 5 15 4 16 6 14 3
3.6% 3.9% 4.9% 4.0% 3.2% 3.7% 5.4% 4.3% 6.2% 40% 43% 42% 56% 4.0% 3.6% 3.3% 38% 3.7% 3.7% 3.0%
DF DF DF DF DF J J
6 4 2 2 - 2 2 - 2 - - 2 2 2 - - 2 3 1 4 - 5 2
1.1% 1.2% 1.6% 1.3% 0.9% 6.5% 2.2% 1.4% 2.0% 4.3% 1.6% 0.7% 0.8% 1.0% 1.3% 2.0%
DG T
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
0.2% 0.5% 0.5% 0.7% 0.2% 0.2% 0.3%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.2% 0.3% 0.8% 1.1% 1.0% 0.8% 0.2% 0.3%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

Olive Garden

Wendy's

Other

Multi-mentions

Non-specific

mentions
Casual American

Food Brand

McDonalds

In & Out

Jack In The Box

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1 1 1 - - - - - - 1 - - - - - 1 - 1 - 1 - 1 1
0.2% 0.3% 0.8% 2.1% 1.9% 0.2% 0.2% 0.3% 1.0%
1 - - - - 1 - 1 - - - - - - - - - 1 1 - - 1 -
0.2% 0.5% 0.5% 0.2% 0.8% 0.3%
74 31 11 11 9 43 7 36 11 4 7 16 11 4 1 6 13 55 23 45 21 53 9
13.3% 9.2% 9.0% 7.4% 14.5% 19.5% 22.6% 19.0% 12.0% 8.5% 13.0% 11.0% 11.1% 85% 1.4% 11.1% 10.3% 13.3% 18.7% 10.8% 12.8% 14.1% 8.9%
ABC ABC M M S
36 25 6 13 6 11 1 10 4 2 4 10 4 2 8 5 8 27 9 26 9 27 8
6.5% 7.4% 4.9% 87% 9.7% 50% 32% 53% 4.3% 4.3% 7.4% 6.9% 4.0% 43% 11.3% 93% 6.3% 65% 7.3% 6.3% 55% 7.2% 7.9%
5 3 1 - 2 2 2 - 1 1 - 2 1 - - - 1 3 2 2 4 1 2
0.9% 0.9% 0.8% 32% 0.9% 6.5% 1.1% 2.1% 1.4% 1.0% 08% 0.7% 1.6% 05% 24% 0.3% 2.0%
140 91 42 35 13 49 7 42 33 12 16 37 32 11 14 20 36 100 27 109 43 95 18
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
13 10 7 3 - 3 - 3 6 1 2 2 6 1 2 1 6 7 2 11 3 10 2
9.3% 11.0% 16.7% 8.6% 6.1% 7.1% 18.2% 8.3% 12.5% 54% 188% 9.1% 143% 5.0% 16.7% 7.0% 7.4% 10.1% 7.0% 10.5% 11.1%
DF DF
12 10 3 5 2 2 - 2 2 1 4 4 4 1 1 2 3 9 3 9 6 5 2
8.6% 11.0% 71% 143% 154% 4.1% 4.8% 6.1% 8.3% 25.0% 10.8% 125% 9.1% 7.1% 10.0% 8.3% 9.0% 11.1% 8.3% 14.0% 53% 11.1%
F F
10 8 1 7 - 2 - 2 1 - 4 2 1 - 3 4 1 9 2 8 - 10 1
71% 8.8% 24%  20.0% 4.1% 4.8% 3.0% 25.0% 54% 3.1% 21.4% 20.0% 2.8% 9.0% 7.4% 7.3% 10.5% 5.6%
DF BDEFG | N T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U

Page 86



Envision Strategies

Table 23-1
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Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Baker's 8 4 1 1 1 4 - 4 1 - 2 2 1 - 1 - 1 7 2 6 1 6 3
57% 4.4% 2.4% 29% 7.7% 8.2% 9.5% 3.0% 12.5% 54% 3.1% 7.1% 28% 7.0% 7.4% 55% 23% 6.3% 16.7%
F F F
Wendy's 8 5 2 2 1 3 1 2 1 1 - 1 - 1 2 1 2 5 1 6 1 7 -
57% 5.5% 4.8% 57% 7.7% 6.1% 14.3% 4.8% 3.0% 8.3% 2.7% 9.1% 143% 50% 56% 5.0% 37% 55% 23% 7.4%
Carl's Jr. 5 4 2 1 1 1 - 1 2 1 1 1 3 - - - 2 3 - 5 3 2 -
3.6% 4.4% 4.8% 29% 7.7% 2.0% 2.4% 6.1% 8.3% 6.3% 27% 9.4% 5.6% 3.0% 46% 7.0% 2.1%
F R
California Pizza 3 1 - - 1 2 - 2 - - - 2 - - - - - 3 1 2 2 1 1
Kitchen 21% 1.1% 7.7% 4.1% 4.8% 5.4% 3.0% 3.7% 18% 4.7% 1.1% 5.6%
Chic-Fil-A 3 2 - 1 1 1 - 1 - - - 1 - - - 1 - 3 - 3 1 2 1
21% 2.2% 29% 7.7% 2.0% 2.4% 2.7% 5.0% 3.0% 28% 23% 2.1% 5.6%
Del Taco 3 2 2 - - 1 - 1 2 - - 1 1 1 - - 2 1 1 2 2 1 -
21% 2.2% 4.8% 2.0% 2.4% 6.1% 27% 31% 9.1% 56% 1.0% 3.7% 18% 47% 1.1%
Panera Bread 3 1 - - 1 2 1 1 - - - - - - - - - 2 1 1 1 2 1
21% 1.1% 77% 4.1% 143% 2.4% 20% 37% 09% 23% 21% 5.6%
Taco Bell 3 2 1 1 - 1 - 1 - 1 1 1 - 1 1 - - 3 2 1 - 3 1
21% 2.2% 2.4% 2.9% 2.0% 2.4% 8.3% 6.3% 2.7% 9.1% 7.1% 3.0% 7.4% 0.9% 3.2% 5.6%
Chipotle 2 2 2 - - - - - 1 1 - - 1 - - 1 1 1 - 2 1 1 -
1.4% 2.2% 4.8% 3.0% 8.3% 3.1% 5.0% 2.8% 1.0% 1.8% 23% 1.1%
Jamba Juice 2 1 1 - - 1 1 - 1 - - 1 1 - - - 1 1 - 2 - 2 -
1.4% 1.1% 2.4% 2.0% 14.3% 3.0% 27% 3.1% 28% 1.0% 1.8% 2.1%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

Quiznos

Subway

Burger King

El Pollo Loco

Corner Bakery

Togos

Other

Multi-mentions

Non-specific
mentions

Hamburger Brand

UC - Riverside 5/7/09
Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T
*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) © A Q@ ® 6 M L) )
2 2 - 2 - - - - - - - 1 - - 1 1 - 2 1 1 - 2 -
1.4% 2.2% 5.7% 2.7% 71% 5.0% 2.0% 3.7% 0.9% 2.1%
2 1 1 - - 1 - 1 1 - - - 1 - - - 1 1 - 2 2 - -
1.4% 1.1% 2.4% 2.0% 2.4% 3.0% 3.1% 28% 1.0% 1.8% 4.7%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
0.7% 1.1% 2.4% 3.0% 3.1% 2.8% 0.9% 2.3%
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
0.7% 2.0% 2.4% 2.7% 1.0% 0.9% 1.1%
1 1 - 1 - - - - - - - 1 - 1 - - - 1 - 1 - 1 -
0.7% 1.1% 2.9% 2.7% 9.1% 1.0% 0.9% 1.1%
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
0.7% 2.0% 2.4% 2.7% 1.0% 0.9% 1.1%

49 30 15 11 4 19 3 16 11 6 2 14 9 5 3 9 12 36 11 37 18 31 5
35.0% 33.0% 35.7% 31.4% 30.8% 38.8% 42.9% 38.1% 33.3% 50.0% 12.5% 37.8% 28.1% 455% 21.4% 45.0% 33.3% 36.0% 40.7% 33.9% 41.9% 32.6% 27.8%
J J

3 1 - - 1 2 - 2 - - - 1 - - - - - 3 - 3 - 3 1
21% 1.1% 7.7% 4.1% 4.8% 2.7% 3.0% 2.8% 3.2% 5.6%
5 3 3 - - 2 1 1 3 - - - 3 - - - 3 1 - 4 1 4 -
3.6% 3.3% 7.1% 4.1% 143% 2.4% 9.1% 9.4% 8.3% 1.0% 3.7% 23% 4.2%
R
681 492 223 213 53 189 20 169 178 59 69 162 184 78 84 90 207 467 127 547 247 416 91
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%

%

%

%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
In & Out 390 299 150 123 24 91 15 76 118 35 45 80 122 50 47 54 133 252 71 314 139 238 44
57.3% 60.8% 67.3% 57.7% 45.3% 48.1% 75.0% 45.0% 66.3% 59.3% 65.2% 49.4% 66.3% 64.1% 56.0% 60.0% 64.3% 54.0% 55.9% 57.4% 56.3% 57.2%  48.4%
DEG CDEG G DEG K K Q
Carl's Jr. 74 45 15 23 6 29 2 27 15 3 9 14 14 7 9 8 18 55 12 61 35 39 14
10.9% 9.1% 6.7% 10.8% 11.3% 15.3% 10.0% 16.0% 8.4% 5.1% 13.0% 8.6% 7.6% 9.0% 10.7% 8.9% 8.7% 11.8% 9.4% 11.2% 14.2% 9.4% 15.4%
AB AB

McDonalds 57 40 15 21 4 17 1 16 14 4 5 15 14 10 6 6 15 42 10 47 14 41 7
8.4% 8.1% 6.7% 9.9% 7.5% 9.0% 5.0% 9.5% 7.9% 6.8% 7.2% 93% 7.6% 128% 7.1% 6.7% 7.2% 9.0% 7.9% 86% 57% 9.9% 7.7%

T
Wendy's 31 16 5 9 2 15 1 14 3 2 3 12 3 1 3 7 5 26 9 22 13 18 7
4.6% 3.3% 2.2% 42% 38% 79% 50% 8.3% 1.7% 3.4% 4.3% 74% 16% 13% 36% 7.8% 24% 56% 7.1% 4.0% 53% 4.3% 7.7%

AB AB H LN P
Burger King 24 20 7 9 4 4 1 3 4 4 2 7 6 2 3 5 6 17 6 17 10 14 3
35% 4.1% 3.1% 42% 75% 21% 50% 1.8% 2.2% 6.8% 2.9% 43% 33% 26% 36% 56% 29% 36% 4.7% 3.1% 4.0% 3.4% 3.3%
Jack In The Box 21 17 5 7 5 4 - 4 3 4 - 4 4 4 3 1 4 17 2 19 4 17 4
3.1% 3.5% 2.2% 33% 94% 2.1% 2.4% 1.7% 6.8% 25% 22% 51% 36% 1.1% 19% 3.6% 16% 35% 1.6% 4.1% 4.4%
F F F F F F J J

Baker's 8 4 - 1 3 4 - 4 - - 1 5 1 - - - - 8 3 5 2 6 -

1.2% 0.8% 05% 57% 2.1% 2.4% 1.4% 3.1% 0.5% 1.7% 24% 09% 0.8% 1.4%

BF BF BF HI P

Chic-Fil-A 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -

0.1% 0.2% 0.4% 0.6% 0.5% 0.5% 0.2% 0.2%
Other 37 23 13 6 4 14 - 14 9 6 - 14 8 1 7 3 13 24 6 31 13 22 8
54% 4.7% 5.8% 28% 7.5% 7.4% 8.3% 5.1% 10.2% 86% 43% 13% 83% 33% 63% 51% 4.7% 57% 53% 53% 8.8%

F F F F CF CF J J J N

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1
Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Multi-mentions 34 23 9 13 1 11 - 11 8 1 4 11 8 2 6 6 8 26 8 26 14 19 4
5.0% 4.7% 4.0% 6.1% 1.9% 5.8% 6.5% 4.5% 1.7% 5.8% 68% 43% 26% 71% 6.7% 3.9% 56% 63% 48% 57% 4.6% 4.4%
F F F F F

Non-specific 4 4 3 1 - - - - 3 - - - 3 1 - - 4 - - 4 3 1 -

mentions 0.6% 0.8% 1.3% 0.5% 1.7% 16% 1.3% 1.9% 0.7% 12% 0.2%

DEFG Q R
Mexican Food 484 297 108 138 49 187 18 169 85 32 57 130 91 46 58 51 100 379 112 367 160 313 89
Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Chipotle 111 87 41 35 10 24 3 21 32 11 11 30 34 14 18 10 36 74 18 92 47 60 11
22.9% 29.3% 38.0% 25.4% 20.4% 12.8% 16.7% 12.4% 37.6% 34.4% 19.3% 23.1% 37.4% 30.4% 31.0% 19.6% 36.0% 19.5% 16.1% 25.1% 29.4% 19.2% 12.4%
EG CDEFG EG JK (6] Q R U
Taco Bell 92 64 21 32 10 28 1 27 17 7 12 26 22 7 12 12 20 71 22 69 30 58 17
19.0% 21.5% 19.4% 23.2% 20.4% 15.0% 5.6% 16.0% 20.0% 21.9% 21.1% 20.0% 24.2% 15.2% 20.7% 23.5% 20.0% 18.7% 19.6% 18.8% 18.8% 18.5% 19.1%
F F F

Del Taco 47 16 4 11 1 31 1 30 4 - 7 15 3 3 5 4 5 42 13 34 10 37 16
9.7% 5.4% 3.7% 8.0% 2.0% 16.6% 5.6% 17.8% 4.7% 12.3% 115% 33% 65% 86% 7.8% 5.0% 11.1% 11.6% 9.3% 6.3% 11.8% 18.0%

ABCD ABCDF | | | P T
El Pollo Loco 36 21 7 10 4 15 1 14 5 2 4 14 6 2 2 7 5 31 7 29 6 30 6
74% 7.1% 6.5% 72% 82% 8.0% 56% 8.3% 5.9% 6.3% 7.0% 108% 6.6% 4.3% 3.4% 13.7% 5.0% 82% 6.3% 7.9% 3.8% 9.6% 6.7%

T
Rubio's 32 15 4 6 5 17 1 16 4 - 3 8 4 2 2 2 4 28 9 23 7 25 9
6.6% 5.1% 3.7% 43% 102% 9.1% 56% 9.5% 4.7% 5.3% 6.2% 44% 43% 34% 39% 4.0% 74% 8.0% 63% 44% 80% 10.1%

B | |

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 90



Envision Strategies UC - Riverside

Table 23-1

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Baja Fresh 25 13 4 5 4 12 2 10 1 3 - 4 - 6 1 2 2 22 11 13 9 16 7
52% 4.4% 3.7% 36% 82% 6.4% 11.1% 5.9% 1.2% 9.4% 3.1% 13.0% 1.7% 3.9% 2.0% 58% 9.8% 35% 56% 5.1% 7.9%
J LM P S

Alberto's 17 11 3 6 2 6 1 5 1 2 4 3 2 1 4 2 1 16 4 13 6 11 5
35% 3.7% 2.8% 43% 41% 32% 56% 3.0% 1.2% 6.3% 7.0% 23% 22% 22% 6.9% 3.9% 1.0% 42% 3.6% 35% 3.8% 3.5% 5.6%

P
King Taco 14 9 5 3 1 5 - 5 5 1 1 2 3 2 1 2 5 9 4 10 8 5 1
2.9% 3.0% 4.6% 22% 2.0% 2.7% 3.0% 5.9% 3.1% 1.8% 15% 33% 43% 1.7% 39% 50% 24% 3.6% 2.7% 50% 1.6% 1.1%

F F F F

Miguel's Jr. 9 4 - 4 - 5 - 5 - - 4 1 - 2 1 1 - 9 1 8 2 7 1
1.9% 1.3% 2.9% 2.7% 3.0% 7.0% 0.8% 43% 1.7% 2.0% 24% 09% 22% 13% 22% 1.1%

BDF BDF BDF BDF HI P
Baker's 7 3 - 1 2 4 - 4 - - 1 2 1 - - - - 7 1 6 2 5 1
1.4% 1.0% 0.7% 4.1% 2.1% 2.4% 1.8% 15% 1.1% 18% 09% 1.6% 13% 1.6% 1.1%

BF BF P
Carl's Jr. 1 - - - - 1 - 1 - - - - - - - - - 1 - 1 - 1 1
0.2% 0.5% 0.6% 0.3% 0.3% 0.3% 1.1%
Other 68 44 15 20 9 24 4 20 13 4 8 20 13 7 9 6 19 48 14 53 26 40 7
14.0% 14.8% 13.9% 145% 18.4% 12.8% 22.2% 11.8% 15.3% 12.5% 14.0% 15.4% 14.3% 15.2% 15.5% 11.8% 19.0% 12.7% 12.5% 14.4% 16.3% 12.8% 7.9%
Multi-mentions 16 7 2 5 - 9 1 8 1 1 2 4 1 - 3 3 1 15 4 12 4 12 4
3.3% 2.4% 1.9% 3.6% 48% 56% 4.7% 1.2% 3.1% 3.5% 31% 1.1% 52% 59% 10% 4.0% 36% 33% 25% 3.8% 4.5%

D D D D P
Non-specific 9 3 2 - 1 6 3 3 2 1 - 1 2 - - - 2 6 4 4 3 6 3
mentions 1.9% 1.0% 1.9% 2.0% 32% 16.7% 1.8% 2.4% 3.1% 0.8% 2.2% 20% 16% 3.6% 11% 1.9% 1.9% 3.4%

C

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Asian Food Brand 152 104 55 35 14 48 13 35 46 15 8 28 47 15 17 11 54 94 31 117 46 101 12
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Pick Up Stix 28 14 9 3 2 14 3 11 7 2 2 8 6 1 5 - 7 21 9 19 5 21 3
18.4% 13.5%  16.4% 8.6% 14.3% 29.2% 23.1% 31.4% 15.2% 13.3% 25.0% 28.6% 12.8% 6.7% 29.4% 13.0% 22.3% 29.0% 16.2% 10.9% 20.8%  25.0%
AC AC O (0]

Panda Express 12 7 7 - - 5 3 2 6 1 - 1 6 1 - - 7 3 - 10 3 9 -

7.9% 6.7% 12.7% 10.4% 23.1% 57% 13.0% 6.7% 3.6% 128% 6.7% 13.0% 3.2% 85% 6.5% 8.9%

CD CD CD J MO Q R

Thai 8 4 1 2 1 4 1 3 2 - 1 1 1 1 - 1 3 5 2 6 5 3 3
53% 3.8% 1.8% 57% 7.1% 83% 7.7% 8.6% 4.3% 12.5% 3.6% 21% 6.7% 9.1% 56% 53% 65% 51% 10.9% 3.0% 25.0%
PHO 7 6 2 3 1 1 1 - 2 1 - 3 3 - - 2 3 4 - 7 4 3 -

4.6% 5.8% 3.6% 86% 71% 2.1% 7.7% 4.3% 6.7% 10.7%  6.4% 18.2% 5.6% 4.3% 6.0% 8.7% 3.0%

G R

Ono's Hawiian 3 3 1 2 - - - - - 1 1 - - 1 - 2 - 3 - 3 1 2 -

BBQ 2.0% 2.9% 1.8% 5.7% 6.7% 12.5% 6.7% 18.2% 3.2% 26% 22% 2.0%
Indian food 2 1 - - 1 1 - 1 - 1 - 1 - - - - - 2 - 2 - 2 -

1.3% 1.0% 71% 2.1% 2.9% 6.7% 3.6% 2.1% 1.7% 2.0%
Chipotle 1 - - - - 1 1 - - - - - - - - - - - - - - 1 -

0.7% 21% 7.7% 1.0%
Other 87 66 34 24 8 21 3 18 28 9 4 13 30 11 11 6 33 53 18 68 27 58 6
57.2% 63.5% 61.8% 68.6% 57.1% 43.8% 23.1% 51.4% 60.9% 60.0% 50.0% 46.4% 63.8% 73.3% 64.7% 54.5% 61.1% 56.4% 58.1% 58.1% 58.7% 57.4%  50.0%

EF F EF

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) © A Q@ ® 6 M L) )
Multi-mentions 1 1 - - 1 - - - - - - - - - - - - 1 - 1 - 1 -
0.7% 1.0% 7.1% 1.1% 0.9% 1.0%
Non-specific 3 2 1 1 - 1 1 - 1 - - 1 1 - 1 - 1 2 2 1 1 1 -
mentions 2.0% 1.9% 1.8% 2.9% 21% 7.7% 2.2% 3.6% 2.1% 5.9% 1.9% 21% 6.5% 09% 22% 1.0%
Pizza Brand 302 224 97 101 24 78 10 68 76 26 34 75 92 30 37 39 90 208 50 248 111 182 40
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Pizza Hut 116 91 38 45 6 25 1 24 28 13 18 30 35 14 14 20 32 84 22 94 40 71 13
38.4% 40.6% 39.2% 44.6% 25.0% 32.1% 10.0% 35.3% 36.8% 50.0% 52.9% 40.0% 38.0% 46.7% 37.8% 51.3% 35.6% 40.4% 44.0% 37.9% 36.0% 39.0% 32.5%
F F F F F
Papa John's 35 28 15 7 6 7 1 6 11 6 - 10 9 2 7 4 13 22 5 30 15 20 1
11.6% 12.5%  15.5% 6.9% 25.0% 9.0% 10.0% 8.8% 14.5% 23.1% 133% 9.8% 6.7% 18.9% 10.3% 14.4% 10.6% 10.0% 12.1% 13.5% 11.0% 2.5%
J J J
Round Table 28 16 3 7 6 12 1 11 3 - 2 11 3 1 3 3 3 25 7 21 13 14 10
9.3% 7.1% 3.1% 6.9% 25.0% 15.4% 10.0% 16.2% 3.9% 5.9% 147% 33% 33% 81% 7.7% 3.3% 12.0% 14.0% 8.5% 11.7% 7.7% 25.0%
AB B B HI P
Dominos 26 23 11 9 3 3 - 3 9 2 4 5 8 6 3 3 11 15 - 26 7 18 2
8.6% 10.3% 11.3% 8.9% 125% 3.8% 4.4% 11.8% 7.7% 11.8% 6.7% 87% 20.0% 8.1% 7.7% 12.2% 7.2% 105% 6.3% 9.9% 5.0%
EF F F R
Little Caesars 25 22 8 13 1 3 - 3 6 2 4 6 12 2 4 3 9 16 3 22 8 16 3
8.3% 9.8% 82% 129% 4.2% 3.8% 4.4% 7.9% 7.7% 11.8% 8.0% 13.0% 6.7% 10.8% 7.7% 10.0% 7.7% 6.0% 8.9% 7.2% 8.8% 7.5%
EF F EFG
California Pizza 17 9 6 3 - 8 3 5 5 1 1 1 5 2 1 1 6 9 6 9 6 11 2
Kitchen 5.6% 4.0% 6.2% 3.0% 10.3% 30.0% 7.4% 6.6% 3.8% 2.9% 13% 54% 6.7% 27% 26% 6.7% 4.3% 12.0% 3.6% 54% 6.0% 5.0%
D D D D D

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Sbarro 14 12 8 4 - 2 - 2 7 1 1 4 9 - 1 2 7 7 1 13 5 8 1
4.6% 5.4% 8.2% 4.0% 2.6% 2.9% 9.2% 3.8% 2.9% 53% 9.8% 27% 51% 7.8% 34% 20% 52% 45% 4.4% 2.5%
DF DF DF N
Other 33 17 7 8 2 16 4 12 6 1 2 8 8 3 3 1 8 23 4 27 14 19 8
10.9% 7.6% 7.2% 7.9% 8.3% 20.5% 40.0% 17.6% 7.9% 3.8% 5.9% 10.7% 8.7% 10.0% 8.1% 2.6% 8.9% 11.1% 8.0% 10.9% 12.6% 10.4% 20.0%
ABC ABC A
Multi-mentions 5 5 - 5 - - - - - - 2 - 2 - 1 2 - 5 2 3 3 2 -
1.7% 2.2% 5.0% 5.9% 2.2% 27% 51% 24% 4.0% 12% 2.7% 1.1%
BDEF BDEFG P
G
Non-specific 3 1 1 - - 2 - 2 1 - - - 1 - - - 1 2 - 3 - 3 -
mentions 1.0% 0.4% 1.0% 2.6% 2.9% 1.3% 1.1% 1.1% 1.0% 1.2% 1.6%
Italian Brand 66 49 25 19 5 17 5 12 21 5 13 15 23 9 7 5 22 42 9 55 20 46 5
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Olive Garden 22 16 8 6 2 6 2 4 6 3 5 4 6 5 2 1 6 16 1 21 6 16 -
33.3% 32.7% 32.0% 31.6% 40.0% 35.3% 40.0% 33.3% 28.6% 60.0% 38.5% 26.7% 26.1% 55.6% 28.6% 20.0% 27.3% 38.1% 11.1% 38.2% 30.0% 34.8%
R
Sbarro 15 14 10 3 1 1 - 1 9 1 - 4 9 2 1 1 10 5 2 13 5 10 1
22.7% 28.6% 40.0% 15.8% 20.0% 5.9% 8.3% 42.9% 20.0% 26.7% 39.1% 22.2% 14.3% 20.0% 45.5% 11.9% 22.2% 23.6% 25.0% 21.7%  20.0%
EF EFG J J Q
Dominos 1 1 - 1 - - - - - - 1 - - - 1 - - 1 - 1 - 1 -
1.5% 2.0% 5.3% 7.7% 14.3% 2.4% 1.8% 2.2%
Pizza Hut 1 1 - 1 - - - - - - 1 - - 1 - - - 1 - 1 - 1 1
1.5% 2.0% 5.3% 7.7% 11.1% 2.4% 1.8% 2.2%  20.0%

Significance tested at the 95% confidence level. Columns tested:
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Envision Strategies UC - Riverside 5/7/09
Table 23-1
Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T
*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
Other 21 15 5 8 2 6 1 5 4 1 6 6 6 1 3 3 4 16 4 16 6 15 3
31.8% 30.6% 20.0% 42.1% 40.0% 35.3% 20.0% 41.7% 19.0% 20.0% 46.2% 40.0% 26.1% 11.1% 42.9% 60.0% 18.2% 38.1% 44.4% 29.1% 30.0% 32.6% 60.0%
Non-specific 6 2 2 - - 4 2 2 2 - - 1 2 - - - 2 3 2 3 3 3 -
mentions 9.1% 4.1% 8.0% 23.5% 40.0% 16.7% 9.5% 6.7% 8.7% 9.1% 7.1% 22.2% 5.5% 15.0% 6.5%
CD
Chicken Brand 313 184 80 70 32 129 10 119 60 30 28 80 62 30 23 35 78 232 66 244 113 195 54
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Chic-Fil-A 89 46 12 18 14 43 3 40 10 5 9 24 11 4 4 11 14 74 21 67 32 54 21
28.4% 25.0% 15.0% 25.7% 43.8% 33.3% 30.0% 33.6% 16.7% 16.7% 32.1% 30.0% 17.7% 13.3% 17.4% 31.4% 17.9% 31.9% 31.8% 27.5% 28.3% 27.7% 38.9%
AB B B P
Kentucky Fried 75 49 28 16 5 26 - 26 23 6 8 20 21 6 8 9 27 48 15 60 26 48 9
Chicken (KFC) 24.0% 26.6% 35.0% 22.9% 15.6% 20.2% 21.8% 38.3% 20.0% 28.6% 25.0% 33.9% 20.0% 34.8% 25.7% 34.6% 20.7% 22.7% 24.6% 23.0% 24.6% 16.7%
F DEFG F F F F Q
El Pollo Loco 63 28 8 13 7 35 4 31 4 5 4 22 5 7 5 4 8 53 11 50 15 48 19
20.1% 15.2% 10.0% 18.6% 21.9% 27.1% 40.0% 26.1% 6.7% 16.7% 14.3% 27.5% 8.1% 23.3% 21.7% 11.4% 10.3% 22.8% 16.7% 20.5% 13.3% 24.6% 35.2%
AB AB H P T
Popeye's 47 33 19 12 2 14 - 14 14 7 4 7 14 9 3 5 17 30 11 36 24 22 4
15.0% 17.9% 23.8% 17.1% 6.3% 10.9% 11.8% 23.3% 23.3% 14.3% 88% 22.6% 30.0% 13.0% 14.3% 21.8% 12.9% 16.7% 14.8% 21.2% 11.3% 7.4%
DF DEFG F F F K U
Jack In The Box 2 1 1 - - 1 - 1 - 1 - - - 1 - - - 2 1 1 - 2 -
0.6% 0.5% 1.3% 0.8% 0.8% 3.3% 3.3% 0.9% 15% 0.4% 1.0%
Burger King 1 1 - - 1 - - - - 1 - - - - - - - 1 - 1 1 - -
0.3% 0.5% 3.1% 3.3% 0.4% 0.4% 0.9%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

Carl's Jr.

McDonalds

Ono's Hawiian

BBQ

Wendy's

Other

Multi-mentions
Non-specific
mentions

Seafood Brand

Long John
Silver's

Rubio's

UC - Riverside 5/7/09
Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T
*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
1 - - - - 1 - 1 - - - - - - - - - 1 - 1 - 1 -
0.3% 0.8% 0.8% 0.4% 0.4% 0.5%
1 - - - - 1 1 - - 1 - - - - - - - 1 - 1 1 - -
0.3% 0.8% 10.0% 3.3% 0.4% 0.4% 0.9%
1 1 - 1 - - - - - - - 1 - - 1 - - 1 - 1 - 1 -
0.3% 0.5% 1.4% 1.3% 4.3% 0.4% 0.4% 0.5%
1 1 - 1 - - - - - - - - 1 - - - - 1 - 1 1 - -
0.3% 0.5% 1.4% 1.6% 0.4% 0.4% 0.9%
26 19 9 8 2 7 2 5 6 4 3 4 8 3 2 4 9 17 4 22 12 14 1
8.3% 10.3% 11.3% 11.4% 6.3% 54% 20.0% 4.2% 10.0% 13.3% 10.7% 5.0% 12.9% 10.0% 8.7% 11.4% 11.5% 7.3% 6.1% 9.0% 10.6% 7.2% 1.9%
G
4 3 1 1 1 1 - 1 1 - - 2 - - - 2 1 3 3 1 1 3 -
1.3% 1.6% 1.3% 14% 3.1% 0.8% 0.8% 1.7% 2.5% 57% 13% 13% 45% 04% 0.9% 1.5%
2 2 2 - - - - - 2 - - - 2 - - - 2 - - 2 - 2 -
0.6% 1.1% 2.5% 3.3% 3.2% 2.6% 0.8% 1.0%
57 40 17 20 3 17 1 16 15 6 11 12 17 5 7 8 17 39 10 46 18 39 7
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
14 12 3 8 1 2 - 2 2 2 5 2 3 - 4 4 3 11 1 13 5 9 3
24.6% 30.0% 17.6% 40.0% 33.3% 11.8% 12.5% 13.3% 33.3% 45.5% 16.7% 17.6% 57.1% 50.0% 17.6% 28.2% 10.0% 28.3% 27.8% 23.1% 42.9%
F EF N N
2 1 - 1 - 1 - 1 - - - 1 1 - - - - 2 - 2 1 1 -
35% 2.5% 5.0% 5.9% 6.3% 8.3% 5.9% 5.1% 43% 56% 2.6%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 23-1

UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )

Popeye's 1 - - - - 1 - 1 - - - 1 - - - - - 1 1 - - 1 -

1.8% 5.9% 6.3% 8.3% 2.6% 10.0% 2.6%
Other 36 23 12 9 2 13 1 12 11 4 5 7 11 5 3 2 11 24 7 28 10 26 4
63.2% 57.5% 70.6% 45.0% 66.7% 76.5% 100.0% 75.0% 73.3% 66.7% 45.5% 58.3% 64.7% 100.0% 42.9% 25.0% 64.7% 61.5% 70.0% 60.9% 55.6% 66.7% 57.1%

C ABCEG LMO

Multi-mentions 2 2 - 2 - - - - - - 1 1 - - - 2 1 1 1 1 1 1 -

3.5% 5.0% 10.0% 9.1% 8.3% 25.0% 59% 2.6% 10.0% 2.2% 5.6% 2.6%
Non-specific 2 2 2 - - - - - 2 - - - 2 - - - 2 - - 2 1 1 -

mentions 35% 5.0% 11.8% 13.3% 11.8% 11.8% 43% 56% 2.6%
Other Ethnic Type 109 66 31 19 16 43 9 34 26 10 6 32 25 6 5 14 33 71 30 74 29 79 22
of Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%

% % % % % % % %
Indian food 22 11 3 2 6 11 3 8 2 3 - 10 2 - - 3 5 16 3 18 7 15 5
20.2% 16.7% 9.7% 10.5% 37.5% 25.6% 33.3% 23.5% 7.7% 30.0% 31.3% 8.0% 21.4% 15.2% 22.5% 10.0% 24.3% 24.1% 19.0% 22.7%
B HJ
Daphne's 15 5 3 1 1 10 3 7 3 - - 5 3 - 1 - 4 9 6 7 3 12 3
13.8% 7.6% 9.7% 53% 6.3% 23.3% 33.3% 20.6% 11.5% 15.6% 12.0% 20.0% 12.1% 12.7% 20.0% 9.5% 10.3% 152% 13.6%
AC 1J
Thai 10 9 4 1 4 1 - 1 3 1 1 1 3 1 1 - 4 6 4 6 4 6 4
9.2% 13.6% 12.9% 53% 25.0% 2.3% 2.9% 11.5% 10.0% 16.7% 3.1% 12.0% 16.7% 20.0% 12.1% 8.5% 13.3% 8.1% 13.8% 7.6% 18.2%
EFG F EF

Ono's Hawiian 5 3 1 1 1 2 - 2 1 - - 2 1 - - 1 1 4 1 4 1 4 -

BBQ 4.6% 4.5% 3.2% 53% 6.3% 4.7% 5.9% 3.8% 6.3% 4.0% 71% 3.0% 56% 33% 54% 34% 51%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 23-1

UC - Riverside

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

PHO

El Pollo Loco

Jamba Juice

Popeye's

Soup Plantation

Starbucks

Other

Multi-mentions

Non-specific
mentions

Other Brand Type

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
4 2 1 1 - 2 1 1 1 - - - - - - 2 1 2 2 1 1 3 -
3.7% 3.0% 3.2% 5.3% 4.7% 11.1% 2.9% 3.8% 143% 3.0% 2.8% 6.7% 1.4% 34% 3.8%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.9% 1.5% 3.2% 3.8% 4.0% 3.0% 1.4% 1.3%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.9% 1.5% 3.2% 3.8% 4.0% 3.0% 1.4% 1.3%
1 1 - 1 - - - - - - - - - 1 - - - 1 - 1 - 1 -
0.9% 1.5% 5.3% 16.7% 1.4% 1.4% 1.3%
1 1 - 1 - - - - - - - 1 - 1 - - - 1 - 1 - 1 1
0.9% 1.5% 5.3% 3.1% 16.7% 1.4% 1.4% 1.3% 4.5%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.9% 1.5% 3.2% 3.8% 4.0% 3.0% 1.4% 1.3%
45 30 15 11 4 15 1 14 13 4 5 12 13 2 3 8 15 29 13 31 12 32 9
41.3% 455% 48.4% 57.9% 25.0% 34.9% 11.1% 41.2% 50.0% 40.0% 83.3% 37.5% 52.0% 33.3% 60.0% 57.1% 45.5% 40.8% 43.3% 41.9% 41.4% 40.5% 40.9%
F F DF F K
2 - - - - 2 1 1 - 1 - 1 - - - - - 2 - 2 1 1 -
1.8% 47% 11.1% 2.9% 10.0% 3.1% 2.8% 27% 3.4% 1.3%
1 1 1 - - - - - - 1 - - - 1 - - - 1 1 - - 1 -
0.9% 1.5% 3.2% 10.0% 16.7% 1.4% 3.3% 1.3%
193 148 7 52 16 45 8 37 64 18 17 47 64 22 22 21 76 116 38 154 50 140 27
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%

%

%

%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 23-1

UC - Riverside

5/7/09

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

Jamba Juice

Starbucks

Taco Bell

Subway

Chipotle

Ono's Hawiian

BBQ

Panera Bread

Chic-Fil-A

Daphne's

In & Out

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No  Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 ) (K) L (M) (N) o ®» Q@ ® 6 M L) )
76 71 43 25 2 5 1 4 37 6 6 17 33 12 13 10 38 38 9 67 18 58 7
39.4% 48.0% 55.8% 48.1% 12.5% 11.1% 12.5% 10.8% 57.8% 33.3% 35.3% 36.2% 51.6% 54.5% 59.1% 47.6% 50.0% 32.8% 23.7% 43.5% 36.0% 41.4% 25.9%
DEFG DEFG DEFG K Q R
25 14 7 4 3 11 1 10 5 3 1 8 6 2 2 1 7 18 8 17 6 19 4
13.0% 9.5% 9.1% 7.7% 18.8% 24.4% 12.5% 27.0% 7.8% 16.7% 5.9% 17.0% 94% 9.1% 9.1% 4.8% 9.2% 155% 21.1% 11.0% 12.0% 13.6% 14.8%
ABC ABC
4 4 1 2 1 - - - 1 - 1 1 2 - - 1 1 3 1 3 - 4 -
21% 2.7% 1.3% 3.8% 6.3% 1.6% 5.9% 21% 3.1% 48% 13% 2.6% 26% 1.9% 2.9%
EFG T
3 2 1 1 - 1 - 1 1 - 1 - 1 - 1 - 1 2 2 1 - 3 -
1.6% 1.4% 1.3% 1.9% 2.2% 2.7% 1.6% 5.9% 1.6% 4.5% 1.3% 1.7% 5.3% 0.6% 2.1%
2 1 - 1 - 1 - 1 - - 1 - 1 - - - - 2 - 2 1 1 1
1.0% 0.7% 1.9% 2.2% 2.7% 5.9% 1.6% 1.7% 1.3% 2.0% 0.7% 3.7%
2 2 1 1 - - - - 1 - - - - - - 2 1 1 1 1 - 2 -
1.0% 1.4% 1.3% 1.9% 1.6% 95% 13% 09% 26% 0.6% 1.4%
2 2 1 1 - - - - 1 - 1 - 1 - 1 - 1 1 - 2 1 1 1
1.0% 1.4% 1.3% 1.9% 1.6% 5.9% 1.6% 4.5% 1.3% 0.9% 1.3% 2.0% 0.7% 3.7%
1 1 - - 1 - - - - - - - - - - - - 1 - 1 - 1 -
0.5% 0.7% 6.3% 0.9% 0.6% 0.7%
1 1 - 1 - - - - - - - 1 - - 1 - - 1 - 1 1 - -
0.5% 0.7% 1.9% 2.1% 4.5% 0.9% 0.6% 2.0%
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
0.5% 0.7% 1.3% 1.6% 1.6% 1.3% 0.6% 2.0%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 23-1

UC - Riverside

5/7/09

Q.10a-1 Think carefully about the restaurants and "fast food" brands you like best. If Dining Services were to add off-campus restaurants or "fast food" brands to campus, which brands would you most prefer? T

*** BRAND SELECTION (PERCENTAGED ON CATEGORY) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) (B) ©) (D) (3] (F) ©) (H) (0 ) (K) L) (M) (N) ©) m Q@ ® 6 M ) ]
Indian food 1 - - - - 1 - 1 - - - - - - - - - 1 1 - - 1 -
0.5% 2.2% 2.7% 0.9% 2.6% 0.7%
Soup Plantation 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.5% 0.7% 1.3% 1.6% 1.6% 1.3% 0.6% 0.7%
Other 61 41 19 13 8 20 5 15 13 9 4 16 16 8 4 4 21 39 13 47 19 39 10
31.6% 27.7% 24.7% 25.0% 50.0% 44.4% 62.5% 40.5% 20.3% 50.0% 23.5% 34.0% 25.0% 36.4% 18.2% 19.0% 27.6% 33.6% 34.2% 30.5% 38.0% 27.9% 37.0%
ABC ABC H
Multi-mentions 6 3 - 2 - 3 - 3 1 - 1 2 - - - 2 2 4 2 4 1 5 2
3.1% 2.0% 3.8% 6.7% 8.1% 1.6% 5.9% 4.3% 95% 26% 3.4% 53% 26% 20% 3.6% 7.4%
Non-specific 7 4 2 1 1 3 1 2 2 - 1 2 2 - - 1 2 5 1 6 2 5 2
mentions 3.6% 2.7% 2.6% 19% 6.3% 6.7% 125% 5.4% 3.1% 5.9% 43% 3.1% 48% 2.6% 43% 26% 3.9% 4.0% 3.6% 7.4%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FI/G, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

Sandwich/Salad/
Soup Brand

Chic-Fil-A
Chipotle
Olive Garden

Panera Bread

Quiznos

Corner Bakery

Soup Plantation

Subway

Togos

Wendy's

Other

UC - Riverside 5/7/09
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) 0] () M) (N) © ® Q@ ® & O O W)

557 337 122 149 62 220 31 189 92 47 54 145 99 47 71 54 126 413 123 416 164 376 101

B B AB ABC AB AB H H H LNO P T
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
1 1 1 - - - - - - 1 - - - - - 1 - 1 - 1 - 1 1
72 41 14 18 9 31 1 30 10 7 7 19 12 6 6 8 13 58 21 50 16 54 14

BF BF P T
54 37 12 16 9 17 3 14 7 7 4 12 5 7 9 7 13 40 10 43 18 35 13

L

6 4 2 2 - 2 2 - 2 - - 2 2 2 - - 2 3 1 4 - 5 2

DG T
20 13 6 6 - 7 - 7 5 2 - 9 4 2 3 3 5 15 4 16 6 14 3

DF DF DF DF DF J J
265 173 68 79 23 92 13 79 51 23 31 65 59 23 43 22 70 188 45 213 80 172 42
LNO
21 8 - 4 4 13 2 11 - - 1 9 - 1 1 2 - 21 7 14 10 11 7
B B B AB AB HI P
1 - - - - 1 - 1 - - - - - - - - - 1 1 - - 1 -
74 31 11 11 9 43 7 36 11 4 7 16 11 4 1 6 13 55 23 45 21 53 9
ABC BC ABC M S

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

Multi-mentions

Non-specific
mentions

Casual American

Food Brand

Baker's

Burger King

California Pizza
Kitchen

Carl's Jr.

Chic-Fil-A
Chipotle

Del Taco

El Pollo Loco

In & Out

UC - Riverside 5/7/09
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
36 25 6 13 6 11 1 10 4 2 4 10 4 2 8 5 8 27 9 26 9 27 8
L
5 3 1 - 2 2 2 - 1 1 - 2 1 - - - 1 3 2 2 4 1 2
140 91 42 35 13 49 7 42 33 12 16 37 32 11 14 20 36 100 27 109 43 95 18
8 4 1 1 1 4 - 4 1 - 2 2 1 - 1 - 1 7 2 6 1 6 3
F F F
1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
3 1 - - 1 2 - 2 - - - 2 - - - - - 3 1 2 2 1 1
5 4 2 1 1 1 - 1 2 1 1 1 3 - - - 2 3 - 5 3 2 -
F R
3 2 - 1 1 1 - 1 - - - 1 - - - 1 - 3 - 3 1 2 1
2 2 2 - - - - - 1 1 - - 1 - - 1 1 1 - 2 1 1 -
3 2 2 - - 1 - 1 2 - - 1 1 1 - - 2 1 1 2 2 1 -
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
12 10 3 5 2 2 - 2 2 1 4 4 4 1 1 2 3 9 3 9 6 5 2
F F

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

UC - Riverside

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

Jack In The Box

Jamba Juice

McDonalds

Panera Bread
Quiznos
Corner Bakery
Subway

Taco Bell
Togos
Wendy's
Other
Multi-mentions

Non-specific
mentions

Hamburger Brand

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) () M) (N) © ® Q@ ® & O O W)
10 8 1 7 - 2 - 2 1 - 4 2 1 - 3 4 1 9 2 8 - 10 1
DF BDF | N T
2 1 1 - - 1 1 - 1 - - 1 1 - - - 1 1 - 2 - 2 -
13 10 7 3 - 3 - 3 6 1 2 2 6 1 2 1 6 7 2 11 3 10 2
DF DF
3 1 - - 1 2 1 1 - - - - - - - - - 2 1 1 1 2 1
2 2 - 2 - - - - - - - 1 - - 1 1 - 2 1 1 - 2 -
1 1 - 1 - - - - - - - 1 - 1 - - - 1 - 1 - 1 -
2 1 1 - - 1 - 1 1 - - - 1 - - - 1 1 - 2 2 - -
3 2 1 1 - 1 - 1 - 1 1 1 - 1 1 - - 3 2 1 - 3 1
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
8 5 2 2 1 3 1 2 1 1 - 1 - 1 2 1 2 5 1 6 1 7 -
49 30 15 11 4 19 3 16 11 6 2 14 9 5 3 9 12 36 11 37 18 31 5
3 1 - - 1 2 - 2 - - - 1 - - - - - 3 - 3 - 3 1
5 3 3 - - 2 1 1 3 - - - 3 - - - 3 1 - 4 1 4 -
R
681 492 223 213 53 189 20 169 178 59 69 162 184 78 84 90 207 467 127 547 247 416 91
DEFG DEFG DEFG K Q U

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 24-1
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Baker's 8 4 - 1 3 4 - 4 - - 1 5 1 - - - - 8 3 5 2 6 -
BF BF BF HI P
Burger King 24 20 7 9 4 4 1 3 4 4 2 7 6 2 3 5 6 17 6 17 10 14 3
EG
Carl's Jr. 74 45 15 23 6 29 2 27 15 3 9 14 14 7 9 8 18 55 12 61 35 39 14
U
Chic-Fil-A 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
In & Out 390 299 150 123 24 91 15 76 118 35 45 80 122 50 47 54 133 252 71 314 139 238 44
DEG DEFG DEG K K Q

Jack In The Box 21 17 5 7 5 4 - 4 3 4 - 4 4 4 3 1 4 17 2 19 4 17 4

F F F F F F J J
McDonalds 57 40 15 21 4 17 1 16 14 4 5 15 14 10 6 6 15 42 10 47 14 41 7

F
Wendy's 31 16 5 9 2 15 1 14 3 2 3 12 3 1 3 7 5 26 9 22 13 18 7
B H LN

Other 37 23 13 6 4 14 - 14 9 6 - 14 8 1 7 3 13 24 6 31 13 22 8

F F F F F F J J J N
Multi-mentions 34 23 9 13 1 11 - 11 8 1 4 11 8 2 6 6 8 26 8 26 14 19 4

F F DF F F
Non-specific 4 4 3 1 - - - - 3 - - - 3 1 - - 4 - - 4 3 1 -
mentions DEFG Q R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

Mexican Food

Brand
Alberto's
Baja Fresh

Baker's

Carl's Jr.

Chipotle

Del Taco

El Pollo Loco

King Taco

Miguel's Jr.

Rubio's

UC - Riverside 5/7/09
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.
*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O

484 297 108 138 49 187 18 169 85 32 57 130 91 46 58 51 100 379 112 367 160 313 89
B B B AB ABF HI HI L P

17 11 3 6 2 6 1 5 1 2 4 3 2 1 4 2 1 16 4 13 6 11 5
P

25 13 4 5 4 12 2 10 1 3 - 4 - 6 1 2 2 22 11 13 9 16 7

J LM P S

7 3 - 1 2 4 - 4 - - 1 2 1 - - - - 7 1 6 2 5 1
BF BF P

1 - - - - 1 - 1 - - - - - - - - - 1 - 1 - 1 1

111 87 41 35 10 24 3 21 32 11 11 30 34 14 18 10 36 74 18 92 47 60 11

EG EG EG U
47 16 4 11 1 31 1 30 4 - 7 15 3 3 5 4 5 42 13 34 10 37 16
ABCD ABCDF | | HI P T
F
36 21 7 10 4 15 1 14 5 2 4 14 6 2 2 7 5 31 7 29 6 30 6
P T
14 9 5 3 1 5 - 5 5 1 1 2 3 2 1 2 5 9 4 10 8 5 1
F F F F

9 4 - 4 - 5 - 5 - - 4 1 - 2 1 1 - 9 1 8 2 7 1
BDF BDF BDF BDF HI P

32 15 4 6 5 17 1 16 4 - 3 8 4 2 2 2 4 28 9 23 7 25 9
AB ABC | | P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

UC - Riverside

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

Taco Bell

Other

Multi-mentions

Non-specific
mentions

Asian Food Brand

Chipotle
Indian food

Ono's Hawiian

BBQ

Panda Express

PHO

Pick Up Stix

Thai

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
92 64 21 32 10 28 1 27 17 7 12 26 22 7 12 12 20 71 22 69 30 58 17
F F F F F
68 44 15 20 9 24 4 20 13 4 8 20 13 7 9 6 19 48 14 53 26 40 7
16 7 2 5 - 9 1 8 1 1 2 4 1 - 3 3 1 15 4 12 4 12 4
D D D D P
9 3 2 - 1 6 3 3 2 1 - 1 2 - - - 2 6 4 4 3 6 3
C
152 104 55 35 14 48 13 35 46 15 8 28 47 15 17 11 54 94 31 117 46 101 12
CG CEG JK o Q
1 - - - - 1 1 - - - - - - - - - - - - - - 1 -
2 1 - - 1 1 - 1 - 1 - 1 - - - - - 2 - 2 - 2 -
3 3 1 2 - - - - - 1 1 - - 1 - 2 - 3 - 3 1 2 -
12 7 7 - - 5 3 2 6 1 - 1 6 1 - - 7 3 - 10 3 9 -
CD CD CD JK MO Q R
7 6 2 3 1 1 1 - 2 1 - 3 3 - - 2 3 4 - 7 4 3 -
G R
28 14 9 3 2 14 3 11 7 2 2 8 6 1 5 - 7 21 9 19 5 21 3
C C o o}
8 4 1 2 1 4 1 3 2 - 1 1 1 1 - 1 3 5 2 6 5 3 3

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

UC - Riverside

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) () M) (N) © ® Q@ ® & O O W)
Other 87 66 34 24 8 21 3 18 28 9 4 13 30 11 11 6 33 53 18 68 27 58 6
EG EG JK (6] Q
Multi-mentions 1 1 - - 1 - - - - - - - - - - - - 1 - 1 - 1 -
Non-specific 3 2 1 1 - 1 1 - 1 - - 1 1 - 1 - 1 2 2 1 1 1 -
mentions
Pizza Brand 302 224 97 101 24 78 10 68 76 26 34 75 92 30 37 39 90 208 50 248 111 182 40
EG EG DEFG
California Pizza 17 9 6 3 - 8 3 5 5 1 1 1 5 2 1 1 6 9 6 9 6 11 2
Kitchen D D D D
Dominos 26 23 11 9 3 3 - 3 9 2 4 5 8 6 3 3 11 15 - 26 7 18 2
EFG EFG EF R
Little Caesars 25 22 8 13 1 3 - 3 6 2 4 6 12 2 4 3 9 16 3 22 8 16 3
EFG F DEFG
Papa John's 35 28 15 7 6 7 1 6 11 6 - 10 9 2 7 4 13 22 5 30 15 20 1
E EG J J J
Pizza Hut 116 91 38 45 6 25 1 24 28 13 18 30 35 14 14 20 32 84 22 94 40 71 13
DEFG DEFG DEFG F F
Round Table 28 16 3 7 6 12 1 11 3 - 2 11 3 1 3 3 3 25 7 21 13 14 10
B B B HI P
Sbarro 14 12 8 4 - 2 - 2 7 1 1 4 9 - 1 2 7 7 1 13 5 8 1
DF DEF DF N

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside

Table 24-1
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O )
Other 33 17 7 8 2 16 4 12 6 1 2 8 8 3 3 1 8 23 4 27 14 19 8
Multi-mentions 5 5 - 5 - - - - - - 2 - 2 - 1 2 - 5 2 3 3 2 -
BDEF BDEFG P
G
Non-specific 3 1 1 - - 2 - 2 1 - - - 1 - - - 1 2 - 3 - 3 -
mentions
Italian Brand 66 49 25 19 5 17 5 12 21 5 13 15 23 9 7 5 22 42 9 55 20 46 5
G G
Dominos 1 1 - 1 - - - - - - 1 - - - 1 - - 1 - 1 - 1 -
Olive Garden 22 16 8 6 2 6 2 4 6 3 5 4 6 5 2 1 6 16 1 21 6 16 -
R
Pizza Hut 1 1 - 1 - - - - - - 1 - - 1 - - - 1 - 1 - 1 1
Sbarro 15 14 10 3 1 1 - 1 9 1 - 4 9 2 1 1 10 5 2 13 5 10 1
EFG EFG J J Q
Other 21 15 5 8 2 6 1 5 4 1 6 6 6 1 3 3 4 16 4 16 6 15 3
Non-specific 6 2 2 - - 4 2 2 2 - - 1 2 - - - 2 3 2 3 3 3 -
mentions CD
Chicken Brand 313 184 80 70 32 129 10 119 60 30 28 80 62 30 23 35 78 232 66 244 113 195 54
ABCF ABCF
Burger King 1 1 - - 1 - - - - 1 - - - - - - - 1 - 1 1 - -

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

UC - Riverside

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Carl's Jr. 1 - - - - 1 1 - - - - - - - - - 1 - 1 - 1 -
Chic-Fil-A 89 46 12 18 14 43 40 10 5 9 24 11 4 4 11 14 74 21 67 32 54 21
ABC ABC ABC H P
El Pollo Loco 63 28 8 13 7 35 31 4 5 4 22 5 7 5 4 8 53 11 50 15 48 19
ABC ABC H P
Jack In The Box 2 1 1 - - 1 1 - 1 - - - 1 - - - 2 1 1 - 2 -
Kentucky Fried 75 49 28 16 5 26 26 23 6 8 20 21 6 8 9 27 48 15 60 26 48 9
Chicken (KFC) F F F F F F
McDonalds 1 - - - - 1 - - 1 - - - - - - - 1 - 1 1 - -
Ono's Hawiian 1 1 - 1 - - - - - - 1 - - 1 - - 1 - 1 - 1 -
BBQ
Popeye's 47 33 19 12 2 14 14 14 7 4 7 14 9 3 5 17 30 11 36 24 22 4
F DF F F F U

Wendy's 1 1 - 1 - - - - - - - 1 - - - - 1 - 1 1 - -
Other 26 19 9 8 2 7 5 6 4 3 4 8 3 2 4 9 17 4 22 12 14 1
Multi-mentions 4 3 1 1 1 1 1 1 - - 2 - - - 2 1 3 3 1 1 3 -
Non-specific 2 2 2 - - - - 2 - - - 2 - - - 2 - - 2 - 2 -
mentions

Seafood Brand 57 40 17 20 3 17 16 15 6 11 12 17 5 7 8 17 39 10 46 18 39 7

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

UC - Riverside

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) () M) (N) © ® Q@ ® & O O )

Long John 14 12 3 8 1 2 2 2 2 2 3 - 4 4 3 11 1 13 5 9 3
Silver's F EFG N N
Popeye's 1 - - - - 1 1 - - 1 - - - - - 1 1 - - 1 -
Rubio's 2 1 - 1 - 1 1 - - 1 1 - - - - 2 - 2 1 1 -
Other 36 23 12 9 2 13 12 11 4 7 11 5 3 2 11 24 7 28 10 26 4
Multi-mentions 2 2 - 2 - - - - - 1 - - - 2 1 1 1 1 1 1 -
Non-specific 2 2 2 - - - - 2 - - 2 - - - 2 - - 2 1 1 -
mentions

Other Ethnic Type 109 66 31 19 16 43 34 26 10 32 25 6 5 14 33 71 30 74 29 79 22

of Brand C C J M M
Daphne's 15 5 3 1 1 10 7 3 - 5 3 - 1 - 4 9 6 7 3 12 3

AC C 1J
El Pollo Loco 1 1 1 - - - - 1 - - 1 - - - 1 - - 1 - 1 -
Indian food 22 11 3 2 6 11 8 2 3 10 2 - - 3 5 16 3 18 7 15 5
BC C HJ

Jamba Juice 1 1 1 - - - - 1 - - 1 - - - 1 - - 1 - 1 -
Ono's Hawiian 5 3 1 1 1 2 2 1 - 2 1 - - 1 1 4 1 4 1 4 -
BBQ
PHO 4 2 1 1 - 2 1 1 - - - - - 2 1 2 2 1 1 3 -

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 24-1

Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

UC - Riverside

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Popeye's 1 1 - 1 - - - - - - - - - 1 - - - 1 - 1 - 1 -
Soup Plantation 1 1 - 1 - - - - - - - 1 - 1 - - - 1 - 1 - 1 1
Starbucks 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
Thai 10 9 4 1 4 1 - 1 3 1 1 1 3 1 1 - 4 6 4 6 4 6 4
EF F F

Other 45 30 15 11 4 15 1 14 13 4 5 12 13 2 3 8 15 29 13 31 12 32 9
Multi-mentions 2 - - - - 2 1 1 - 1 - 1 - - - - - 2 - 2 1 1 -
Non-specific 1 1 1 - - - - - - 1 - - - 1 - - - 1 1 - - 1 -

mentions
Other Brand Type 193 148 77 52 16 45 8 37 64 18 17 47 64 22 22 21 76 116 38 154 50 140 27

EG CDEG G JK Q T
Chic-Fil-A 1 1 - - 1 - - - - - - - - - - - - 1 - 1 - 1 -
Chipotle 2 1 - 1 - 1 - 1 - - 1 - 1 - - - - 2 - 2 1 1 1
Daphne's 1 1 - 1 - - - - - - - 1 - - 1 - - 1 - 1 1 - -
In & Out 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
Indian food 1 - - - - 1 - 1 - - - - - - - - - 1 1 - - 1 -
Jamba Juice 76 71 43 25 2 5 1 4 37 6 6 17 33 12 13 10 38 38 9 67 18 58 7
DEFG CDEFG DEFG 1IK Q R T

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09

Table 24-1
Q.10b-1 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus.

*** BASE SIZES -- FREQUENCIES (NO PERCENTAGES) ***

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Ono's Hawiian 2 2 1 1 - - - - 1 - - - - - - 2 1 1 1 1 - 2 -
BBQ
Panera Bread 2 2 1 1 - - - - 1 - 1 - 1 - 1 - 1 1 - 2 1 1 1
Soup Plantation 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
Starbucks 25 14 7 4 3 11 1 10 5 3 1 8 6 2 2 1 7 18 8 17 6 19 4
Subway 3 2 1 1 - 1 - 1 1 - 1 - 1 - 1 - 1 2 2 1 - 3 -
Taco Bell 4 4 1 2 1 - - - 1 - 1 1 2 - - 1 1 3 1 3 - 4 -
EFG T

Other 61 41 19 13 8 20 5 15 13 9 4 16 16 8 4 4 21 39 13 47 19 39 10
Multi-mentions 6 3 - 2 - 3 - 3 1 - 1 2 - - - 2 2 4 2 4 1 5 2
Non-specific 7 4 2 1 1 3 1 2 2 - 1 2 2 - - 1 2 5 1 6 2 5 2
mentions

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus
** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Sandwich/Salad/ 370 259 95 124 37 111 21 90 74 33 42 90 78 42 62 37 99 260 68 291 104 253 41
Soup Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Chic-Fil-A 1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
0.3% 0.9% 1.1% 1.1% 0.4% 0.3% 0.4%
Chipotle 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.3% 0.4% 1.1% 1.4% 1.3% 1.0% 0.3% 0.4%
Olive Garden 1 1 1 - - - - - - 1 - - - - - 1 - 1 - 1 - 1 1
0.3% 0.4% 1.1% 3.0% 2.7% 0.4% 0.3% 0.4% 2.4%
Panera Bread 48 30 13 13 4 18 1 17 9 5 4 13 8 6 6 6 12 35 13 34 14 32 6
13.0% 11.6% 13.7% 10.5% 10.8% 16.2% 4.8% 18.9% 12.2% 15.2% 9.5% 144% 10.3% 14.3% 9.7% 16.2% 12.1% 13.5% 19.1% 11.7% 13.5% 12.6% 14.6%
F
Quiznos 35 27 9 12 6 8 2 6 5 4 3 7 3 7 8 3 9 25 4 30 11 23 7
9.5% 10.4% 9.5% 9.7% 16.2% 7.2% 95% 6.7% 6.8% 12.1% 7.1% 78% 38% 16.7% 129% 8.1% 9.1% 9.6% 5.9% 10.3% 10.6% 9.1% 17.1%
L
Corner Bakery 5 4 2 2 - 1 1 - 2 - - 2 2 2 - - 2 2 1 3 - 4 1
1.4% 1.5% 2.1% 1.6% 0.9% 4.8% 2.7% 22% 26% 4.8% 20% 0.8% 15% 1.0% 1.6% 2.4%
DG T
Soup Plantation 16 12 5 6 - 4 - 4 5 1 - 7 4 2 2 3 5 11 3 13 4 12 1
4.3% 4.6% 5.3% 4.8% 3.6% 4.4% 6.8% 3.0% 78% 51% 48% 32% 81% 51% 42% 4.4% 45% 3.8% 4.7% 2.4%
DF DF DF DF DF J J
Subway 176 136 49 70 15 40 8 32 38 16 26 41 46 20 38 15 51 122 25 148 49 118 15
47.6% 52.5% 51.6% 56.5% 40.5% 36.0% 38.1% 35.6% 51.4% 48.5% 61.9% 45.6% 59.0% 47.6% 61.3% 40.5% 51.5% 46.9% 36.8% 50.9% 47.1% 46.6% 36.6%
EG EG EG (6] R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Togos 11 6 - 3 3 5 2 3 - - 1 4 - 1 1 1 - 11 2 9 5 6 2
3.0% 2.3% 24% 81% 45% 95% 3.3% 2.4% 4.4% 24% 16% 2.7% 42% 2.9% 3.1% 48% 2.4% 4.9%
B B HI P
Other 49 22 9 8 5 27 5 22 10 3 6 7 10 2 1 4 12 33 14 31 13 36 4
13.2% 8.5% 9.5% 6.5% 13.5% 24.3% 23.8% 24.4% 13.5% 9.1% 14.3% 78% 128% 4.8% 1.6% 10.8% 12.1% 12.7% 20.6% 10.7% 12.5% 14.2% 9.8%
ABC ABC M
Multi-mentions 24 19 6 10 3 5 - 5 4 2 2 7 4 2 6 4 7 17 5 19 6 18 2
6.5% 7.3% 6.3% 8.1% 8.1% 4.5% 5.6% 5.4% 6.1% 4.8% 78% 51% 48% 9.7% 108% 7.1% 6.5% 7.4% 65% 58% 7.1% 4.9%
F F F F F
Non-specific 3 1 - - 1 2 2 - - 1 - 1 - - - - - 2 1 1 2 1 2
mentions 0.8% 0.4% 27% 1.8% 9.5% 3.0% 1.1% 0.8% 15% 0.3% 19% 0.4%  4.9%
Casual American 80 57 31 20 6 23 3 20 24 9 9 14 21 9 7 14 26 53 13 66 23 55 4
Food Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Baker's 3 1 1 - - 2 - 2 1 - - - 1 - - - 1 2 - 3 - 2 -
3.8% 1.8% 3.2% 8.7% 10.0% 4.2% 4.8% 3.8% 3.8% 4.5% 3.6%
Burger King 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
1.3% 1.8% 3.2% 4.2% 4.8% 3.8% 1.5% 4.3%
California Pizza 3 1 - - 1 2 - 2 - - - 2 - - - - - 3 1 2 2 1 1
Kitchen 3.8% 1.8% 16.7% 8.7% 10.0% 14.3% 57% 7.7% 3.0% 87% 18% 25.0%
Carl's Jr. 4 4 2 1 1 - - - 2 1 1 - 3 - - - 2 2 - 4 2 2 -
5.0% 7.0% 6.5% 5.0% 16.7% 8.3% 11.1% 11.1% 14.3% 7.7% 3.8% 6.1% 8.7% 3.6%
EFG R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

Chipotle

Del Taco

El Pollo Loco

In & Out

Jack In The Box

Jamba Juice

McDonalds

Panera Bread

Quiznos

Subway

UC - Riverside 5/7/09
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus
** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
1 1 1 - - - - - - 1 - - - - - 1 - 1 - 1 1 - -
1.3% 1.8% 3.2% 11.1% 7.1% 1.9% 1.5% 4.3%
2 2 2 - - - - - 2 - - - 1 1 - - 2 - 1 1 1 1 -
25% 3.5% 6.5% 8.3% 4.8% 11.1% 7.7% 77% 15% 43% 1.8%
1 - - - - 1 - 1 - - - 1 - - - - - 1 - 1 - 1 -
1.3% 4.3% 5.0% 7.1% 1.9% 1.5% 1.8%
6 5 2 2 1 1 - 1 1 1 2 1 2 1 - 1 1 5 1 5 1 4 1
75% 8.8% 6.5% 10.0% 16.7% 4.3% 5.0% 4.2% 11.1% 22.2% 71% 95% 11.1% 71% 38% 9.4% 7.7% 7.6% 43% 7.3% 25.0%
F
7 6 1 5 - 1 - 1 1 - 2 1 1 - 1 4 1 6 1 6 - 7 -
8.8% 10.5% 3.2% 25.0% 4.3% 5.0% 4.2% 22.2% 71% 4.8% 14.3% 28.6% 3.8% 11.3% 7.7% 9.1% 12.7%
DF BDF N T
1 - - - - 1 1 - - - - 1 - - - - - 1 - 1 - 1 -
1.3% 4.3% 33.3% 7.1% 1.9% 1.5% 1.8%
8 6 4 2 - 2 - 2 4 - 2 1 4 1 - 1 4 4 - 8 3 5 2
10.0% 10.5% 12.9% 10.0% 8.7% 10.0% 16.7% 22.2% 7.1% 19.0% 11.1% 7.1% 15.4% 7.5% 12.1% 13.0% 9.1% 50.0%
DF DF | M R
2 1 - - 1 1 1 - - - - - - - - - - 1 - 1 1 1 -
25% 1.8% 16.7% 4.3% 33.3% 1.9% 1.5% 43% 1.8%
1 1 - 1 - - - - - - - - - - 1 - - 1 - 1 - 1 -
1.3% 1.8% 5.0% 14.3% 1.9% 1.5% 1.8%
2 1 1 - - 1 - 1 1 - - - 1 - - - 1 1 - 2 2 - -
25% 1.8% 3.2% 4.3% 5.0% 4.2% 4.8% 3.8% 1.9% 3.0% 8.7%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside 5/7/09
Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus
** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Taco Bell 2 2 1 1 - - - - - 1 1 - - 1 1 - - 2 1 1 - 2 -
25% 3.5% 3.2% 5.0% 11.1% 11.1% 11.1% 14.3% 38% 7.7% 1.5% 3.6%
Wendy's 5 4 2 1 1 1 - 1 1 1 - 1 - 1 1 1 2 3 1 4 - 5 -
6.3% 7.0% 6.5% 5.0% 16.7% 4.3% 5.0% 4.2% 11.1% 7.1% 11.1% 143% 7.1% 7.7% 57% 7.7% 6.1% 9.1%
F T
Other 27 19 11 7 1 8 1 7 8 4 1 6 5 4 3 6 9 18 7 20 8 19 -
33.8% 33.3% 35.5% 35.0% 16.7% 34.8% 33.3% 35.0% 33.3% 44.4% 11.1% 42.9% 23.8% 44.4% 42.9% 42.9% 34.6% 34.0% 53.8% 30.3% 34.8% 34.5%
Multi-mentions 1 - - - - 1 - 1 - - - - - - - - - 1 - 1 - 1 -
1.3% 4.3% 5.0% 1.9% 1.5% 1.8%
Non-specific 3 2 2 - - 1 - 1 2 - - - 2 - - - 2 1 - 3 1 2 -
mentions 3.8% 3.5% 6.5% 4.3% 5.0% 8.3% 9.5% 7.7% 1.9% 45% 4.3% 3.6%
Hamburger Brand 385 321 141 157 20 64 8 56 119 29 52 83 124 50 62 62 131 253 59 325 154 219 30
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Baker's 2 2 - - 2 - - - - - - 1 - - - - - 2 2 - - 2 -
0.5% 0.6% 10.0% 1.2% 0.8% 3.4% 0.9%
Burger King 10 9 4 4 1 1 - 1 3 1 2 2 5 - 1 2 4 6 2 8 3 7 2
2.6% 2.8% 2.8% 25% 5.0% 1.6% 1.8% 2.5% 3.4% 3.8% 24% 4.0% 16% 32% 3.1% 24% 3.4% 25% 1.9% 3.2% 6.7%
F F F N
Carl's Jr. 41 33 11 18 3 8 1 7 12 2 6 8 10 5 8 6 13 28 6 35 21 20 4
10.6% 10.3% 78% 11.5% 15.0% 12.5% 12.5% 12.5% 10.1% 6.9% 11.5% 9.6% 81% 10.0% 12.9% 9.7% 9.9% 11.1% 10.2% 10.8% 13.6% 9.1% 13.3%
Chic-Fil-A 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.3% 0.3% 0.7% 0.8% 0.8% 0.8% 0.3% 0.5%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus
** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
In & Out 235 204 100 94 8 31 7 24 82 19 35 41 86 33 34 41 83 146 35 199 97 129 14
61.0% 63.6% 70.9% 59.9% 40.0% 48.4% 87.5% 42.9% 68.9% 65.5% 67.3% 49.4% 69.4% 66.0% 54.8% 66.1% 67.2% 57.7% 59.3% 61.2% 63.0% 58.9% 46.7%
DEG CDEG G ACDEG K K
Jack In The Box 9 8 2 5 1 1 - 1 1 1 - 3 2 3 1 1 2 7 1 8 1 8 2
2.3% 2.5% 1.4% 32% 5.0% 1.6% 1.8% 0.8% 3.4% 36% 16% 6.0% 16% 16% 15% 28% 1.7% 25% 0.6% 3.7% 6.7%
F F T
McDonalds 30 21 7 14 - 9 - 9 7 1 3 10 7 6 5 3 7 23 5 25 5 24 3
7.8% 6.5% 5.0% 8.9% 14.1% 16.1% 5.9% 3.4% 5.8% 12.0% 5.6% 12.0% 8.1% 48% 53% 9.1% 85% 7.7% 3.2% 11.0% 10.0%
DF DF DF DF BDF T
Wendy's 12 6 - 6 - 6 - 6 - - 3 6 - - 1 5 - 12 3 9 7 5 2
3.1% 1.9% 3.8% 9.4% 10.7% 5.8% 7.2% 1.6% 8.1% 47% 51% 28% 45% 2.3% 6.7%
BDF BDF ABDF ABDF HI LN P
Other 19 15 7 4 4 4 - 4 4 5 - 7 4 1 6 - 6 13 3 16 6 12 2
4.9% 4.7% 5.0% 25% 20.0% 6.3% 7.1% 3.4% 17.2% 84% 32% 2.0% 9.7% 46% 51% 51% 49% 3.9% 55% 6.7%
F F F F F F J J J o o}
Multi-mentions 23 19 7 11 1 4 - 4 7 - 3 5 7 1 6 4 7 16 2 21 11 11 1
6.0% 5.9% 5.0% 7.0% 5.0% 6.3% 7.1% 5.9% 5.8% 6.0% 56% 20% 9.7% 65% 53% 6.3% 34% 65% 7.1% 5.0% 3.3%
F F F F F | |
Non-specific 3 3 2 1 - - - - 2 - - - 2 1 - - 3 - - 3 3 - -
mentions 0.8% 0.9% 1.4% 0.6% 1.7% 1.6% 2.0% 2.3% 0.9% 1.9%
Mexican Food 291 206 75 98 33 85 5 80 61 22 43 73 65 31 38 39 70 220 69 221 104 177 37
Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%

% % %

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies

Table 25-1

UC - Riverside

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) (8) ©) (D) (B () ©) (H) 0 Q) (K) L (M) (N) ©o ®» @ ® 6 M V) v)
Alberto's 13 8 3 3 2 5 - 5 1 2 3 2 2 1 3 - 1 12 3 10 5 8 3
4.5% 3.9% 4.0% 3.1% 6.1% 5.9% 6.3% 1.6% 9.1% 7.0% 27% 3.1% 3.2% 7.9% 14% 55% 43% 45% 48% 4.5% 8.1%
F F F
Baja Fresh 12 7 3 2 2 5 - 5 1 2 - 2 - 4 - 1 1 11 5 7 7 5 4
4.1% 3.4% 4.0% 20% 6.1% 5.9% 6.3% 1.6% 9.1% 2.7% 12.9% 26% 1.4% 5.0% 7.2% 32% 6.7% 2.8% 10.8%
F F F LM
Baker's 2 2 - 1 1 - - - - - 1 - 1 - - - - 2 - 2 1 1 -
0.7% 1.0% 1.0% 3.0% 2.3% 1.5% 0.9% 0.9% 1.0% 0.6%
Chipotle 70 59 26 24 9 11 - 11 20 8 9 17 23 10 10 7 21 49 13 57 29 38 5
24.1% 28.6% 34.7% 24.5% 27.3% 12.9% 13.8% 32.8% 36.4% 20.9% 23.3% 35.4% 32.3% 26.3% 17.9% 30.0% 22.3% 18.8% 25.8% 27.9% 21.5% 13.5%
EFG EFG EF F F F (@]
Del Taco 25 11 2 8 1 14 - 14 2 - 5 7 1 2 4 3 3 22 4 21 6 19 7
8.6% 5.3% 2.7% 8.2% 3.0% 16.5% 17.5% 3.3% 11.6% 9.6% 15% 6.5% 105% 7.7% 4.3% 10.0% 5.8% 95% 58% 10.7% 18.9%
F F ABDF ABDF | |
El Pollo Loco 24 18 5 9 4 6 - 6 5 - 4 8 6 1 2 5 5 19 5 19 4 20 3
8.2% 8.7% 6.7% 9.2% 12.1% 7.1% 7.5% 8.2% 9.3% 11.0% 92% 32% 53% 128% 7.1% 8.6% 7.2% 8.6% 3.8% 11.3% 8.1%
F F F F F F | | | T
King Taco 9 7 4 2 1 2 - 2 4 1 1 - 2 1 1 2 4 5 3 6 4 4 1
3.1% 3.4% 5.3% 2.0% 3.0% 2.4% 2.5% 6.6% 4.5% 2.3% 31% 32% 26% 51% 57% 23% 43% 27% 3.8% 23% 2.7%
F F K
Miguel's Jr. 5 2 - 2 - 3 - 3 - - 2 1 - 1 1 - - 5 1 4 1 4 -
1.7% 1.0% 2.0% 3.5% 3.8% 4.7% 1.4% 3.2% 2.6% 23% 14% 18% 1.0% 2.3%
P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

Rubio's

Taco Bell

Other

Multi-mentions

Non-specific
mentions

Asian Food Brand

Indian food

Ono's Hawiian
BBQ

Panda Express

UC - Riverside 5/7/09
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus
** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***
Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o  ® (] (©) (H) 0] V] (K) L (M) (N) © ® Q@ ® © M L) )
11 6 2 3 1 5 - 5 2 - 1 3 2 1 - 2 2 9 3 8 5 6 1
3.8% 29% 27%  3.1% 3.0% 5.9% 6.3% 3.3% 2.3% 41% 3.1% 3.2% 51% 2.9% 4.1% 4.3% 3.6% 4.8% 3.4% 2.7%
F F F
56 44 15 24 5 12 - 12 13 4 8 14 16 5 7 11 15 41 15 41 20 32 4
19.2% 21.4% 20.0% 24.5% 15.2% 14.1% 15.0% 21.3% 18.2% 18.6% 19.2% 24.6% 16.1% 18.4% 28.2% 21.4% 18.6% 21.7% 18.6% 19.2% 18.1%  10.8%
F F F F F F
47 33 11 16 6 14 3 11 10 3 7 16 9 5 8 5 15 31 13 33 16 29 3
16.2% 16.0% 14.7% 16.3% 18.2% 16.5% 60.0% 13.8% 16.4% 13.6% 16.3% 21.9% 13.8% 16.1% 21.1% 12.8% 21.4% 14.1% 18.8% 14.9% 15.4% 16.4% 8.1%
ABG
12 6 2 4 - 6 1 5 1 1 2 2 1 - 2 3 1 11 3 9 4 8 4
4.1% 2.9% 2.7% 4.1% 7.1% 20.0% 6.3% 1.6% 4.5% 4.7% 27% 15% 53% 7.7% 14% 50% 43% 41% 38% 45% 10.8%
D D D D
5 3 2 - 1 2 1 1 2 1 - 1 2 - - - 2 3 1 4 2 3 2
1.7% 1.5% 2.7% 3.0% 24% 20.0% 1.3% 3.3% 4.5% 1.4% 3.1% 29% 14% 14% 18% 1.9% 1.7% 5.4%
98 78 40 28 10 20 4 16 34 11 5 17 33 12 12 11 41 56 19 78 31 63 7
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
1 1 - - 1 - - - - 1 - - - - - - - 1 - 1 - 1 -
1.0% 1.3% 10.0% 9.1% 1.8% 1.3% 1.6%
3 3 1 2 - - - - - 1 1 - - 1 - 2 - 3 - 3 1 2 -
3.1% 3.8% 2.5% 7.1% 9.1% 20.0% 8.3% 18.2% 5.4% 38% 32% 3.2%
7 5 5 - - 2 2 - 4 1 - 1 4 1 - - 5 1 - 6 3 4 -
71% 6.4% 12.5% 10.0% 50.0% 11.8% 9.1% 59% 12.1% 8.3% 12.2% 1.8% 77% 9.7% 6.3%
CDG CDG J MO R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

UC - Riverside

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
PHO 5 5 2 3 - - - - 2 - - 2 3 - - 2 3 2 - 5 2 3 -
51% 6.4% 50% 10.7% 5.9% 11.8% 9.1% 18.2% 7.3% 3.6% 6.4% 6.5% 4.8%
DEFG R
Pick Up Stix 8 5 5 - - 3 - 3 4 1 - 3 4 - 1 - 4 4 2 6 1 6 1
82% 6.4% 12.5% 15.0% 18.8% 11.8% 9.1% 17.6% 12.1% 8.3% 9.8% 7.1% 105% 7.7% 3.2% 95% 14.3%
CDF CDF J NO
Thai 7 4 1 2 1 3 1 2 2 - 1 - 1 1 - 1 2 5 2 5 4 3 2
7.1% 5.1% 2.5% 7.1% 10.0% 15.0% 25.0% 12.5% 5.9% 20.0% 3.0% 8.3% 9.1% 4.9% 8.9% 10.5% 6.4% 12.9% 4.8% 28.6%
Other 65 53 25 20 8 12 1 11 21 7 3 10 20 9 10 6 26 39 14 51 20 43 4
66.3% 67.9% 62.5% 71.4% 80.0% 60.0% 25.0% 68.8% 61.8% 63.6% 60.0% 58.8% 60.6% 75.0% 83.3% 54.5% 63.4% 69.6% 73.7% 65.4% 64.5% 68.3% 57.1%
F
Non-specific 2 2 1 1 - - - - 1 - - 1 1 - 1 - 1 1 1 1 - 1 -
mentions 2.0% 2.6% 2.5% 3.6% 2.9% 5.9% 3.0% 8.3% 24% 1.8% 53% 1.3% 1.6%
Pizza Brand 146 130 57 61 10 16 4 12 45 16 20 29 56 18 20 24 52 93 16 129 55 86 7
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
California Pizza 8 6 5 1 - 2 2 - 4 1 - - 4 1 - 1 4 3 1 6 4 4 -
Kitchen 55% 4.6% 8.8% 1.6% 12.5% 50.0% 8.9% 6.3% 71% 5.6% 42% 7.7% 3.2% 6.3% 47% 73% 4.7%
DG DG JK M
Dominos 11 10 4 5 1 1 - 1 4 - 2 2 3 3 2 1 5 6 - 11 4 7 2
75% 7.7% 7.0% 8.2% 10.0% 6.3% 8.3% 8.9% 10.0% 6.9% 54% 16.7% 10.0% 4.2% 9.6% 6.5% 85% 7.3% 8.1% 28.6%
F F F | R

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Envision Strategies UC - Riverside

Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Little Caesars 14 14 4 10 - - - - 3 1 2 4 8 2 2 2 5 9 - 14 3 10 1
9.6% 10.8% 7.0% 16.4% 6.7% 6.3% 10.0% 13.8% 14.3% 11.1% 10.0% 8.3% 9.6% 9.7% 10.9% 5.5% 11.6% 14.3%
DEFG DEFG DEFG R
Papa John's 16 14 7 4 3 2 1 1 6 3 - 4 5 1 2 3 7 9 1 15 6 10 -
11.0% 10.8% 12.3% 6.6% 30.0% 12.5% 25.0% 8.3% 13.3% 18.8% 13.8% 8.9% 5.6% 10.0% 12.5% 13.5% 9.7% 6.3% 11.6% 10.9% 11.6%
J J
Pizza Hut 59 54 24 26 2 5 - 5 17 9 12 11 21 9 7 13 19 40 11 48 18 37 1
40.4% 41.5% 421% 42.6% 20.0% 31.3% 41.7% 37.8% 56.3% 60.0% 37.9% 375% 50.0% 35.0% 54.2% 36.5% 43.0% 68.8% 37.2% 32.7% 43.0% 14.3%
F F F F F S
Round Table 9 9 2 5 2 - - - 2 - 1 5 2 - 2 3 2 7 - 9 6 3 2
6.2% 6.9% 3.5% 8.2% 20.0% 4.4% 5.0% 17.2%  3.6% 10.0% 12.5% 3.8% 7.5% 7.0% 10.9% 3.5% 28.6%
EFG EFG | R
Sbarro 9 8 7 1 - 1 - 1 6 1 1 1 7 - 1 - 6 3 - 9 3 6 -
6.2% 6.2% 12.3% 1.6% 6.3% 8.3% 13.3% 6.3% 5.0% 3.4% 12.5% 5.0% 11.5% 3.2% 7.0% 55% 7.0%
DF CDF NO R
Other 15 11 4 5 2 4 1 3 3 1 1 2 4 2 3 - 4 11 1 14 8 7 1
10.3% 8.5% 7.0% 8.2% 20.0% 25.0% 25.0% 25.0% 6.7% 6.3% 5.0% 6.9% 7.1% 11.1% 15.0% 7.7% 11.8% 6.3% 10.9% 145% 8.1% 14.3%
o
Multi-mentions 4 4 - 4 - - - - - - 1 - 2 - 1 1 - 4 2 2 3 1 -
2.7% 3.1% 6.6% 5.0% 3.6% 50% 4.2% 43% 125% 1.6% 55% 1.2%
BDEF BDEFG P
G
Non-specific 1 - - - - 1 - 1 - - - - - - - - - 1 - 1 - 1 -
mentions 0.7% 6.3% 8.3% 1.1% 0.8% 1.2%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
Page 121



Envision Strategies

Table 25-1

UC - Riverside

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Italian Brand 39 32 14 13 5 7 2 5 13 1 11 8 14 6 5 2 13 25 4 34 14 25 3
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %

Dominos 1 1 - 1 - - - - - - 1 - - - 1 - - 1 - 1 - 1 -

26% 3.1% 7.7% 9.1% 20.0% 4.0% 2.9% 4.0%
Olive Garden 12 11 4 5 2 1 - 1 4 - 5 2 4 3 2 - 4 8 1 11 3 9 -

30.8% 34.4% 28.6% 38.5% 40.0% 14.3% 20.0% 30.8% 45.5% 25.0% 28.6% 50.0% 40.0% 30.8% 32.0% 25.0% 32.4% 21.4% 36.0%

F F F | | (6] (6]

Pizza Hut 1 1 - 1 - - - - - - 1 - - 1 - - - 1 - 1 - 1 1
2.6% 3.1% 7.7% 9.1% 16.7% 4.0% 2.9% 4.0% 33.3%
Sbarro 8 8 5 2 1 - - - 4 1 - 3 4 2 1 - 4 4 - 8 3 5 -

20.5% 25.0% 35.7% 15.4% 20.0% 30.8% 100.0% 37.5% 28.6% 33.3% 20.0% 30.8% 16.0% 23.5% 21.4% 20.0%

EFG EFG J HIK J o R
Other 13 9 3 4 2 4 1 3 3 - 4 3 4 - 1 2 3 9 2 10 6 7 2
33.3% 28.1% 21.4% 30.8% 40.0% 57.1% 50.0% 60.0% 23.1% 36.4% 37.5% 28.6% 20.0% 100.0% 23.1% 36.0% 50.0% 29.4% 42.9% 28.0% 66.7%
| N LMN

Non-specific 4 2 2 - - 2 1 1 2 - - - 2 - - - 2 2 1 3 2 2 -

mentions 10.3% 6.3% 14.3% 28.6% 50.0% 20.0% 15.4% 14.3% 15.4% 8.0% 25.0% 8.8% 14.3% 8.0%
Chicken Brand 166 120 59 44 16 46 6 40 44 21 17 34 46 23 15 19 52 112 25 139 62 99 17
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%

% % % % % % % %
Chic-Fil-A 48 31 10 12 8 17 2 15 8 4 6 13 9 4 2 7 9 38 10 37 15 30 6
28.9% 25.8% 16.9% 27.3% 50.0% 37.0% 33.3% 37.5% 18.2% 19.0% 35.3% 38.2% 19.6% 17.4% 13.3% 36.8% 17.3% 33.9% 40.0% 26.6% 24.2% 30.3% 35.3%
B B B P

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
El Pollo Loco 32 16 6 8 2 16 1 15 3 4 1 9 2 4 5 3 5 26 6 25 6 26 8
19.3% 13.3% 10.2% 18.2% 12.5% 34.8% 16.7% 37.5% 6.8% 19.0% 5.9% 26.5% 43% 17.4% 33.3% 158% 9.6% 23.2% 24.0% 18.0% 9.7% 26.3% 47.1%
ABD ABCD HJ L P T
Jack In The Box 2 1 1 - - 1 - 1 - 1 - - - 1 - - - 2 1 1 - 2 -
1.2% 0.8% 1.7% 2.2% 2.5% 4.8% 4.3% 1.8% 4.0% 0.7% 2.0%
Kentucky Fried 34 29 18 9 2 5 - 5 14 4 4 7 13 5 5 4 16 18 4 30 13 20 1
Chicken (KFC)  20.5% 24.2% 30.5% 20.5% 12.5% 10.9% 12.5% 31.8% 19.0% 23.5% 20.6% 28.3% 21.7% 33.3% 21.1% 30.8% 16.1% 16.0% 21.6% 21.0% 20.2% 5.9%
EF EFG F F F Q
McDonalds 1 - - - - 1 1 - - 1 - - - - - - - 1 - 1 1 - -
0.6% 22% 16.7% 4.8% 0.9% 0.7% 1.6%
Ono's Hawiian 1 1 - 1 - - - - - - - 1 - - 1 - - 1 - 1 - 1 -
BBQ 0.6% 0.8% 2.3% 2.9% 6.7% 0.9% 0.7% 1.0%
Popeye's 27 24 15 7 2 3 - 3 11 5 3 2 12 7 1 2 11 16 3 24 17 9 2
16.3% 20.0% 25.4% 15.9% 12.5% 6.5% 7.5% 25.0% 23.8% 17.6% 5.9% 26.1% 30.4% 6.7% 10.5% 21.2% 14.3% 12.0% 17.3% 27.4% 9.1% 11.8%
EFG EFG F K M M U
Wendy's 1 1 - 1 - - - - - - - - 1 - - - - 1 - 1 1 - -
0.6% 0.8% 2.3% 2.2% 0.9% 0.7% 1.6%
Other 17 14 6 6 2 3 2 1 5 2 3 2 7 2 1 2 8 9 - 17 8 9 -
10.2% 11.7% 10.2% 13.6% 125% 6.5% 33.3% 2.5% 11.4% 9.5% 17.6% 59% 152% 8.7% 6.7% 10.5% 15.4% 8.0% 12.2% 12.9% 9.1%
G R
Multi-mentions 1 1 1 - - - - - 1 - - - - - - 1 1 - 1 - 1 - -
0.6% 0.8% 1.7% 2.3% 53% 1.9% 4.0% 1.6%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

UC - Riverside

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Non-specific 2 2 2 - - - - - 2 - - - 2 - - - 2 - - 2 - 2 -
mentions 1.2% 1.7% 3.4% 4.5% 4.3% 3.8% 1.4% 2.0%
Seafood Brand 35 28 9 17 2 7 - 7 8 3 9 8 11 3 5 7 10 25 5 30 11 24 2
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Long John 9 8 2 6 - 1 - 1 1 1 3 1 2 - 3 3 2 7 - 9 2 7 1
Silver's 25.7% 28.6% 22.2% 35.3% 14.3% 14.3% 12.5% 33.3% 33.3% 12.5% 18.2% 60.0% 42.9% 20.0% 28.0% 30.0% 18.2% 29.2%  50.0%
D D N R
Rubio's 2 1 - 1 - 1 - 1 - - - 1 1 - - - - 2 - 2 1 1 -
57% 3.6% 5.9% 14.3% 14.3% 125% 9.1% 8.0% 6.7% 9.1% 4.2%
Other 21 16 6 8 2 5 - 5 6 2 5 5 7 3 2 2 6 15 4 17 6 15 1
60.0% 57.1% 66.7%  47.1% 100.0% 71.4% 71.4% 75.0% 66.7% 55.6% 62.5% 63.6% 100.0% 40.0% 28.6% 60.0% 60.0% 80.0% 56.7% 54.5% 62.5%  50.0%
AC LMO
Multi-mentions 2 2 - 2 - - - - - - 1 1 - - - 2 1 1 1 1 1 1 -
57% 7.1% 11.8% 11.1% 12.5% 28.6% 10.0% 4.0% 20.0% 3.3% 9.1% 4.2%
Non-specific 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
mentions 29% 3.6% 11.1% 12.5% 9.1% 10.0% 3.3% 9.1%
Other Ethnic Type 71 49 28 11 10 22 4 18 24 8 2 21 24 3 2 10 29 41 20 50 16 55 10
of Brand 100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Daphne's 9 3 2 - 1 6 1 5 2 - - 4 2 - - - 2 7 3 6 2 7 1
12.7% 6.1% 7.1% 10.0% 27.3% 25.0% 27.8% 8.3% 19.0% 8.3% 6.9% 17.1% 15.0% 12.0% 12.5% 12.7%  10.0%
AC C 1J

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
El Pollo Loco 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
1.4% 2.0% 3.6% 4.2% 4.2% 3.4% 2.0% 1.8%
Indian food 15 9 3 1 5 6 2 4 2 3 - 7 2 - - 2 5 9 3 11 4 11 3
21.1% 18.4%  10.7% 9.1% 50.0% 27.3% 50.0% 22.2% 8.3% 37.5% 33.3% 8.3% 20.0% 17.2% 22.0% 15.0% 22.0% 25.0% 20.0%  30.0%
BC HJ
Jamba Juice 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
1.4% 2.0% 3.6% 4.2% 4.2% 3.4% 2.0% 1.8%
Ono's Hawiian 3 3 1 1 1 - - - 1 - - 2 1 - - 1 1 2 1 2 1 2 -
BBQ 4.2% 6.1% 3.6% 9.1% 10.0% 4.2% 95% 4.2% 10.0% 3.4% 4.9% 5.0% 4.0% 6.3% 3.6%
PHO 3 2 1 1 - 1 - 1 1 - - - - - - 2 1 2 2 1 1 2 -
4.2% 4.1% 3.6% 9.1% 4.5% 5.6% 4.2% 20.0% 3.4% 4.9% 10.0% 2.0% 6.3% 3.6%
Popeye's 1 1 - 1 - - - - - - - - - 1 - - - 1 - 1 - 1 -
1.4% 2.0% 9.1% 33.3% 2.4% 2.0% 1.8%
Soup Plantation 1 1 - 1 - - - - - - - 1 - 1 - - - 1 - 1 - 1 1
1.4% 2.0% 9.1% 4.8% 33.3% 2.4% 2.0% 1.8% 10.0%
Starbucks 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
1.4% 2.0% 3.6% 4.2% 4.2% 3.4% 2.0% 1.8%
Thai 5 5 4 - 1 - - - 3 1 - - 3 - 1 - 4 1 2 3 1 4 1
7.0% 10.2% 14.3% 10.0% 12.5% 12.5% 12.5% 50.0% 13.8% 2.4% 10.0% 6.0% 6.3% 7.3% 10.0%
CEFG CEFG
Other 30 22 14 6 2 8 - 8 12 4 2 6 13 1 1 5 13 17 9 21 6 24 4
42.3% 44.9% 50.0% 54.5% 20.0% 36.4% 44.4% 50.0% 50.0% 100.0% 28.6% 54.2% 33.3% 50.0% 50.0% 44.8% 41.5% 45.0% 42.0% 37.5% 43.6%  40.0%
F F F F F HIK

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1

UC - Riverside

Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Multi-mentions 1 - - - - 1 1 - - - - 1 - - - - - 1 - 1 1 - -
1.4% 45% 25.0% 4.8% 2.4% 2.0% 6.3%
Other Brand Type 173 135 70 49 13 38 6 32 58 16 17 44 58 21 20 20 69 103 32 140 46 124 21
100.0 100.0 100.0% 100.0% 100.0% 100.0 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0 100.0 100.0 100.0 100.0 100.0% 100.0%
% % % % % % % %
Chipotle 1 1 - 1 - - - - - - 1 - 1 - - - - 1 - 1 - 1 -
0.6% 0.7% 2.0% 5.9% 1.7% 1.0% 0.7% 0.8%
Daphne's 1 1 - 1 - - - - - - - 1 - - 1 - - 1 - 1 1 - -
0.6% 0.7% 2.0% 2.3% 5.0% 1.0% 0.7% 2.2%
In & Out 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 1 - -
0.6% 0.7% 1.4% 1.7% 1.7% 1.4% 0.7% 2.2%
Indian food 1 - - - - 1 - 1 - - - - - - - - - 1 1 - - 1 -
0.6% 2.6% 3.1% 1.0% 3.1% 0.8%
Jamba Juice 68 64 38 24 1 4 - 4 32 6 6 16 28 12 12 10 33 35 9 59 18 50 5
39.3% 47.4% 543% 49.0% 7.7% 10.5% 12.5% 55.2% 37.5% 35.3% 36.4% 48.3% 57.1% 60.0% 50.0% 47.8% 34.0% 28.1% 42.1% 39.1% 40.3% 23.8%
DEFG DEFG DEFG F F
Ono's Hawiian 2 2 1 1 - - - - 1 - - - - - - 2 1 1 1 1 - 2 -
BBQ 1.2% 1.5% 1.4% 2.0% 1.7% 10.0% 1.4% 1.0% 3.1% 0.7% 1.6%
Panera Bread 2 2 1 1 - - - - 1 - 1 - 1 - 1 - 1 1 - 2 1 1 1
1.2% 1.5% 1.4% 2.0% 1.7% 5.9% 1.7% 5.0% 1.4% 1.0% 1.4% 22% 0.8% 4.8%
Soup Plantation 1 1 1 - - - - - 1 - - - 1 - - - 1 - - 1 - 1 -
0.6% 0.7% 1.4% 1.7% 1.7% 1.4% 0.7% 0.8%

Significance tested at the 95% confidence level. Columns tested: A/B/C/D/E/FIG, H/I/J/K, LIM/N/O, P/Q, R/S, T/U
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Table 25-1
Q.10b-2 Now, using the following scale, tell us how often you would visit each of the brands you selected if located conveniently on campus

*** WOULD PURCHASE TWO OR MORE TIMES PER WEEK (PERCENTAGED ON MENTIONED FOOD BRAND) ***

5/7/09

Meal Plan Catering
Students Faculty/Staff Student Living Student Classification Holder Arrangers Gender
Under-  Under- On Campus
grad grad On Campus Apartment/ Off Campus Lunch
On Off Grad Residence  Family With Off Campus Fresh- Soph- Brown
Total Campus Campus Student Total Faculty Staff Hall Housing Parents On Own man omore Junior Senior Yes No Yes No Male Female Baggers
Total  (A) ) © o & 6 (©) (H) 0] V) (K) () M) (N) © ® Q@ ® & O O W)
Starbucks 24 13 6 4 3 11 1 10 5 2 1 8 6 2 1 1 6 18 7 17 6 18 4
13.9% 9.6% 8.6% 8.2% 23.1% 28.9% 16.7% 31.3% 8.6% 12.5% 5.9% 18.2% 10.3% 95% 5.0% 5.0% 8.7% 17.5% 21.9% 12.1% 13.0% 14.5% 19.0%
ABC ABC
Subway 2 2 1 1 - - - - 1 - 1 - 1 - 1 - 1 1 1 1 - 2 -
1.2% 1.5% 1.4% 2.0% 1.7% 5.9% 1.7% 5.0% 14% 1.0% 3.1% 0.7% 1.6%
Taco Bell 3 3 1 1 1 - - - 1 - 1 1 2 - - - 1 2 - 3 - 3 -
1.7% 2.2% 1.4% 20% 7.7% 1.7% 5.9% 23% 3.4% 1.4% 1.9% 2.1% 2.4%
Other 56 38 18 12 7 18 5 13 12 8 4 14 15 7 4 4 20 35 11 44 17 36 8
32.4% 28.1% 25.7% 24.5% 53.8% 47.4% 83.3% 40.6% 20.7% 50.0% 23.5% 31.8% 25.9% 33.3% 20.0% 20.0% 29.0% 34.0% 34.4% 31.4% 37.0% 29.0% 38.1%
ABC ABCEG H
Multi-mentions 6 3 - 2 - 3 - 3 1 - 1 2 - - - 2 2 4 2 4 1 5 2
35% 2.2% 4.1% 7.9% 9.4% 1.7% 5.9% 4.5% 10.0% 2.9% 3.9% 6.3% 2.9% 22% 4.0% 9.5%
